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Recording Studios Squeezed 
As Labels Viglitett Budgets 



BY CHRISTOPHER WALSH 

NliW VOKK— .\|inorin>; the music 
industrx' at large, the commercial 
audiij-recoriiing hu.sine.f.s is facing 
multiple pressures. WTiile home or 
personal studios steadily advance 
in quality and lure more sessions 
from commercial facilities, the lat- 
ter now face greater adversity: The 
major labels they have long served 
are simply making fewer records. 
.Moreover, the budgets for record- 
ing projects tend to be smaller 
than in the past. 

The dramatic adx'ance of digital 
technology has enabled a flood of 
digital-audio-workslalion (D.AWl 
products — all with features rivaling 
equipment that until a few years 
ago was the .sole domain of tlie pro- 
fessional studio — at ever-falling 




costs. .As a computer-sam' genera- 
lion reaches adulthood, musician 
and engineer are sometimes one 
and the same. More significantly, 
most professional producers and 
(Continued on page 60) 



Praise And Worship Genre 
Blessed Witli Global Growtli 



BY DEBORAH EVANS PRICE 

N.ASHVlLLE—.Mter sever- 
al years of growth, the 
Christian/gospel music 
industry saw a slight dip 
last year. .As the tough 
economy caught up with 
the Christian industry as a 
whole, one genre contin- 
ued to thrive — praise and 
worship music. 

"The genre is growing." 
says Danny McGuffey, chief 




DANNY McCUFFEY 
INTEGRITY MEDIA 



marketing officer for .V|o- 
bile, ;\la. -based Integrity 
Media. .As proof, he cites 
Integrity's venture with 
Time-Life Music: the suc- 
cessful Songs4\\'orship 
series, which dominates the 
market. But he adds that 
even if "you pull that out 
and look at the growth over 
the last five years, according 
to [Nielsenl SoundScan, the 
(Continued on page 58) 



Clear Channel's Impact: Unclear 

Rivals Debate Role Of Touring/Radio Giant In Shaping Concert Landscape 



BY RAY WADDEa 

.N.VSHVIl.l.F.— Whether Clear 
Channel Entertainment (CCKI. 
the world's largest concert pro- 
moter venue operator, has an 
unfair advantage over other 
promoters or is simply putting 
synergy to work depends on 
whom you ask. 

Having been involved in 
some 66"ii of all concerts 
reported to Billboard Bo.x- 
scores during the past two 
years. CCE continues to plow 
ahead, leaving critics and 
increased government scrutiny in its wake as it gener- 
ates hundreds of millions of dollars in concert gros.ses. 
Obviously size does matter to CCE. but the company 
rejects the idea that it is a 900-pound gorilla trampling 
its competitors. 

Rather, .says Dave Lucas, co-president of CCE's music 




division with Don Law. "CCE 
Masic is a group of people with 
diverse backgrounds sharing a 
passion for music and a com- 
mon goal of bringing a wide 
range of music to fans in their 
local markets." 

But some outside the CCE 
family — including Sen. Russ 
Keingold. l)-\Vis. — blame the 
company and its parent. Clear 
Channel Worldwide ICCW). 
for many of the concert in- 
du.str\''s ills, including monu- 
mental artist guarantees, high 
ticket prices, decreasing per-show attendance, and a 
sluggish artist-development .scene. 

.Among the major complaints of CCE's many detractors 
are the company's domination of the outdoor concert 
scene via its ownership of the majority of l'.,S. aniphitlie- 
(Conlinued on page 59) 



Interscope Tries Rush Release For 50 Cent 



BY RASHAUN HALL 

In what represents an important evolu- 
tion in the majors' thinking about digital 
distribution. Interscope Records has made 
Get Rich or Die Tryin '. the debut album 
from controversial rapper 50 Cent on Emi- 
nem's Shady/Aftermath imprint, available 
to retail and online simultaneously Feb. 
(i — five days before the planned street date. 
Downloads of each album track are priced 
at 99 cents via Pressplay, Liquid Audio, 
and other online retailers. 

"We worked hard the last four or five 
months to execute a Feb. 1 1 .street date, but because of 
bootlegging and piracy, we were given no choice." Inter- 



STEVE BERMAN 
INTERSCOPE 



pe head of .sales and marketing Steve 
Berman says. "It is important for 50, |e.xecuti\'e 
producers] Dr. Dre. and Eminem that this 
album be heard the way it was intended to be 
heard . . . The world as it is today forces us to he 
in a position where we react to it. Of course, this 
throws things off for us, but there are many peo- 
ple who are working on it to make this work. 

".As we battle against piracy and bootleg- 
ging in today's world. " Berman continues, 
"we're willing to look at any and all possi- 
ble ways of teaming with our retail part- 
ners to battle piracy." 
Initially slated to go online Feb. 4, Interscope de- 
(Continued on page 10) 
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ETHNICITY 



THE NEW ALBUM 

IN STORES FEBRUARY II 
from one of the most 
successful artists of our time. 



Ethnicity is Yanni's first collection of new music in over two years 

Total album and video sales of more than 18 million copies 

The first Western artist to perform at the Forbidden City in China 
and Taj Mahal in India 

Yanni's last two North American Tours each finished in the Top 10 tours of 
the year, as ranked by Pollstar 

Yanni's first US tour in over 4 years visits SS cities and begins 
March 1st in Las Vegas 

Miramax Books releases Yanni's memoir on February 12, 
entitled Yanni In V/ordi 

Yanni is LIFETIME TELEVISON's featured artist for February— 
"Month Of Love" 

Due to the overwhelming success of Yanni live At Royal 
Albert Hall, London special in December, PBS will be 
re-airing the program during their March pledge drive 

Yanni will be making some rare in-store 
appearances in selected cities to meet and 
greet fans and sign his new album and book 

Ethnicity will be part of the 
United Airlines In Flight program in March, 
along with interview segments from Yanni 
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PRODUCED BY YANNI 
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Smith Promises Piracy Hearings 



BY BILL HOLLAND 

WASHINGTON, D.C.— Rep, Lamar S, 
Smith, the new gatekeeper for the many 
intellectual property and copyright issues 
that will be debated in the 108th Congress, 
is a Republican who hails from Texas' 21st 
Congressional District, That area includes 
the thriving music communities of San 
Antonio and part of Austin and is home 
to such leading-edge technology compa- 
nies as Intel and communications giant 
Clear Channel Com- 
munications (CCC), 

Smith has not yet 
formally announced an 
agenda for the first ses- 
sion — he is currently 
meeting with staff on 
the House Subcom- 
mittee on Courts, the 
Internet, and Intellec- 
tual Property to carve 
out schedules — but he 
tells Billboard: "I'm 
very mindful of artists 
and creators and musi- 
cians and their inter- 
ests. The issue of pira- 
cy is so important to 
me that one of the first 
jhearingsl, if not the 
first, will be on piracy, " 
He says it will take 
place "probably in the 
last week of February," 

It is expected that other issues on 
Smith's plate will be artists' rights and 
striking an equitable balance between 
the rights of Internet and content- 
provider communities. 

Music industry leaders say they are 
pleased by the GOP leadership's selection 
and predict the nine-term Smith will bring 
balance and insight when he addresses 
copyright issues in his new chairmanship. 

Recording Industry Assn, of America 



chairman/CEO Hilary Rosen says, "Chair- 
man Smith has compiled an impressive 
legislative track record and has proved 
himself to be an ardent proponent of 
enforcing copyright laws and protecting 
creators' rights. He is a determined, effec- 
tive, and respected leader in Congress, and 
we look forward to working with him," 

ASCAP chairman/president Marilyn 
Bergman and BMI president/CEO Fran- 
ces Preston share a similar opinion, "His 




district is an important center of both 
music creation and high tech." Bergman 
says. "It's appropriate that Congressman 
Smith chair this committee." 

Preston says. "He has made his interest 
in, and concern for, cyber-security very well- 
known. The protection of intellectual prop- 
erty is an obvious part of his concerns," 

Jay Rosenthal, co-counsel for the Record- 
ing Artists' Coalition, says. "He will bring 
new vitality and perspective to the Subcom- 
mittee. " Ann Chaitovitz. director of sound 



recording for the American Federation of 
Television and Radio Artists, agrees: "Because 
he represents a constituency with many 
artists and also high-tech industries, we can 
expect a fair balancing of these interests," 

Prior to his new appointment Jan. 29. 
Smith served as chairman of the Sub- 
committee on Crime. Terrorism, and 
Homeland Security during and after the 
Sept, 11, 2001, terrorist attacks on the 
World Trade Center and the Pentagon, He 
leaves an outstand- 
ing record on cyber- 
security and Internet 
privacy matters. 

Smith has served on 
the full Judiciary Com- 
mittee since the early 
'90s. and although he 
had not been a mem- 
ber of the Subcommit- 
tee on Courts. Intel- 
lectual Property, and 
the Internet, he at- 
tended many of the 
hearings of that sub- 
committee during the 
, , 107th Congress out of 

I I interest in the issues. 

/ » Smith is reluctant 

1 ij to name his personal 

music favorites but 
says, "I tend toward 
the oldies," adding, 
"If I mention one artist. I risk missing oth- 
ers I like. Let's just say I go for the roman- 
tic, the slow, and the understandable. " 

Smith succeeds Rep. Howard Coble, R- 
N.C. Under the GOP s Newt Gingrich-era 
"Contract With America." the House 
chairmen must .step down after six years. 

CCC chairman/CEO Lowry Mays adds, 
"Congressman Smith is an intelligent 
man, a great leader, and a terrific repre- 
sentative of the people of San Antonio, 
We couldn't be more pleased," 



'8 Mile' DVD Release Features Exclusive Video 

'Superman' Clip Intended As A 'Treasure' For Fans; Retailers Expect Huge Sales Boost 



BY lILL KIPNIS 

LOS /\NGELES — While retailers are already expecting strong 
sales for the March 18 DVD release of Eminem's big-screen 
debut. <SA///e ($26.98). the inclusion of an exclusive music video 
of the rap star's "Superman" on the Universal Studios Home 
Video (USHV) release has prompted some chains to order more 
copies of the title. 

Peggy Munnagle. movie merchandise man- 
ager for the Eden Prairie. Minn, -based Best 
Buy chain, says that the retailer "upped our 
order" after finding out about the disc's extra 
features. She notes, 'When you add something 
that consumers can't get anwhere else, they 
will be excited," 

The 8 Mile DVD also includes five rap-battle 
movie outtakes featuring Eminem and will be 
available in two versions — one with censored 
extras and the other uncensored. 

The "Superman" offer represents "a true 
partnership between Universal and Inter- 
scope," USHV president Craig Kornblau says, 
"We wanted to include special, meaningful 
treasures for fans. You have to buy this DVD to 
see this music video. It will never be on MT\', " 

Likewise, Interscope Geffen A&M chairman Jimmy lovine, who 
was one of the producers of 8 Mile, says that MTV's competitors 
have also agreed not to air the video and that no other versions 
of "Superman" would air on any music-video channel, "Both com- 
panies worked very hard to get this accomplished," lovine says. 



"I hope this is the beginning of something new. We think this is 
a way to make the DVD more exciting," 

He adds that the music video will not only drive sales of the 
DVD but the movie's soundtrack (Shady/Interscopel and 
Eminem's The Eminem Show (Web/Aftermath/Interscope) as 
well. The "Superman" track appears on The Eminem Show; it 
is not featured in the movie, 

USHV and Interscope worked together to 
create the promotional plan for the DVD 
launch, just as they partnered for the movie's 
theatrical release. The " Superman " single, 
which is No, 19 on The Billboard Hot 100 
this week, was released in time to help pub- 
licize the DVD, The companies similarly 
timed the release of Eminem's former No, 1 
"Lose Yourself " to generate interest in 8 
Mile's theatrical debut. The film has earned 
$115 million at the box office, according to 
USHV. while Nielsen SoundScan figures show 
that the soundtrack has sold 3.9 million 
units. The Eminem Show has sold 7.9 mil- 
lion units. 

USHV will air its first SM/e TV commercial 
during the Feb. 23 Grammy Awards telecast. 
(Eminem is nominated for four awards, including record of the 
year,) Kornblau says that Eminem will also host a DVD launch 
party prior to street date, which will be followed by one of USHV's 
largest advertising campaigns to date involving TV. radio, and 
the Internet. Details about the event are not yet available. 
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Top of the News 

7 The EU Enforcement Directive 
attracts criticism from music iob- 
bies for being too soft. 
7 Executive Turntable: Saman- 
tha Schwam is promoteil to sen- 
ior VP/CFO of the Atlantic Croup. 




Artists & Music 

9 The Beat: Tl)e long-awaited 
Ramones tribute album, We're a 
Happy Family, finally sees the 
light of day on DV8/Columbia. 
1 2 The Qassical Score: 
Michael Torke joins the vanguard 
of composers establishing their 
own labels. 

12 Soundtracks: Wind-up 
Records returns to the sound- 
track business with Daredevil, 
featuring the Calling, Nickelback, 
Fuel, Moby, and Saliva. 

13 Touring: Sixpence None 
the Richer returns to the road 
after a four-year touring hiatus 
to relaunch its Divine Discon- 
tent i\bum. 

14 Boxscore: One show 
by Ceorge Strait and Tammy 
Cochran at the Cricket Pavilion 
in Phoenix grosses more 

than $650,000. 



15 R&B: Chante Moore and 
Kenny Lattlmore celebrate Things 
That Lovers Do on Arista. 
17 Words & Deeds: Hip-hop 
meets traditional Middle Eastern 
music on Clotaire K's Lebanese. 
19 Latin Notas: Disney bows 
to consumer and retail demand, 
releasing two albums into the 
children's Latin market. 
23 Beat Box: Dance/pop 
newcomer Becky Baeling 
enjoys the success of her single 
"If You Love Me" while prepar- 
ing for her Universal debut, 
Becstasy. 

25 Country: Refugee Manage- 
ment International's Refugee 
Records launches with Regie 
Hamm's debut set. 
28 Reviews & Previews: John 
Hammond, Natalia Lafourcade, 
and Zwan are in the spotlight. 
31 Studio Monitor: The 
impact of the trend toward 
smaller, lighter, better, and 
cheaper was examined at the 
NY Audio Production Show. 
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division. 
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games is helping drive CD sales 
and promote developing acts. 

34 Declarations of Independents: 
Omni Music Distribution presi- 
dent/CEO Gary B. Wade aims to 
educate at this year's Omni Music 
Conference and Festival. 

35 Retali Track: Tower Records 
receives new funding for Its 
revolving credit facility. 

36 Home Video: VeggieTales' 
motion-picture debut, Jonah — 
A VeggieTales Movie, comes to 
VHS and DVD. 

International 

39 Virgin plans to launch a 
music radio station in the 
People's Republic of China 
through a joint-venture deal. 

40 Hits of tiieWorid: Albums 
from Operacion Triunfo II nab 
four spots, including the No. 1 
position, on Spain's albums 
chart this issue. 
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Nyman hises East and West for 
Sangam — rfic Meeting Point 
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considers what music changes It 
may make as the country pre- 
pares for a possible war. 
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First 50 Recordings Entered Into National Registry 



BY BILL HOLLAND 

WASHINGTON. D.C.— Librarian of Congress James A. Billington 
announced Jan. 27 tlie inaugural selection of 50 recordings for 
the new National Recording Registr>'. The final selections were 
chosen from hundreds of entries forwarded by members of the 
public and an advisory board comprising leaders in the field of 
music, recorded sound, and preservation. 

Among the 50 are such earty musical<ultural touch- 
stones as the Berliner Grammaphone Co.'s first recording 
of Sousa's "Stars and Stripes Porever" (1897); Louis Arm- 
strong's I lot Five and Hot SeN'en recordings (1925-28); the 
Victor Co.'s Bristol. Tenn.. recording sessions of the Carter 
Family and Jimmie Rogers ( 1927); Billie 1 loliday's record- 
ing of "Strange Fruit" ( 1939); the Duke Ellington Orches- 
tra's Blanton-Webster era recordings (1940-42); and Igor 
Stravinsky' conducting the New York Philharmonic in the 
first recording of his The Rite of .Spring (1940). 

Post-WWII-era music choices include Us Paul and 
Mary Ford's hit "How High the Moon," which pioneered 
overdubbing techniques (1951 ); Elvis Presley's Sun ses- 
sions (1954-55); Frank Sinatra's .Songs for Young Ijwers 
LP (1955); Tito Dance Mania LP (1958); the 

Miles Davis Sextet's Kind of Blue LP (1959): Ray 
Charles' two-sided hit single, "What'd I Say. Pt. 1 and 2" (1959); 
Bob Dylan's Freewheelin' LP (1963); Aretha Franklin's single 
"Respect" (1967). and the WWOZ New Orleans Living Legends 
Collection of interviews and live-concert recordings by such Cres- 




cent City giants as Clifton Chenier and Professor Longhair. The 
most recent selection is the 1982 breakthrough rap hit by Grand- 
master Flash & the Furious Five. "The Message." 

Bllllngton, a self-admitted opera huSf, initially sidestepped questions 
about his favorites but finally admitted his top choice was tenor Enri- 
co Caruso's recording of tlie ' Vesti la Glubba" aria from Pagliacd ( 1907). 

The Librarj' of Congress will store "best copies" of the 
recordings in its state-of-the-art conservation vaults In 
high -end digital format; U.S. record companies will still 
hold the original master recordings, whether they are 
acetates, metal parts, or reel-to-reel tapes. 

The National Recording Preservation Act established the 
National Recording Registry "to maintain and preserve 
.sound recordings and collcctioas of sound recordings that 
are culturally, historically, or aesthetically significant." 

The act also established a National Recording Preserva- 
tion Foundation — whose mission is to seek greater public 
access to privately held catalogs — and the National Record- 
ing Preservation Board, comprising the 20 composers, 
musicians, musicologists, librarians, archivists, and repre- 
sentatives of the recording industry that advised the librar- 
ian on his selections for the National Recording Registry. 
Former Billboard deputy editor Irv Lichtman sits on the 
board. Nominations also were solicited from the general public 

The purpose of the registry is to draw attention to the need to pre- 
serve and restore America's recorded-sound heritage. Congress has 
funded the project for seven years. 
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Die Untold Story of the Soul behind the Sound 

Detroit, Michigan, 1959. Berry Gordy gathered the best musicians from the 
city's thriving jazz and blues scene for his new record company: IVIotown. For the 
next 14 years these players are the heartbeat on "My Girl," "Baby Love," 
"Bernadette," "I Heard It Through The Grapevine," "Dancing In The Street," and 
every other hit from iVIotown's Detroit era. 

This unheralded group of musicians played on more Number One hits than the 
Beach Boys, the Rolling Stones, Elvis Presley and The Beatles combined. They call 
themselves the Funk Brothers, the greatest hit machine in the history of popular 
music. This is their story. 
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March 3 Hearing Set For Phil Spector 



BY CHRIS MORRIS 

LOS ANGELES— Rumors of violent 
and erratic behavior that have 
fueled Phil Spector's legend were 
recalled as the ground-breaking 
producer was charged with the 
murder of a woman found shot at 
his Alhambra, Calif., home. 

Spector, 62, was taken into custody 
Feb. 3 by police responding to a 5 
a.m. shooting call. Investigators dis- 
covered the body of I-ana Clark-son in 
the house. Clarkson, whose age has 
been variously reported as between 
36 and 41, was identified as an '80s 
and '90s B-movie actress whose cred- 
its include Barbarian Queen. 

Spector posted $1 million bail that 
evening and was whisked from the 
Alhambra police station by his attor- 
ney. Robert Shapiro, a former mem- 
ber of O.J. Simpson's criminal 
defense team. Spector is scheduled 
to appear in court March 3. 

Spector's massive "Wall of Sound" 
productions influenced the work of 




artists as diverse as the Beach Boys' 
Brian Wilson, the Rolling Stones, and 
Bruce Springsteen. He enjoyed a run 
of '60s hits with Bobb B. Soxx & the 
Blue Jeans, the Crystals, and the 
Ronettes. He married and later di- 
vorced the Ronettes' lead singer Ron- 
nie (Veronica) Bennett; her 1990 
memoir. Be My Baby, recounted 



Spector's alleged abusive behavior. 

His biggest smash was the Right- 
eous Brothers' "You've Lost That 
\Mvin' Feelin , " which topped the Bill- 
board Hot 100 Singles chart for t\TO 
weeks in 1964. 

Though Spector's dramatic Ike & 
Tina Turner single "River Deep, 
Mountain High" was a costly 1966 
flop, he went on to produce the Bea- 
tles' Let It Be and solo albums by 
George Harrison and John Lennon. 

Tales of Spector's volatility abound. 
Quoting the late Ramones singer 
Joey Ramone, biographer Mark 
Ribowsky says Spector allegedly 
stuck a pistol to bassist Dee Dee 
Ramone's head at a session for the 
punk band's 1980 set End of the Cen- 
tury, tlie last full album to bear Spec- 
tor's production credit. 

Most recently, Spector headed 
abortive sessions with Celine Dion. 
Tracks he produced for U.K. band 
Starsailor's next album are set for 
release later this year. 



Bad Boy Goes To Universal/Motown 



BY RASHAUN HALL 
and GAIL MITCHELL 

Sean "P. Diddy" Combs' Bad Boy 
Entertainment has signed a world- 
wide distribution deal with Universal 
Records. Under the terms of the 
three-year deal. Universal will provide 
marketing and promotional support 
and distribute Bad Boy's catalog and 
all new releases. 

In addition. Combs retains 100% 
ownership of Bad Boy Records. The 



Bad Boy roster includes Faith Evans, 
Dream. Carl Thomas, New Edition, 
Loon, and Combs, among others. 

Bad Boy terminated its joint ven- 
ture with Arista last June, at which 
point Bad Boy retained its entire artist 
roster and catalog ^Billboard Bulletin. 
June 21, 2002). 

Combs was rumored to have been in 
talks with both Sony and Elektra. Bad 
Boy is said to have been seeking an 
advance of $20 million-$25 million, as 



In The News 



• The American Federation of Tele- 
vision and Radio Artists and the 
Screen Actors Guild are planning to 
meet Feb. 8 to review a consolida- 
tion plan, which would create a new 
union and include units dedicated to 
recording artists, actors, and on-air 
broadcasters. The unions represent 
more than 40,000 members, and 
their efforts have often overlapped. 

• Home-video retailer Blockbuster 
has laid off a small percentage of 
employees in its Dallas corporate 
office, according to a company 
spokeswoman. The number of 
employees and the departments that 
are affected is not known. 

• The Recording Industry Assn. of 
America (RIAA) lawsuit against Ver- 
izon is in legal limbo, as the U.S. Dis- 
trict Court for the District of Colum- 
bia, reacting to a Jan. 30 stay filing 
by Verizon, gave the RIAA until Feb. 
7 to comment on the filing. The 
court had earlier ordered that Veri- 
zon must reveal the name of one of 
its Internet subscribers whom the 
RIAA maintains is a copyright in- 



fringer. The court has set a date of 
Feb. 1 1 for Verizon replies and a Feb. 
13 date to meet with both parties 
and render a decision on the matter. 
Verizon has also filed an appeal. 

• Sirius Satellite Radio board mem- 
bers David Margolese and Joseph 
Vittoria have stepped down. Mar- 
golese founded Sirius, originally 
known as CD Radio. The former 
CEO had maintained his chairman 
post. Vittoria is al-so the former CEO 
of Avis. For more on Sirius. see 
T\ined In: Radio, page 46. 

• Stock in EMI Group closed Feb. 4 
down 6.08% at 131.2.5 pence 
($2.15), partly because of analysts' 
concerns about continuing declines 
in the music industry. Analysts at 
investment bank UBS Warburg 
have lowered the share-price target 
on the London-based major's stock 
to 151 pence ($2.48) from 185 
pence ($3.04). EMI has seen its 
share price fluctuate wildly in 
recent weeks, punctuated by sharp 
improvements driven by specula- 
tion about a potential merger. 



well as marketing support to the tune 
of about $45 million. 

"As a songwriter, producer, and 
artist. P. Diddy . . . has cultivated a 
remarkable business over the last 
decade," Universal/Motown Records 
Group chairman Mel Lewinter said in 
a statement ""We look forward to play- 
ing an important role in what is sure 
to be his next career milestone." 

Additional reporting by Ed Christman. 

Gilifornia Assembly 
Addresses Piracy, 
Grammy Awards 

BY BIU HOLLAND 

An Online Piracy Resolution, the 
first of its kind in the nation, was 
passed unanimously Jan. 29 by the 
California Assembly's Arts, Enter- 
tainment, Sports. Tourism, and 
Internet Media Committee. 

The piracy resolution, intro- 
duced by the committee chair — 
Assemblywoman Rebecca Cohn, D- 
Saratoga — condemns the practice 
and calls on parents to educate 
their children that piracy " is no 
different from shoplifting" and 
suggests universities and other 
institutions with broadband con- 
nections institute "employee poli- 
cies and technical measures to 
ensure that their networks are not 
being misused to infringe copy- 
righted work." 

Also passed unanimously was a 
Cohn-authored resolution request- 
ing that "future Grammy Award 
ceremonies remain in Los Angeles. " 

The National Academy of Record- 
ing Arts and Sciences estimates the 
awards show generates $35 million- 
$40 million for the host region. 



A LOOK AHEAD 



50 CenVs Short Week To No. 1 



BY GEOFF MAYFIELD 

I.OS A,\GELES-The next album to 
reach No. I on The Billboiird 200 will 
do so with a shorter week than most 
of the titles that bow on top. as the 
sophomore set by rapper 50 Cent 
becomes the second title in less than 
a year to be rushed to an off-cycle 
release date by Universal Music & 
\1deo Distribution (L'.'^IVI)) (see stor>\ 
page 1 1. The only other new title wiUi 
a shot at reaching the chart's top 10 
ne,xt week appears to be tile multi-act 
Daredei'il soundtrack l\\"ind-upl. 

Originally slated tor release Feb. 1 1 . 
widespread piracy and illicit dow"n- 
loads forced 50 Cent's Get Rich or Die 
7"r(/m6)(Shady/;\ftemiath1nterscope) 
to an irregular relea.se date of Thurs- 
day. Feb. fi mihoanl Bulletin, Feb. 3). 
With the shift in .schedule, first-dav 



numbers were unavailable at press 
time, but UMVT) president Jim Urie 
estimates the album will open in the 
range of 300.000 units during its 
unique four-day opener. He thinks it 
would have .started at around 375.0( K I 
had it been able to hit stores on its 
original .schedule. Urie says Get Rich 
had an initial shipment of around 1 
million units. 

During Memorial Day weekend in 
2002. Eminem's The Eminem Shm: 
from the same label family that mar- 
kets .50 Cent, was rushed to a Sun- 
day street date, although many 
stores began selling it two days ear- 
lier. Still, in that three-day window, 
it sold 284.500 units— more than 
enough to open at No. 1 — before it 
pushed another 1.3 million in its 
first full week of sales. 
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■ YFAR-TO-DATE OVERALL UNIT SALES ■ 




2002 


2003 




Total 


60,865,000 


52,032,000 


(oU.5%1 


Albums 


59,363,000 


51,302,000 


(•0^13.8%) 


Singles 


1.502.000 


730.000 


("51,4%) 


■ YEAR-TO-DATE SALES BY ALBUM FORMAT ■ 
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CD 
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49,268,000 


(^11.8%) 
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Other 


140.000 
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■ CD ALBUM SALES BY GEOGRAPHIC REGION ■ 
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IJi.-l!-M'.' 


3,006,000 


2,777.000 


("7.6%) 


Middle Atlantic 


7,562,000 


6,433,000 


(o14.9%l 


East North Central 


8,560,000 


7,441,000 


(o13.1%) 


West North Central 
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3,135,000 


(o8,3%l 


South Atlantic 
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|o12,0%l 


South Central 


8,243,000 


7,124,000 


(o13.6%l 


Mountain 
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3,765.000 


(<:>7.9%| 


Pacific 


10,473,000 
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(011.0%) 
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European Music Lobbyists Disappointed 
By EU Copyright Enforcement Directive 



BY LEO CENDROWICZ 

BRUSSELS — European Union pro- 
posals designed to clamp down on 
intellectual-property theft have 
been condemned as too soft by 
music lobbies. 

Presented Jan. 30 by the Euro- 
pean Commission, the draft EU 
Enforcement Directive includes pro- 
visions for pirates and counterfeit- 
ers to be jailed, fined, and have their 
bank accounts frozen. It also paves 
the way for legal attacks on Internet 
file-sharing networks. 

But the International Federation 
of the Phonographic Industry (IFPI). 
the Independent Music Companies 
Assn. (IMPALM. and the European 
Grouping of Societies of Authors 
and Composers say the "draft direc- 
tive fails to Introduce harmonization 
at the levels necessary to ensure that 
pirates can no longer play on nation- 
al differences to avoid detection and 
prosecution." They further claim the 
proposal would cause confusion and 
perpetuate a patchwork of different 
legal measures across Europe. 

Frances Moore, the IFPI s regional 
director for Europe, tells Billboard. "We 
are underwhelmed by the text: It is 
unambitious, given the level of the 
piracy epidemic we are looking at" 




Under the proposal, counterfeiters 
across the EU could face fines equal to 
double the amount they should have 
paid the copyright holders: Until now, 
this has only been the law in Greece. 
Ireland, Austria, and the U.K. And there 
is a provision to sue for loss of profits, 
a measure that does not currently exist 
in the Netherlands, Spain, or the U.K. 

Claire Bury, an aide to EU internal 
market commissioner Frits Bolkestein. 
who!;e department drafted the report, 
.says, "It requires EU members to let the 
right-holders take civil action, but they 
would need to prove that they have 
been harmed." Although the proposal 
offers guidelines, the question of how 




RECORD COMPANIES: Satnantha 

Schwam is promoted to senior VIV 
CFO of the Atlantic Group in New 
York. She was senior VP of finance. 

Marcia Edelstein is promoted to 
senior VP of creative marketing for 
Columbia Records in New York. She 
was VT ( if creative marketing. 

Sarah Weinstein Dennison is 
named VP of media relations for 
Razor iSi Tie in New York. She was 
e.\ecutive director of global commu- 
nications for M.AC Cosmetics. 

Eric Ferris is named VP of mar- 
keting for 1 loiljWHid Records in Bur- 
bank. Calif. 1 le was \V of marketing 
for Virgin Records. 

MCA Records names Marilyn 
LcCointre. previously East Coast pro- 
m(;tions exccutiw for Sony Discos, 
national director of crossover pro- 
motion in New York: Amon Parker, 
previously West Coast regional pro- 



motion director for Motown Records, 
national director of crossover pro- 
motion in Los .'Vngeles: Charles 
Chavez, previously regional manag- 
er of cros.sover promotion for Inter- 
scope Records, national director of 
crossover promotion in Houston: 
and Elkna Osis, previously college 
radio consultant for Jive Records, 
college radio promotion representa- 
tive in New York, 

PUBLISHING: Eddie Lambert is 

named film and tele\'ision consultant 
for Deston Songs in New York. He 
was head of film and television licens- 
ing for EMI Capitol Special Markets. 

ARTIST SERVICES: Ciuliana Fragala is 

named account manager for New- 
mark Communications in Miami. 
She was Christian-music label man- 
ager lor Warner .Music Latina. 



to prove injury still has to be resolved. 

But Bury adds that the draft does 
not introduce tougher sanctions 
against individuals downloading tracks 
for noncommercial purposes. "We are 
concentrating on the big offenders." 
she says. Rury maintaias it is not in the 
interest of right-holders to spend a lot 
of time and money in litigation to 
catch offenders who are simply shar- 
ing a few files with a handful of friends. 
For criminal sanctions to apply, the 
infringement must be "serious," Bury 
.says — adding that this means if it is 
carried out intentionally and for com- 
mercial purposes, 

Moore says that with this draft, 
"you're going to end up with a two- 
layer system which will just create 
administrative confusion. It's a 
halfway house; it's not a proper 
harmonization." 

Moore adds that the creative indus- 
tries have about one year to lobby to 
change the directive's wording: "Par- 
liament first time around called for a 
very strong forceful directive. But what 
has been proposed is well below that, 
so hopefully we'll be able to get more 
support from parliament " 

Additional reporting by Gordon 
Masson in London. 



Densmore Sues 
Remaining Doors 
Over Name Use 

BY ERIK GRUENWEDEL 

LOS ANGELES — John Densmore. 
former drummer and co-founder of 
the Doors, has filed a multiple-count 
lawsuit against sur\'iving original 
band members Ray Manzarek and 
Robert Krieger, among others. 

The suit — filed Feb. 4 in Los 
Angeles Superior Court by Dens- 
more and on behalf of the estates 
of the late vocalist Jim Morrison 
and his wife. Pam Courson — 
revolves around a new incarnation 
of the Doors that has performed in 
recent months. The suit claims 
that written and oral agreements 
mandate that the Doors name and 
logo can be used only by the origi- 
nal band members. 

Keyboardist Manzarek and gui- 
tarist Krieger have been playing 
dates as the Doors. 2 1st Century, 
with Ian Astbury (formerly of the 
Cult) on vocals and ex-Police mem- 
ber Stewart Copeland on drums. 
The group, which performed re- 
cently on The Tonight Show With 
Jay Leno. played the Los Angeles 
House of Blues Jan. 31 and is 
scheduled to play Universal Amphi- 
theater Friday (7). 

The suit seeks unspecified dam- 
ages. Representatives for the defen- 
dants had no comment. 



Southwest Wholesale Shuts 

Attempts To Resolve Financial Worries Failed 



BY CHRIS MORRIS 

Many obser\'ers believe that the 
Jan. 31 closure of Southwest Whole- 
sale was inevitable. One source famil- 
iar with the company says, "They 
were out of business six months ago. 
They just didn't know it." 

Only 10 days after the troubled 
Houston wholesaler laid off its top dis- 
tribution sales staffers Qiillhounl. Feb. 
1 and Feb. 8|. tlie comjiany abruptly 
closed its doors. Sources say that 
Southwest CFO Jay Bowman resigned 
the morning of Jan. 31 and that the 
firm's approximately 50 employees 
were then informed of the shuttering. 

By afternoon, accounts arriving 
at Southwest to pick up product 
were informed of the closure and 
turned away, and the company's 
labels, some of which had learned 



of the shuttering via e-mail, w^ere 
already seeking new representation. 

In rough financial straits since 
last summer. Southwest had at- 
tempted to right itself with a .series of 
diAmsizings, mainly on the one-stop 
side, and had sought to focus its 
business on the distribution of 
regional country, rap. and Latin 
lines. .A source .says that days before 
closing. Southwest executives had 
unsucce.ssfully approached Memphis 
distributor Select-O-Hits, which sold 
Southwest product to some ac- 
counts, about a po.ssible bail-ouL 

Southwest president Robert Guiller- 
man and other company executives 
could not be reached for comment 

.Additional reporting by Ed Christ- 
man in .\'eu' York. 



Cna Wins Four Awards 
At Premios Lo Nuestro 



BY LEILA COBO 

MIAMI — Radio programmers signaled 
their willingne.ss to embrace multiple 
versions of songs and to vote for tracks 
outside their genres in choosing win- 
ners for the I5th annual Premios Lo 
Nuestro Awards, w'hich took place here 
Feb. 5 at the James L. Knight Center. 

Topping the li.st of winners was saLsa 
icon Celia Cruz, who won a total of four 
awards for her album La i\'egra Tiene 
Tumbao (The Black Chick Has SwingI 
and iLs single of the same 
name. Cruz, who was 
convalescing at her home 
following surgery earlier 
this year, won song of the 
year in the tropical cate- 
gory for the eponymous 
track; she also won for 
album, female artist, and 
best salsa performance. 

Cruz said in a state- 
ment, "I share this new 
victory with my wonder- 
fijl fellow nominated artists." Her win 
was surprising simply because the 
awards are voted upon by radio pro- 
grammers nationwide, who through- 
out the year were fer more supportive 
of other nominees, including Marc 
.Anthony and Gilberto Santa Ro.sa. 

Other multiple winners at the awards, 
which aired live on the Univision Net- 
work, were Colombian rocker Juanes 
and pop/regional Mexican newcomer 
Pilar Montenegro, who t(x)k home four 
and three aw5ards, respectively. 

Montenegro, whose track "Quitame 
Ese Hombre" (Take That Man .Away 
From Mel topped the Billboard Hot 
Latin Tracks chart for 13 weeks, won 
pop song of the year (an honor she 
.shared with Juanes. who tied with ".A 
Dios le Pido" |To God. I Ask|) for the 
original version of the tune and also 
took the honor in the regional .Mexican 
category for the norteno remix. 



las SwingI .■\nthon 



"I want to thank radio for believing 
in me," said Montenegro, whose first 
single floundered before "Quitame" hit 
the airwaves one year ago. 

Juanes also won pop male artist and 
rock performance of the year, as well 
as a Popular .Award, voted upon by 
fans, for video of the year. He dedicat- 
ed one of his awards "to Colombia and 
to the U.S. Hispanic community that 
supported this album. " 
.■\nthony dedicated his male tropi- 
cal artist of the year 
award for Libre to Cruz, 
following a stunning 
live performance of his 
nominated single "Vivi- 
endo" (Living). Anthony 
is slated to host a two- 
hour tribute to Cruz 
March 13, which will be 
produced by the Tele- 
mundo network. 

The biggest surprise of 
the evening was Mexican 
duo Sin Bandera's win in the pop 
album of the year category for its 
eponymous debut, a disc that produced 
a handful of singles and managed to 
beat out perennial favorites like Thalfa, 
Enrique Iglesias, and .Alejandro Sanz, 
The second surprising win went to 
another Mexican, veteran accordionist 
Celso Pina y su Ronda Bogota, be.sting 
Carlos Vives and .Monchy & Alexandra 
for best traditional tropical perform- 
ance, even though radio support for 
that project — one of the best of the 
year — has been spotty. 



FOR THE RECORD 

Contrary to a story in the Feb. 
8 issue of Billboard, Rob Sisco's 
new title is president of Nielsen 
Music and COO of Nielsen Retail 
Entertainment Information. 
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HEY HO: The long-delayed Ramones tribute 
album, We're a Happy Family, is finally slated 
for release Tuesday (11) on DV8/Columbia (see 
Re\ie\w & Previews, page 28). The project which 
includes Ramones covers by such artists as U2, 
Red Hot Chili Peppers. Kiss, and Metallica, was 
supposed to come out early 2(X)2. but. as John- 
ny Ramone tells it. "the delay was because of con- 
tracts, record companies, and law>'ers. There 
were so many things, like how much time before 
[the artists] can use the songs on their albums, 
and I'm going, 'Who cares?' " 

Ramones manager Gajy 
Kurfirst says he first ap- 
proached Seymour Stein, 
who signed the band to 
Sire more than 25 years 
ago, about putting out the 
tribute. That deal fell 
apart, he says, when Sire 
parent Warner Music 
Group wanted the project 
to go through Rhino and 
Kurfirst didn't want it seen 
as a catalog project "In the 
early stages, Eddie Vedder, 
who is one of Johnny's 
closest friends, was really 
championing the project. 
[Because] Eddie is signed to Epic, to make things 
easier, we [then] reached out to Sony," Kurfirst 
says. Ultimately, Rob Zombie got involwd and 
the record ended up on DV8, the Columbia 
imprint run b>' Zombie's manager. Andy Gould. 

Ramone handpicked many of the acts, 
including new artist Rooney. "I had resistance, 
but I kept saying. 'They're on,' " he says. "It's 
the one chance in my life where I could pull 
some power to do something." 

Many acts, such as U2, have been vocal about 
their love for the band. "When we started out," 
lE's the Edge says. "Nve were the ultimate garage 
band, really learning how to play our instru- 
ments by playing wherever we could find. Some 
of [the Ramones] songs were the first we played 
together. So it was really nice to be able to do 
["Beat on the Brat"] for the record." 

Some inclusions were by friends of 




Ramone s. "I'd see Paul Stanley in my neigh- 
borhood, and so I asked him," he recalls. 'I asked 
if he had to ask Gene [Simmons], and he said 
Gene would do whatcwr he asked him to do and 
he'd do whatever Gene asked him to do. I 
thought "That's a better agreement than me and 
Joey ]Ramone] ever had!' " 

Ramone says his favorite tracks include Kiss' 
"Do You Remember Rock 'N' Roll Radio" and Ved- 
der's ]with Zeke] "I Believe in Miracles." "Eddie 
did the version 1 would have liked to have done as 
the Ramones." Ramone says, "but we were trying 
to make a single and took 
all the guts out of it" Ved- 
der's track vi'as included in 
a three-song sampler that 
was sent to rock radio. An 
.MT\'2 special on the proj- 
ect will air TUesday (10). 

Zombie hopes the proj- 
ect brings more acclaim to 
the group. "With tvTO of the 
main guys passing away 
[Joey Ramone died in April 
2001. Dee Dee Ramone in 
June 20021, it's coming 
kind of late, but at the very 
least I'd like this to be the 
biggest record the band 
ever had so Johnny could have a platinum record," 
he says. "There are so many bands who tiave plat- 
inum records by stealing everything he invented. 
It would be nice if he could reap the rewards." 

A limited-version Digipak designed by Zombie 
carries a $13.98 price tag. Both it and the stan- 
dard jewel-box edition include a 24-page booklet 
with previously unpublished photos and an appre- 
ciation written by Stephen King. Partial proceeds 
from the album will go to the Lymphoma 
Research Foundation in honor of Joey Ramone, 
who died of the disease. 

STUFF: Ashanti, Vanessa Carltan, Dixie Chicks, 
Avril Lavigne, and John Mayer have been added 
to play Feb. 23 at the Grammys. They join Cold- 
play. Faith Hill, Norah Jones. Nelly and Kelly 
Rowland, and Bruce Springsteen ... Jill Sobule 
will appear on The West Wing Wednesday (12). 



Arena Football, NHRA, Castrol 
Pacts To Bolster New Everclear Set 



BY CATHERINE APPLEFELD OLSON 

To give proper voice to Everclear's sixth 
Capitol set. Slow Motion Daydream (March 
11). the label is venturing into nontradition- 
al marketing channels — including tie-ins 
with the Arena Football League (AFL). the 
National Hotrod Assn. (NHRA). and motor oil 
company Castrol. 

"VVlien you get five or six records deep into 
an artist's repertoire, the big challenge is to 
think outside of the box," Capitol senior direc- 
tor of marketing Trip Du- 
Bois says. "These promo- 
tional channels provide 
great exposure for the band, 
and they are cohesive with 
their artistic integrity." 

The AFL promotion in- 
cludes half-time perform- 
ances at select games, 
some of which will air on 
NBC-TV. beginning April 
13. The video for first sin- 
gle "Volvo Driving Soccer 
Mom" is slated for pre- 
game arena play, and Cap- 
itol is finalizing a deal 
with a national retailer to 
offer discount coupons for the album with 
the purchase of AFL tickets. 

The hooky, satirical "Soccer Mom" rolled 
to modern-rock radio Jan. 14 and will head to 
modem .^C late this month, accompanied by 
in-store campaigns and appearances in con- 
junction with Best Buy and Tower Records, as 
well as mass merchants Target, Wal-Mart and 
Kmart, according to DuBois. Late-night T\' 
appearances, plus additional TV and radio 
spots are in the works, as is a headlining tour 
slated for early spring. 

"This is clearly a rock record, but the 
beauty of Everclear is two-fold," DuBois 
says. "They have huge credibility in the 
modern-rock world, but they are also big at 
modern AC." 

The Castrol GTX promotion will kick 
into gear in April via a coupon plastered on 
13 million cases of the motor oil that 
invites consumers to send away for a free 




handful of other Capitol and Virgin acts. 
The band and album also will be marketed 
at Castrol promotional booths at various 
NHRA races, and DuBois says an Everclear 
performance at the NHRA championship 
race in July looks likely. 

For his part, Everclear frontman Art Alex- 
akis says he is once more getting comfortable 
working with a label that has undergone sev- 
eral waves of reinvention through the years: 
"This is a different label from the one I signed 
with. Everyone is pretty 
new, and we are all learning 
how to work together. 
There's a lot of mutual 
respect," 

Though it has been hint- 
ed at before, fans now offi- 
cially can add "political 
activist" to the many per- 
sonas occupied by Alexakis. 

"I'm at the point right 
now where I'm writing 
about things that are more 
political." he says. "I'm not 
trying to say we are the 
Clash or anything, but I do 
feel compelled to write 
about various abuses, things that are just 
not right about the state of the world today." 

Never one to shy away from social com- 
mentari*. Alexakis' newest lyrical observa- 
tions — many are diatribes against the Amer- 
ican right wing — bubble over on Slow 
Motion Daydream. 

Alexakis, bassist Craig Montoya, and 
drummer Greg Eklund dissect the anxiety 
of global terrorism in "New York Times" 
and pay homage to horrors closer to home 
in " Chrysanthemum," which was written 
after the abduction and murder of a young 
girl not far from Alexakis' home in Port- 
land, Ore. 

"It's been a hard couple of years. There are 
no illusions anymore," Alexakis deadpans. 
"Am I a political activist? Yes, at every level, 
whether it is fighting a war I think is unjus- 
tified or going to a demonstration at a local 
reservoir they're trying to fill up without rep- 



CD sampler featuring Everclear and a resentation from the community." 
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Interscope Tries 
Rush Release 
For 50 Cent 

Continued from pdoe 1 

cided to push back the date so all the 
online retailers could have access to 
the music in time. As a result, Inter- 
net users who visited download sites 
Feb. 4 were unable to obtain the 
tracks, and there was no announce- 
ment of the postponement. 

That said, sales for the digital 
release may be modest at best. 
Many music buyers arc still unac- 
customed to the concept of paying 
for downloads. And with little 
advance planning surrounding the 
50 Cent songs, the offer was neither 
aggressively promoted nor well- 
positioned on the sites of partici- 
pating retail partners. 

Nonetheless, the 50 Cent legiti- 
mate download offer is notable for 
its originality — as is the precedent 
set for album-windowing strategies 
in the future. Ironically. 50 Cent 
made a name for himself via his 
self-released G-Unit mix tapes — 
unlicensed compilations, usually 
produced by a DJ — sold as both 
CDs and cassettes, like bootlegs, at 
mom-and-pop music stores and on 
the street. 

ITS HAPPENED BEFORE 

Gel Rich or Die Tryin ' is not the 
first album to break with the U.S. 
music industry's tradition of 
releasing projects on Tuesday. 
Interscope employed a similar tac- 



tic last May with Eminem's The 
Eminem Show, pushing up its 
release nine days to a Sunday after 
rampant early bootlegging [Bill- 
board. May 24, 2002). The Eminem 
Show went on to debut at No. 1 on 
The Billboard 200 and sold 1.6 mil- 
lion units in its first two weeks, 
according to Nielsen SoundScan. 
And in December, Columbia moved 
up the release of Nas' album God's 
Son to a Friday [Billboard. Dec. 5, 
2002), citing concerns of counter- 
feit CDs and Internet leaks. But in 
neither case did the label offer con- 
current downloading. 

Retailers believe the label is mak- 
ing the right move. Get Rich or Die 
Tiryin ' "m\\ probably react exactly 
the same way Eminem's last album 
did, " Wherehouse Entertainment 
director of urban music Violet 
Brown says, "If they're doing it be- 
cause of bootlegging, they're doing 
the right thing. This is an artist 
whom people are used to buying on 
bootlegs, so his fans are definitely 
bootleg consumers." 

According to the label, the hype 
surrounding Get Rich or Die TIryin ' 
is owed to those mix tapes. "50, on 
his own, has created a tremendous 
buzz for himself and his music, " 
Berman says. "From the perspec- 
tive of the label, |Dr,| Dre, Eminem, 
and Paul (Rosenberg. Eminem's 
manager and Shady president/CEO] 
are there to lend support creative- 
ly and musically. Beyond that, it is 
about us giving them the tools and 
access to spread the word on 50 
Cent and his team." 

Originally signed to Columbia via 
a deal with producers the Track- 
masters, 50 Cent was dropped from 
the label in 1999. After that, the 
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rapper began marketing himself 
through his G-Unit mix tapes. 

"In between deals, it was all about 
figuring out how to market myself 
while being cost-efficient," 50 Cent 




says. "You don't know what record is 
going to take in what region, so I 
used the mix-tape circuit as a testing 
ground. It was all about which song 
would be effective, where. The rea- 
son I have momentum in New 'V'ork 
is because of the number of quality 
performances I've given on mix 
tapes. I proved that I was cortsistent." 

Building upon his mix-tape suc- 
cess, a number of labels approached 



the Queens, N,Y., native. He signed 
with Shady and re-emerged with 
"Wanksta," his single from the 8 
Mile soundtrack. "I felt it was a good 
record," says the rapper, whose 
songs are published through Uni- 
versal Music Publishing, ASCAP "I 
recorded it a year ago, and I moved 
on. When I was working with Jam 
Master Jay, he told me something 
that I'll never forget: 'If you stay 
focused on one hot record, you'll be 
stuck, not knowing what to work on 
next.' Since 'Wanksta,' I've recorded 
48 records." 

SINGLES STREAK UP THE CHARTS 

For Interscope, "Wanksta, which 
is No. 4 on Hot R&B/Hip-Hop Sin- 
gles and Tracks, cemented the foun- 
dation for 50 Cent's album. (His 
other single, "In Da Club, " is No. 1 
on the same chart, as well as on the 
Hot Rap TVacks chart.) Berman says 
that with " 'Wanksta' being such a 
big track and being in 4 million peo- 
ples' hands via the 8 Mile sound- 
track, it has been a great mainstream 
setup track because of its reach." 

The singles have also made strides 
on the pop charts. "In Da Club," 
which is No. 4 on The Billboard Hot 
100, earned Greatest Gainer/Airplay 
honors on that chart this week. 
"Wanksta" goes to No. 16 with a bul- 
let on the same chart. 

Despite having signed to a 
major, 50 Cent says he will contin- 
ue releasing mix tapes. "I know my 



fan base. When I do mix tapes, I 
can use certain images that the 
major labels aren't comfortable 
with. Eminem, creatively, is simi- 
lar to me in that he uses a larger 
part of his personal life in his 
music. It just happens that my life 
has more gunplay and crime." 

Berman understands that bal- 
ancing the rapper's hardcore fan 
base with his burgeoning pop ap- 
peal is tricky. "We tried not to get 
ahead of ourselves. Every step of 
this campaign has been meticu- 
lously planned to remain true to his 
street credibility." 

The label teamed with XXL mag- 
azine for a promotion that included 
a DVD trailer available with select is- 
sues. Interscope also launched a T\' 
campaign with BET and MTV in Jan- 
uary. On the retail front, the first 
500,000 copies of Get Rich or Die 
Tryin' vi\\[ include a bonus DVD. 

Managed by Violator .''lanagemeni 
and booked by ML Ccimmunications 
(both are based in New York), 50 
Cent seems to regularly find himself 
shrouded in controversy. From 
feuds with fellow rappers to legal 
trouble, the rapper has been a .staple 
in the press since late last year. "Peo- 
ple know me more for the drama 
than my music, " he says. "You usu- 
ally hear more about the drama. 
Now I think that will change." 

Additional reporting by Brian Gar- 
rity in New York. 



Murphy Aims To Rid World Music Of Stigma In U.S. 



BY CHRISTIE ELIEZER 

SYDNEY— Chris Murphy, managing director of 
Australia's Petrol Records, is steeling himself to 
face inevitable cliches about world music as he 
prepares to enter the U,S. and European markets. 

He has heard them all — most notably that world- 
music records do not sell, and that they are not 
glamorous enough to market. But Murphy — who 
entered the U.S. market in 1981 as 
manager of I.NXS and earned atten- 
tion in 2000 as managing director of 
Internet radio network Digital One — 
is convinced that world music is a 
largely undiscovered genre, particu- 
larly for indie labels. Petrol's The 
Greatest Songs Ever compilation 
.series is setting new sales records for 
world music in Australia. He intends 
to do the same in the U.S. 

"Our first compilation was Cuban 
music," Murphy recalls. "Every i\us- 
tralian distributor and retailer told 
me there was no market for it. Yet it 
sold 25,000 units here, and we re- 
leased a sequel." 

Murphy's strategy is that those 25,000 buyers 
will be equally interested in music from Brazil, 
Jamaica, or India. Each CD comes with a 40-page 
catalog of the series, which has triggered import 
orders from Korean publishing houses to French 
boutiques to HMV Middle East. 

"Record companies think they have a problem 
selling world music to the consumer." he says. 
"Actually, it is the consumer who has the problem 
having the music sold to them. It's been a long 
time since the music industry did what other 




industries do: go find the customer and put prod- 
uct that would appeal to them directly in front of 
them. The people most likely to be interested in 
hearing this music are ages 25 to 45. and they have 
probably traveled a lot. They are over being told 
what is the new pop sensation. They want to dis- 
cover." 

Petrol forecasts it could sell between 500.000 
and 1 million units in the U.S. with- 
in the next 12 months — and that the 
States could be its biggest market 
within three years. Murphy believes 
that this is because the U.S. majors 
ignore world music: most compila- 
tions available in the U.S. are cheap- 
ly produced, and their packaging is 
not consumer-friendly. 

Petrol's compilations sidestep the 
issue of little-known artists, hence 
the title The Greatest Songs Ever. Its 
tracks are researched to reach as 
wide a demographic as possible: 
Petrol's compiler. Jean-Francois Pon- 
thieux, went through 342 tracks to 
choose the final 18 on the first Cuba CD. 

The covers are white with an insignia of a fruit 
or vegetable, giving the series continuity. During 
the series' first 12 months. CDs have covered Ja- 
maica. .Argentina. Brazil, Ireland, France, Italy, 
Africa, Mexico, Greece, and Spain, 

"The product moves quickly." reports Laurence 
Beibby, owner of Sydney indie store Spot Music. 
"When I play any of their CDs in-store, they have 
enough hooks for impulse buyers to come in and 
ask. They invariably buy two or three others of the 
series, because the packaging is very impressive." 
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Nick Cave & The Bad Seeds Deliver First Of Three In Three Years 

4 Throwback Of Sorts, Anti /Epltaph Debut Mixes Ballads WHh Songs Recalling The Birthday Party 



BYWESORSHOSKI 

Tired of being bound by the tradi- 
tional major-label album-tour-album 
cycle, Nick Cave marks a new chapter 
in his career — one focused on spon- 
taneity and capturing of-the-moment 
energy — with the release of he and the 
Bad Seeds' Anti-/Epitaph debut, Noc- 
turama, out Tuesday (11). 

A mk of Cave's piano balladry with 
more rollicking tunes reminiscent of 
his work with goth heroes the Birth- 
day Party, Nocturama is the first of 
three albums Cave and the Bad Seeds 
plan to issue over the next three years. 
Each album, he notes, will be released 
in February. 

"We were sick of having to wait 
three years," Cave says, referring to the 
major-label promotion routine. "You 
record the record, then there's this 
massive amount of promotion you 
have to do, and a fucking tour ... the 
whole cycle is so long." 

Like Nocturama — recorded in a 
week without any overdubs — each 
album will be written and recorded 
quickly, he adds. The idea. Cave says, 
is to "do it like they used to. In the old 
days they used to do two a year, some 
of those people, and they were great 
records. [Bobj Dylan is a great exam- 
ple. John Wesley Harding was record- 



ed in two hours — and mixed; we 
haven't got quite to that point but to 
me it's amazing. And Van Morrison's 
Astral Weeks took two days, and there's 
a beautiful and important record." 

LOSING THE STUDIO THRILL 

Wth this being their 12th al- 
bum together. Cave says he and 
the Bad Seeds have reached j. 
point where the thrill of the stu- 
dio has dissipated, where they are 
no longer tempted to indulge 
themselves in the studio, thus 
clogging up songs with unnec- 
essary information. 

Actually, on the 10-track A'oc- 
turama. they've begun doing just 
the opposite. While the group 
abides by an unwritten, anti- 
overdub law — "If you can't sit 
down and play it live, then it 
doesn't get on the record," Cave 
says — for the sprawling "Babe, I'm On 
Fire, " the version of the song that ap- 
pears on the album is the recording of 
the only time the band ever played the 
entire 15-minute, album-ending cut. 

"We played it all together for three 
minutes and it was like, 'Alright, that's 
it. 1 -2-3,' and we taped it, and that's the 
only time we ever played the thing." 
(The first 40,(X)0 copies oi Nocturama 



will include a DVD video of the song.) 

Cave .says approaching recording 
this way creates a "sense of adventure 
about the actual playing of the music, 
the sense of, 'Who knows what's 
going to happen, who knows even 




what kind of version we're going to 
do?' " He notes, "There's a sense of 
imminent collapse within |"Babe I'm 
On Fire"l, like it's just struggling to 
stay together, which gives it a beau- 
tiful kind of tension." 

It's an approach that Anti- president 
Andy Kaulkin applauds, one that he 
says makes Nocturama looser-feeling 
than Cave's recent, piano-ballad-heavy 



albums (1997's The Boatman's Call 
and 2m'%No More Shall We Part). "It 
sounds like some thrilling debut by 
some new artist; it doesn't sound like 
a guy who's been doing it for many 
years. It sounds fresh," says Kaulkin, 
who admits to having had Cave 
on a short wishlist of potential 
Anti- artists. 

In joining the Anti- family 
through a licensing deal with 
Mute, Cave — formerly a Mute/ 
Reprise artist in the U.S. — adds 
more eclecticism to an already 
diverse roster that includes Tom 
Waits, Solomon Burke, and 
Merle Haggard. 

TAPPING POTENTIAL 

Kaulkin says that Cave's music 
seems to be knocking on the 
door of broader appeal; beyond 
making longtime fans aware of 
the album via a load of print advertis- 
ing, Internet promotions, and even a 
pair of billboards (in Seattle and Los 
Angeles' Silverlake neighborhood), 
Kaulkin says a major goal of his is to 
get the album to the National Public 
Radio (NPR) audience. 

"That audience would love Nick 
Cave if they just gave him a chance," 
he says, adding: "I think there's a lot of 



people out there who kind of pigeon- 
hole Nick as this kind of goth icon. But 
a song like (the piano ballad) 'It's a 
Wonderful Life,' " — which carries the 
lines "Come on admit, babe/It's a won- 
derful life/If you can find it" — "that's a 
beautiful song, no matter what kind of 
music you're into." 

NPR fans, however, likely wouldn't 
fancy the chunk of Nocturama satisfy- 
ing the other half of Cave's musical per- 
sonality, cuts like "Babe I'm On Fire" 
or "There's a Dead Man in My Bed," 
which Kaulkin notes are "as intense 
and cathartic as anything he's ever 
done," in or out of the Birthday Party. 

That said. Cave notes that the slow- 
er songs that mark the second half of 
his career are the ones that resonate 
most deeply with him. "I think I like 
those songs for longer" 

When asked about what inspired 
one such ballad, the striking love song 
"Right Out of Your Hand," the 45-year- 
old Cave says: "I'm not really sure. I 
think these songs are more atmos- 
pheric than I normally write. I've al- 
ways kind of considered myself a sto- 
ryteller; and a lot of my songs are 
stories, they have a beginning and an 
end. These songs are much more 
open-ended . . . But, for me, that song, 
I think, is about getting old." 




^^^o Stays at the Palace? 

We'll never tell! 

At tlie New York Palace Tovs ers, 
you enjoy privacy ser\'ice and style: 

• Pri\<ite entrance it you prefer 

• jVUilres (I'etage to attend to your <let<iil 

• l.es Clef d'Or Concierges 
• A ili'sirdble selection of Tower suites; including four 
stunning !S(KX1 scuiare foot triplexes with outdoor terraces 
• Either modern or traditional decor 

• Room 5er\nce from Le Cirque 

• The complete discretion of your Palace staff 
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Experience one ol the greatest cities in the world 
Irom one of the greatest hotels in the v\'orkl 

4SS Madison Avenue at soth Street, New York. NY 10022 
Resenrations: i-8oo-PAlACE-T 
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WAXINC ECSTATIC During the boom 
years of the CD at retail — which are 
beginning to seem more and more 
distant — adventurous producers and 
executives at labels both large and 
small were able to take advantage of 
a rapidly expanding market in order 
to record contemporary masic by liv- 
ing composers. These days, in the 
face of increasing conservatism at 
most major labels and a market 
more and more inhospitable to 
indies, many composers are faced 
with fewer options for the dissemi- 
nation of their music. Those whose 
works that were already recorded, 
however, are at an advantage: While 
labels may be unwilling or unable to 
keep those recordings in print, 
industrious composers are finding 
ways to do it themselves, increas- 
ingly under their own imprints. 




The latest to join this vanguard 
wave is American post-minimalist 
composer Michael Torfce, many of 
whose works were recorded during 
the '90s by British label /\rgo. a divi- 
sion of Universal Music's Decca 
recording company. One of America's 
most-performed composers. Torke 
had a thriving relationship with Decca 
that continued even after the Argo 
imprint was folded, and most of his 
major new works were recorded dur- 
ing his tenure with the label. Nwv that 
those recordings are no longer in 
print. Torke has established his own 
label. Ecstatic Music, in order to keep 
those recordings in circulation and in 
some cases to make improvements. 
Torke plans to make the first six 
releases on the fledgling label avail- 
able via his Web site, michaeltorke 
.com. in late February'. 

According to Torke. the decision to 
found Ecstatic Music was inspired by 
the similar activity of his former label- 
mate. British composer Graham 
Rtkin. who founded his GFR label to 
reissue his own Argo recordings {Bill- 
board Classical Spotlight. Sept. 14. 
2002). Torke admits that he was ini- 
tially skeptical. "At first I thought, cot- 
tage industry, what does that really 
amount to? " he says. "But as 1 thought 
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about it more and more, I realized that 
this was a real opportunity." In both 
cases, Decca producer Andrew ComaH 
provided encouragement and techni- 
cal advice that helped the composers 
make arrangements with Universal to 
license their recordings for rei.ssue. 

Torke soon realized that by taking 
control of his own releases, not only 
could he keep his music in circulation, 
but he could remaster recordings and 
reconfigure the masic in thematically 
meaningful ways. The first six releases 
on Ecstatic Music — titled One. Tivo. 
Three, and so on — include all of Torke's 
music that was recorded for Argo, 
including several pieces previously 
issued on multiple-composer recital 
discs by .saxophonist John Harle and 
the Balanescu String Quartet Each 
sports a smart new cover design and 
newly commissioned liner notes. The 
SK will also \k offered as a boxed set 

The initial Elcstatic Music releases 
will be available solely through the 
composer's Web site, though he also 
hopes to make them available through 
major online retailers. Though many 
collectors will already have the origi- 
nal Argo releases. Torke anticipates 
that interest in his earlier recordings 
might be sparked by Rapture, a new 
recording of orchestral works issued 
by Naxos in late January and already 
selling briskly, as well as through live 
performances. He is already beginning 
to explore ways in which he might 
acquire the rights to issue recordings 
of several major works that have 
appeared since his Argo contract 
lapsed. mz\\MXmf,Strawberry Fields, a 
one-act opera, and The Contract, an 
evening-length ballet 

AND THE WINNER IS: Overshadowed 
by the mounting frenzy surrounding 
the upcoming Grammy Awards, the 
winners of the ninth annual Cannes 
Classical Awards were named during 
the recent MIDEM conference in 
France. The awards are pre.sented by 
an international consortium of 
music critics and honor recordings 
in 25 diverse categories, from early 
music to contemporary fare. For a 
complete list of winners, check out 
classicstoday.com. 

IN MEMORIAM: We were saddened to 
learn of the passing of American com- 
poser Lou Harrison. 85. who died Feb. 
2 en route to a festK'al of his music at 
Ohio State University (see obituaries. 
page 45). A maverick in the truest sense. 
Harri.son was a pioneer in the integra- 
tion into American music of Asian, 
African, and Latin American elements. 
His inimitable compositional voice was 
surpassed only by his magnanimity of 
spirit He will be sorely missed. 



Sweet Honey In The 
Rock Celebrates 
30th Year WHti 
'Women Gather' 

BY JIM BESSMAN 

In a return to a label that previ- 
ously released five Sweet Honey in 
the Rock albums. Rhino-distributed 
Earthbeat! Records has issued the 
venerable African-American female 
a cappella group's SOth-anniversary 
album. The Women Gather (issued 
Jan. 28). 

The set Is further distinguished by 
its producer — and writer of three of 
its songs — Toshi Reagon. also 
daughter of Sweet Honey founder 
Bernicc Johnson Reagon. 




"She's assisted me on some proj- 
ects, but in this case I assisted her," 
says Bernice Johnson Reagon, sin- 
gling out the album"s title track, 
which was written by the group's 
other founding member. Carol Mail- 
lard. "1 listen to the recording and I 
know I wouldn't have pulled off the 
particular mix and environment that 
Toshi got out of it. " 

Reagon formed Sweet Honey in 
the Rock in 1973 after .serving in lli 
original Student Non-Violent Cooi 
dinating Committee Freedom 
Singers — the historic African-Amer- 
ican vocal group that emerged dur- 
ing the '60s civil rights movement. 
Sweet Honey — which also includes 
Ysaye Maria Barnwell, Aisha Kahlil, 
Nitanju Bolade Casel, and sign-lan- 
guage interpreter Shirley Childress 
Saxton — has since gained a world- 
wide following for its unaccompa- 
nied performance of all-inclusive 
African-American music styles, 
including blues, ballads, hymns, 
spirituals, and rap. 

The self-managed Washington, 
D.C.-based group is booked through 
ICM in New York. Reagon says that 
touring in support of The Women 
Gather will include 12 special con- 
cert productions incorporating 
Toshi Reagon and her band. 

"She was 9 years old when I start- 
ed Sweet Honey, so it's a cross-gen- 
erational show spanning three 
decades." Reagon says, admitting 
"awe and pride" at reaching her 
group's milestone year 

She adds, "The years just unfold 
when you really keep your focus on 
your work," 



TV^acks^ 

-DAREDEVIL' MUSIC: What do you do 
when your record label hasn't released 
a soundtrack in three years and the 
label has been chosen to put together 
the soundtrack to one of the most- 
anticipated movies of 2003? For Wind- 
up Records president Steve Lemer, the 
challenge was a welcome one for the 
Daredevil soundtrack, which Wind-up 
released Feb. 4. 

"This is our second soundtrack. " 
Lemer says. (Wind-up's first one was 
Scream 3, released in 2000.) " And we 
were excited to do the Daredevil 
soundtrack because all the music on it 
is such an integral part of the film. We 
wanted to find a property we really 
believed in, and a lot of the songs were 
written specifically for the movie." 

The buzz on the 20th Century Fox 
film Daredevil (which opens nation- 
wide Feb. 14) is that it's set to be one of 
the biggest hits of the .season. Based on 
the Marvel Comics character, it stars 
Ben Affleck. Jennifer Gamer. Colin 
FarreU. and Michael Claifce Duncan. 

The 20-song soundtrack features new 
material from such acts as Fuel, the 
Calling. Hooinstank, Nkkelback. Moby. 




Chevelle, Saliva, arxl Hoobastank 

Fuel guitarist Carl Bell, who wTote 
the band's " Won't Back Down" (the 
hard-driving first single h-om the Dare- 
devil soundtrack), admits with a laugh: 
"1 didn't think doing the song would 
work out at first because we've been 
busy working on our next album. [Film 
studio) Fox called us and said that they 
needed a song in a week. So they flew 
me out to LA. I saw what was done so 
far with the movie, and met with the 
director [Mark Steven Johnson|. They 
sent me a reel of pieces of the movie, 
aivl 1 literally kept going back aixl forth 
to watch it as 1 was writing the song." 

Bell .says he's pleased with the re- 
sults. ""For some reason, 1 work better 
under pressure. It's probably different 
for us as a single, because lyrically I 
wanted it to have some connection to 
the movie. But the song aLso fits right 
in with our body of work." 

Rock band Evanescence — whose 
debut album. Fallen, will be released 



March 4 on Wind-up — is the only act 
to have two tracks on the collection: 
the high-adrenaline "Bring Me to Life" 
(used during a training scene with 
Gamer's Daredevil character. Elektra 
Natchios) and the haunting ballad ""My 
Immortal," which is played during a 
funeral scene. 

Evanescence lead guitarist Ben 
Moody says, '"We were originally sup- 
posed to have one song ("Bring Me to 
Life") on the soundtrack, but then Fox 
heard one of our demos and liked it so 
much that they asked for a second 
song. " Evanescence lead singer Amy 
Lee adds, "" Bring Me to Life' happens 
to be the first single from our album, 
and we're excited about being associ- 
ated with this soundtrack." 

Fox and Wind-up have joined forces 
for Daredevil promotions, such as 
giveaways of Daredevil film-screening 
passes to those who purchase the 
soundtrack at stores in the independ- 
ent coalition Music Monitor Network. 
A four-,song Daredevil sampler is also 
being given away with Ray-Ban pur- 
chases at select retailers. There will also 
be TV and print ad campaigns. Online, 
there will be Daredevil 
soundtrack promotions 
with amazon.com, LaurKlV 
Yahoo, and Real Networks. 

The soundtrack's second 
single is the Calling's power 
ballad "For You, " used dur- 
ing a love scene in the film. 
The "For You" video has 
been filmed arxl is expected 
to be released in March. 

Fox Music president 
Robert Kraft says that the 
Daredevil soundtrack also 
presented the opportunity 
for inspired collaborations. 
Drowning Pool's sound- 
track cut "The Man Without Fear." fea- 
turing Rob Zombie, is the first song the 
band has issued since the untimely 
death last year of lead singer Dave 
Williams. Daredevil composer Graeme 
Revell and Incubus guitarist Mike 
Einziger teamed up on "Daredevil 
Theme (Blind Jastice RembO." 

"1 went after Mike Einziger person- 
ally because I had heard he was inter- 
ested in writing theme songs," Kraft 
says. ""Many of the musical aspects of 
Daredevil were also driven by the 
director. Wmd-up was incredibly sup- 
portive in getting the artists we want- 
ed on this soundtrack." 

GOLDEN GLOBE GLOR^ Congratula- 
tions to the motion-picture music win- 
ners at the 60th annual Golden Globe 
Awards, presented Jan. 19. U2's "The 
Hands That Built America" (from 
Cang.^ of New York) won for best orig- 
inal song. Best original score went to 
Elliot Coldenthal {or Frida. 
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Sixpence Quite Content Witli Touring Plans 

After Label Troubles Stalled The Follow-Up To Its Breakthrough Album, Act Hits The Road To Reconnect With Fans 



BYSUSANNEAUll 

LOS ANGELES — It has been four years between 
Sixpence None the Richer's break-out third and 
most recent fourth albums and four years since 
the band's last major tour. This long time-out 
period does not worry the group as it swings back 
into the touring life this month. 

In keeping with the band's name, lead singer 
Leigh Nash explains, "We're not going out so 
much to make money. We just need to go out 
there and do it again. We really need to build our 
fan ha.se back. " 

Construction started on the endeavor Feb. 2 at 
the Boulder Theater in Boulder. Colo. The tour 
will then wind through 20 shows priced between 
$ 1 8 and $25 before wrapping Feb. 28 at the Canal 
Club in Richmond, Va. Sixpence is looking to 
keep its live comeback manageable and will not 
hit any West Coast venues at this point. Nash says 
that sticking with vans and trailers for the trek 
makes it tricky to slot cross-country dates with- 
in the four-week stretch. 

"We're defmitely rusty," she admits of the 
band's touring layoff since 1999, but Nash feels 
that after some intense pre-gig rehearsing, 
"things are starting to get whipped back into 
shape. The main thing that we're looking for- 
ward to is getting back into the live groove. It's 
been such a long time. We need to get back 
together and learn to play again. " 

Sixpence, which broke out as a contemporary 
Christian act, smashed into the mainstream music 
scene with the single "Kiss Me," which peaked at 
No. 2 on The Billboard Hot 100. Its eponymous 
1997 album, which included the track, sold 
561,000 units (according to Nielsen SoundScanI, 
reaching No. 89 on The Billboard 200. 

The signs were pointing to the band continu- 
ing the momentum for its follow-up album. 
Divine Discontent. But its release was tripped up 
by record-company complications, as Sixpence's 
original label. Squint, went bankrupt, and Warn- 
er Bros, bought the group's subsequent label. 
Word. After about a two-year delay. Divine Dis- 
content finally hit stores Oct. 29, 2002, on 
RepriseAVamer. 

GETTING REACQUAINTED 

"There's a lot to clean up. A lot to get going, " 
says Nettwerk Management's Terry McBride, v\+io 
started managing the band nine months ago. "I 
believe in going back to basics. |so we] want the 
band out touring." Creative Artists Agenc>''s Scott 
Clayton, who books the band out of Nashville 
(where the act is based), says of his client, "The 
purpose of the tour is to reconnect with the audi- 
ence. That's why we're playing smaller clubs. It'll 
be a more intimate environment" 

Since its release. Divine Discontent has sold 
33,000 units, according to Nielsen SoundScan. 
peaking at No. 154 on The Billboard 200. McBride 
blames the relatively slower sales on the label 
shake-ups and the fact that Divine Discontent 's 
fourth-quarter rollout meant stiff holiday com- 
petition from some major releases. That said, 
McBride says the plan has always been to do the 
serious promotion work on the album with a 
spring tour. He suspects that this moderate 
month-long excursion, primarily at clubs and 
theaters, will eventually extend to larger outdoor 
wnues through the summer. Nash says she hopes 
tlie February shows will lead to a bigger tour with 
another co-headlining band later this year. 

"We were so wrapped up wondering and wait- 



ing for the record to come out that touring was 
not on our minds so much," Nash says, feeling 
some regret ttiat the band may have been off its 
fans' minds for too long. "Basically, some people 
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who are in bands are great business people, and 
they know how to scheme to make more mone>'. 
We just want to go out and play music. It's not 
laziness: our minds just don't work that way. 
We're just focused on the music side of things." 

Yet Nash's easy-going attitude toward the band's 
career is nevertheless attracting business. At this 



point, the various promoters ttiat have signed on 
for the dates feel upbeat about sales, many of 
which got under way at the end of January. 
Regarding Sixpence's on-sale for its Feb. 15 show 
at Chicago's House of Blues 
(HOB), HOB talent buyer 
Michael Yerke reports that 200 
tickets of the 1,300 available 
have sold. "And that's just the 
opening week," he sa>'s, expect- 
ing the show to attract at least 
1,000 people or eventually sell 
ouL "I think people are excited 
to see them. I'd love them to get 
more airplay off [Divine Discon- 
tent], but I didn't really count on 
that when picking up the show." 

Yerke adds that because 
Divine Discontent has been 
slow to catch on at radio, "it's 
more important to be aggres- 
sive in marketing the show. 
You want to make sure that 
people who like the band will know about it." 

David Kells, marketing director for Great Big 
Shows, which is promoting the Feb. 16 show at 
Nashville's 450-seat Exit In club, "has no fears 
that we'll definitely sell out." He believes this 
because Sbipence has performed at several char- 
ity events in its hometown during its hiatus, so "I 



don't think people even think that they are out 
of commission. They are a big band." Plus, Kells 
adds, "we promote all of our shows, not neces- 
sarily equally. Some of the shows need more of a 
push, but I don't think this one will. " 

Rich Best, a Clear Channel Entertainment tal- 
ent buyer based in Minneapolis, is expecting 500 or 
600 to make it to his 1 ,000-seat Quest Club show 
Feb. 9. "The challenge is whenever artists have 
received a strong solkl Christian Ian base and you're 
trying to get those core fens to come to a main- 
stream club," Best says. "We're crossing our fin- 
gers." Still, he has successfully brought Christian 
audiences into the club for rxx:k band P.O.D., whkii 
caters to both mainstream and Christian crowds. 

There is also gaining support for Divine Dis- 
content, says Chris Patyk, music director for Los 
Angeles' top 40 station KYSR (98.7). That should 
encourage people to fill venues as the tour goes 
on, he thinks. "They've definitely shown so much 
growth on the CD," says Patyk, who recently 
added second single "Don't Dream It's Over" to 
the station's playlist. "We're committed to see- 
ing them succeed. They just need another break- 
through to remind people who they are." 

Clayton declined to speak specifically about 
gross or attendance expectations. But combining 
the average 500- to 1,000-seat venue size and aver- 
age ticket price, many of the per-show grosses 
should fall within the low to mid-five-figur« range. 



Smaller Venues Prove A Better Fit For 3 Doors Down 



BVRAYWADDOl 

NASI IVILLE — lydng into account current mar- 
ket conditions and a 13-month absence from the 
road, rising rock band 3 Doors Down (3DD) 
opted to underplay markets as it embarked on a 
year of touring in January. 

When the band wapped touring efforts for its 
four-times-platinum debut. The Better Life, it 
had built up to headlining 4,000-seaters during 
the course of 397 shows. But as it began work- 
ing its new record, .Away From the Sun (which 
has sold 712.000 units, according to Nielsen 
SoundScan), the group opted to start out in 
venues with no more than 2,000 seats. 

'That was the game plan h-om the begin- 
ning, " says Phin Daly, co-manager of 3DD 
with Bill McGathy at In de Goot Entertain- 
ment. "We could have picked up where we 
left off: with three semis |and| four buses, 
playing these large venues and possibly not 
filling them. We decided to guarantee our- 
selves a win and play buildings we knew we 
could pack. We wanted to go the smart way, 
make less money, and haw more fim. " 

The band obviously bought into the con- 
cept. "We looked at other tours and the state 
of the economy, and it seemed to us lots of 
tours were losing their ass." 3DD guitarist 
Chris Henderson .says. "We made a conscious 
decision to step back and build it again." 

The strategy of prudent booking paid off. 
"With the industry where it's at, with budg- 
et caps on marketing at the labels, the beau- 
ty of this band is we have No. 1 records at six 
different formats," McGathy says. "When you 
have that, it's about the song. " 

Riding the multi-format hit single "When I'm 
Gone " and a couple of Grammy Award nomina- 
tions, 3DD has already had to add dates in some 



cities and up the capacity in others. For example, 
in Chicago, it went fi'om the 1 300-capacity House 
of Blues (HOB) to the twice-as-large Congress 
Theatre. "They're doing 85%- 100% capacity every 
night. " says Ken Fermaglich, 3DD's responsible 
agent at the Agency Group. "And they're knock- 
ing 'em dead every night. This is not a one-hit 
wonder it's a band that's building a fan base." 

Now playing 3.000-seaters again. 3DD is also 
doing well with merchandise at the shows, mov- 
ing up to 100 CDs per night Theory of a Dead 
Man, also managed by In de Goot is supporting 




Away From the States: Republic/tiniversal act 3 Doors Down 
rocks the boat aboard the U.S.S. George Washington in the 
Mediterranean Sea during a performance for U.S. troops. 
The concert was part of a tour of U.S. military biases in the 
Middle Ea.st last fall. Now t>ack on shore, the t>and kicked off 
a year-long trek last month. Pictured, from left, are 3 Doors 
[)own's Urad Arnold and Malt Roberts. 



on all dates. "Being out at the right time, with the 
right support, is really and truly what's driving 
the bus. " McGathy says. "That's what has allowed 
this band to be platinum on the first single. It's 



about a love affair with radio and with America. 
They are becoming a world-class touring band." 

Henderson says crowd reaction to the new 
material is positive: "People are responding to 
the first album's stuff, but they're really digging 
the new single, louder than [debut single] 'Kryp- 
tonite.' " He adds that he's enjoying the ride more 
this time. "Last time I did so much partyin', I 
don't remember a lot of it This time I'm sober, 
I've got my eyes open, I remember every show, 
and I'm enjoying the heck out of it" 
HOB senior talent buyer Jim Mallonee is 
among the promoters reaping the benefits 
of the tour. "We blew out the Variety in 
Atlanta, the Center Stage in Charleston 
IS.C.l, and the House of Blues in Myrtle 
Beach IS.C.l," Mallonee says, adding that 
tickets were generally in the $16.50-$22 
range. "The Myrtle Beach club is the largest 
in the chain |with a 2.200 capacity], and I've 
only had one other band sell out for me in 
January: the Black Crowes. 13DD1 sold out 
our biggest club in our smallest market in 
our slowest month." 

Mallonee is bullish about 3DD's future: 
" They're definitely over the sophomore 
jinx, " he says. "I give them nothing but the 
highest marks." 

3DD's current leg wraps Feb. 22 at the 
Verizon Wireless Theater in Houston. It will 
attend the Grammys Feb. 23 and shoot a 
video and a commercial for tour sponsor 
Bud Light and tentatively plans to play 
Europe in March. Plans then call for col- 
leges, radio shows, and festivals in April/May, 
more European dates in June, and a summer 
headlining package of 4.000 - to 6,000-seaters. 
In the (all. Australia and New Zealand could be in 
the mix, followed by another round of U.S. dates. 
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COUNTRY CLASSICS: Perceived disre- 
gard for classic country artists by 
country radio is hurting longtime 
agent/manager Marty Martel's abili- 
ty to sell his Country Legends pack- 




age, a fluid roster of some 30 coun- 
try veterans that includes Porter 
Wagoner, Bill Anderson, Gene Wat- 
son, John Conlee, Hank Thompson, 
Little Jimmy Dickens, Stonewall 
Jackson, Jack Greene, Jean Shepard, 
Lynn Anderson. MC Ralph Emery, 
and many others. 

Martel's main clients were once 
fairs, but now casinos are taking up 
the slack. "Casinos are the liveli- 
hood right now for the Legends," 
he says. "I've pitched it 'til I'm blue 
in the face. Lack of radio support 
kills legends fast, but It doesn't kill 
classic rock. " 

The price range for Legends for 
talent buyers ranges from $17,500- 
$50,000, with hard tickets generally 
in the $20-$30 range. "We do about 
25 shows a year, but it should be 50," 
Martel says. "Radio will not play the 
veterans of country music, and the 
buyers tell me [country radio] will 
not allow them to promote these 
artists. A lot of these young disc jock- 
eys, if you ask them who Little 
Jimmy Dickens is. nine out of 10 
won't know him." 

COUNTRY'S BIG GUNS: Country's 
touring superstars, meanwhile, are 
prepping for major runs in 2003. Hm 
McCraw begins his 50-date, all-arena 
Tim McGraw & the Dancehall Doc- 
tors' One Band Show March 7 at the 
Birmingham (Ala.) Jefferson County 
Civic Center and wraps May 30 at the 
ON Center in Syracuse, N.Y. The 
package is sponsored by Bud Light. 
Plans are also being finalized for 
another Brooks & Dunn Neon Cir- 
cus tour, with Rascal Flatts and Brad 
Paisley among the acts booked for 
support on an .April-August shed run. 

Alabama's American Farewell tour, 
playing a mix of arenas and amphi- 
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theaters, begins June 21 in Birming- 
ham. Dixie Chicks are putting to- 
gether a summer run, with venues 
still being determined. George Strait 
is already selling out arenas, and 
country's top touring artists of last 
year — Toby Keith, Kenny Chesney, 
and Alan Jackson — will be out for 
much of the year. 

Popular packages like the Rockin' 
Roadhouse tour (Mark Chesnutt, 
TVacy Lawrence, and Joe Diffle) and 
the Honky Tonk Tailgate Party 
(Rhett Akins, Wade Hayes, Daryle 
Singletary, and Chad Brock) are 
,ilso gearing up. and there is talk 
that top country divas Faith Hill 
and Shania TWain will tour, respec- 
tively, at some point this year. 

LONDON CAllJNG: The April 13 Avril 
Lavigne concert at the John Labatt 
Cenhre in London, Ontario, became 
the building's 14th sellout Jan. 25 
and its fastest sellout since opening 
Oct. 11, 2002. The John Labatt Cen- 
tre has also sold out shows for Cher, 
Great Big Sea, the Shaolin Monks' 
Wheel of Life, the Righteous Broth- 
ers, Sk8, Guns N' Roses, Royal 
Christmas Show. B.B. King, the 
Harlem Globetrotters, Cabaret, Stars 
on Ice, and two London Knights 
games. The building is managed by 
Brian Ohl for Global Spectrum. 

IF IT WORKED IN 1977: A package 
featuring Bad Company's Paul 
Rodgers, Kansas, and Robin IVower 

will play sheds, theaters, fairs, and 
festivals, beginning in the Midwest 
and running well into the summer. 
The tour is booked by Paradise 
Artists in conjunction with Creative 
Artists Agency. 

PARTY IN THE DISTRICT: Superfly 
Productions will produce its seventh 
annual Mardi Cras Music Festival, set 
for March 1-2 at TWiropa Mills in 
New Orleans' Warehouse District. 
The festival features two events, 
Galactic's Carnival Electricos and 
Cowboy Mouth's Rock'n'Roll Ball 
with Robert Earl Keen. 

Carnival Electricos is Galactic's 
second annual all-day Mardi Gras cel- 
ebration and will be the final stop on 
Galactic's 2003 Freezestyle tour (B;?/- 
board. Jan. 251. Confirmed acts in- 
clude Z-Trip, the ReBirth Brass 
Band, the Wild Magnolias Mardi Gras 
Indians, and special guests. The 
Mardi Gras Music Festival will be 
Superfly's first full-scale concert 
event at TNviropa. Superfly will also 
present shows at TV'iropa for its April 
25-May 4 Superfly During JazzFest 
Concert Series. 
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BACK IN STRIDE: Miami's Roney 
Palace Is once again the locale for 
the fourth annual Billboard R&B/ 
Hip-Hop Conference and Awards 
Show, to be held Aug. 6-8 in associ- 
ation with American Urban Radio 
Networks and Heineken. We're look- 
ing forward to presenting another 
strong lineup of panels and per- 
formances. Stay tuned for addition- 
al details in the coming weeks. 

SECOND COMING: For those who 
don't know, William "Mickey" Stev- 
enson was the man who put togeth- 
er Motown 's first A&R department 
and helped assemble the label's infa- 
mous backing band, the Funk 
Brothers. But rather than rest on 
those laurels, Stevenson is busy 
overseeing the launch of his latest 
venture, Stevenson International 
Entertainment Group (SIE), work- 
ing in tandem with SIE Group VP 
B'Anca Henderson. 




The Los Angeles-based firm com- 
prises three divisions. Mikim Music is 
a publishing company/recording facil- 
ity whose catalog of live old-.school 
sessions, which spans 30-plus years, 
has been sampled by Jay-Z and oth- 
ers. B&W Management, which repre- 
sents signed and unsigned artists, is 
working with, among others, Rawkus/ 
MCA newcomer Novel, whose album 
bows in May. Stevenson Productions 
produces stage shows and concerts. 
Past projects include Sang Sista Sang 
and Glory Glory. 

Stevenson has also been chosen by 
the Stronghold Group to represent 
Motown music legends in licensing 
their names and images. "Artists like 
the Four Tops, tlie Temptations, and 
Smokey Robinson could be around for 
a lot more years because of this ven- 
ture," he says, "and they deserve it." 

SteN'enson — who was with Motown 
for eight years — says his best memo- 
ries are about "the love we had as a 
family for each other that is still going 
on." That will be the premise of the 



book he's currently penning. 

"I'll be talking about what made 
the company tick, " he says. Dismiss- 
ing other Motown books like Gerald 
Posner's new Motown: Money, 
Power, Sex and Music, he observes, 
'That's people outside talking about 
what happened inside. I [know] it 
from all angles. 1 was inside." Con- 
tact; 818-888-6870. 

BACK ON BOARD: Amerie and Ashan- 

ti tie with the most nominations for 
the 17th annual Soul Train Music 
Awards. Their three nominations 
apiece include vying against each 
other in the best R&B/soul single, 
female; and best R&B/soul album, 
female, categories. Walking away 
with two nods each are Musiq, Justin 
Timberlake, B2K. Floetiy, and Nelly. 
Winners are determined by radio 
programmers, artists, and retailers. 

This year's special award honorees 
are Dionne Warwick and LL Cool 1, 
who will both be presented with the 
Quincy Jones Award, and Nelly, who 
will be given the Sammy Davis Jr. 
Award for entertainer of the year. 

The awards special rolls out live 
March 1 in first-run syndication 
from the Pasadena (Calif.) Civic 
Auditorium with hosts Queen Lati- 
fah and Arsenio Hall. Thus far, per- 
formances by LL Cool J, Nelly, Mari- 
ah Carey, and Timberlake have been 
confirmed. For a complete list of 
nominees, see billboard.com/awards. 

RADIO KUDOS; Speaking of awards, 
legendary radio personality Hal 
Jackson will receive the Rhythm & 
Blues Foundation's first Special 
Recognition Pioneer Award for 
Broadcasting at the organization's 
1.3th annual Pioneer Awards. Jack- 
son, who is the first African-Ameri- 
can inducted into the Radio Hall of 
Fame, joins a Pioneer honoree ros- 
ter that includes the Supremes, 
Koko Taylor, and George Clinton. 
The event is set for Feb. 20 at New 
York's Manhattan Center. 

ON THE RECORD; Another new indie 
label jumps into the game: Miami- 
based Truth Records. The label will 
initially concentrate on hip-hop 
under the guidance of partners Greg 
Susoreny and David Schutzman; 
contact 305-375-0710 . . . Ginuwine's 
new Epic album is now slated for 
April 8 . . . ABB Soul artist Peven 
Everett crosses over into ballet with 
performances Feb. 14-15 at Chicago's 
Athenaeum Theatre. He plays three 
compositions in the ballet Duets for 
My Valentine. His (\BB debut. Studio 
Confessions, is in stores now. 



Lattimore, Moore: lovers' On & Offstage 

Arista Capibdbes On Married Couple's Play Run To Promote New Album 



BY DAVID NATHAN 

Continuing a time-honored tradi- 
tion of R<£B duos that includes the 
couplings of Marvin Gaye & T^mi 
Terrell, Peaches & Herb, and Rene & 
Angela, contemporary soul singers 
Kenny Lattimore and Chante Moore 
celebrate love on Things That Lovers 
Do. The Arista set arrives in stores 
Tuesday (11). 

In a different marketing twist. 
Arista is taking advantage of a ready- 
made promotion, thanks to the mar- 
ried pair's current roles in a play that 
shares the album's title. During its 
first run. Things That Lovers Do is 
stopping in Atlanta (Feb. 5-9), Wash- 
ington, D.C. (Feb. 10-16), New York 
(Feb. 18-23), Detroit (Feb. 24-March 
2), Philadelphia (March 3-16). and 
Baltimore (March 17-23). West 
Coast dates may be added later in 
the year after Moore gives birth to 
the couple's first child in the spring. 

"We could have done a conven- 
tional tour," says Lattimore, an 
Arista artist. "The thing is, I kept 
getting scripts for various plays. The 
perception is that if you do a play, 
your career must be (stagnant). 
Chante and I both felt that if we 
could do a play together, we could 
get rid of that stigma, bring some 
validity to the art form, and focus on 
good black theater." 

Working with a script written by 
Javon Johnson, the pair brought in 
renowned Broadway choreogra- 
pher/director George Faison. "Javon 
listened to 18 songs, including some 
of my hits, some of Chante's, and songs 
from the album," Lattimore says. "He 
had a story in mind and placed the 
songs we presented into that storj'." 

Arista director of marketing Tyrone 
Murray says the company is doing an 
all-out promotion around the play's 
dates, including radio contests in each 
market, tie-ins with local jewelry 
stores in some cities, an appearance at 
a major hair show in Atlanta, and lis- 
tening parties for consumers on and 
around Valentine's Day. Further tying 
into the label's lifestyle campaign — in 
which Lattimore and Moore are 
tagged as "R&B's hottest new cou- 
ple" — the twosome will be featured in 
the February issue of Essence. 

"We're doing listening events at 
200 hair and nail salons and giving 
out samplers at T.G.I. Friday res- 
taurants," Murray says, "We also 
have a spot running on Fox's syn- 
dicated show The Hughleys, which 
offers the prize of dinner with 
Kenny and Chante." 

Moore and l-attimore, who cele- 
brated their first anniversary Jan. 1, 
say manager Michael Mauldin con- 
ceived the idea of their pairing up. 
"You can be in love with .someone all 
you want, but it's a whole different 
thing when they're also in your work 
space," Lattimore observes. "So one 
of the first questions we considered 




MOORE (LEFT) AND UniMORE 



was how it would work once we 
recorded and were asked to perform 
together. We actually did a few ap- 
pearances on awards shows to see 
how it would be." 

While the album primarily is a trib- 
ute to classic duets (i.e., Billy Preston 
& Syreeta's "With You I'm Born 
Again," Rene & Angela's "You Don't 
Have to Cry"), it also features two new 
songs by Jimmy Jam & Terry Lewis: 



the title track and "Loveable." Among 
the standout tracks are hvo classics by 
another famed duo, husband-and-wife 
team Nick Ashford and Valerie Simp- 
son: "You're All I Need to Get By " and 
the pair's own 1978 hit "Is It Still Good 
to Ya." Besides Jam & l^'is, produc- 
ers include Daryl Simmons, Jamey 
Jaz, Jamie Hawkins, and James Poyser. 
First single "Loveable " went to radio 
last September. At press time, a sec- 
ond single was being chosen. 

Tyrone Lyons, GM of New Bate 
Records in New York, expects "a lot 
of the younger audience who knows 
Kenny and Chante won't know songs 
like 'Close the Door' or 'Is It Still 
Good to Ya.' So those will be new to 
them. The older demo will buy it, 
I because! they know those songs. 
The album will get a good response, 
provided consumers know about it." 

Moore, who left MCA Records at 
the end of 2001, says, "No one has 
my signature yet as a recording 
artist. " In the meantime, the duo — 
managed by Atlanta-based Artistic 
Control — is considering a Christmas 
album together and preparing mate- 
rial for future solo projects. 
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STEP IN THE NAME OF LOVE R. Kelly 
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TRUTH-TELLING: In describing his 
sound, Egyptian/Lebanese artist 
Clotaire K says it is "hip-hop's way 
of telling the truth with beats plus 
traditional Middle Eastern music." 

The France-based rapper/singer/ 
songwriter/producer and ud (Ara- 
bic lute) player has delivered the 
exciting hip-hop album Lebanese. 
Released in France by Nocturne last 
November, the set is now available 
internationally. 




Clotaire 's affinity for his mother's 
homeland was the inspiration for the 
album's title. "I grew up in a French 
and American environment, which 
explains the mixing in my music, " 
says the artist, who raps in French, 
Arabic, and English. "I also fought 
hard to try to reach the sound 
dynamics of American productions." 

Clotaire produced Lebanese, whose 
17 tracks comprise various styles. 
There is basic hip-hop ("Flotte" 
IFloat]), classical ud playing ("Takas- 
sim"). drum'n'bass beats ("Emigrate 
IRemixl"), futuristic psycho-political 
storytelling ("Le Criminel" |The 
Criminall), and hardcore sounds ("Bif 
Bam Btx)m"). 

Although Clotaire says the English- 
and Arabic-rapped "Lubnan" (Arabic 
for "Lebanon") is a "song of hope." it 
is also a pointed commentary espous- 
ing such issues as political interven- 
tion, hatred, war. and religion. His 
paternal side is acknowledged on 
"Papa," a mellow, slow-rolling song. 

"If you listen carefully, you'll find 
the track's chorus — dedicated to the 
memory of my father — is a Coptic 
chant from Egypt." Clotaire says. 
"It's one of the oldest Christian reli- 
gions of the world, having started in 
Egypt before Islam. " 

POST-MIDEM: "I was impressed by the 
variety of hip-hop and urban-related 
companies, producers, and artists 
from a variety of territories who came 
to net\v'ork," Punch Media president 



Lauren Coleman says. She is refer- 
ring to the urban music panels she 
helped organize for MIDEM 2003. 

Coleman notes, "The French stand 
was very impressive. But the U.K. was 
definitely there, and cirailating in full 
force were people from Germany, 
Sweden, and as far away as Israel." 

"The good news is that urban music 
was finally well-received and respect- 
ed at MIDE.M, " adds Marie-Agnes 
Beau, London chief for the French 
Music Export Office (FMEO). "I was so 
happy to see American stars interact- 
ing with British and French profes- 
sionals for the first time. The urban 
village had lots of booths and great 
gigs, while the best party of tlie whole 
MIDEM setup was Roc-a-Fella's." 

Speaking of the FMEO. it is cele- 
brating its lOth anniversary this 
month on a continuing high. The 
London office proactively engages 
the U.K. music industry and media. 
It also maintains an informative Web 
site (french-music.org), as well as 
publishing a quarterly magazine and 
genre-specific directories. Its latest 
directory. A Guide to French Urban 
Music, features mostly hip-hop acts. 

Of the 10 territories the FMEO 
represented. Beau .says, "Germany 
opened very quickly to French urban 
music. They really appreciated the 
French approach, which was not too 
commercial nor too hardcore," 

COMING SOON: Tony Allen, the for 
mer Fela Kuti drummer, is signed 
to French indie label Comet. When 
Comet executives suggested he col- 
laborate with respected U.K. MC TV, 
the Nigerian-born, London-based 
Allen admits he originally thought 
Ty was an American rapper. Mistak- 
en identity aside, the collaboration 
yielded two tracks on Allen's Home 
Cooking, which was released last 
November in the U.K. by British 
world-music label Wrasse. The T^'- 
featured track "Woman to Woman " 
has extended interest beyond Allen's 
world-music fan base. 

Gambian rap group Da Fugitivz 
end their U.K. tour Feb. 15 at Lon- 
don's Chimes club. One of the act's 
heroes, Senegalese veteran rap 
group Daara J, has another fine 
album, Boomrang, which streets via 
BMG this month in France. It de- 
serves a wider release. 

So does French/Spanish/Latin hip- 
hop group Orisha's engaging Emi- 
grante (Emigrant). Surprisingly, EMI 
Spain has had few international takers 
for the set, EMI U.K.'s stateside label 
releases stateside Sampled this 
month. It contains originals of much- 
sampled tracks by such artists as 
British singer Labi SaTfre. 
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Don't Mess With My Man 
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How 1 Feel 
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Luv U Better 
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Dance With Me 


€D 






Blah Blah Blah Blah 






Grindin' 
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Jah Is My Rock 
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Rock The Party 
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Gossip Folks 
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50 




BR Right 
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Focus 
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Incomplete 
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Get Busy 
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Be Easy 
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Gimme The Liyht 
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Paradise 
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Come Close To Me 






Yeah Yeah U Know II 
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Excuse Me Miss 
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Hovi Baby 






In Da Club 
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No Letliny Go 
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Make II Clap 
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Gangsta Lovin' 
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Canl 
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Mr. Bailer 
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Full Moon 
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Work It 
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Ma.lOon't Love Her 
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Wednesday 
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Just Like You 
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Break You OH 
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One Of Those Days 
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Throw Up 
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All 1 Need 
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NUMBER 1 

AALIYAH A BucKGRouNaiMivfRuitewuMfw HI Willi) 



MISSY ELLIOTT A mtGniiMiNi]ifLmusiti3*'«enMaiUK> 



4I1IMGH)M1I» 



JARULE A uuR0E>ll^C;P[FJ«walM)•<vJM(^l1IW1lw 



JENNIFER LOPEZ A' cncMainmcQCDi 



NAS A ut kvtijCaLUMBUHav.tnciizataxtai 



2PAC A^ fcMM>U.Ot*THWIWMnmiMHItBSC0Wlll3M«ai 



SOUNDTRACK A' SHADrinuB-ivnRscnKdiwttNi 



LIL JON & THE EAST SIDE BOYZ iMEiJn-/TvTii3ain7» 



JAHEIM • DiviNrwiwiivwmtneftQS nmcDi 



JAY-Z a' RCCAnuAtlEf JAMoraW.nDJMGilSaftllW 



Tlie Blueprint 2: The GHt And The Curse 



S GREATEST GAINER S 

SEAN PAUL jMfiR'*'P'*iiAiflici3«W'«rt*ii» 



SO CENT EuuciiPiooroeacoilHl 



WHITNEY HOUSTON A arista ut«i.ih, 



NELLY A^ Fo MELUt«ivEflSMam(r/uMMe(ii»itit> 
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IMPRINT & NUMBER/DISTRIBUTING LABEL 



ASHANTt A^ wiMOEiii>c>AjMMCir«<ojuGni»iim 



K-CI & JOJO UDttONriUMCOl 



TLC A AnisTAunotii»i89i 



TALIB KWELI RAnKusniMr.'MCA'iiNCDi 



DEB ORAH COX 
EVE« R 



TIm Meming After 



macwTmcopnim^iai 



TANK eLAcicGiwuwiUN>vniuu.at«Hiruunoni9iiiiiii 



Oee Mi« 



GZA/GENIUS MCAM3ao-iis«coi 



Legend OITIw Liquid SworJ 



OCr tML tMJn-ilDJMG OIK II N 



JuglisMfJetfUslMi) 



INDIA.ARIE • uorDWHaHrss\iMRGH2MiiM) 



Voyaae To ledie 



KIRK FRANKUN • 



The Rebirth Of Kirfc FrMklie 



SOUNDTRACK foxii 



Brew Sugar 



DA HEADBUSSAZ FuiYPHOTig mm Mwrwrr twa tiwo-ia 



DH's How It Happen To*!!! 



HOT SHOT DEP' 

VARIOUS ARTISTS awDSPECiAiPBOOUCTsniiiTiMf uhiiuicD' 



Absolute Bodv * Soul 



PACESETTER 

ANITA BAKER miawk nmmMi tu n csi 



The Best Ot Anita Baker 



EMINEM a' w[ei>.n tWM*iM«iair,'iwnRsaiPtLiM>ine 
VIVIAN GREEN coLUH(Mira7,tR6<7MHLni» 



JAHEIM A aiviNEW.M)«sr,vi(UMHBiws 'iiwiiwi 



(GiMlto Love] 



SCARFACE fUP-A LOI/MDOTmH tMtr.VIRUMIIlWIIW 



Greatest Hhs 



BABY • cASHMos(Yiu\!vtftULmxi7i'iUMncii]»ii9ii 



VARIOUS ARTISTS mom kmh vwvk ii»i ta cm HMm Beech RecofJiefls Vnmn: Unwrappwt W. 2 



JUSTIN TIMBERLAKE A' jivf 4iBZ)-.?0MBAtiiMiii» 
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TheJakal 



SYUENA JOHNSON j[VE»3&7tiMB«iim'nN. W 



BUSTA RHYMES • jaiHr«MGriiMiiii» 



NAPPY ROOTS A At uwicow.'ASitiwijJB 
ERICK SERMON j ami-mMSiizwuae 
ROYCE DA 5'9" 



Waiem»loe.ClMclteii&Gritz 



SAMtw m PAiffi wn-'KOCH iiMcm [M| 



kCrty 



MARIAH CAREY A Mar(AnDisLAKO[B3<e7MDjMG iizH'tiwi 



DAVE HOLLISTER MaiowNDitH;.iwRc<iz»iam 



SNOOP DOGG • 0OGGnT¥lL<l>fllORinMltrWITOl<1INfll.Ni 



KELLY ROWLAND* HustcwoRiatQLiJMBiAMiiiCNQiimEa'iiw 



Simply Deep 



iLxaiir-'iDjMGoMS'iiin 



VARIOUS ARTISTS s^c if idincDi 



Slow Jams Volume 1 ft 2 



THE ROOTS MCAMTwiiiHCDt 



VARIOUS ARTISTS gsrunneTH* fua>w iwsnmi nas'^iM wiwiim 



J?aDlfcllMSIII»l|Vi 



WC oeF JAM ino] r,'iDjMc • n wn w 



DittrtnnThiPiaM: Goldto Gnti 



Ghetto Heismen 



SOUNDTRACK hollvwodo \tnm oin a 



SIR CHARLES JONES mmoi oras iuaiiB»'i«wi |m| 



FIELD MOB MCAiTXisr 



MARY MARY comMBiAnDicRGiunEO'iini 



VARIOUS ARTtSI^ DnEAhrivo«s«n»-<«iTBcsi:opfiij»ia9ii Swia Beati Preieau G.H.E.T.TO. Stories 



CAM'RON A mC A rClUDtFJUtMUBin-lDjWGl1I9B'IIHt 



SOUNDTRACK RK-A'miATiEfjAHwsgi-.'iajMQiiisbiaw 



LUDACRIS a' DisruniNG tha HACiva jam soutk u 



IMOMG IUSa<*HJBI 



COMMON f*-j> i< 



*^ HEATSEEKER IMPACT 

SMILEZ & SOUTHSTAR AmmDinKToia]oiii»iTBi |h| 



YOLANDA ADAMS 9 titrnmaaatES m»UMi 
XZIBIT* .niJDCoiuuBUQBn-iDWM^BEa'Uw 



ManvsMacHM 



SOUNDTRACK K)itjivtmi»Z0MeAii2»iBni 



M *4a uur.uNrvERSM, owiriuune ti: 



SOULJA SLIM aiTTMnATcaiM«rm«i9ii7aiCD'' 



M MO lIMIIiLIMrt'ERSAL I 



BRIAN MCKNKaHT mdtdwiiihiu\imiis<izmhw 



TONI BRAXTON • AnsTAUMnifwiiHi 



DOTTIE PEOPLES uuwTAiNTuisisiissijni 



INS— ZOOS: From There To Here 
Churchin' With Doltte 



HEATHER HEADLEY NCAuiKfiuGisM'UKi 



VARIOUS ARTISTS usHwmrr\jNi»RSJu.Nim'juRGii7a'ii.Ni 



Cash Money Becoris Hatisiiin H its Volume Die 
I Got Beet Out 



LL COOL J OFFJAMMait9M[IJMG<i7M'llNl 



MARVIN SEASE j<vF*itM?0MBAni»irs8t 
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WhaTs My Favorite WortI? 
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Thui World Order 
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Lucky Pay 
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The Kin 
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Uanerssl Soldier 
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VW«f5Tlie4in 
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2PAC A- »M 




Greatest Hits 


215 
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BONE THUGS-N-HARMONY »■ « .i-.hsmui-ipio.obk 




E 1999 EUilul 


256 






2PAC A 




All Eyez On Me 
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BOB MARLEY AND THE WAILERS ♦ ■ -i-nrC3s&i5L*>iRS«»*i[-jWi'f!«-tlti 


Lenend 
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MAKAVELI 
2PAC A 


.■.t.B AfTEHMATt* 4»X?(- CTfRSCC''! HljUlUei 


The Marshall Maltiers LP 
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DR. DRE A ,1 




Dr Dm 2001 


150 
378 




*' i(tirH«;nvM:i?- iorH lira 11 wi 

1 r ; . . --....f;, ; ■tig, 


The Don Killiimmati: Tliu 7 Day ThooFV 
Me AqainslThe World 
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THE NOTORIOUS B-I.G- A 
DR. DRE A 




Readv To Die 
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R. KELLY A 


■ .1^1 
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JAY-2 A 1- ...iJLA;(.LJ.H:ifP'vywC*FlT0ll1U«lt.Wi 




Reasonable Ooubl 
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THE NOTORIOUS B.I.G. ♦ pacbi, jam- Anisu nsaiiw. 


Life After Death 
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12 Pliv 
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lit' FLIP 


,-:'A:Huir-n<a'ii.»iIMI 
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JUVENILE A' LA,.(v;-.i. .-.ivi.,*. •,7^: jmi>, ■!»,'>» 




400 Deareez 
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AL GREEN 
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MARY J. BLK3E A' 'mliih-- >^ « <..)i< 




MHile 
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DONNIE MCCLURKIN A a^, - ny ^.HA,..».,3^I»II 


Live In London And More 
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TWISTA •mtii'3fliv.fl>ornMiLj;'-,r-ii HH-twilMl 




Adrenaline Rush 
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EMINEM A 




The Slim Shady LP 
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JODECI A i.ir.v... ■»,«:..,,.■,, 




Forever My Lady 
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KEITH SWEAT A' .„m[«-a vM(Mnf.wwf»iff r, .n^wMi 


Make It Last Forever 
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Notas 



DISNEY DISCS: Anyone who has kids 
tias a Walt Disney album, cassette, 
book, or movie lying around their 
house. Quite simply, this is a fact of 
life — trust me, I know. 

Now, if you happen to speak Span- 
ish, it's also highly likely you'll have at 
least some of those movies, books, or 
read-alongs in Spanish. (Trust me, I 
know that, too.) But you won't have 
any albums in Spanish, because they 
simply did not exist — until this 
month. On Feb. 1 1 , Disney will release 
and market Favoritas de las Princesas 
de Disney (Disney Princess Favorites) 
and Disney Presenta Cantar y Jugar 
(Disney Presents Sing and Play). 




That there were not any Spanish Dis- 
ney albums in the U.S. market may 
come as a surprise; this, after all, is a 
company that has gone to great lengths 
to reach a Spanish-speaking audience. 
"But as far as creating compilations and 
special albums, we hadn't done that in 
the U.S.." Walt Disney Records execu- 
tive director of Latin America Caiy 
Prince saj's. 

The time is now. Prince says, "be- 
cause we've been receiving many re- 
quests from retail and consumers. We 
decided we would put out our best-sell- 
ing titles in Spanish. We've ahNBys rec- 
ognized the Hispanic marketplace as 
important; offering our two best title.s 
lis) a great way to capitalize on it." 

While Cantar y Jugar is a collection 
of traditional Latin children's songs 
(including "Arroz Con Leche" and "(}ue 
Llue\'a "I nicely arranged in a variety of 
styles — fi'om cumbia to tango and reg- 
gae — and performed with traditional 
instrumentation. Princesas compiles 
Disne\''s leading princess songs in their 
Spanish versions, plucked from their 
respective soundtracks. Aside from 
Titiana, who sings "No Hablare" (1 
Won't Tilk) from Hercules, there arc no 
star names here. Prince sajs this is not 
a problem; "We don't work artisLs as 
much as we work a name and a brand. " 

Becaase Disney has always crossed 



by Leila Cobo 



borders, both discs are expected to be 
released in Latin America, probably 
coinciding with each country's Dia del 
Nino (Children's Day). 

In the U.S.. the albums are distrib- 
uted by Universal Music and Video Dis- 
tribution, and — aside from selling 
them in Disney stores — emphasis is 
being placed on mass-market accounts 
as well as on one-stops to target mom- 
and-pops. Among other marketing 
strategies, both releases will be clip- 
stripped in the Latin foods .section of 
200 Wal-Mart stores during March. 

Aside from the albums, Disney has 
been quietly putting out a series of 
DVD read-alongs since August 2002 
that feature various language choices, 
including Spanish. Prince says, "This 
month we're putting out El Rey Ledn 
(The Lion King) and El Libra de la 
Selva (Jungle Book). So when distri- 
bution goes to retail saying we have 
these two albums, they also offer the 
DVDs. Domestically, Walt Disney 
Records increased net sales by 42% 
from last year. What we're doing is just 
another part of our multi-pronged ini- 
tiative to increa.sc our sales." 

On March 4, the label will release La 
Vida Mickey II. the follow-up to La 
Vida Mickey I. which featured a Disney 
version of Ricky Martin's "Livin' la 
Vida UKa." Volume two will feature, 
among others, a version of Las Ket- 
chup's 'The Ketchup Song." 

LOOK WHAT Bl£W IN: In vshat may be a 
first nationwde, graduate students from 
the University of Miami's (IIM) music- 
business program have established a 
music-publishing company that will 
sign and place songs. Called Category 5 
Music Publishing in an allusion to the 
strongest hurricane category (the Hur- 
ricanes is the name of the .school's foot- 
ball team), the company is entirely run 
and promoted by students, who receive 
advice from faculty members. So far, two 
.songwriters. Sam Hooper and Adrian 
Cordon — UM students whose material 
leans toward R&B — have been signed. 
But staffers hope to appeal boxjnd the 
.student body and are looking for leads 
into all genres. Marketing director Mari- 
na Furtado says. "We are really young, 
we haw fresh ideas, and we're rtally pas- 
sionate about this. " 

CHART NEWS; Ry Cooder and Manuel 
Galbin's Manibo Sinuendo debuts 
atop the Billboard Top Latin Albums 
chart with three limes more .sales than 
the No. 2 contender. Shakira's Gran- 
des Exitos. Radio has not supported 
this jazzy, instrumental project — 
which goes to show that the rules are 
made to be debunked. 



BY RANDY LUNA 

SAN JUAN. Puerto Rico— To cate- 
gorize an album into a specific 
music genre might, almost instant- 
ly, mean that it will be rejected by 
those who do not follow that par- 
ticular style. But occasionally, 
when delivered in an exceptional 
manner, some such albums can 
garner mass acceptance. 

Enter Tego Calderon, a 30-year- 
old-rapper who has generated the 
biggest buzz in Puerto Rico in the 
past couple of months via the well- 
crafted maneuvers presented on his 
debut record. El .Aballarde. on 
indie VS'hite Lion Records. Reach- 
ing rap and non-rap fans alike, the 
album is close to selling 100,000 
copies in less than two months, 
according to Calderon's public- 
relations firm, and is currently No. 
49 on the Billboard Top Latin 
Albums chart after seven weeks. 

Calderdn's success can be attrib- 
uted to various factors. First, his 
lyrics — for the most part consist- 
ing of social criticism and the 
problems of a struggling artist — 
are delivered in a sensitive, more 
relaxed manner that is easier to 
digest than the traditional angry, 
fast-paced rap with strong sexual 
and violent content that is usually 
heard on the island. Calderon also 
fuses hip-hop with such upbeat 
genres as reggaeton (a modern 
form of reggae dancehall with rap 
lyrics), salsa (via his biggest influ- 
ence, Ismael Rivera), unii bomba (a 
form of call-and-response tribal 
music driven by heavy percussion), 
which increase his appeal. 

"I owe much of my success to 
my musical upbringing." Calderon 
says. "1 learned every type of music; 
I was influenced very much by 
Ismael [Rivera] and hardcore rap: 
Public Rnemy. N.W.A. Bui my style 
is very particular, because I like to 
mix Latin music." 

Indeed, a big part of the Calderon 
package, manager Ender Vega says, 
is his capacity to reach the young 
rap buyer as well as a slightly older 
crowd. Vega — who is a partner in 
Acisum Group, a Puerto Rican- 
based management and production 
company that puts together Puer- 
to Rico's Premios Tu Musica (Puer- 
to Rico's national music awards! — 
says Calderon was marketed not as 
an underground rap artist, which is 
the norm, but as a pop act. "We set 
him up with a PR firm, which is 
rare in this genre, and that's given 
him credibility with the media, who 
tend to look down on rap and hip- 
hop here." 

Aside from that. Calderon's 
album was released last December 
after considerable set-up efforts, 
including TV promotion through 
popular TV show Anda Pa l Cara 
. . . (Go to Hell), which Vega's TV 
production company produces. 
Spots were produced in partner- 
ship with retailer La Gran Dis- 
coteca. Puerto Rico's other major 
retailer. Casa de los Tapes, spon- 
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sored a series of in-stores for 
which Calderon would arrive in a 



helicopter and give out posters 
and T-shirts to fans as added value. 
It is. Vega says flatly, a "complete- 
ly different way of promoting rap 
and hip-hop." 

Calderon, a well-rounded musi- 
cian, is suited for this type of pro- 
motion. A bongo and timbales play- 
er since he was a child, he also 
studied at Puerto Rico's Escuela 
Libre de Musica conservatory for 
five years while simultaneously 
playing drums in a rock band. His 
solo debut came after years of 
guesting on other rappers' albums 
and was aided by another series of 
guest appearances — during salsa 
icon Gilberto Santa Rosa's string of 
concerts at San Juan's Centro de 
Bellas Artes last fall. 

Calderon will headline a show at 
the Roberto Clemente Coliseum 
March 14 (which has a capacity of 
7,000) and has made promotional 
stops at Orlando. Fla.. and Panama. 
Vega says conversations are under 
way with a "major distributor" for 
exposure in the U.S. 

A grateful Calderon says his good 
fortune will probably come through 
on his next album. "I am grateful to 
life, to people," he says. "I think 
that will be reflected in my music." 

Additional reporting by Leila Cobo 

in Miami. 
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Universal Brazil Kept Ahead In 2002 



BY TOM GOMES and LEILA COBO 

SAO PAULO. Brazil— For the eighth 
consecutive year. Universal Music 
Brazil is the No. 1 record label in Brazil, 
Latin America's biggest marketplace in 
terms of units sold. 

According to sales figures released 
by the Brazilian Assn. of Record Pro- 
ducers (ABPDI. Universal had 2L8% of 
Brazil's market share in 2002 in terms 
of value, and it sold 12.6% more 
records than it did in 200L 

Although Universal did not have a 
standout album in terms of extraordi- 
nary sales, it consistently had big sell- 
ers in all musical genres, including hw 
albums by sibling teen duo Sandy & 
Junior and a disc hy sambista Zeca 
Pagodinho. All sold more than 400,000 
copies each. 

"Of the 20 best-selling albums of 
2002. we had five. " Universal Music 
Brazil/Southern Cone president 
Marcelo Castello Branco says. "j\nd 
we led in all repertoires. But due to 
piracy, we sold less units, but of many 
different albums." 

Universal's lead in 2002 comes after 
the ABPD rectified its 2001 sales num- 
bers late last year. The association had 
originally reported that Sony led in 




CASTELLO BRANCO 



market share by a slim margin, but 
thase numbers were revised and Uni- 
versal was deemed the leader in 2001. 

In 2002. Sony followed Universal in 
market value with a 16.3% share, reg- 
istering a 14.5'Ki drop from its 19.9% 
share the year before. In terms of units 
sold. Sony also came in second to Uni- 
versal's 28.3% share, with a 15.1% 
share. Warner came in third in both 
value and unit terms. 

In terms of gains. B.MG and indie 
Som Livre had tlie highest leaps. The 
former registered an impressive 42.7% 
jump in value and a 30.8% jump in 
units .sold, putting it in fourth place. 

Some in the industry attribute 



Som Livre's good performance to 
increased exposure on TV Globo. 
which owns the label. In contrast, 
Brazil's other indie, ;\bril Music, saw 
its market share halved, even though 
it remains a key player. 

Despite his leadership. Castello 
Branco acknowledges that 2001 was 
not a year of breakout new acts for his 
company. "We were far more careful — 
2001 was ver>' traumatic." he says. 
"The market w^as adapting to a new 
reality, and we were all far more con- 
ser\'ative |with regard to| new acts," 

The exceptions in the entire market- 
place were Rouge — the band spawned 
by TV talent search Hopstars that sold 
more than 1 million copies on Sony — 
and Kelly Key, a new Warner act 

But, Castello Branco says, "the 
most important thing about the 2002 
numbers is that the tendency to drop 
has stopped. Now we can grow again 
but at a slower pace. .And by having a 
popular government, local repertoire 
should rise." 

Following news of his domestic 
success. Castello Branco has been 
appointed president of Universal 
Music Iberian Peninsula (see Ameri- 
ca l^tina, below). 



Americatatina... 



In Argentina: Dante Spinetta, founding member of 
Latin hip-hop/funk act lllya Kuryaki & the Valder- 
ramas, has inked a deal to release his first solo 
effort through Universal Music Mexico. Recorded 
in Buenos Aires, Miami, and Minneapolis, the 
album features jazz guitarist Luis Salinas and rap- 
per Valentino as guest artists, A U,S. release is slat- 
ed for March. marcelo Fernandez bitar 

In Chile: Warner Music rock/pop band Lucybell 
returned to Santiago de Chile and sold out a con- 
cert at Providencia Theater after a successful three- 
month tour promoting its live album Sesion Futu- 
ra (Future Session) in Mexico, Puerto Rico, and the 
U.S. Future plans include a nationwide tour and 
the recording of a new album in March in Los .Ange- 
les .. . Universal Music singer and Latin Grammy 
Awards nominee Cecilia Echenique has announced 
that her new project will be a tribute to great Latin 
American singer/songwriters. It is set for release in 
April and will be accompanied by a DVD of an 
acoustic concert. Her last album was 200rs suc- 
cessful and critically acclaimed Secreta Intimidad 
(Secret Intimacy). MARCao FERNANDEZ bitar 

In Mexico: Rocker Alejandra Guzman has been cho- 
sen to play the part of Sally Bowles in the Mexican 
version of the musical Cabaret, which is slated to 
open by the end of the year. Guzman, who has pre- 
viously starred in Gypsy and Name, called the role 
"a very important moment of my career. Theater is 
where you really show your talent." Cabaret pro- 
ducer Tina Galindo originally proposed the role to 
Daniela Romo. who suggested Guzman. The singer 
will begin to study her script in the summer, when 
she finishes promoting her Latin Grammy Award- 
winning album Soy (1 Am) . . . Pop/electronic artist 
Aleks Syntek will embark on his first U.S. tour Fri- 
day (14) in Chicago. A total of 10 dates have been 



confirmed for the first leg of the tour, including stops 
in Los Angeles, San Diego, and Anaheim, Calif.: Las 
Vegas; San Antonio; and Houston. .More dates are 
expected to be added. TERESA ACUILERA 

In Panama: Bowing to pressure from record labels, 
the Panamanian government has created a new 
prosecutorial unit to fight piracy. It will be head- 
ed by attorney Ayu Prado and will deal with all 
copyright and piracy crimes. Already, the agency 
has executed several seizures. In related business. 
Sony .Music Panama, together with Panama's Min- 
istry of Education, is financing operations for a 
new authors' rights office. 

ANASTACIO PtJERTAS CAIUDO 

In Brazil: Marcelo Castello Branco has been appoint- 
ed to the new post of president of Universal Iber- 
ian Peninsula (Spain and Portugal) with immedi- 
ate effect. Formerly president of Universal Music 
Brazil/Southern Cone (Argentina and Chile). 
Castello Branco will continue to report to Jesus 
Lopez, chairman of Universal Music Latin Ameri- 
ca/Iberian Peninsula, and will be based in .Madrid. 
Lopez had been at the helm in Spain since Sep- 
tember 2002, when Carlos Ituino resigned as man- 
aging director of Universal Music Spain. Toze Brito, 
managing director of Universal Music Portugal, 
now reports to Castello Branco, as do Jose Luis de 
la Peria and Alicia Arauzo, respective directors of 
the local and international divisions of Universal 
Music Spain. Castello Branco started his career 
with PolyGram Brazil in 1982 and subsequently 
held posts there at Sony Music and Warner Home 
Video. He returned to PolyGram and served as man- 
aging director in Chile between 1994 and '96. He 
was appointed president of Universal Music Brazil 
in 1997 and president of Brazil and Southern Cone 
in 2001 . HOWEU ILEWEaYN 




LIVINC IN BECSTASY: In the mood for 
an artist that seamlessly bridges the 
musical gaps between Donna Sum- 
mer, Anastacia, and Kylle Minogue 
while embracing Bette Midler's over- 
Ihe-top personality? If .so. prepare 
yourself for dance/pop newcomer 
Bedo' Baeling. 




Signed to Universal Records. 
Baeling is currently enjoying suc- 
cess on the Billboard Hot Dance 
Music/Club Play chart with the pro- 
motional single "If You Love Me." 
The powerful track — produced by 
Sweden's Anders "BAG" Bagge and 
Amthor Birgisson for Murlyn Mu- 
sic and remixed by Tony Moran and 
Mac Quayle — climbs eight spots to 
No. 22. ("If You Love Me" appears 
on Moran's mixed compilation 
Maze: Miami Beach for Centaur 
Entertainment.) 

At the same time, Baeling is pre- 
paring for the June 24 release of her 
debut album, the Moran-produced 
Becstasy. It will be preceded by the 
single "Getaway," which goes to top 
40 and rhythm radio formats in 
early April. 

"Basically. I wanted to make an al- 
bum that recalled the music I grew up 
witli but with a futurania edge," Bael- 
ing explains, referring to such infec- 
tious album tracks as "Snapped," 
"Supernova Light," and "Diva." The 
artist says she could easily have made 
a much more retro-sounding album, 
but Moran "helped balance out the 
dated disco part of me with current 
club sounds." 

Baeling, who arrives from the land 
of musical theater Ithink/lnn/e) and 
jingles (Slim Fast, Coca-Cola), was 
raised on a steady diet of Summer. 
Midler. Cher, Gloria Caynor, Bee 
Gees. Barry .Manilow, and Liza Min- 
nelli. 'This was the music my parenb 
listened to and that 1 grew up with, " 
she says, "I practically came out of 
the womb singing 'Staying Alive.' 
Dance music was an important part 
of my youth — and it remains with 
me todav." 



HEAD OF THE CLASS: In this issue, 
"Head " by Thunderpuss £ Barnes 

ascends to the pole position on the 
Hot Dance Music/Club Play chart. 
Sure, many other tracks have also 
reached the summit of the Club Play 
chart, but "Head" is the first track ever 
to go No. 1 on the chart without being 
signed to a label. That said, ""Head" — 
produced/penned by Thunderpuss 
masterminds Barry Harris and Chris 
Cox — does appear on Cox's latest beat- 
mmed CD, 12 Inches of Cox (Beat Box, 
ft'//6offr(/,Nov,23,2002|. 

"Head " recently made its presence 
known to mainstream ;\merica when 
it formed the musical backdrop in a 
pivotal club scene in the Jan. 30 
episode of NBC's Will & Grace. Ac- 
cording to I larris and Cox. numerous 
labels from around the world have 
now expressed interest in the track. 
"We are currently considering a few 
offers. " Harris notes, adding that an 
album is currently in the works. 
"We're not sure if it will be a Thun- 
derpuss & Barnes project or us pro- 
ducing Barnes as a solo artist." 

For those who have been keeping 
.score, ""Head" marks the 28th time 
that Thunderpuss has topped the Hot 
Dance Music/Club Play chart. This 
number encompasses original pro- 
ductions and remixes: it does not 
include the chart-topping ""You're the 
Worst Thing for Me " by Pusaka Fea- 
turing Thea Austin (Pusaka is the 
moniker for DJ Irene and Cox). 

FEBRUARY FUlL-l£NCTHS: Qassic and 
Rare: La QMection Chapter 3 (PIAS. 
Feb. 1 1 ): The Orb's Rack to Mine 
(DMC, Feb. 18); Murk's Bunt/m'.-Aio- 
gressiiv Beats (Tommy Boy. Feb. 18); 
Rewind2: Original Classics. Re-Wbiited 
Remixed, Re-Edited and Rewound 
(Ubiquity. Feb. 18); Gene Farris' Tex- 
tures Vol. 1 (Farris Wheel Limited, Feb, 
25); Vikter Duplaix's International 
Affairs (Hollywxxi, Feb. 2.5); Fischer- 
spooner's #/ (Capitol, Feb. 25), Tosca's 
Dehli9 (K7, Feb, 25): and Nick War- 
ren's Reykjavik (Glotial Underground/ 
Studio Distribution, Feb. 251. 

ON THE HORIZON: StreeUng March 4 
is A.R.E. Weapons' (Rough Trade); 
March 1 1 arc Weekend Players' Pur- 
suit of Happiness (ffrrAVSM) and 
Warp Brothers' Warp Factor (Blue 
Chip); March 18 are P"ftah's Staring 
at the Sun (Ubiquity) and Kaskade's 
It's You, It's Me (OmI; April 1 is Venus 
Hum's Big Beautiful Sky (MCA); April 
8 are Gotan Project's La Revancha del 
Tango (XL Recordings/Beggars Group) 
and Adult's .Awciety .Alu-ays (Ersatz 
.Audio); April 22 is Afro-Mystik'sj*for- 
pholoyy (Dm): and April 29 is Gold- 
frapp's Black Cherry (Mute). 
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Becky Baeling 










. ■ O V' V L h r' 1 i\ 






37 


43 




FREE YOUR MIND TwisTEonisi.THCHiGMTnvr 


Sapphirecul 




19 


13 




LOVE REVOLUTION mim^n loii jiMGti no PM HodB«s With Thi Sws«t iRspiratlonx 




36 


41 




LET IT GO NFR.r]!;^ Tixn 
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Kings Of Tomorrow 
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UKE 1 LOVE YOU (DEEP DISH & BASEMENT JAXX MIXES) jrviic 


m Justin Timberlake 5? 
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RAMPING UP: It's always an encour- 
aging sign for Nashville when a new 
label ramps up. In January 2002, Tim 
DuBois and Tony Brown announced 
the formation of Universal South 
Records and went on to 
have success with debut 
artist Joe Nichols. 

Executives at the Curb 
Group have equally ambi- 
tious plans for their new 
start-up label, Asylum/Curb, which 
revives a label name once equated 
with such successes as tlie Eagles and, 
in a later incarnation, Bryan White. 

"There's a lot of people who would 
like to see this thing succeed for the 
growth and expansion of this town." 
new Asylum/Curb VP of promotion 
Rob Dalton says. "Everyone is total- 
ly optimistic." 

The timing of the launch wasn't 
coincidental. Dalton says it was Curb 
Group chairman Mike Curb's vision 
to "send a positive message right at 
the first of the year. Mike felt it would 
be a good statement for the industry' 
if we announced something positive." 




Dalton says the vision for the label 
is simply to have "a lot of hit records." 
The Curb Group is "so music-driven," 
he adds, boasting that at AsylunVCurh. 
"we're going to create superstars. " 

As the label gets going, Dalton 
says, "you'll see us establish a roster 
that's solid and will be set up to sell 
some serious tonnage. You won't see 
us just spitting out single releases. 
We'll be very selective. We're keeping 
the bar very high." 

While Dalton says Asylum/Curb is 
still in the "planning and strategiz- 
ing" phase, that will soon change, 
when the label ships its first record, 
LeAnn Rimes' "Suddenly," to coun- 
try radio March 10 {Billboard. Keb. 81. 
"To be associated with an artist like 
LeAnn is exciting for me," Dalton 
says. "(She has] so much superstar 
power and much more potential." 

While the single is from an album 
widely considered to be Rimes' first 



full-blown pop effort, Dalton says 
"Suddenly" "is reminiscent of the hits 
she has had at country radio. I believe 
the song fits the format." He also 
hope.s to "give country a chance to 
take ownership of | Rimes] 
again |with this single|. 
^^In She's an artist who has 
sold 20 million records. 
There should be strength 
in that. " 

At press time, the label had not yet 
announced the rest of its roster, but 
it is expected to comprise some acLs 
shifting from Curb and some other 
artists who were not previously part 
of the organization. 

DUALTONE DOINGS: Nashville-based 
Dualtone Music will release a Waylon 
Jennings tribute album April 15. 
Among the artists performing Jen- 
nings' songs on the project are Guy 
Clark. Norah Jones. Nanci Griffith, 
Allison Moorer. Carlene Carter. Kris 
Kristofferson. Robert Earl Keen, and 
Heniy Rollins. 

Dualtone act Hayseed Dixie, best- 
known for its HiUbilly TYibute loAODC 
album, returns Feb. 18 with Kiss My 
Grass: A Hillbilly Tribute lo Kiss. The 
CD contains the band's bluegrass ren- 
ditions of 10 Kiss songs, including 
"Lick It Up" and "Detroit Rock City." 

ONTHE ROW: Lost Highway Records 
has promoted Jim Flammia to \P of 
media and artist relations. He for- 
merly .served as the label's senior di- 
rector of media and artist relations. 

Lisa Strickland joins Universal 
South for the Northeast regional pro- 
moter position. She previously held 
similar positions with Asylum Rec- 
ords and Warner/Reprise. 

The 37th annual Country Music 
Assn. Awards have been set for Nov. 5 
in Na.shville. The show will once 
again be televised live in the U.S. on 
CBS. Vince GUI will host. 

ARTIST NEWS: Last i.ssue, we report- 
ed some vocal trouble for Keith Ur- 
ban. He has now been forced to can- 
cel his appearances for what doctors 
at Vanderbilt Voice Clinic in Nashville 
are estimating will be six weeks, due 
to what his publicist terms "a per- 
sistent and serious vocal-cord ail- 
ment." The cancellations include a 
co-headlining tour of Canada this 
month with Carolyn Dawn Johnson, 
all of Urban 's appearances at Coun- 
try i^dio Seminar in Nashville, and 
his March 1 concert that is part of 
Rodeo Houston at Reliant Stadium. 
He is expected to recover in time to 
tour with Kenny Chesney in April. 



Refugee Records Forms To Realize 
Songwriter Hamm's 'Dreams' 



BY PHYUIS STARK 

NASHVILLE— After recognizing 
the talents of Nashville-based 
artist/songwriter Regie Hamm 
and signing him to a manage- 
ment deal, the senior staff at 
Refugee Management Interna- 
tional took the relationship a step 
further and created a record 
label — Refugee Records — as a 
vehicle to bring Hamm's music to 
the marketplace. 

Hamm's debut album, Ameri- 
can Dreams, next caught the ear 
of Universal South Records' man- 
agement, which signed on to dis- 
tribute and market the project for 
Refugee Records and to promote 
it to AC and top 40 radio via Uni- 
versal's New York-based pop pro- 
motion staff. The first single, 
"Babies." is currently No. 19 on 
the Billboard Adult Contemporary 
chart. The album will be in stores 
March 18. 

Before now, Hamm was best- 
known as a Grammy and Dove 
Award-nominated songwriter and 
producer who had been named 
SES;\C's writer of the year four 
times since 199.'>. He has had more 
than 400 songs cut. with his com- 
positions recorded by Kenny Log- 
gins, Maxi Priest, and Christian acts 
Bob Carlisle, Point of Grace, Jaci 
Velasquez, and MercyMe. 

Hamm came to Refugee Manage- 
ment with a finished, self-produced, 
and self-financed album. Company 
presidenfCEO Stuart Dill says his 
conversations with Hamm in the 
early days of their relationship were 
always about "how 
to protect the cre- 
ative integrity of 
this record." 

Dill and his staff 
hit upon the idea of 
launching a label 
and licensing the project from 
Hamm. Dill says, "As we move for- 
ward, we will have co-ownership 
with [Hamm in future projects] and 
will participate in funding, which 
takes the burden off him." 

Dill says that Refugee Records 
"really is an extension of what we've 
tried to do in management — to 
advise, counsel, and create a safe 
environment for our artists to 
thrive . . . Regie was excited about 
having a place were he could have 
continued ]artistic freedom.]" 

Dill, best-known as the manag- 
er of country star Jo Dee Messi- 
na, says the timing of the launch 
was good because of "the chang- 
ing environment of the record 
business. Labels are looking for 
lower front-end financial risk. We 
could deliver that. It's a very 
compelling model. 




"Independents have always been 
on the cutting edge of the creative 
enterprise," adds Dill, who never- 
theless understands the need for 
mass marketing. "We're in busi- 
ness to partner with the right 
major and use their muscle." He 
says the model for Hamm and for 
Refugee's future projects is "to 
keep it independent yet plug into 
the mainstream. " 



HAMM (LEFT) AND DELILAH 



Hamm says being the first artist 
on Refugee Records "could not 
have worked out any more per- 
fectly for me. What I was looking 
for is exactly what I found with 
Refugee. I'm kind of into being an 
independent artist, but at the same 
time you can beat yourself up for 
years trying to get someone to lis- 
ten to you as an independent." 

A -BABIES' BOOM 

In an interesting twist, "Babies" 
became one of the most-recorded 
songs in Nashville last year. Hamm 
wrote it more than 10 years ago. and 
Carlisle originally cut it for his Sto- 
ries From the Heart album. When 
Universal South executives heard the 
AC version that Hamm had cut for 
his own album, they gave the song 
to their new artLst, Chad Mullins, 
who cut a country version. That 
would have been Mullins' debut sin- 
gle, but unbeknownst to 1 lamm or 
to anyone at Universal South, RCA 
artist Trac7 Byrd had also recorded 
it, and his label shipped it as a single 
to country radio last year. 

Hamm's own version began gen- 
erating attention when syndicated 
radio host Delilah, whose evening 
show is heard on 222 AC stations, 
began playing it. 

Tim DuBois, a managing partner 
in Universal South, says, "In the 
beginning it was the song ]"Babies"| 
that drew us to Regie. " But as the 
deal progressed and they became 
familiar with the album, "we fell in 
love with the whole project." 

DuBois met with Dill and Refu- 
gee Records founding partner Nor- 
bert Nix, whom he calls "a driving 
force behind this whole thing from 



the start," Soon after that meeting, 
he says, "we worked out a deal to 
license the [album]," 

The mother of seven children, 
Delilah says she instantly related to 
"Babies," a song about a man mul- 
ling over the decision to get mar- 
ried and start a family. "Ever>' time 
I played it I got tons of e-mails. " says 
Delilah, who rarely goes out on a 
limb with an untested song, 

Delilah, in fact, was the catalyst 
for Refugee Records finding a dis- 
tribution partner in Universal 
South. After "Babies " began to get 
a strong audience reaction from 
spins on her show, she pulled the 
record off the air and told Refugee if 
it could find a distributor by Nov. 1, 
2002, she'd put it back in rotation. 

While this may seem like a 
strange way for a radio personality 
to treat a record showing all the 
signs of being a hit, Delilah explains 
that she didn't "want my listeners 
to get pissed off if they can't get it 
jat retail], " something she says fans 
have complained about in the past 

AN EMPTY BANK ACCOUNT 

Hamm's initial expectations for 
American Dreams were low. "When I 
made the album, 1 pretty much 
resigned myself to the fact that 
nobody would ever hear it," he says, 
explaining that his main goal was to 
"just get .something out of my craw as 
a writer." That fact that it has gener- 
ated a hit, he says, "is all unexpected," 

And Delilah believes ^mer/'can 
Dreams contains "a couple more cuts 
that I think are going to be strong sin- 
gles when he's ready to go that route," 

Hamm cleaned out his bank 
account in the process of recording 
.American Dreams, because he was 
unwilling to compromise his vision 
for it. Besides, he adds, "I knew 
nob(xly was going to sign me as an 
artist to do an introspective, singer/ 
songwriter album. At the time, the 
No. 1 single in the country was ]'N 
Sync's] 'Bye Bye Bye.' " 

"1 walked in the house one day and 
took our checkbook that had our life 
savings in it and said to my wife ]Yolan- 
da], 'You see this money? It won't be 
there in two months.' Yolanda was not 
just supportive but encouraging." 

Hamm, the son of a Pentecostal 
minister, spent his youth traveling 
and singing in his family's group 
but says he "never really saw myself 
as a solo artist. I never considered 
myself a frontman. I didn't think I 
had the charisma for it." 

Delilah disagrees. She describes 
Hamm as "a super-sincere, down- 
to-earth guy. He's got charisma. 
He's good looking. He's talented. It 
will be exciting to see where this 
]project] goes." 
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► SUPERGRASS 
Ufe on Other Planets 

PRODUCERS: Tony Hoffer. Supergrass 
Island 4400636852 
RELEASE DATE: Feb. n 

Proof that classic Brit-pop can still be 
relevant outside the context of the 
mid-'90s. the latest album from the 
underrated Supergrass is a playful 
romp, alive with infectious hooks and 
long on sunny eclecticism. Over the 
course of a dozen tracks, the band 
breezily concocts a string of off-kilter 
creations that include Buzzcocks- 
meets-XTC punk ("Never Done Noth- 
ing Like That Before"). T. Rex-meets- 
E.L.O. glam ("Seen the Light"), and 
Kinks-meets-Beatles ska ( "Brecon Bea- 
cons"). Such moves don't come at the 
expense of pop appeaL Ufe on Other 
Planets soars in its catchiest mo- 
ments — the aptly titled "La Song" 
and the antheni/sing-along number 
■ Grace." However, at the heart of iLs 
charm is its ability' to consistently dis- 
arm the listener, be it in a grandiose 
synth opener that breaks into chop- 
sticks-style piano play, to frontman Gaz 
Coombes imitating Elvis Presley. 
Supergrass remembers to keep the 
emphasis on fun. — BC 

★ CARU KIHL5TEDT 
2 RwtY^rd 

PRODUCERS: Caria Kihistedt. Mytes 
Boisen, 2 Foot Yard 
Tzadik 7706 
RELEASE DATE: Jan. 21 

The violinist in connoisseur favorites 
the Tin Hat Trio (whose recent Hopea- 
dope album, The Rodeo Eroded, hit the 
Top Jazz Albums chart). Carla Kihi- 
stedt makes her solo debut with this 
head-spinning collection that melds 
classical virtuosity, folk .soul, and pop 
imagination. The engaging, invigorat- 
ing set of miniatures shows off her 
talents not only as an instrumentalist 
but as a compellingly individual 
vocalist/songwriter/arranger. Faux 
folk .songs rub up against the real 
thing, moonlit lullabies vie with dis- 
sonant reels, and words and tunes 
linger in the memor>' for days. The 
ultra-hip centerpiece is a visionary 
cover of the poignant Carter Family 
staple "50 Miles." a track that alone 
should make Kihistedt a star beyond 
the avant-garde. — BB 

MOE. 

Wormwood 

PRODUCER: moe. 
IMusIc 1095 
RELEASE DATE: Feb. 4 

The latest disc from jam-band veLs 
moe. takes the creatively surgical step 
of using studio dubs and edits to devel- 
op an Interlocking 14-track set from 
hours of concert recordings — a plan 
that could either be sweet symbiosis or 
the honeymoon from hell. Feel free to 
exhale now. In fact. Wormwood hits 
the aural G spot. Often (obviously) 
compared to Phish. Zappa, and the 
Dead. moe. also wears other colors 
well, showing such disparate shadows 




JOHN HAMMOND 
Ready for Love 

PRODUCER: David Hidalgo 
Backporch/Vlrgin 70876-17618 
RELEASE DATE: Feb. II 

The follow-up to the 2001 set 
Wicked Grin — John Hammond's 
acclaimed collection of Tom Waits 
songs, produced by Waits — sees the 
veteran blues singer/guitarist in his 
most eclectic setting yet. Ham- 
mond essays another pair of Walts 
songs {" Gin-Soaked Boy," "Low 
Side of the Road"), a couple by pro- 
ducer David Hidalgo (of Los Lobos). 
a brace of vintage country tunes 
(including two by George Jones), an 
early Stones number ("The Spider 
and the Fly"), and the jazz standard 
"Comes Love." along with such 
characteristic blues interpretations 
as his late-night take on Willie 
Dixon's "Same Thing." Yet the 
highlight oi Ready for Love is the 
lead track. Hammonds first-ever 
solo composition — "Crown Vic." a 
virile, vintage-style blues bursting 
with personality. He Is backed by a 
crack, hard-groovin' band, and like 
bourbon, his voice only gets more 
seductively potent with age. — BB 



as Lynyrd Skynyrd ("Okayalright"). the 
Band ("Gone") and, believe it or not. 
Ted Nugent (the opening riff on "Not 
Coming Down"). A truly tasty platter of 
sonics — rock, jazz, and funk — execut- 
ed (and touched up) by a band that 
plays with equal measures of abandon 
and precision. — AZ 

AU MIGHTY SENATORS 
Music Is Big Business 

PRODUCERS: Frank Marchand, 
All Mighty Senators 
Dog Eat Dog 005 
RELEASE DATE: Feb. 4 
Let's be Frank (Zappa) about this: You 
could count on both paws the bands 
who've been able to handle the two- 
headed viper of humor and good mu- 
sic. Here's one of them. OK. they've 
probably listened io Just Another Band 
From LA, more than a few times, but 
really, these guys are somelhin' else. 
Clam-tight funk/rock/soul swirls of 
songs that are more fun than watch- 
ing someone attempting to retrieve a 
card from a non-cooperating ATM. 
And the Senators can even deliver 
giggle-but-think social commentary, 
as In the conservation funk-fest 
"Mother Nature's Afro": "We're cut- 
ting holes/In mother nature's afro/ 
And If we keep on letting our mother 
go bald/There will be no supper 



NATAUA LAFOURCADE 
Natalia Lafourcade 

PRODUCERS: Aureo Baqueiro. 
Lorls Ceroni 

Sony Discos LAK 70404 
RELEASE DATE: Feb. 25 

Eighteen ->'ear-old Natalia Lafourcade's 
debut album Is an invigorating revamp 
of Latin pop rules, down to a cover that 
shuns photos in fawr of the singer's 
own art. It's a detail that points toward 
a distinctive artist of a persuasn-eness 
not heard in a new Latin act in recent 
memory. Lafourcade speaks to her 
peers in the colloquial and often in- 
sightful manner of an intelligent gen- 




eration. There's a bit of Shakira in 
some tracks, but musically this disc is a 
far riskier deal, mixing acoustic guitar 
with scratching. bo.ssa beats. nKk- 
'n'roll, strings, and pot banging (really). 
Slightly nasal. Lafourcade's voice bends 
with the suppleness of a guitar string, 
hinting at bluesy influences and raw 
emotions, with mistakes left on closing 
track "Manana Olvidare." If her songs 
were not so well-crafted, one could 
describe Lafourcade as "charming." 
"Impressive" is the better word. — LC 



tonight." Hot. hot. hot! Catch the 
Senators while they are currently on 
tour with the Pretenders. — AZ 

VARIOUS ARTISTS 

We're a Happy Family: A Tribute to 

the Ramones 

PRODUCERS: Johnny Ramone. Rob Zom- 
bie, Gary Kurfirst, Andy Gould 
DV8/Columbia CK86352 
RELEASE DATE: Feb. 11 

Boasting contributions from U2. Kiss. 
Tom Waits, and .Metalllca. star power 
alone set the bar pretty high for this set — 
maybe too high, as it is .sadly weighted 
down by lackluster performances. As ex- 
pected, there's a number of cartwn 
copies. Some — like the Offspring's "I 
Wanna Be Sedated" and Rancid's "Sheena 
Is a Punk Rocker " — succeed on energv' 
alone; others, like the Pretenders" take on 
"Sometliing to Beliex-e In," are rather 
blase. About half of those making the 
tracks their own achieve positlw results: 
The Chili Peppers are victorious, gently 
funking up "Havana Affair." while Eddie 
Vedder & Zeke deliver a high point in "I 
Belie\'e in Miracles." U2 ("Beat on the 
Brat"). Rob Zombie ("Blitzkrieg Bop"), 
and Garbage ("1 Just Wanna Have Some- 
thing to Do") perfectly walk the line 
between putting too much and too little 
of themselves in the track. Funny 
enough, it's little-known LA act 




ZWAN 

Mary Star of the Sea 

PRODUCERS: Billy Corgan. 
Bjom Thorsrud 

Martha's Music/Reprise 48436 
RELEASE DATE: Ian. 28 

Billy Corgan Is so intent upon dif- 
ferentiating Zwan from the sadly 
departed Smashing Pumpkins that 
he credits his performance on Mary 
Star of the Sea to the previously 
unknown "Billy Burke." It's a move 
that initially smacks of pretension, 
but it's ultimately fair enough. He 
wants a fresh start as a member of a 
band that bares little resemblance 
to his indelible former unit. While 
Zwan sometimes displays the an- 
guished heart of the Pumpkins, the 
band also has a leaner, upbeat 
sound that is. at times, downright 
sweet and playful. No one will ever 
mistake Corgan for a glowing ray of 
sunshine, but he sure knows how 
to craft a poppy hook — as evi- 
denced on the giddy "Baby Let's 
Rockl" and the bouncy "Lyric." 
Can Zwan make us forget about the 
Pumpkins? No. But it's nice to hear 
Corgan and his new comrades in 
such sharp form. — LF 



Rooney and a solo, hidden track from 
Chili Pepper John Frusciante that are 
among the most satisfying (see story, 
page nine). — WO 

R&B/HIP-HOP 

ANGEU JOHNSON 
They Don't Know 

PRODUCERS: Angela Johnson. DJ Splnna, 
Gil Small. EK 
Purpose 006 
RELEASE DATE: Feb. 11 
Frontwoman for soul group Cooly's 
Hot Box. Angela Johnson stretches out 
on her own with this solo debut. Not 
just a singer. Johnson dons several 
hats — keyboardist/violinist/producer/ 
arranger/songwriter — while she edu- 
cates listeners as to what they don't 
know about her. It's a colorful lesson: 
drawing from R&B. jazz. funk. rock, 
and gospel, covering subjects from 
romance to self-esteem, and featuring 
interludes from the self-taught artist's 
childhood ("singing the blues at age 
3"). With a "TOs vibe inherent in her 
contemporary R&B. Johnson recalls 
the emotive stylings of sister chan- 
teuses Chaka Khan and Aretha Frank- 
lin. Noteworthy cuts Include "No Bet- 
ter Love" and the title track. However, 
the sparse "Cryin" Over U" — a piano- 



led blues ballad that sparkles with 
Johnson's plaintive vocals — is the 
show-stopper here. Released In the 
U.K. by Dome Records, the album is 
available in the U.S. via Purpose, which 
can be reached at 718-622-6203.— CM 

DANCE/ELECTRONIC 

► PET SHOP BOYS 
Disco 3 

PRODUCERS: Pet Shop Boys, aris Zippd 
Sanctuary 06076-84595 
RELEASE DATE: Feb. 4 
The third volume in the Boys' Disco 
concept series arrives in the shadows 
of last year's critically acclaimed, 
acoustic -primed studio recording 
Release. Unlike its predecessors, which 
focused on remixes of fave Pet Shop 
Boys moments. Disco 3 finds the 
British duo (Neil Tennant and Chris 
Lowe) compiling a set of primarily new 
material, peppered with only three uni- 
versally known titles ("lj)ndon." 
"Home and Dr>'." and "Here" — all from 
Release). Bubbly tracks like the Barr>' 
White-sampling "Positive Role Model" 
and "Somebody Else's Business" are 
outtakes from the Release recording 
sessions. Conversely, both "Try It (I'm 
in Love With a Married Man)" and "If 
Looks Could Kill" have their roots in 
1983. with the former penned that year 
by original Pet Shop Boys producer 
Bobby "0" Orlando and the latter only 
recently completed by the twosome. 
Remixers on board include Felix da 
Housecat and Superchumbo. Disco 3 
ends with a chllled-to-perfection. 
piano-fueled mix of "London." — MP 

^ DANNY TENAGLIA 

Choice: A Collection of Classics 

PRODUCERS: various 
Azuii/Ultra 1139 
RELEASE DATE: Jan. 28 

Internationally revered DJ Danny 
Tenaglia follows in the mighty footsteps 
of Frankie Knuckles and Franijois 
Kewrkian to deliver the latest edition 
In the Choice series. And without beat- 
ing around the bush, he delivers the 
goods — and then some. For the two- 
disc Choice. Tenaglia. a native New 
Yorker who's been working the turntab- 
les for about three decades now. shares 
some of his most treasured tracks, 
which include such Paradise darage 
classics as T\vo Tons 0' Fun's "Just Us" 
and Alicia Myers' *I Want to Thank 
You." Furthering his respect and appre- 
ciation for the classic vocal track. 
Tenaglia also showcases Kriss Cole- 
man's sultry "Shine," Adeva's ferocious 
"Independent Woman." and Jomanda's 
wicked "Make My Body Rock." — MP 

COUNTRY 

► viNacia 

Next Big Thing 

PRODUCER; Vince Gill 
MCA 088170 
RELEASE DATE: Feb. 11 

Vince Gill's affable, low-key personality 
may belie his formidable talent, but 
truth be told, he is one of counlr>' 
music's most impressive triple-threats 
as a singer/songwriler/musician. He is 
also a heck of a producer, as he shows 
here on his own, after several projects 

(Continued on next page) 
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(Continued from preceding page) 

with mega-producer Tony Brown. With 
a generous 17 cuts, highlights are 
many, including the sav\7 hoogie of 
the title cut: the swaying, soulful "She 
Never Makes Me Cry": and top-shelf 
ballads like "Someday." "T\vo Hearts," 
and "These Broken Hearts." Versatile 
to the extreme. Gill can wax Mexicali 
with authority ("We Had It All"), bite 
hard on killer country ("You .Ain't 
Foolin' .Nobody"), and cut a cool rug 
("The Sun's Gonna Shine on You" 
and Cajun-inflected "Old Time Fid- 
dle"). Closers "This Old Guitar and 
Me" and "In These Last Few Days" 
are subtle perfection and fitting caps 
to a crowning achievement. — RW 



LATIN 



ALGARETE 
Por Fin 

PRODUCER: not listed 
Gogo Musk/EMI Utin 81554 
RELEASE DATE: Feb. 11 
In its major-label debut. Puerto Rtcan 
party band Algarete, which by some 
accounts is the single most active 
group on the island, enthusiastically 
translates its blend of ska, rock. rap. 
and reggae to disc, not allowing the 
studio to mellow out a certain aggres- 
sion. The mix of styles is not new. but 
by adding a very visible piano, Algar- 
ete brings cohesiveness to the ensem- 
ble with intriguing stylistic touches 
(the honky-tonk feel in a couple of 
tracks, for examplel. Lyrically, Algar- 
ete is less imaginative — many of the 
songs have interchangeable words, 
and the double-entendre in "Se Me 
Para" is way too obvious. Algarete. of 
course, thrives on being in your face, 
down to the often annoyingly insis- 
tent lead vocals. This is not for the 
subtle, but fans of their live show 
won't be disappointed. — LC 



WORLD 



-k MEDIQNE DRUM 
Original Face 

PRODUCERS: various 
CybeiOctave Music 42237 
RELEASE DATE: Jan. 28 

Chris Deckker and Alex Newman are 
again in place as the conjure men at the 
helm of this latest techno project from 
Medicine Drum. Known for their right- 
eous dance grooves. Deckker and New- 
man's compositional skills make their 
tracks more dense and rh>'thmically 
complex than a lot of elemental dance 
cuts. Original Face is perhaps more 
aptly described as techno-fusion, given 
the way Deckker and Newman combine 
dub, break beats, and trance with vocal- 
izations, organic sound, and acoustic 
instrumentation. The outcome in this 
case is a major thrill. The album spins 
off one cool track after another and. 
from the tribal beats of the title track to 
the hip-hop/Asian synthesis of "Funk 
Chakra," the mood swings are magnifi- 
cent. From a techno or a dance perspec- 
tive. Original Face is a vivid trip.— /*W 



GOSPEL 



inum franchise comprises 30 of last 
year's most popular and best-selling 
gospel tracks by an array of artists, 
both rookies and veterans. In the 
process, it covers nearly ever>' base 
of traditional and modern gospel 
music. Mainstays Shirley Caesar 
(■'One More Battle to Fight") and the 
Blind Boys of Alabama ("People Get 
Ready") stand solidly next to plat- 
inum-plus. R&B/AC-friendly Donnie 
McClurkin cril Trust You Lord"), 
smooth, soulful newcomer Antonio 
r'Dayz of My Life"), and the Sunday- 
morning sound of Shekinah Glory 
("Praise Is What I Do"|. With this, 
the WOW gospel series remains an 
incomparable compendium of an 
artistically and commercially bur- 
geoning genre. — CE 

CHRISTIAN 

GERON DAVIS & KINDRED SOULS 
Let It Rain 

PRODUCERS: Geron Davis. Phil Naish, 
Wayne Haun 
Vital VTC0009D 
RELEASE DATE: Jan.28 
Geron Davis has long been one of Christ- 
ian music's most respected songwriters, 
and it's his talent as a writer that pro\ides 
much of the foundation for this highly 
listenable album. For this set. Davis 
penned eight of the 1 1 cuts, and he and 
his wife. Beck>'; Alyson Lovem; and Shel- 
ton Lovem turn in compelling perform- 
ances. Hope, peace, and assurance are 
recurring themes that can be found in 
such numbers as "There's a Light On" 
and "Don't Be Afraid." "Evermore" is a 
praise -and -worship song with poignant 
lyrics and a prett>' melody. Among 
Davis' best-known compositions is 
"Holy Ground," which has been previ- 
ously recorded by Barbra Streisand. On 
this album. Da\ns and Kindred Souls 
.wrve up their own glorious treatment 
of this modem-day classic. Throughout, 
great songs and beautiful voices make 
for one memorable disc. — DEP 



JAZZ 



► VARIOUS ARTISTS 

WOW Gospel 2003 

PRODUCERS: various 

Verity 01241-43213 

RELEASE DATE: Feb. 4 

This sixth yearly installment of what 

has become a bankably gold and plat- 



THE FRED HERSCH TRIO 
Live at the Village Vanguard 

PRODUCERS: Fred Hersch.A.I Michael 
MacDonald 
Palmetto 2088 
RELEASE DATE: Jan. 28 

There is a reason why bassist Drew 
Gress and drummer Nasheet Waits' 
names are prominently displayed on 
Hersch'.s first trio date in eight years: 
While the pianist is the group's leader, 
his sidemen's impact is inestimable. 
When Hersch navigates Monk's "Bem- 
sha Swing," Gress and Waits enter so 
gently alongside him that their pres- 
ence is at first felt more than actually 
registered. On other cuts, such as 
Hersch's "Stuttering." the trio engages 
in cooperative dialog so intense that 
one feels a desire to jump up and 
applaud their efforts. Hersch's sage 
improvisations, too. never fail to capti- 
vate, alternately waxing introspectively 
sublime and outright dynamic. — SC 

VITAL REISSUES 

AL GREEN 

Let's Stay Together 

PRODUCER: Willie Mitchell 
Hi/EMI 2678 
RELEASE DATE: Feb. 11 

.•\rguably one of the greatest soul 
singers of any generation, Al Green's 



syrupy sweet voice has served as an 
inspiration for many an artist. 
Recorded in 1971. Lei's Stay Togeth- 
er remains one of the critical high- 
lights not only of Green's career but 
of the larger soul music landscape. 
Led by its classic title track, the 
album is pure and simple. Green's 
vocals are both warm and inviting 
over the organ-based groove of the 
title cut. The song — written by 
Green: his longtime producer. Willie 
Mitchell: and drummer Al Jackson — 
is lyrically sublime. Green and com- 
pany stepped up the pace with the 
lesser-known but equally flawless 
"La-La for You." Other highlights 
include the previously unreleased 
"Eli's Game" and "Listen." On the 
same day, Hi/EMI is also reissuing 
such Green classics as Green Is 
Blues, Al Green Gets Next to You. 
and I'm Still in Love With You: the 
latter. Green's biggest-selling album, 
includes evergreens like "Love and 
Happiness," "Simply Beautiful. " 
"Look What You've Done for Me," 
and "For the Good Times." — RH 

FAITH NO MORE 

This Is It: The Best of Faith No More 

PRODUCERS: Billy Gould, Emily Cagan. 
John Vassillou, Karen Ahmed 
Slash/Reprise/Rhino R2 76099 
RELEASE DATE: Jan. 28 
Hardcore fans will argue that there's 
little point in this collection, as 
Warner issued in 1998 a longer best- 
of that — in its earliest version — car- 
ried an extra disc of bonus tracks. Yet 
those discovering the band with this 
disc, or mild fans simply using it to 
get nostalgic, may be taken aback 
momentarily by what they hear. Five 
years since Faith No More disbanded 
and— believe it or not — 14 since the 
release of its breakthrough. The Real 
Thing, a number of these songs — 
especially the thrilling "A Small Vic- 
tor>'" and "Midlife Crisis, " from the 
1992 disc. Angel Dust — are as exhila- 
rating as ever. The accompanying 
booklet is top-notch and wisely gives 
original frontman Chuck Mostly his 
due. The original, Mosely-sung. 
pseudo-punk version of "We Care a 
Lot" is an early highlight that blares 
the hunger of a young, driven band, 
one that scribe Paul Gargano rightly 
notes in the booklet would have a 
tremendous impact on its succes- 
sors. Drawing from the band's 
arguably disappointing later albums, 
the final third of the disc falters. 
But, all and all, the set bolsters the 
hand s legacy, reminding us not to 
overiook its influence. — WO 



FOR THE RECORD 

A review of Terri Clark's Pain to 
Kill in the Jan. 25 issue listed in- 
correct producer credits. The disc 
was produced by Byron Gallimore 
and Keith Stegalt. 
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Also reviewed online this week: 

• Robert Pollard. Motel of Fools 
(Fading Captain/RockathonI 

• The Go-Betweens. Bright Yellow 
Bright Orange Uetset) 

• The Bad Plus. These Are the Vistas 
(Columbia) 
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DAVID GRAY, Jan. 31 

Madison Square Garden, New York 

Concerns tJiat singer/songwriter 
David Gray's intimate, club-friendly 
material might not translate well in an 
arena were put to rest Jan. 31, when 
he delivered an exuberant and capti- 
vating two-plus-hour performance at 
Madison Square Garden. 

Framed by red velvet curtains. Gray 
and his band mixed material from the 
recent A New Day at Midnight with 
songs from 1999's career- resuscitating 
White Ladder. His unusually polite New 
York following offered roaring approval 
in beUveen songs, even if the>' were 
chair-bound until he chided. "I know 
they're seats, but you don't have to sit 
in them." Giggling throughout the 
night Gray pumped out a largely ener- 
getic and superbly played song cv-cle. 

By the time he reached "Be Mine" 
and the set -closing "Babylon." Gray 
and his audience were neariy matched 
in euphoria. When he took the piano 
for a phenomenal reading of Van Mor- 
rison's "And It Stoned Me" early into 
his eight-song encore set. lighters and 
glow sticks were omnipresent With 




his moxie in full effect. Gray closed 
the performance with a spine-tingling 
take on "Please Forgive Me," one of 
the best numbers in his songbook. 

Like most in attendance. Gray will 
probably look back on his first-ever 
performance at — as he calls it — "the 
Gardens" with fondness years from 
now. And rightly so. because during 
this milestone, sold-out gig. he 
showed what sets him apart from any 
old troubadour — an ability to delight 
thousands in unison. — JtH. 

TEENAGE FANCLUB. Ian. 29 
Dublin Ambassador Theatre, Dublin 

They've been lauded by ever>'one 
from Oasis to Radiohead and have 
spent more than a decade making even 
the most O'nical of critics fall at their 
feet And yet Teenage Fanclub has 
never enjoyed the kind of commercial 
success that its talent demands. 

That said, the Glaswegian power- 
pop supremos managed to sell all 
1.200 tickets for their gig at Dublin's 
Ambassador Theatre. The show was 
part of an Irish tour to promote Fan- 
club's new career retrospective. Four 
Thousand, Sei^en Hundred and Sixty- 
Six Seconds: A Short Cut to Teenage 
Fanclub — which refers to the exact 
length of the compilation. 

The bulk of the set documented a 
band rooted in traditional songwriting 
values: reflective, heartfelt lyrics sung 
in two- and three-part harmonies at 
the chorus, along with killer melodies 
wrung out on chiming (and occasion- 
ally distorted) guitars and subtle key- 



boards. It's not the most revolutionary 
format in the world, but the beauty of 
Teenage Fanclub is in its simplicity: 
The band makes crafting superb pop 
music look deceptiwly easy. 

With minimum fuss, the three 
songwriters Norman Blake, Raymond 
McCinley. and Gerard Love all took 
turns singing their respective tunes. 
Even in the set's more contemplative 
moments, the band displayed nice 
quirk>' touches, suggesting that hav- 
ing your heart broken doesn't neces- 
sarily mean losing your sense of 
humor. For instance, the soul-search- 
ing ache of "Mellow Doubt" was offset 
by Blake's rudimentary- whistling 
solo, while McGiniey's "Your Love Is 
the Place Where I Come From" came 
with some gloriously shambolic 
glockenspiel. 

The set ended with the group's 
debut single. "Ever>'thing Flows," 
which has aged remarkably well from 
the Fanclub's early days as a dyed-in- 
the-wool grunge act. The encore in- 
cluded a cover of "He'd lie a Dia- 
mond" by cult psychedelic act the 
Bevis Frond. For the finale, the band 
dusted off its classic ode to a benevo- 
lent groupie. "The Concept," a song 
whose greatness — like that of the 
Fanclub itself — has not diminished 
with time. — NK 

JON SPENCER BLUES EXPLOSION/ 
EUKmr SMITH. Jan. 25 
Bowery Ballroom, New York 

The contrast couldn't haw been more 
stark Clad in an old green T-shirt cords, 
and a pair of beat-up reddish Adidas. 
singer/songviTiter Elliott Smith took the 
stage at this sold-out New York club 
show, his unwashed black hair plastered 
over his forehead as if he were hiding 
from the audience. Smith played a series 
of his painfully bittersweet melodies 
alone on his acoustic guitar, punctuated 
by diffident "thank you"s between songs. 

As the first of only four announced 
dates since October, Smith's 40-minute 
set touched on rarities ("No Confidence 
Man") and albums past (crowd-pleaser 
"Happiness" from 2WJ0's acclaimed Fig- 
ure 8) but drew most heavily from his 
eternally delayed DreamWorks album 
From the Basement on the Hill. ("It's 
almost done," he said onstage.) 

Later, the aptly named three-piece 
Jon Spencer Blues Explosion (JSBX), 
which has made its name with eclectic 
bombast, provided an electrified, over- 
the-top-and-screaming. sweating 
extravaganza that found leather-clad 
frontman Spencer writhing on the 
floor and repeatedly demanding the 
crowd be rocked. 

With a solid decade of Matador 
albums behind it, JSBX burst onto the 
stage, where wiry wild-eyed Spencer — 
the Igg>' Pop of punky blues rock — con- 
stantly ordered the crowd to clap and 
yell. Among their highlights were 1998's 
"Magical Colors" {from Acme), I996's 
"Wait" (from Now I Cot Worry), and 
"She Said." the first single from the 
recent Plastic Fang. 

The encore was the night's oddest 
point. The band invited Smith back 
onstage to perform, among others. 
JSBX's "Tore Up and Broke." the first 
public performance of Smith's new 
"Brand New Game." and a somewhat 
roughly performed cover of the Beat- 
les" "Yer Blues," which ended the dra- 
matically eclectic evening. — JL 
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► NO DOUBT Running (4:01) 
PRODUCERS: Nellee Hooper. No Doubt 
WRITERS: G. StefaniJ. Kanal 
PUBLISHERS: Worid of the Dolphin/ 
Universal Musk, ASCAP 
Interscope 19005 (CD promo) 
There's little doubt of No Doubt's real- 
estate value across mainstream and 
adult top 40. thanks to a string of 
quirky, diverse hits from current dou- 
ble-platinum album Rock Steady and 
guest spots from Bounty Killer and 
Lady Saw. "Running" is by far the set's 
most accessible single yet. as close to a 
ballad as the band has released since 
1996's lush smash "Don't Speak." This 
one still has its share of novel ele- 
ments to keep the cool quotient intact, 
particularly in a fun electronic key- 
board that sounds like a toy piano. 
Pop-culture heroine and group leader 
Gwen Stefani once again proves her 
marvelous versatility with a lovely, 
dreamy, and craftily layered vocal that 
adds just the right touch of playful- 
ness. Chalk up another solid hit for a 
group that has beat the odds by 
becoming hipper with time and prov- 
ing to be one of the more enduring 
groups of the millennium. — CT 

MARIAH CAREY FEATURING CAM'RON 
Boy(INe«dYou) (4:02) 
PRODUCERS: Just Blaze, Roc the World. 
Maria h Carey 

WRITERS: M. Carey, J. Smith. N. Whitfield 
PUBLISHERS: Sony/ATV/Rye/EO.B./ 
N.Q.C./Universal-Duchess, BMI 
Monarc/lsland 15793 (CO promo) 

About 10 minutes after releasing lack- 
luster "The One" as the second single 
from Mariah Carey's current Charm- 
bracelet, label honchos reneged on 
the decision in favor of "Boy (I Need 
You)." Good thinking. This relaxed 
slow jam gives the diva's career a 
nudge with its playful, sped-up chirp 
of the word "boy" throughout, which 
is positively infectious. Carey sings 
quietly alongside with stacked layers 
of harmony creating a surreal, 
swirling effect, until Cam'ron takes 
over at the midsection with the requi- 
site rap. Structurally. "Boy" is more of 
a groove than a song — it really is all 
atfoul the cartoony "boy" — but it's a 
step in the right direction to keep 
Charmbracelet shining. — CT 

★ ERASURE SdsburyHill (3:57) 
PRODUCERS: Andy Bell.Vince Qarke, 
Gareth Jones 
WRITER: R Gabriel 
PUBLISHER: Real World 
REMIXERS: Spikey B. Dave Bascombe. 
Chris Smith. Philip Larsen 
Mute 724596920022 (CD promo) 
With new album Other People's 
Songs. Erasure's Vince Clarke and 
Andy Bell are claiming a renewed 
sense of purpose, and apparently, 
(hat's good enough for long-time la- 
bel Mute, which is supporting the 
covers album with a remix-heaxy U.S. 
commercial single for "Solsbuo' 
Hill." Krasure gives Peter Gabriel's 
song signature treatment, replete 
with electronic beats, synth guitars, 
and the rich, sultry vocals of Bell. 



SPOTLIGHTS 





0-TOWN I Showed Her (4:06) 
PRODUCER: Shep Crawford 
WRITER: S. Crawford 
PUBLISHERS: Shep'N'Shep, Almo/ 
Universal Music, ASCAP 
J Records 21253 (CD promo) 
Once in a rare while, a ballad hits the 
mainstream radar that is so instantly 
affecting, it takes radio and the pub- 
lic's collective ear by thunderous 
storm. "Beautiful" by Christina 
Aguilera is certainly one such light- 
ning bolt — as is the glorious "I 
Showed Her" from 0-Town. Say what 
you will about boy bands or down- 
tempo pop in today's climate: This 
record positively transcends stigma. 
Written, produced, and arranged by 
Shep Crawford — ^who has created 
masterful works for the likes of 
Luther Vandross, Kelly Price, Yolanda 
Adams, Whitney Houston, and Boyz 
II Men— this track is simple, mean- 
ingful, and direct, building to a 
splendid chorus that is so beautiful, 
you'll wonder how such a pleasing 
chord progression has never been 
crafted before. So much of what's out 
there today is instantly disposable. 
This is a timeless melodic jewel, 
deserving of dramatic success.— CT 



AUNA DAVIS Cany On (3:40) 
PRODUCERS: Josh Rabinowitz, Mary 
Wood, Qifford Lane 
WRITER: Stephen Stills 
PUBLISHERS: Sony ATV/Cold Hill, BMI 
Columbia 79852 (CD single) 
After releasing two critically ac- 
claimed albums on Elektra. Blame It 
on Me and Fortune Cookies, native 
New Yorker .Mana Davis found herself 
without a label to call home. With 
this wildly spirited and emotionally 
charged cover of Crosby, Stills. Nash 
& Young's anthemic and empowering 
"Carry On," Davis is poised to have 
the biggest hit of her career. Created 
as the score of "The Trip." a 60-second 
TV commercial for Sony Electronics. 
"Carry On" was first heard last 
November; the spot was aired a sec- 
ond time during the Super Bowl. 
With the public demanding info 
about the song, in stepped Columbia, 
offering Davis a single deal. Like Dirt>' 
Vegas and Moby before her. Davis has 
discovered that a good TV ad can be 
the initial link between artist, mar- 
keter, record company, and fan. From 
MT\"s TRL generation to the over 30 
constituency, Davis' '"Carry On" 
knows no limits. — MP 



These guys have maintained this 
trademark sound for so long that 
they've gone from hip to same-ole to 
retro, and now they actually again 
sound fresh and fun against a pup 
landscape that relies on artificial vo- 
cals as much as Erasure relies on syn- 
thetic instruments. Bonus tracks "Tell 
it to Me," "Searching." and a delicate 
reading of "Ave Maria" are icing on 
the cake. A sweet package. — CT 

R&B 

► KETTH MURRAY FEATURING THE DEF 
SQUAD Yeah Yeah U Know It (4:00) 
PRODUCER: lust Blaze 
WRITERS: K. Murray, J. Smith. R. Noble. 
E. Sermon 

PUBLISHERS: llllotic Music/FO.B./Da 
Mascot Music/Erick Sermon Enterprises, 
administered by Zomba, ASCAP 
Def Jam 15780 (CD promo) 

Keith Murray makes his long-awaited 
return to hip-hop with the .sing- 
songy "Yeah Yeah U Know It." The 
lead single from his forthcoming set. 
He's Keith Murray, reunites him with 
Def Squad brethren Erick Sermon 
and Redman. The trio, who admirably 
covered the Sugar Hill Gang's "Rap- 
per's Delight." hasn't lost a step. 
Each MC brings his trademark flow 
to the infectious Just Blaze-produced 
track. Sermon's laid-back lyric serves 



as the perfect counter to Redman's 
in-your-face style. That said, Murray 
is clearly the star of the track. His 
gruff vocals and witty lyrics are as 
sharp as ever. The single, which also 
serves as Murray's Def Jam debut, is 
already receiving attention at radio. 
With his album due in April. Murray 
and company should be rocking the 
clubs this summer — RH 

rtW&NOIEWORIHY 

STAaEORRICO Stuck (3:42) 
PRODUCERS: Dallas Austin, Matt Serletic 
WRITERS: S. Orrico, K. Kadish 
PUBLISHERS: Starstruck Muslc/Slowguy 
Songs/EMI Christian/WB. ASCAP 
Virgin America 17629 (CD promo) 
Stacie Orrico may be a mere 16, but 
her vocal chops on major-label debut 
"Stuck" are well done with plenty of 
sass added for spice. The song's Des- 
tiny's Child-meels-Gwen Stefani vibe is 
a right-on fit for today's funk'n'rock 
top 40 airwaves, as Orrico — who 
penned the lyric — sings. "I hate 
you/but I love you/I can't stop thinking 
of you." Kevin Kadish's h(Mik is mad- 
deningly catchy, giving "Stuck" the 
goods to go the distance. Virgin hon- 
chos Dallas Austin and Matt Serletic 
produced the song, so its priority sta- 
tus is a given — and dcser\'edly so. A 
glittering melodic gem. Say I do. — CT 



DVD REVIEWS 




SIX FEET UNDER: THE COMPLETE 
RRST SEASON 

HBO 99132 
RELEASE DATE; Feb. 4 
With the third season of this Emmy- 
.Award winning show about to kick 
off March 2 on HBO. revisiting our 
first taste of the twisted world of the 
Fisher family is a delectable treat. 
This four-disc set. presented in a 
well-designed black box. contains a 
number of extras sure to interest 
established 
fans of the 
show and 
bring new 
ones into the 
fold. Each 
disc contains 
the same 
cast/filmmak- 
er bio fea- 
ture, scries 
index, and 
online link, 
while disc one and disc four also con- 
tain some features of note. On disc 
one, viewers can access a feature 
about the making of the opening 
title sequence, which reveals the 
complex process of crafting imager>' 
to complement Thomas Newman's 
score. Disc four offers the most 
interesting extra — a behind-the- 
scenes feature including interviews 
with the entire cast. In addition to 
hearing how the cast members feel 
about the characters they play and 
their favorite scenes, fans will find 
out their views on life after death and 
some of their stranger occupations 
before hitting it big as actors. — iK 

MY BIG FAT GREEK WEDDING 

HBO Video 91993 
RELEASE DATE: Feb. 11 

Though this DVD may be short on 
extras, it is definitely big on heart. As 
the surprise independent film hit of 
20O2. .My Big Fat Greek Wedding 
educated scores of Americans on the 
ins and outs of Greek culture and 

turned 

writer/actor 
Nia Vardalos 
into a star. 
On the DVD 
version, 
viewers can 
watch the 
film in 
either 
widescreen 
or full 
screen and 
have the 

option of hearing delightful com- 
mentary from Vardalos. actor John 
Corhetl. and director Joe Zwick. 
Vardalos' words provide beautiful 
insighLs into the film's background 
and reveal many touching moments 
in the filming process. An example 
accompanies an early .scene in 
which Vardalos' character contem- 
plates how to change her life while 
in the back alley of her family's 
restaurant. While her character is 
supposed to be sad. V'ardalos says it 
was so difficult to act that way be- 
cause she was just so happy to be 
making the movie. A cast bio feature 
is also included. — SK 




AN AFFAIR TO REMEMBER 

Fox 2006076 
RELEASE DATE: Feb. 4 

This classic 1957 tcarjerker is the 
latest release in Fox's Studio Clas- 
sics series, which includes the pre- 
vious releases All About Eve. Gen- 
tlemen's Agreement, and How 
Green Was My Valley. In addition 
to a new digitally enhanced print, 
the Cary Grant/Deborah Kerr pic- 
ture is enhanced by a wonderful 
feature about the project's back 
story. V'iewers will learn about how 
the stars' individual marital prob- 
lems influenced their roles, and 
that Ingrid Bergman was actually 
the first choice to play the film's 
leading 
lady. Grant, 
who expe- 
rienced 
friction on 
the set 




with direc- 
tor Leo 
McCarey. 
was actual- 
ly pre- 
scribed 
LSD by his 
psychotherapist while working on 
the film and was trying to get over 
an intense infatuation with actress 
Sophia Loren. The feature also 
details how renewed interest in the 
film was generated by the success 
of the 1993 box office smash, 
Sleepless in Seattle. Movietone 
news footage of the shipboard pre- 
miere of the film, a theatrical trail- 
er, audio commentary, and a still 
gallery are also included. — M 

IGBY GOES DOWN 
MGM 1004117 
RELEASE DATE: Feb. 4 

This film's beauty is largely 
wrought by just how realistically 
apathetic its characters are. and 
after watching the deleted scenes 
included in this disc's special fea- 
tures section, that beauty is even 
more apparent. Director Burr 
Steers provides commentary on 
why 10 minutes of scenes were 
cut. and what is most interesting 
are scenes 
such as 
Ryan 

Fhillippc's 
character 
watching 
a blind 
man who 
has fallen 
down in 
the rain 
grope for 
his be- 
longings on a New York street, or 
Susan Sarandon's character 
dumping out the contents of a 
suitcase after her maid had neatly 
packed everything in. None of 
these characters are toveable. 
and the deleted scenes just bring 
home that point even more. The 
disc al.so features a behind-the- 
scenes photo gallery, a theatrical 
trailer, and audio commentaries 
with lead actor Kieran Culkin 
and Steers. — JK 




rnilTRIRIITnil^" Rasnaun HaJI. Jill KIpnis. Mkhael f^oletta. Chuck Tayfor. SPOTIJCHT: Release (teemed by the review editor ta deserve special attention on he basts of musical merit aniVor BiS^fdctan potential. NEW & NOTIWOiTTHY: Exceptional releases by new or upcom- 
' HiUU I UnUa artists, PICKS (►): New rekabta preditled to hit itic top half ot the chart in the corresponding fomwi. CRfnCS' CHOfCES (*): New releases, regardless of chart poicniial. highly recommended beaau^ o( their musical merit Send review copies to Chuck Taytof {Bitlbaard. 770 
eroadway, 6lt) floor. NewYork. N.Y. 1IX)03) or to the writers in the appropnate bureaus. 
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GET SMALL Three panelists examined 
the profound impact of the trend 
toward smaller, lighter, better, and 
cheaper in professional audio on the 
second day of the NY Audio Produc- 
tion Show, held Jan. 30-Feb. 1 at 
Madison Square Garden. 

The incremental-but-steady march 
of technology has revolutionized 
recording and live sound, reshaping 
both the physical characteristics and 
economics of each while simultane- 
ously enabling the entry of untold 
masses into these industries. 

In an era in which recording ar- 
tists are increasingly taking the 
means of production, distribution, 
and promotion into their own hands, 
the evolution of "smaller, lighter, and 
cheaper" is manifested in all aspects 
musical, be it a private digital audio 
workstation (DAW)-based studio or a 
lightweight, compact, inexpensive PA 
that is easily set up, broken down, 
and transported. 




MANZELU (LEFn AND WINKLER 



At the NY Audio show, the evolu- 
tion of design and manufacture was 
examined during a presentation 
moderated by this writer and featur- 
ing Karl Winkler, director of market- 
ing communications for Sennheiser 
USA: David Scheirman, director of 
tour sound for JBl. Professional: and 
Francis Manzella, owner/president of 
FM Design. 

Through comparison of touring 
sound systems from the 1970s and 
today, Scheirman illustrated their 
dramatic differences. "Everybody 
wants more to be done with less." 
Scheirman said. "Less ma.ss. less bulk, 
less equipment, but higher-quality 
results. You also have increasingly 
complex systems, whether it's on the 
media production side or on the pres- 
entation side: higher crew and labor 
costs: and increased transportation 
costs." 

Alternative construction methods 
and materials, Scheirman added, have 
allowed vastly reduced loudspeaker 
weight, which in turn enables a mod- 
ule that can be assembled in a line 
array that is smaller and yet features 
high component count and more out- 



put pwver. This evolution has been key 
to large-scale tours and events, the 
costs of which are often challenging. 
Scheirman cited examples such as the 
Radio City Christmas Spectacular, the 
2002 World Cup. and Bruce Spring- 
steen's current tour. "Weight really 
matters here." Scheirman says of the 
latter. "Every 10 pounds you can save 
off a box matters when you're using 
up to 80, 90, 100 enclosures." 

"With regard to live performance, 
the trend today is wireless." Winkler 
said. "It goes hand in hand with the 
new type of technology in manufac- 
turing that we're using to make 
things lighter, smaller, and better, and 
less expensive in many cases. 

"The major change happened 
about 10 years ago." Winkler added, 
"when we switched over to SMD 
(surface mount devices) component 
manufacturing instead of the older, 
wire-based technology. In 1998, we 
invested heavily in manufacturing 
capability to do a low-cost wireless 
system: our wireless sales shot 
through the roof and continue in 
that direction." 

Both Sennheiser and sister com- 
pany Neumann have brought inno- 
vation to microphones in recent 
years. While Sennheiser s products 
have been coveted by studios and 
engineers worldwide for decades, 
Neumann more recently entered the 
live sound market with the KMS 105. 
"This is also the result of using SMD 
technology, " Winkler said, "where 
we've taken proven circuit designs 
and tried to miniaturize them so that 
they can be put into something like a 
hand-held microphone." 

"There's no doubt about it," 
Manzella said. "The smaller, lighter, 
cheaper, better trend affects my life 
as a studio and acoustic designer 
every day. We are always asked to 
design the most functionality into 
the smallest amount of space possi- 
ble. In my business, 'smaller, lighter, 
cheaper, better' basically comes down 
to workstation technology" 

One benefit of the DAW"s ubiquity. 
Manzella added, is the ability' to appro- 
priate a greater percentage of a stu- 
dio's budget to acoustic design. Fur- 
ther, he noted, "a smaller console is 
less of an acoustic problem for us. 
Large-format recording consoles serve 
as large-base interference devices. A 
smaller console means more flexibil- 
ity in the location of equipment and 
placement of speakers. 

"There used to be some parallel 
between the cost of the facility and the 
cost of the equipment," Manzella 
summarized. "Not anymore." 



D'Ambrosio JDMI Marks First Year 
With 1 1 Producer/Engineers 



BY CHRISTOPHER WALSH 

Joe D'.\mbrosio. a veteran of the 
entertainment and sports industries, 
is marking a successful first year for 
Joe D'i\mbrosio Management (JDMI), 
a firm representing producers, engi- 
neers, and artists that also produces 
corporate and private events. 

D'.^mbrosio launched JDMI after 
more than 20 years of related experi- 
ence, most recently 5er\'ing as per- 
sonal manager for producer Phil 
Ramone and CM of Phil Ramone Inc., 
the nine-time Grammy Award-win- 
ner's production company. Pre\'iously, 
D'Ambrosio had worked with Ramone 
in additional capacities, serving as di- 
rector of operations for the N2K En- 
coded .Music label and, prior to that, 
as Ramone s production manager, 

"I sat at the feet of the master for 
much of my professional life, and saw 
at this time in my life that it was time 
to go out on my own," D'Ambrosio 
says. "Having represented him as 
manager for two years. I saw that 1 
could do that for a bigger cadre of 
producers. A lifetime in the sports 
and entertainment industry working 
with athletes and talent, be it artists, 
producers, or engineers, has prepared 
me for this." 

D'Ambrosio began a long career 
with the New York Yankees in 1976, as 
the team's batboy; he rose to the posi- 
tion of director of the speakers bureau, 
handling appearances for the likes of 
Yogi Berra and Reggie Jackson. 



The producer/engineers on the 
JDMI roster are Robin Danar, Tom 
Durack, Josiah Gluck, Matt Knobel, 
Bradshaw Leigh, Sean O'Dwyer, Bob 
Rosa, Eric Schilling, Toby Scott, Tony 
Visconti, and the production team of 
Jorge Casas, Clay Qstwald. and Tommy 
Anthony, collectively known as Red 
Rock Productions. 



4 



"I started with Bradshaw Leigh." 
D'Ambrosio says of JDMI's first client, 
who has worked with Billy Joel, Wide- 
spread Panic, and Tracy Chapman, to 
name a few, "and I'm up to 1 1 clients, 
I talk to A&R men, 1 talk to producers, 
I talk to managers. We talk about what 
projects they have coming up, and I try 
to match it with people who have an 
expertise in that style of music. 

"Josiah Gluck is well-versed in the 
jazz world," D'Ambrosio says of the 



engineer who recently recorded and 
mixed Curtis Stigers' upcoming re- 
lease, as well as Ballads: Remember- 
ing John Coltrane by Karrin Allyson. 
" He does a lot of work, for example, for 
Concord Records or RCA Red Seal, 
where he can translate his specific tal- 
ents to a certain genre. Eric Schilling 
does a lot of things, but he's really 
known in the Latin market. But he's 
worked with Janet [Jacksonl. he's 
worked with Elton John. Bob Rosa 
made his name in dance: [Whitney 
Houston's] "I'm Every Woman," Mari- 
ah Carey's "Emotions, " C-i-C Music 
Factory's "Gonna Make You Sweat" — 
what Bob has done is incredible." 

In addition to JDMI's high-profile 
roster, which can provide recording, 
mixing, remixing. Pro Tools, live-to-2- 
track recording, live sound mixing, 
and remote recording services, the 
company offers live production organ- 
ization and complete studio session 
coordination, providing studios, con- 
tractors, project managers, session 
musicians, rental equipment, and trav- 
el and accommodation arrangements, 

"These talented people should 
not — and do not — go out and make 
phone calls," D'Ambrosio says of 
JDMI's roster. "Their strength is mak- 
ing music with artists. I have to know 
what to ask for, how to strurture a deal, 
and go out and sell. I want to be a 
strong boutique representing people 
one-on-one: 1 can do that with the ros- 
ter I have now." 
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Indie Publisher To Stay Famous 

Robinson's Viacom Deal Will Help Company Remain Alive And Well 



BY JIM BESSMAN 

NEW YORK— Observing the recent 
record-company upheaval and cal- 
culating that 40%-50% of his com- 
pany's revenue derives from 
mechanical rights, Famous Music 
Publishing Companies chairman/ 
CEO Irwin Robinson concedes, 
"Anybody who isn't worried about 
2003 is buried in the Dark Ages. " 

Robinson and Famous, however, 
are alive and very well. Now cele- 
brating his 1 1th year of stewardship, 
Robinson has just re-upped with the 
worldwide music-publishing divi- 
sion of Viacom's Paramount Pictures 
in a long-term deal. 

"Let's say less than five years and 
more than three." Robinson says. 
And while he "can't give numbers," 
he reveals that last year's revenue 
was 14.5% over that in 2001. for a 
total nearly three-times greater 
than annual revenue when he took 
office one decade ago. Though it's 
early in 2003. he can already an- 
nounce a stellar new signing in 
Busta Rhymes. 

The continuing key to Famous' 
success is clearly the unique and 
stable team of New 'York-based 



Robinson and Los Angeles-based 
president/coo Ira Jaffe, whose 
joint 10-year reign at Famous 
marks their fourth publishing ven- 
ture together, dating back to 1969 
at Screen Gems and extending 
through their leadership of Chap- 
pell/Intcrsong .Music Group-USA 
and EMI Music Publishing. 

"It was a very unlikely beginning." 
recalls Jaffe, who worked in adver- 
tising for Columbia Pictures, which 
owned Screen Gems. "They bought 
Roosevelt Music — which was jcom- 
poser/conductorl Bert Kaempfert's 
company — and I wanted to be in the 
music business. The head of Roo- 
sevelt said I'd get a good salary, but 
it was merged into Screen Gems, 




FAMOUS 



MUSIC 



which Irwin ran, and when I went to 
see him he said, "We don"t pay that 
kind of money here' and offered me 
considerably le.ss. And I'd just moved 
from Scarsdale to Manhattan!" 

But Jaffe hastily adds that Robin- 
son was fair. ""We both knew that we 
said what was on our minds face to 
face — and it's lasted all this time, " 
he says. Indeed, the pair have stayed 
together for 31 of the ensuing 34 
years, with Jaffe following Robinson 
as his contracts permitted. 

""Our companies have run like a 
good rhythm section," Jaffe adds. '"No 
one steps on anyone else's toes, and 
everyone knows when to play a fill." 

Robinson also cites the team- 
work aspect of the Famous opera- 
tion. "The whole company operates 
on a team basis," he says, crediting 
Jaffe for bringing in "unbelievably 
good creative people." Jaffe notes. 
"Our greatest talent is hiring great 
people and giving them leeway to 
do their jobs." 

Robinson adds that Famous 
makes a conscious effort to sign ""an 
eclectic group of talent — the best in 
their genres. When Boyz II Men 
were the rage in urban boy groups, 
we signed Boyz II Men. When Bjork 
was hot, we signed Bjbrk." 

Current roster stars, as well as 
Rhymes and fellow recent signee 
Blaque, include on the urban side 
Eminem, Irv Gotti, and 7 Aurelius, 
who was recently profiled on the front 
page of The Wall Street Journal. 

In rock. Famous is represented by 
P.O.D. In Nashville, the company 
boasts Darrell Scott, last year's 
ASCAP country songwriter of the 
year, and Hillary Lindsey, who co- 
wrote Martina McBride's chart-top- 
ping " Blessed" and is now " virtually 
on every date happening in Nash- 
ville, " according to Jaffe, 

Famous has dramatically in- 
creased its focus on Latin music, 
most notably via a co-publishing 
agreement with the Miami-based 



Santander Music Group, headed by 
Latin Grammy Awards producer of 
the year (and BMI's 2000 Latin song- 
writer of the year) Kike Santander. 

But Jaffe stresses that Famous is 
"not a market-share company." and 
Robinson adds that the company 
remains selective in its quality-not- 
quantity approach to signings. "No 
matter how music is delivered," he 
.says, "one thing that won't change 
— and what is important — is the tal- 
ent and the song. " 

Pointing to former 4 Non Blondes 
vocalist Linda Perry. Jaffe also notes 
that Famous sticks with its writers. 
"We signed her in '92, then the band 
hit in '93, and then there were some 
lean years," he says. "But we never 
lost track of her talent. She wrote 
Pink's "Get the Party Started' and 
Christina Aguilera's current hit 
'Beautiful.' and now people are in line 
asking her to write and produce." 

Now in their second decade head- 
ing Famous, Robin.son and Jaffe run 
the only indie music publishing 
company in the top five of the Bill- 
board year-end Hot 100 publishers 
— though, of course, it is a Viacom- 
owned company. 




"We re part of a major corpora- 
tion, obviously, and a lot of Viacom 
companies like to micromanage — 
but we don t." Robinson says. He 
does note that '"a very important 
part of our company comes from 
Paramount Pictures and Televi- 
sion — and we also represent the 
music in all the Viacom produc- 
tions and television networks. In 
addition to mechanicals and syn- 
chronization, this generates a won- 
derful performance base at BMI, 
ASCAP and SESAC. 

"When you look at what's hap- 
pening in the industry today, per- 
formances are becoming ever more 
important," Robinson concludes. 
"It's our safe harbor." 




&Music 



by Jim Bessman 



SUPER WASH: Not only was the game a 
washout this year, but the Super Bmvl 
music left me cold as well. i\side from 
the glorious return of Denny & Marie 
Osmond during the Osbournes' Pepsi 
TViist commercial, the only music usage 
that stands out is Yahoo Hotjobs' mun- 
dane croaking of Kemiil the Frog's clas- 
sic Paul Williams and Kenny Ascher- 
penned hit ""Rainbow Connection."' 

I suppose I could celebrate the pre- 
sumed end of those testosterone- 
themed Coors Light ads desecrating 
beloved songs like Tom T. Hall's "I 
Love" [Billboard, Sept. 28, 2002), but 
there's still the Pro Bowl ahead — and 
nothing's so bad that they won't bring 
it back again next year. And I would 
have much preferred to see Willie Nel- 
son sing with his I^tin rock perform- 
with-anyone counterpart Santana dur- 
ing the pre-game concert than suffer 
through his H&R Block tax spoof — but 
that's just me. 

As for the rest of the corporate-sanc- 
tioned, nehvork-orchestrated superstar 
music entertainment, well. I'll blissful- 
ly take Jim Nabors singing James F. 
Hanley and Ballard MacDonald's 
"(Back Home Again In) Indiana"' at the 
Indianapolis 500 ever\' year, what with 
redolent, tradition-steeped 19)7 lyrics 
like "The new mown hay/Sends out its 
fragrance " — but again, that's just me. 

But I have caught a couple of com- 
mercials recently vv+iere the music real- 
ly is the star. On the contemporary 
front is the Walkmen's "We've Been 
Had," which draws dramatic attention 
in the Saturn spots thanks to Hamil- 
ton Leithauser's commanding lead 
TOcal. Then again, no one had a more 
commanding voice than Ethel Mer- 
man, so let's hereby give Tide props for 
its current campaign featuring Mer- 
man's duet with Ray Middleton on liv- 
ing Berlin's " Anything You Can Do " 
from the original 1946 Broadway cast 
album of Aimie Gel Your Gun — ^which, 
I must .say. .sounds at least as fre.sh in 
today's muddied contemporary com- 
mercial-music usage wash as Tide- 
laundered clothes presumably smell. 

But Irving Berlin Music Co. spokes- 
man Bert Fink notes that the song has 
also been used of late in a Gatorade T\' 
spot: Berlin's "Steppin" Out With My 
Baby" is also twice represented, in 
CMC Envoy and Motorola ads. A 
DaimlerChrysler Jeep commercial 
uses " Cheek to Cheek," and Claritin 
employs ""Blue Skies." 

"It's not coincidental that Irving 
Berlin's songs are filling the airwaves 
these days." Fink says. ""He was the 
most prolific popular songvxriter of the 
20th century— with more than 1.200 
songs to his credit — and advertisers 



have taken his directive 'Say it with 
music' to heart in seeking iiis songs to 
punctuate an ad campaign." 




Here, Fink quotes MaiQne Berman 
Lang — president of Williamson 
Music, which administers the Berlin 
catalog — who says, "A great song is a 
great song, and Berlin's songs seem 
especially suited for instant-recogni- 
tion moments in TV commercials." 

As well they should. 

OARIFICATION: In a recent report here 
concerning a lawsuit filed by Intcmet- 
ba.sed sheet music store Musicnotes 
against online .sheet music and music- 
instruction resource stagepass.com for 
copv'right and trademark infringement 
{Billboard, Jan. 25). stagepass.com was 
identified as an affiliate of Sheet Music 
Direct, the online print music Web site 
owned by print music house Hal 
Leonard Corp. and its European coun- 
terpart. Music Sales. 

"Stagepass is an independent retail- 
er one of more than 1.000 independ- 
ent retailers who utilize Sheet Music 
Direct "s online and in-store retailer pro- 
grams. " .says Hal Uonard president 
Larry Morton, correcting any false 
impression. "Neither Sheet Music 
Direct, not its parent companies, Hal 
Leonard Corp. and Music Sales Ltd.. are 
involved in any way in the litigation 
between MusicNotes and Stagepass." 

Meanwhile, with FBI a.ssistance, 
Hal Leonard has successfully shut 
down a copyright-infringing Web site. 
After reaching a confidential settle- 
ment with masicshopusa.com, which 
had been selling unauthorized edi- 
tions of Hal Leonard-licensed, -con- 
trolled, or -owned printed music, the 
site ceased operations. 

"We pay a lot of money for the right 
to represent music in print, so we are 
extremely diligent when it comes to 
protecting our a.sseLs and those of the 
publishers and writers we represent," 
business affairs VP Nancy Ubick says. 
"WTienever we can get people to stop 
infringing and to understand that 
what they are doing is wrong, we con- 
sider it a victory." 
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Gops A Lont, Way 

With 30 Years Under Their Belts, Ha}l & Oates Have Helped Shape 
The Pop -Music World, And There's No End In Sight. 

BY CHUCK TAYLOR 




I he Dar>'l Hall and John Oates songbook may be 
courting the 3()-year mark, but it s hardly collecting 
dust in the archives. Not only have the Philly-bred 
Hall & Oates held their title as the best-charting 
duo of all time for the past two decades, they also 
scored their first-ever 
No. 1 AC hit late last 
year, with "Do It for 
Love." And now, with a 
19th album due in early 
20(13. the Hall & Oates story 
is beginning yet another new 
chapter. It's no wonder Sara 
smiles. 

"It's an exciting period 
now." acknowledges Hall, 56. 
"We are more than capable of 
creating great art that is as 
good as anything we've ever 
done. We can use the enthusi- 
asm of youth and combine it 
with maturity and experi- 
ence." 

"You only get a few 
chances in life — especially in 
the music business — and 

we've had more than our share," adds Oates. 54. "We're in a 
place now where wc can schedule our careers with our 
li\es in a way that is workable and sustaining." 

It's a comfortable stance for an act that has worked its 
way through the ranks the old-fashioned way: with steady, 
sure progress, a cache of melodically charged hits and the 
raw taletii to pull it ofTHvc. 

Dar^'l FrankHn Hohl and John Oates met in 1967 
while students at Temple University in Philadelphia as 
they tied a gang fight at the Adelphi Ballroom, whore 
each was playing in respective bands. The two found 
conimonalit\' in their love for soul music and recorded 
demos together until Atlantic signed them in 1972. releas- 
ing Wlwle Ortf5. produced by ArifMardin. Their manager 
was none other than former Sony Music chairman/CEO 
Tommy Mottola. 

HITTING THEIR STRIDE 

In 1976. after a move to RCA (where the\' would 
remain for a decade). Hall & Oates scored their first hit, 
"Sara Smile," which reached No. 4 on the Billboard Hot 
100. pushing their eponymously titled album to gold. Soon 
after. "She's Gone" became their second top- 10 hit. fol- 
lowed by the No. 1 "Rich Girl" in early 1977. 

From there, it would take four years for the duo to score 
another top 10; both members herald the fact that their label 
allowed time to grow and nurture a signature sound. "If 
Daryl and I were starting out nt>w, there might never have 
been a Hall &" Oates." Crates suggests. "The r-'s .1 component 



of creativity' diat can only be nurtured thr[:)ugh mistakes and 
an environment where people arc allowed to fail. There's no 
such thing as a creative person who hasn't screwed up." 

Hall & Oates hit their stride in 1 980. with the release of 
Voices, their first platinum album, which logged 100 weeks 
on the Billboard 200. "That was a 
really liberating album," Hall says. "It 
was the first that we produced our- 
selves with our band. I remember 
lots of laughing and it going very 
quickly — no delays, no extended 
phone calls with people. It wa.s a 
labor of love, and it just worked." 

Adtis Oates. "We defined our 
sound with that record, and we hap- 
pened to be in sync with radio and 
the world." It was an^und this time 
that the duo's output came to be 
termed "rock'n'soul." 

For the next three years, the hits 
poured from the airwaves like honey 
from a hive, including five No. Is — 
"Kiss on My List," "I Can't Go for 
That (No Can Do)" (also a No. 1 
R&D hit). "Private Eyes." 
"Maneater" and "Out ofTouch" — 
along with a boatload of radio staples. "Say It Isn't So," 
"One on One ' and "Method of Modern Love."The next 
four albums following I bices were solid sales smashes: the 
platinum PriiMfe Eyes and double- 
platinum H20, hits package 
Rock'N'Sout, Part 1 and Bi? Batri 
Boom. 

During this period. MTV was on 
its way to defining a new variable 
of hit music with the video, and 
Hall &: Oates went along for the 
ride. "We found good people, we 
had fun with it, but we didn't take 
the world of video too seriously," 
Oates says. "We perceived ourselves 
as musici.ins. not actors looking for 
a way to promote our albums." 

By the end of 1 984, the pair's 
success was becoming a blur. "It's 
hard to even remember which 
album had which songs." Hall says. 
"We worked quickly and got back 
on the road. We loved all of those 
albums, but after that, it was time 
for a break " 

THROUGH THE '90S 

In the summer of 1985, the duo participated in the his- 
toric recording of "We Are the World." Live Aid and the 



rededication of the Apollo Theatre in New York, which 
reaped the gold album, Ui>c at the Apollo With David Ruffm 
& Eddie Kendricks of the Temptations. They also collected a 
third consecutive American Music Award for Favorite 
Band. Duo or (Jroup. (Curiously, Hall & Oates have never 
won a Grammy.) 

"There we were, singing next to our childhood heroes 
at the Apollo, closing Live Aid with Mick Jagger and Tina 
Turner and recording "We Are the World" with Michael 
Jackson," says Oates. "It was pretty intense." 

Hall adds, "That month was one of those rare times 
where we were able to look at our career objectively and 
realized we were really doing something significant." 

"And that's when we shut it down." Oates continues. 
"What more could we do? We had No. 1 after No. 1 and 
toured forever. There was a culmination, and it was time 
to stop." 

Hall took time to record a solo album, which yielded 
the top 5 "Dreamtiine." Two years later. Hall &' Oates' 
next album. Ooli Ycali!. marking their move to Arista, pro- 
duced three hits, including the top 5 "Everything Your 
Heart Desires." But, soon after, the grunge movement 
began to alter the pop lantlscape, and, according to Oates, 
the duo fell out of favor at radio."The 1990s were a time 
we were out of sync," he says. "Grurige and then pre-fab 
pop were something that we just couldn't be part of." 

While they maintained a lower profile during the 
decade, the duo certainly wasn't far fmm the public eye. 
They participated in scads of charity events — as they have 
for much of their career — 
taking on such causes as 
AIDS, Harth Day, preserving 
U.S. forests, hunger relief and 
Artists Against Apartheid. 
"And don't forget the Police 
Athletic League." Oates jokes, 
with Hall adding, "The idea 
that celebrities could call 
attention to problems seemed 
to flower in the 1 980s. When 
we hatl the ear of the world, 
we always lent ourselves to 
causes we cared about." 

The pair also appeared on 
Tfie Last Tcmplation of Elvis 
with "Can't Help Falling in 
Love." for the Nordotf- 
Robbins Music Therapy 
charity (1990), Two Rooms: 
Celehralitig the Son^s of Elton 
John and BvnneTaupin with "Philadelphia Freedom" 
(1992). the Runaway Bru/c soundtrack with "Maneater" 
and the crisp new "And That's What Hurts" (1999). and 
Hall sang the theme song for the 1994 World Cup Soccer 
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BY DAVID WILD 

s tilis spvcial scclioii attests, there are 
iliosc i('/i(> _^('f emoiii'iial about Hall 
Cr Oates' 30th anniversary as a 
rccordiii}; ail. Yet, as they talk back- 
stage he/ore a sliow at the Trump 29 
\Casiiio ill Coachella , Calif., on the 
night before .Vfic Year's Eve, it becomes 
clear that Daryl Hall and John Oates are 
not among them. "We don't think about 
that stuff, not at all," says Hall. "That 
kind of tiling is more for other people." 

Tonight the most commercially successful 
duo in rock history seems less concerned 
with what they've done — and for how long 
they've been doing it — than with what 
they're about to do next. First, they've got 
a gig to play in an hour. Then there's the 
imminent release of their impressive new 
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Daryl and John, 

30 years 
of Rock and Soul! 
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album. Do It for Love, a 
project started for Sony that 
tlie pair ultimately 
reworked and are releas- 
iii); on their oirn label, 
the meaiiiiififully and 
conjidently named U- 
IVatcli Records. 

Hall & Oates' firm 
focus on the present 
tense — as u'ell as stel- 
lar support from a 
band that includes 
lon<;time associates like 
mult i -instrumentalist 
T-Bone Walk and sax 
man Charlie DeChant, 
along with relative 
newcomers Mike Braiin 
(drums), John Corha 
(keyboards) and Jeff 
Canlania (guitar) — 
help make the show 
tonight a vital musical 
experience rather than some 
mere nostalgia act. \'ot bad 
for two guys who've been 
singing together since they 




met in 1967, due to a Jight during a shou' 

they u'erc both performing at 
^^^^ while attending Temple 
^^^^^^ University in Philadelphia. 
^^^^^R Onstage tonight, Hall & Oates 
^^^|f find time to perform five of 
«av their six No. I pop hits 

("Rich Girl," "Kiss on My 
List," "I Can't Go for 
That (No Can Do)," 
"Maneater" and "Out of 
Touch"); vintage classics 
like "Sara Smile" and 
"She's Cone": two 
standout songs frotn their 
forthcoming album, the 
infectious title track that 
recently topped the Bill- 
board AC chart and their 
current AC hit, "Forever 
JorYou"; and even a track 
from Oates' strong 2002 
solo debut, Phunk Shui. 

they looked fonvard 
to a busy 2003, here's 
what Daryl Hall and 
John Oates had to say 
about their shared 
past, present and 
future. 



I assume you're getting paid to play tonight, but to 
what extent are you doing it for love these days? 

HaU:You"\'e got to do it for love. We do it because we 
really enjoy this.Thi^ is our life. We've been musicians our 
\vln>lc lives, 1 was just back at niy parents house for 
Chrismias. and they were talkint; about the fact that I was 
singing liarmonies at two years old. I could sing literally 
before 1 could talk. 1 think Johns pretty much the same 
way. Its truly a calling. And its a love, a true love of music. 

That passion comes across on your new album Do 
It for Love in a way that it hasn't since 1980*s Voices, 
or perhaps even 1974's Abandoned Luncheonette. 

Hall: There's a lot of similarity between this one and 
those two albums. It was a fun album to make, and we 
made it our way. But it started out another way: It started 
w^ith us trying to please the corporate world. Then we 
w-alked aw.iy from that and said, "We're just going to make 
this record the way it's supposed to be made." And it 
became a labor of love. 

After all the hits you enjoyed — and in the 1980s you 
seemed to have them for breakfast — it had to be 
satisfying having a No. 1 AC hit with **Do It for 
Love," which basically came out of nowhere. 

Oates:That w.is very big, very satisfying. 

Hall; It's like having a late child or something. You know 
when people have been together tbrev'er. and then they're 
511, and .ill ofa sudden it's like."Whoa, I'm pregnant." It's 
totally une.Kpected, and all die more pleasurable because of 
that. 

Because they did it for love? 

Hall:There you go. 

Oates: It's always the ju.xtaposition of luck, quality and 
timing. And it all came together on that song. What we 




You don't do it for money 
You don't do it for prido 
You don't do it to please somebody else 

If it don't feel right 



OR LOVE" 




...and so do we. 



Thanks For 
30 fioulful YQars! 

Your Many Fans 

at hallandoatQfi.com 
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Labor Of Love 

The Latest Album Proves Darjl And John Still Do It For Love. 
BY DEBBIE GALANTE BLOCK 



obady kiiowi what's better tor Hall &" Gates than 
Daryl and John. And tliat"** been proven with 
their new album. rx» II for l^m: which is being 
ivleased on U-Watch Records. Feb. 1 i .The 
record, two years in the making, offers the dno s 
distinctive st)und. a unique blend of soul and various ele- 
ments of Euaipean and rock nuisic. 

Although Tommy Mottola initially commissioned the 
album, it never came to fruition. Says John Gates, "Columbia 
had some producers they were working with in England — 
Brian R.iwling and Mark TayK>r — as well as some in-liouse 
WTiters they thouglit would be good for us. So v\e went over 
and did some writing with them." 

The duo was not thrilled with the results and parted ways 
with Sony. How'ever. they were left with a bunch of ga-at 
songs and some gixnl pri>ductions that weren't c]uite finished. 

As a result, the boys went back lo their studio in PawUng, 
N.Y.. and. little by httle. wnite new songs while reviMting 
some of the already recorded ones. Still keeping some of the 
elements trom the English sessions, the music was repm- 
duced, and a number of new songs were recorded trom 
scratch with longtime bassist and producer T-lioneWoIk. 
drunuiier Mickey Curry and keyboaRlist David Sancious. 
Then, there was Todd Rundgren, an old friend who pro- 




duced Hall 6^ Gates" 1974 li jr fid/no. Gn the new album. 
Rundgren joins the duo on a cover of New Radicals' 
"Somedav We'll Know." 



DARYL HALL JOHN O AT E S 



THE #1 POP/ROCK DUO OF ALL-TIME. 
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- Red Distribution 



Do It: For Love, the first studio album in six years from Daryl Hall and John Oates. 
Includes their #1 title track, the Top 10 hit "Forever For You" and the future singles 
"Someday We'll Know," a duet with Todd Rundgren and "Getaway Car." 
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While rx> It for lunv was created by a lot of ctwlcs in the 
kitchen, there k a real continuit\' to the record. "The secret 
to this album is that the people we worked witli are all fans 
who undenuind what w e are and what we were," says Oates. 

UNORTHODOX SUCCESS 

The recording of the album was unorthodox, as was the 
way the song"Do It for Love" became a hit. It was originally 
included on a compilation of greatest hits released in con- 
junction with the Hall & Gates episode of VH I s Behind the 
A /».«.•((■. The pair's manager. Brian Doyle, was aggressive in 
pmmoting the song, and support tn>m fans who requesteti it 
around the countr\' catapulted the sinj^e onto the charts 
without the standard big push by a major label. Veteran 
singers can also take heart in the Hall & Oates resurgence. 
"Just because the big labels aren't paying attention to you 
,mymoa- doesn't mean thea-s no chance to continue in your 
career." Oates proclaims. 

Going about gaining control of their own fate may have 
been a bit unconventional, but could very well start a trend, 
.IS U-W.itch IS owned b\ Hall & Giites under the umbrella of 
I^oyle-Kos Entertainment in New York. 

Rob Kos describes the newly formed company as an artist- 
ser\'ices company. "We provide a plattbrm tor artists to own 
their own reconis and be their own label." he says. "And we 
pi'o\nde all of the label ser\Hces. such as sales, marketing and 
promotion. We have a deal that enables our affiliated labels to 
go through us and be distributed by KEI) Distribution [in 
the U.S. and Canada]." Recortls aa* also licensed amund tfie 
world to various parniers. 

According to Doyle. "Certain types of artists don't belong 
with major labels anymore. Things being as dysfiinctional as 
they are out there — and with the indastrv' under siege — 
there is a coninuinit\' {>t artists lun best served by the nujors. 
So there is a huge opportunity right now for artists who 
want to take control of their lives and own their own prod- 
ucts." 

Wh.it makes Hall & Oates different titim some of their 
contemporaries of the l'^7lts and 1*>H(K is that, although they 
haven't done much recording in the past 10 years, they never 
stopped playing together. So. while other artists may have 
stagnated. Hall & Gates haw e\olved. But wh.it do the>' 
think of the adult contemporar\^ label that's been placed on 
them? Both chuckle at the question and say they don't place 
much importance on labels, although Hall adds that the 
focus should be on the "contemporary" 

In the 197(K. when "Rich Girl" proclaimed the girl to be a 
rich bitch. Hall 6: Gates were labeled bad boys. Has that 
changed? "I am what I am. 1 don't work well in a situation 
where people are teUmg me what to do. Does that make me 
.1 bad lioy? I don't know." Hall s,iys."John and I really like to 
work independently. We aa* at our best when we are not sol- 
diers in an army. We balk and walk away from any situation 
wheR' we aa- not m contR>l. We'a- being proven and vindi- 
cated just fixini the early success ot these two sintjes |the 
other being 'Foa'vcr forYou"|.The album is an honest piece 
of work; it's real, and it's unique to us. It has the signatua* ele- 
ments that make people say. 'Oh, it's a Hall & Oates album.'" 

Gates adds. "We tr\' to evolve, but at the same time we 
want to make sure what we'a* doing is our trademark. I 
think if you hang amund long enough, trends come and go. 
A lot of the newer artist-N are rejecting overproduced son^ 
and taking a more realistic appa)ach to music. Its in the air, 
and that plays into our hands because that's what we've 
always done. So. all of a sudden, w'e're back in style again." 

A FRESH APPROACH 

Before che Mngle"l>o It for Love" hit the radio, Oates 
released a soio album, Phuttk Shui.Thc song"Love in a Dan- 
gea>usTinie" first appeared on that album. Hall liked the 
track so it w^s re-cut with a fresh approach for the duo's 
newest album. "Though 1 wrote the lyrics in 1991 and w^s 
thinking about die AIDS crisis, they really resonate with 
w hat is going on in the world today." says Gates. 

Hall comments, "I re.illy Hke Johns .ilbum. It's his 
personalirv' — subtle and low ke\'- yet intense. I'm jd^d he 
did it. It w*.irmed him up: and it warmed us up for the final 
sprint to finish this album." 

Will it be another decade before another Hall & Oates 
record hitii the charts? Hnll says no way: "We're on a mil 
now... we want to keep making music." H 
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Congratulations on 30 years of quality music... 

DARYL HALL 
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JOHN GATES 

From Barry Dickins and 
Rod MacSween at ITB 
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were saying \v.is something on people s minds, perhaps 
especially in the wake of 9/1 1. When you go back to the 
1980s, it was all about luck and timing. It was our time and 
ever\'thing we did sounded right. 

Even though you left Philadelphia in 1971, how 
important is Philly to the Hall & Oates sound? 

Hall: Its like New Orleans to Dr. John. It's a regional 
sound that we represent. That's what it's all about. It doesn't 
matter where we live. 



What did you learn from working with architects of 
the Philly Sound like Kenny Gamble, Leon Huff 
and Thom Bell? 

Hall: 1 did tons of sessions with those guys. 1 used to sit 
in a room and watch them write songs. So I learned tons 
from them, probably them more than anyone else. But I 
also learned that we are different from them. Even though 
we're from Philadelphia and are part of the Philly Sound, 
we also have our own version of it. 

Oates: I think we combined a lot more traditional 
American roots into the Philly Sound. There's a lot of 
things going on musically in the city — like the Philadel- 
phia Folk Festival, one of the first and great folk festivals of 




T>ear DaryC and Jo fin 

from an abandoned 

Luncfieonette 
to the toj) of the charts! 
It has Been a j)rvvdege 
to have worked with you. 

your Jriendy 
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the 19f)0s folk revival. All that folk stutT combined with the 
R&B is a big part of who we are. 

Hall: John really brought that into the group. 

Oates: I was playing R&'U on one hand and folk on the 
other. I loved Doc Watson, Mississippi John Hurt and all 
that stuff, but I was never a purist about it. Daryl's not a 
purist at heart either, so he wasn't about to just play a 
bunch of Bill Monroe songs. So he started writing song^, 
and I did the same thing. 

Hall: 1 was moved by that music, too, because its anoth- 
er kind of a soul. 

Oates: When you hear a song like "Good Night and 
Good Morning," from \\l\ok Gates [their 1972 debut 
album), or "When the Morning C-omes," from Abandoned 
Liinchconeitt; that's what youVe hearing. 

Hall: That weird combination of bluegrass and Philly 

Oates: It's weird, but it's what we do. Look at "Do It for 
Love" — it's acoustic guitars with a R&B vocal approach. 
We've constantly blended these st^'les and morphed them. 

Is it fair to say you really started putting together 
those influences into your own sound with what 
fans call the "silver album" in 1975? 

Oates: 1 think the "silver album" [officially known as 
Dtiryl Hdl! & John OiUes] represents the first time ail this 
stuff we do coalesced in one package. And Chris Bond, 
who played guitar with u^ and then became our producer, 
helped us put that all together. 

Hall: Because we had done three very disparate albums 
before that. 

You've worked with many producers over the years, 
including Arif Mardin,Todd Rundgren, Chris Bond 
and David Foster, but things really took off when 
you two started producing yourself on Voices. 

Hall: This goes back to the beginning. We've always 
worked better when we were in control, because we're 
unique and no one really gets us or knows how to capture 
us at our best better than us. That's really what we found 
out. Sometimes. I wish it wasn't true, but it is. 

Oates: We've tound people to help us bring that out. 
but, in the end, we've really got to have the final say or its 
not going to work. 

Do you feel like you paid a price for having your 
peak years during the early video age when famil- 
iarity bred contempt? 

HaU:Yes. I think we just got lumped in. When people 
occasionally tr\- to put us in packages and stufF — which we 
never do — they rr\' to lump us in with the Go-Go's and all 
these fucking people Uke Flock of Seagulls. But we don't 
fit in with any of those. I mean, when I look at the 1980s, 
we just don't belong there. Prince and Michael Jackson arc 
the only people 1 can think of who we even have any sim- 
ilarity to. 

Male duos have a long tradition of internal tension, 
true? 

HaIl:Yeah, we still get people asking, "Where do you 
guys live?" Like we live together in the same house or 
something. 

Oates: We are the two-headed monster — that's the joke 
of the touring company. Like when people ask, "Which 
one of you is Hall, and which one is Oates?" 

John, for the record, what makes Daryl a great 
singer? 

Oates: He's got it all. He's got power, he's got pitch, and 
he knows how to deliver lyrics. Fle's got a lot of energy. It's 
the complete package — Hke an NFL running back who 
sets all the records. He's flashy, but with all the quality, too. 

And let me say one more thing here. We did the tour 
with Todd Rundgren last year, who's a great singer, but I'm 
sorry, when Daryl sings, it's a whole other ball game. So 1 
have the unlucky — or the fortunate — position to be stand- 
ing next to one of the greatest singers ever. And no matter 
how good I am, I'm overshadowed. 

OK, now Daryl, what makes John a great but some- 
times underrated singer? 
Hall: We've often talked about it, and you've probably 
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noticed, because I'm such a tlamboy- 
ant. loose and wild singer — which 
goes along with niy personality — 
compared to John, whos a more 
grounded person and has a more 
direct and subtle singing style. 1 think 
that's one of the reasons it works so 
well. Ifyou have two guys up there 
going all over the place, it would be 
ridiculous. We're complementar>'. 

What do you think is the biggest 
misconception about you two? 

Oates:That we're just pop hacks. 
That we just churned out hits with 
some kind of formula. That we were 
able to just conjure up these records 
that went to No. 1 without any pas- 
sion or commitment — there's a lot of 
passion and commitment behind 30 
years of a career. Anybody who's still 
in the music business and still valid 
and still making music. I'll take my Iiat 
off to them, because they've got to 
have a lot of balls, a lot of passion and 
a lot of talent. 



Brian Doyle has been managing you in recent 
years, but what did your longtime manager Tommy 
Mottola bring to your success story? 

Oates: It was like a triumvirate. He came from nowhere, 
and we came from nowhere. He saw something in us he 
could hitch his star to. and we saw somediing in him that 
we needed. We needed a guy who was super aggressive and 
would take no shit and just kick ass for you. And he did it. 

Hall: I think we were a vehicle for him. and he was a 
vehicle for us. 




4- 



hnmi ilu- fitviHiKn^', in ihc ■■liidio 

Oates: Exactly. It was mutually successful. He did a 
great job and a lot of things that were groundbreaking 
from a business point of view. Not all were 1 00% positive, 
but, in the end. we sold a lot of records, we attained an 
amazing amount of popularits- and he went on to ascend 
to the top of the music business. So what can you say? 

What made you two seemingly step down from the 
top of the pop mountain in the mid'-1980s? 

Oates: It was coo mtense. 



Hall;Wheii I look back, we did Live 
Aid, played the Apollo with David Ruf- 
fm and Eddie Kcndrick and did Farm 
Aid. 

Oates: And it all happened within a 
few months. 

Hall: So we just felt a little lost and 
decided we had to rega>up. In our 
naivete, we felt like we could stop for a 
year and a half and do some other things. 
But you can never stop. At least we can't. 
As soon as we walked awa\; it was like a 
curtain dropped. It was almost like start- 
ing over agiiin. I never got how people 
like Steve Winwood could step away for 
10 years, but we step away for 10 months 
and it's like "Who are you guys?" 

What do you make of the troubled 
state of the music business as you 
release this new album? 

Oates: We're just going to iiave to 
completely operate outside the lines, and 
we're not the only ones. It's not unique. 
1 think it s a dinosaur, and it's going to 
devour itself. 
Hall: Which it's already in the process 

of doing. 

Oates:They're not creating careers or nurturing creativ- 
ity. They're untiring commerce, and when you kill creativ- 
ity-, you kill the ver\' essence of what started the business in 
the first place. 

Hall: Ifyou look at any of the recent golden ages of the 
music business and places like Elektra Records or Atlantic 
Records in the late I96(fs — I was around for tliat — -it was a 
dirterent world. 

Cotiiitmed on ptyje H't5 
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Maryland Sound 

...the Sound of Hall & Oates 
...for over thirty years 




Congratulations Daryl and John 
...fine wine should only age so well! 



Maryland Sound International 

4900 Wetheredsville Road, Baltimore, Maryland 21207 
410.448.1400 (o) 410.448.1467 (fax) 
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DARYL &JOHN 

CONGRATULATIONS ON 

30 YEARS OF SUCCESS AND HITS 
..AND MORE TO COME!! 



IT IS AN HONOR TO WORK WITH YOU. 



MICHAEL AND JUDY 



Rodriguez 
^Flicci,LLC 

iSr Attorneys At Law 
RIDGEWOOD, N) 201-251-2530 WWW. RRLAW. B I Z 




CONGRATULATIONS 

on 30 years of success! 



from oil your friends at 
[Fantasma Productions Inc. 
the concert promotion company 

CWWW.FANTASMA.COM 



anco ianc Daryl and John 

'^^ Congratulations on 30 years!!! 

. From Everyone at Janco 

www.jancoltcl.com Janco Transport tele:(888) JANCO-NJ 
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The Dyo's Biggest Hits 




iilhtiin, H2(l, n'tjcht'd 
,V<>. .) on Vw Bill- 
hotjnl 200 itiiti ipait 
6H uvfk< lUi tin- thitrt. 
The t9S2 set is one of 
four top- 10 itlhiints 
from lite }irottp, nntU 
the others hehi_^ 
I'rivatc Eyes. Bij; 
Bam Boom itntl 
Rock'N'Soul. Part 
1. (J» 7;ir Billho,ir,l 
Hot 100. the pair 
rmketi up 16 top- 10 

sin^tles — ntore than iwy other liuo in chart histor)- — indttdin^ six 
\o. Is: "Maneater" 14 weeks), "Kiss on My List" (J iiveks), 
"/'rinHf Eyes" 12 weeks), "Out of'lbtuh" (2 iiveks), "Rich Girl" 
(2 weeks) anil "I Can't Co forTliat l\'o Can Do)" (I urek). 

Titles on these charts are ranked hy peak position on tlteir 
respectiiv chart. If more than one title peaked at the sante posi- 
tion, ties were broken hy the nnntber ofit'eeks spent at the peak. 
If ties still remained, they were broken by the nnniber of weeks on 
the chart, and then in the top 10 and/or top 40, dependinj^ on 
where the title peaked. 'The charts ivcre compiled by Keith 
C.aulfield. 



THE BILLBOARD 200 

R.iiik. Till,-. Pcjk Pi>si(i,>n. Dehiit Dute iLiihel) 

1. H20. No. 3, Oct. 20. 1982 (RCA) 

2. Private Eyes. No. 5. Sept. 26, 1 981 (RCA) 

3. Big Bam Boom. No 5. Oct. 27, 1984 (RCA) 

4. Rocl<'N'Soul, Part 1. No. 7, Nov. 19. 1983 (RCA) 

5. Bigger Than Both of Us. No 13. Aug. 28, 1976 (RCA) 

6. Voices.No. 17,Aug, 16, 1980(RCA) 

7. Daryl Hall & John Dates. No 17. Sept 13, 1975 (RCA) 

8. Live at the Apollo With David Ruffin & Eddie Kendriclts, 
No. 21. Sept, 28, 1985 (RCA) 

9. Doh Yeahl. No, 24, Aug, 21 , 1988 (Arista) 

10. Along the Red Ledge. No. 27. Sept. 9. 1978 (RCA) 



THE BILLBOARD HOT 100 

R.int. Title. Vtali Position. Dfdiii D.i/r ILthrll 

1. "Maneater," No. 1, Oct. 16. 1982 (RCA) 

2. "Kiss on My List," No. 1, Jan, 24, 1981 (RCA) 

3. (tie) "Private Eyes," No. I.Aug. 29. 1981 (RCA) 
3. (tie) "Out of Touch," No, 1. Sept. 19, 1984 (RCA) 

5. "Rich Girl," No, 1 , Jan, 22, 1977 (RCA) 

6. "I Can't Go lor That (No Can Do)," No. 1 . Nov, 1 1 . 1981 
(RCA) 

7. "Say It Isn't So," No. 2, Oct. 29. 1983 (RCA) 

8. "Everything Your Heart Desires," No. 3. April 16, 1988 

(Arista) 

9. "Sara Smile," No. 4, Jan, 31 . 1976 (RCA) 

10. "You Make My Dreams," No, 5, May 2, 1981 (RCA) 

11. "Method of Modern Love," No, 5. Dec. 15. 1984 (RCA) 

12. "Family Man," No. 6, April 30, 1983 (RCA) 

13. "One on One," No, 7, Jan. 29. 1983 (RCA) 

14. "She's Gone," No. 7. July 24, 1976 (RCA) 

15. "Adult Education," No. 8. Feb. 18, 1984 (RCA) 

16. "Did II in a Minute," No, 9, Marcti 20. 1982 (RCA) 

17. "So Close," No. 1 1. Sept, 29, 1990 (Arista) 

18. "You've Lost That Lovin' Feeling," No, 12, Sept 27. 1980 
(RCA) 

19. "Wait for Me," No. 18, Oct. 27, 1979 (RCA) 

20. "Some Things Are Better Left Unsaid," No. 16, March 16. 

1985 (RCA) 
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THE BILLBOARD INTERllEW 

CAViiiiuirii from }\t^c H-t} 

Gates: It was more like a family. 

Hall: It" the artist isn't in charge, all is lost. As soon as the 
bean counters are in ciiarge, then k\ over, and it s not 
going to work. 

There is a bias against veteran artists, yet the 
Rolling Stones, Paul McCartney, Fleetwood Mac 
and even Elvis Presley are currently selling a lot of 
albums. 

Hall:The media still has this mistaken idea that they're 
selling youth, youth, youth — which they've been doing 
since World War II. It worked in the post- War ye-irs. and it 
workeil with the IJaby Boom, but it's not going to work 
anymore. That's the biggest problem. That's what they have 
to get away from. It isn't just about what's new; there's 
room tor everything. Probably the most hcarttclt audience 
for music is people m er M I. because they still look at music 
as an art form, not as an accompaniment to a video. 

What was it like recently touring and recording 
with your old associate Todd Rundgren? 
Gates: Todd's come a long way. 

Hall: When we knew Todd back in the early 1971K. there 
was an edge. Everyone had their little nnd-2l)s ego thing. 
Todd was lull of himselt', and we were full of ourselves, and 
we sort of danced around each other. So it's tiinny to come 
back after all these years, after we've been through it all, and 
we're just completely about being old friends. 

Have you gotten any sense that, at this stage in your 
career, you are now like the soul men you once 
admired? 

Gates: I'm starting to feel that now. 1 sense it from peo- 
ple i work with and people I meet. It's interesting, and it's 



actually a good teeling. It's like you 
complete the cycle — it's what's 
supposed to happen. 

Hall: There's a certain symmetry 
to it. 

Gates: You have to age graceful- 
ly. You can't pretend youVe some- 
thing your not. So why not 
embrace it and enjoy it. 

So what*s up for the next and 
possibly iinal 30 years? 

Gates; The fnial A good 
chance of that |laughs|. 

Hall: More of the same. Actually. nt>t more of tiie 
same. ..just more. We enjoy what we do innuensely and. as 
long as we physically can do it. want to do it and have 
ideas, then we'll keep doing it. And I can't imagine those 
ideas stopping. I 



NO END IS SIGHT 

Cmmucd fnmt pitijc H-3 

Championships. "Gloryland." with Sounds of Blackness. In 
addition."! Can't Go tbrThat (No Can Do)"was lovingly 
aiul generously sampled in numerous rap sonj5> through- 
out the decade. 

BACK GN TGP 

As the iiiiliennium unfolded, the pair — which contin- 
ued to tour the world on and ort thrtiugh the ]*)9iH — 
began work on a new album for their own indie label. U- 
Watch. In the meantime, they contributed a couple tracks 
to a new retrospective collection based onVHI's Bt-hiud 



Wokiw^ iwAC.Iiit. from ftii: Seii'Votk) i\'Lr\\"iJiw Rym 



the .\/i(>ir.The shut- 
tling ballad "Do It for 
Love." released to AC 
radio to promote the 
disc, surprisingly took 
on a life of its own, 
eventually topping 
the chart, a first for 
the pair (previously, 
the closest was a No. 
2 finish t"or"Ever\'- 
thingYour Heart 
nesires'*ni 1'>K8)— 
and finishing as Bill- 
bo.ird's No. 12 Ac; song of 2(Kl2."Ii teels great, especially 
when you work hard and believe in what you do." Gates 
says. "It's great to be validated this way." 

Adds Hall, "It reminds me of the way that 'Sara Smile" 
broke. A bl.ick radio station in C^hio pl.iyed it and started a 
groundswell. Its always a thrill and a surprise." 

Now. as they prepare for the Feb. 1 1 release of Do It for 
Liw, the duo is again ready to travel the road to glory — 
though clearly on their own terms. 

"At this stage, we need to be independent and haw the 
abilit\' to do things as we want to do them, on our sched- 
ule." Gates says." We 'r* definitely not cut out tor the mod- 
ern major-label music business, willing to do anything to 
sell zillions of records. There are plenty of people like that 
and plent)' like us. so, hopefully, there's a place for every- 
one." 

Hall adds that, as he has watched record labels ct)rpora- 
tize over the past 2*) years, he has grown increasingly 
comfortable with the duo's fit at an indie."It's not just 
children that are out looking to buy music." he says. "Most 
avid supporters of music are over 3(1 — and no one gets to 
them. We have people's ears again, so we're going to make 
hay while the sun shines." I 



Gongpatiulatiions on Geiebrating 30 yeaps! > v . ^ 

we are prouo go ee youp wonowiDe pardners on Your new release 
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Why do I do what I do? Because I have to. It's a calling. It's a 
compulsion. It's a sublime form of happiness. Thanl<s to all who 
have supported me, helped me, collaborated with me, loved me, 
hated me, ripped me off, wrote me off, brought me back, played on 
my records, promoted my records, bought my records, managed 
me, mis-managed me. It's all just made me stronger and happier. 
'Cause I do it for Love'. 




I find it almost impossible to condense the emotions and memories 
of my thirty years in the music business into a few paragraphs but 
I'll try... 

Its ironic but with the passing of time, some of the darl<est 
moments and darl< hearted personalities have been the ones that 
eventually brought me to the place I find myself today... a place of 
happiness, fulfillment and satisfaction with all that music has 
brought into my life. It is to these moments and people that I wish 
to extend my most heart felt thanks, for without them I fear for 
where I might be and who I might have become. 

I look back with the utmost respect for the few who have 
had the courage and integrity to tell me the truth, especially when 
that truth may not have been In their personal or commercial best 
interests. 

Though nostalgic rumination is not one of my favorite pas- 
times, I cannot help but think back with fondness and pride upon 
the men and women who ran our business back in the day when 
artists were signed because someone in the company actually 
believed in career development while tolerating and indulging the 
inevitable creative missteps necessary for growth... in an environ- 
ment where the bottom line didn't always come first... when we 
work together we all win. 

The signs are getting better every day... kids are still banging 
on guitars in their basements searching for their unique, personal 
progression... voices will always stir the soul and writers with a 
message will always lead the way... nothing can stop this. 
Thank you to all who still believe in music. 





MM 

Music ForYideogames Also Sees Action On Hie Cliarts 

Survey Finds That Gamers ORen Purchase The Tunes Used In Music Beds, Helping Boost The Success Of Developing Acts 



BY STEVE TRAIMAN 

A new survey of videogame enthusi- 
asts finds that the placement of music 
in games is helping to drive CD sales. 

In a poll by online marketing firm 
ElectricArtists of more than 1,000 
videogame consumers aged 13-32. 
40% of respondents said that after 
hearing a song they liked in a video- 
game, they bought the CD. 

The survey also revealed that such 
developing artists as OK Ck) (Capitol), 
Good Charlotte (DaylighfEpic), Nappy 
Roots (Atlantic), and Trustcompany 
(Ceffen/lnterscope) have gained valu- 
able exposure from being featured in 
videogames. All have tracks or CDs on 
current Billboard charts. 

Additionally, the surve>' found that 
74% of respondents think that sound- 
tracks help sell videogames, 43% 
downloaded songs from a videogame 
soundtrack fi-om such file-sharing net- 
works as Kazaa, 40% learned of a new 
song or band from a videogame, 27% 
purchased music by new bands they 
discovered through the videogame, and 
92% remembered the music well after 
they stopped playing. 

Among the videogames identified 
as having the best soundtracks are the 



BY MATTHEW S. ROBINSON 

MTV is promoting music from 
developing artists via a new sampler 
series that the network is plugging 
online and on-air and selling exclu- 
sively through its Web site and its 
Times Square store in New York. 

The forthcoming relea.se, Adixmce 
Warning (Feb. 25), is a new compila- 
tion EP featuring tracks ft-om such up- 
and-coming acts as the Raveonettes. 
tlie E.xies, Sahara Hotnights, Kardinal 
Offishall Featuring Pharrel Williams, 
T.O.K., Maroon 5, and the Format. 

MTV and MTV2 executive VP of 
music and talent programming 
Tom Calderone says, "This is the 
first in a series of Advance Warning 
CDs that will give music fans a first 
look at breaking artists at a price 
they can afford." 

Advance Warning will only be sold 
at shop.mtv.com and at the Times 
Square location for $4.99. In a new 
twist to help cut down on piracy and 
build awareness, consumers will 
receive hvo copies of the album with 
the purchase, because, as Calderone 
say.s, "we know our audience is shar- 
ing music now more than ever." 



Final Fantasy series. Grand Theft 
Auto: Vice City, Castlevania . Shen- 
mue. and the Tony Hawk and Metal 
Gear Solid series. 

"More and more, the major record 
labels are looking toivard videogames 
to help break new arti.sts that might not 
have enough radio airplay or exposure 
on MTV to generate respectable sales," 
ElectricArtists CEO Marc Schiller says. 
"While the primary reason to buy the 
product remains fun and games, the 
music that adds pace and rhythm to 
them is having an impact on CD aware- 
ness and sales as well. The number of 
conversions from listener/players to 
music buyers is significant." 

The findings come on the heels of a 
recent announcement ft'om market- 
research firm the NPD Group that 
retail sales of videogame hardware, 
software, and accessories grew 10% in 
2002. The videogame industry gener- 
ated $10.3 billion in sales last year, 
driven by the popularity of titles like 
Grand Theft Auto: Vice City (Bill- 
hoanl, Feb. 8). 

Label executives say they see much 
promise in promoting acts through 
videogame.s — even if they are taking 
a wait-and-see attitude toward stud- 



ies like ElectricArtists'. Capitol VP of 
new media Ted Mico says. "We are still 
at a very nascent stage in the devel- 
opment of music and game;;. Artists, 
labels, and game developers are still 




experimenting with all the possibili- 
ties. So it is too early to be able to 
quantify what the inclusion of a track 
or an artist in a game means in terms 
of CD .sales. If these gaming trends 
continue, however, it's a pretty good 
bet that within a year we will break an 



artist solely through their presence in 
a videogame." 

The most immediate impact la- 
bels see from game placement is in 
artist awareness. 



—MARC SCHIUER. 
El£CIRICARnSTS 



Capitol act OK Go contributed the 
track "Get Over It " to Electronic Art's 
Madden 2003. the first project for the 
leading game publisher's Ei\ Trax divi- 
sion that was designed to work with 
labels to develop and acquire music 
content from emerging and top acts 



will work well for this type of al- 
bum. It's a great idea and a great 
opportunity for these bands to get 
out to the audience." 

The Advance Warning effort is 
being billed as a collaboration 
among all of MTV's media outlets 
(MTV, MTV2, and mtv.com). It is 
being promoted through a special 
on-air album debut at 8 p.m. Feb. 24 
(which will begin airing on MTV2 
March 7) and a First Listen Feb. 21 
on mtv.com. 

"We're planning on having simi- 
lar specials air every month." Doyle 
says. "Whether we release new CDs 
as often remains to be seen." 

Since it is a trial run. the pre- 
miere CD offers only seven tracks. 
"We wanted to keep it small so that 
it will give us an opportunity to do 
it all ourselves." Doyle explains. He 
hopes, however, that future volumes 
will follow. 

"We want to give music fans a 
heads-up to .sounds that would be 
on their radar in the near future," 
she says. "There are too many bands 
to include, but we hope this is a 
good start." 



{.Billboard, Sept. 14, 2002). "Being 
included in the Madden game was a 
huge opportunity in the marketing of 
OK Go," Mico says. "Before the song 
was even shipped to radio, program 
directors were getting calls about the 
track because people were hearing it 
in the game." 

J Records senior director of strate- 
gic marketing Donna Clower agrees 
that videogame promotion is helping 
build artist awareness. "We've been 
down that road with Busta Rhymes," 
she notes. Rhymes is a featured char- 
acter in NBA IJve 2003 from Elec- 
tronic Arts, and the song "Here We 
Go" is featured on the soundtrack. 

Schiller, who spent five years with 
House of Blues helping build online 
fan communities, started Electric- 
Artists about five years ago to lever- 
age peer-to-peer communication and 
build distribution for new entertain- 
ment and consumer products. Elec- 
tricArtists has done a series of inte- 
grated gaming/music marketing 
campaigns for titles, including 
Activision's Tony Hawk Pro Skater 4 
game soundtrack. 

"'We looked for those Web sites that 
were influencing others and applied 
reverse engineering to go to these 
"gatekeepers" when we came up with 
the survey idea," he notes. "While 
there had been a growing amount of 
activity between games companies 
and label artists, no one had actually 
tried to put the data together." 

Completed early last December, the 
surve>' included "yes or no"" questions, 
as well as "top five picks." "buying 
habits." and demographic data, with 
about 1.000 respondents completing 
all the data. Approximately 95% of the 
respondents were male, with about 
83% from the U.S. The otlier respon- 
dents were from England, Canada, 
.Australia, and Denmark — regions 
where videogame sales are strong and 
Internet usage high. 

"The ElectricArtists survey results 
reinforce the poiwr that tlie videogame 
industry has on the entertainment 
world,"' Ziff Davis Media game group 
senior \P Dale Strang says. "As a group, 
gamers are extremely actiw and influ- 
ential music consumers |and| keenly 
aware of the effects games and music 
have on each other"" 

Going forward, Schiller empha- 
sizes, ""both [the music and gaming] 
industries need to invest in each other 
on a long-term basis." 

He adds, "We also discovered that 
poorly chosen music can ruin a 
videogame, so aside from the oppor- 
tunity to spread the word and reap 
sales benefits from well-coordinated 
games-to-mustc, this pairing must 
be done carefully and well."" 



MTV's 'Advanced Warning' Sampler Series 
Heralds Some Of The Hottest Developing Acts 



The bands on the disc range from 
indies to major-label acts. "We were 
looking for a new way to introduce 
new music to our audience.'" MT\' VP 
ofmu-sicand talent 
programming Amy 
Doyle says. '"So we 
let people in our 
department bring 
whatever they were 
listening to into 
the office, and we 
chose from among 
those bands." 

Many of the la- 
bels whose acts are 
involved have since 
partnered with 
MTV to promote 
them. .Among these 
is Columbia Rec- 
ords, home of the 
Raveonettes. 

Columbia senior VP of video pro- 
motions and TV programming Gary 
Fisher sa>'s, "We are ver>' excited about 
this release. It's a way for new bands 
that sound different from other bands 
to bring their passion to the fans and 
make their mark on the scene." 



Because Fisher had been promot- 
ing the Raveonettes to MTV when the 
.Advance Warning project was in 
development, he was able to get the 
Danish duo in- 
volved. He says, 
"We deal with MTV 
on a daily basis 
and know what 
they are looking 
for, and we feel 
that we have a 
number of bands 
like the Raveo- 
nettes who deliver 
what they want."" 

As the band is 
set to tour during 
the launch a(. Ad- 
vance Warning. 
Columbia and 
MTV2 are forging 
a cross-branding 
partnership that will promote both 
the Raveonettes and the album. 

"We are also pushing the band 
that is touring with the Raveo- 
nettes for the next album," Fisher 
says. "We have also been pushing a 
number of other acts that we feel 




'More and more, the major 
record labels are looking 
toward videogames to help 
break new artists that 
might not have enough 
radio airplay or exposure 
on MTV to generate 
respectable sales. ' 
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by Chris Morris 



Of Independents. 



OMNI-INTELLICENCE: No one can 

accuse Omni Music Distribution 
president/CEO Gaiy B. Wade of being 
unambitious or unopinionated. 

Wade has operated Omni in Hous- 
ton since 1996. Before that, he 
worked as a petroleum engineer (He 
.says. "I drilled and designed oil wells 
for a living"), but he had a back- 
ground in music. His mother, the 
late Lorine Wade, was a Houston 
gospel DJ. and the family also oper- 
ated four Wynette record retail out- 
lets in the Houston area. 




Within six years. Wade has 
grown Omni — which handles 
mainly homegrown rap. hip-hop. 
R&B. and gospel product — into a 
firm with a 20,000-square-foot 
complex near downtown Houston 
that encompasses promotion and 
publicity departments, an 8.000- 
square-foot venue, and even a salon 
("Haircuts, nails done, the whole 
shooting match." according to 
Wade) for artists. Omni also oper- 
ates 10 regional sales offices 
around the country. 

Omni currently distributes about 
20 exclusive labels and will only 
handle seven or eight active proj- 
ects at a time. "When you got 400 
labels and 10 salespeople, some- 
thing's gonna suffer." Wade says. 
Regarding his selectivity, he adds, 
"One thing I will not do is. I won't 
take anybody just because [theyj 
have a record label." 

The loquacious, straight-shoot- 
ing Wade says that after he estab- 
lished Omni, he quickly learned 
that many, if not most, of the com- 
panies he was dealing with — many 
of them neophyte operations — 
needed to get down to the basics of 
the record business. 

"Five years ago, the labels 1 got 
involved with didn't know what they 
were getting into." Wade says. "They 
didn't have a damn clue aliout how 
to [market and promote)." 

To that end. Omni has taken a key 
role in the Omni Mu.sic Conference 
and Festival. This year's conference 



—to be held .April 3-5 at the Radis- 
son Hotel Astrodome Convention 
Center — is co-sponsored by Hous- 
ton music mogul Mathew Knowles' 
Music World Entertainment. Pepsi, 
Anheuser-Busch, Jeff McClusky & 
Associates, and the city of Houston, 
among others. 

While the event will feature talent 
showcases, its most important func- 
tion is probably the three days' worth 
of panels, which are gauged to entry- 
level participants. 

Wade notes that in years past, 
many of the conference attendees 
in Houston, still a hotbed of street- 
level rap production, were "all these 
kids who think they're going to be 
the next Master P or the next Cash 
Money . . . They were very attentive 
in the panels they'd sit in." 

Wade — who clearly realizes 
that having labels that understand 
the business not only benefits the 
labels but benefits Omni as well — 
has also produced a video/DVD, 
Things You Need lo Know About 
Eslablishing an Independent Rec- 
ord Label. Recorded at the 2002 
Omni Conference and marketed 
exclusively by the distributor, it 
offers nuts-and-bolts information 
on promotion, marketing, and 
distribution. 

COMPENDIA GETS SQUARED: Com- 
pendia Music Group in Nashville has 
established a new lifestyle label, 
I,ife2 (pronounced "Life Squared"). 
The imprint, which is aiming its 
product at women ages 35-54, is 
being overseen by VP/GM Phillip 
White, who is also VP/CM of Com- 
pendia's gospel label. Light Records. 
Jeff Loper is serving as director of 
marketing and new media for Life2 
and reports to White. 

The label's first two projects both 
spin off from successes in other 
media. On March 4, the company 
will release Delilah: My Child, a 
compilation of songs (by Natalie 
Cole. Michael Feinstein, Carole 
King. Carly Simon, and Emmylou 
Harris, among others) and spoken- 
word material selected by radio 
host Delilah, whose show airs in 
some 222 national markets. On 
April 22, the label drops Simple 
Abundance: Music of Comfort and 
Joy. a vocal/instrumental set that 
complements author Sarah Ban 
Breathnach's New York Times best 
K\\ex Simple Abundmce. 

IN THE MARKET: As noted here last 
issue. Southwest Wholesale VP of 
sales and retail marketing Rick 
Shedd has been laid off, and he is 
seeking other opportunities. He may 
be reached at 615-293-3001. 
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GOOD NEWS: Tower Records has con- 
firmed that its revolving credit facilit>' 
is about to have another $25 million in 
availability. The $110 million rewlwr 
it received from CIT Business Credit 
last October initially was subscribed to 
the tune of only $75 million. While 
TovN-er declines to name the new bank, 
sources suggest that CMAC is the sup- 
plier. VSTiile most know GMAC for its 
car loaas, the company al.so has GMAC 
Commercial Finance, which provides 
asset-based lending to a wide variety of 
clients, including distributors and 
retailers, according to its Web site. 

But whomever the bank is. this is 
good news, and here's why (although 
before reading on. label all of what's to 
come as pure speculation on my part): 
In order for this deal to be completed. 
Tower probably had to supply the bank 
with the latest financial results possi- 
ble, which were no doubt a lot more 
detailed than what it files quarterly with 
the Securities and Exchange Commis- 
sion. So it is likely that the bank has 
seen data that includes the holiday sell- 
ing season — which, in my view, means 
that the bank was encouraged enough 
in what it saw to go forward with the 
funding. 1 would suggest that wouldn't 
be the case if Tower's holiday selling 
season had been as disastrous as it 
appears to haw been for, say, Musicland 
or Wherehouse. 

Now some might .suggest (as indeed 
they have) that since the loan is 
secured by Tower's inwntorj', the bank 
would only look at Tower's assets in 
considering whether to make the deal, 
but I would respond that it is unlikely 
that a bank, after knowing Tower's 
story for the past two years, would 
invest in a situation that is going 
south. After all, we ain't talking about 
a vulture investor looking to snatch up 
cheap as.sets or junk bonds — we are 
talking about a bank supplying the 
revolving credit facility for a retailer. 

GET IN LINE: Moving closer to the 
topic, in the Chapter 1 1 filing of Value 
Music Concepts — which now controls 
the Value Central Entertainment com- 
pany formed by the merger with Cen- 
tral South and Value Music — the 
largest creditors mostly appeared to be 
secured, witli tlie bank — Fleet Finan- 
cial — senior to the five majors. Among 
them, the majors are owed about $22 
million: Universal Music and Video 
Distribution is owed $7.5 million: 
WEA. $5.4 million: Sony Music Distri- 
bution, $3.7 million: BMC Distribu- 
tion. $3.7 million; and EMI Music Dis- 
tribution, $1.8 million. 

Meanwhile, the unsecured-creditors 
committee mainly comprises home- 
video labels, videogame suppliers, and 
landlords, with the exception of Koch 



Entertainment Distribution, which is 
listed as being owed $1.2 million. 

NO SURPRISE THERE: Despite months 
of denials by the company, the writing 
that was clearly on the wall to ewryone 
else finally became reality Jan. 31 . when 
Southwest Wholesale shut down (see 
story, page 71. The company now ap- 
pears to be in liquidation mode, albeit 
some are hoping that process will 
occur outside of a courtroom to save 
on legal expenses. 

Sources suggest that the company 
has about $8 million-$10 million in 
inventory and only about $2 million is 
owed to the bank, CIT. Company execu- 
tives could not be reached for comment 

NEW UNEUP: The new WEA is begin- 
ning to take form. Already in the door 
are John Madison, who has been 
named senior VP of sales; Ron Spauld- 
ing, VP of sales; Ron Phillips, VT of 
catalog: Rose Polidoro, senior VP of 
marketing; and Adam Mirabella. VP of 
lifestyle sales. 

Madison, who most recently was 
CEO of ClickRadio, is an alumnus of 
PolyGram Group Distribution, and 
Phillips is a veteran retailer who most 
recently was at amazon.com. Spauld- 
ing is leaving his post as senior VP of 




sales at Elektra. where Jay Perioff, who 
is No. 2 in sales at Elektra, will now 
head the .sales department for the label. 
Polidoro comes from America Online, 
where she was senior VP of promo- 
tional marketing, while Mirabella 
comes from Atlantic, where he was VP 
of sales/online/retail development. 

MAKING TRACKS: Ken Soclcolov. VP of 

basiness management, has left Tower 
Records after 34 years of service. His 
respoasibilities had focused on invento- 
ry' management, cost controls, arxi prop- 
erty disposal, as well as ongoing restruc- 
ture initiatK"es on behalf of the company. 
Before that, he was managing director 
of Tower's U.K. and Ireland operations 
and oversaw the company's joint venture 
in Israel. Sockolov plans to finish his 
MBA studies. He may be contacted at 
916-947-0167 or kensoc(3'attbi.com. 



Yahoo Bows Subscription Radio Service 



BY BRIAN GARRITY 

NEW YORK — In the latest signal of growing interest by the 
industry in subscription radio, Yahoo has announced that 
its Launch music portal is bowing a subscription radio offer- 
ing called Uunchcast Plus. 

The service, a premium version of its free Launchcast 
radio product, enables users to listen to mu- 
sic on an ad-free basis and to create custom 
stations based on genre and mood categories. 
A subscription costs $3.99 per month or 
$35.99 per year. 

Yahoo VP/CM of music David Goldberg says 
the product is both a response to a wider com- 
pany mandate to create premium proprietary 
services that complement its free offerings, as 
well as an acknowledgment that some who 
heavily use Internet radio are willing to pay for 
an ad-free customizable radio service. 

The offering is designed to take on premium 
services like those being offered by such enti- 
ties as MusicMatch. which late last year inked 
licensing deals with BMC Entertainment, EMI 
Recorded Music, Universal Music Croup (UMC), 
and Warner Music Croup (WMC) for a new subscription 
radio service that enables users to create artist-specific sta- 
tions. The service. Artist on Demand, features more than 
200,000 tracks from 8,000 artists. 

Unlike with Launchcast Plus, users can create personal- 
ized streaming radio channels centered on one or more 
artists in which more than 80% of the content played back 
through the service is by the artists that the user specifies. 
The rest is from performers with a similar sound. 

Users can also skip tracks, and there will not be any limit 
to the number of personalized channels a user can create. 

The Artist on Demand feature is being packaged with a 



premium version of MusicMatch 's subscription radio serv- 
ice. Radio MX Platinum. 

Goldberg says Yahoo opted against going after more cost- 
ly interactive-oriented licenses, 

"We think (subscription radio] is a good opportunity, but 
it's not by any means a huge opportunity at this point." he 
says. "We think we'll have more subscribers to 
Internet radio than anyone else in the long 
run. But most people are still not used to pay- 
ing for radio. So we're adding additional things 
for tho.sc heav>' users that want to pay." 

Goldberg says that Yahoo remains com- 
mitted to ad-supported radio. He also cautions 
that the development of a subscription radio 
offering should not be viewed as a first step by 
the company to move in the near term into 
the on-demand music business. 

Launchcast will feature content from WMC. 
UMC, BMC Entertainment, and Sony Music 
Entertainment, as well as various indies. 

Yahoo also announced that it had settled a 
longstanding copyright-infringement suit with 
Sony regarding launchcast. clearing the way 
for the addition of the major's content. As part of the set- 
tlement, Yahoo will make a one-time payment to Sony for 
the prior use of its recordings in the Launchcast service. 
Additionally, Yahoo has entered into a non-exclusive license 
to use Sony-controlled recordings in launchcast. 

The Recording Industry Assn. of jVmerica. on behalf of 
four of the five majors, filed suit against Launch in May 
2001, alleging that interactive features offered in the radio 
service at the time violated copyright laws. UMC had pre- 
viously settled its claims, while EMI and BMC still have 
claims outstanding. EMI has not made its content available 
to Launchcast because of the suit. 
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CUTTING LOSSES: RealNetworks 
reports a narrower fourth-quarter 
loss, as revenue rose slightly. The 
Seattle-based 
firm's loss was 
$2.5 million, 
or 2 cents per 
L share, vs. a 

V ^^^H net loss of 

' $11.8 million. 

or 7 cents per 
share, in the 
same period 
last year. Total 
sales rose 2% 
to $46.2 mil- 
lion; subscription revenue was up 
125% to $22.7 million. 

Real e.\pects to "modestly in- 
crease" its staff count in first-quar- 
ter 2003 as it expands and invests in 
its subscription businesses. The 
company says this should result in 
a per-share net loss for the quarter 
of 2-4 cents. 

Real Networks chairman Rob Glaser 
called the year one of transformation 
for the company as it attempts to 
evolve into a "provider of digital-media 
subscription busines.ses." 

PROGRAMMERS ROYALTY DEAL: 

Music Choice, DMX .Music, and 
Muzak have cut new royalty deals 
with the Recording Industry Assn. 
of America (RI;V\). the American 
Federation of Television and Ra- 
dio Artists, and the American Fed- 
eration of Musicians for music 
featured on their respective digi- 
tal-programming services. 

Under terms of the agreement, 
which runs retroactively from the 
beginning of last year through 2007, 
the companies will each pay a rate 
of 7% of their gross revenue in 2002 
and 2003 and 7.25% of their gross 
revenue from 2004-2007. The agree- 
ment replaces an existing five-year 
pact at a current rate of 6.5%. 

HACKED: The RIAA, together with 
federal law-enforcement officials, is 
investigating the recent hacking of 
its Web site. The site went down Jan. 
24 and remained down for a few days 
following the incident. 

An RIAA spokesperson says the 
FBI and Secret SeA'ice are assisting 
in the investigation. She notes, "How 
pathetic that those who want free 
music don't believe in free speech." 

This is not the first time the RIAA 
site has been hacked. Last summer, 
the site was attacked the day after 
Rep. Howard Berman. D-Calif,, 
introduced legislation that would 
give copyright holders leeway to 
thwart infringement on peer-to- 
peer networks by using such meas- 
ures as interdiction, file blocking, 
and spoofing (Billboard Bulletin. 
July 26,2002). 

TICKnS.COM DEUSTED: Tickets.com 
stock was delisted from the Nasdaq 
National .Market Feb. 4 because the 



company does not comply with a 
Nasdaq rule requiring net tangible 
assets of $4 million. The Costa Mesa, 
Calif,, ticketing firm .says its stock — 
which closed recently down 16 cents 
at 65 cents — will shift to the Nasdaq 
Over the Counter Bulletin Board. 

'PREVIEW CD-ROMS: Starting in 
March, Trans World Entertainment's 
FYE chain and kiosk division Spec's 
Music plan to begin distributing 
100.000 promotional CD-ROMs a 
month featuring music videos and 
movie trailers. 

The program. BestPreviews. was 
created through a partnership with 
New York-based 
marketing com- 
pany RFM Broad- 
casting; accord- 
ing to an RFM 
spokesperson, 
the discs will be 
supported by and 
contain links to undisclosed adver- 
tisers. The concept is similar to Hol- 
lywood Previevi's. a Santa Monica. 
Calif. -based company that distrib- 
utes promotional CD-ROMs con- 
taining movie trailers and sound- 
tracks in movie theaters. 

BestPreviews president Scott 
Kapp says. "It shows that this mar- 
keting concept has been accepted." 

MUSICMATCH(ES) WITH MAVERICK: 

.MusicMatch has inked a licensing 
agreement with Maverick Record- 
ing Co. for its premium radio .serv- 
ice. Under terms nf the deal, mate- 
rial from Michelle Branch, the 
Deftones. Alanis Morissette. and 
Paul Oakenfold. among others. 



will be offered on MusicMatch's 
Artist on Demand subscription 
radio service, which lets users cre- 
ate artist-specific stations. 



imusicmatch 




Artist on Demand bowed last 
winter and claims more than 
200.000 tracks from 8.000 artists 
{Billboard Bulletin. Nov. 13, 2002). 
The service already has a separate 
deal with Maverick parent Warner 
Music Group, as well as BMG 
Entertainment. EMI, and Universal 
Music Group. 

SPEAKEASY SUBSCRIPTION: In a 

move the company is billing as a 
signal of things to come in distri- 
bution deals between subscription 
service operators and broadband 
Internet providers, the premium 
radio feature from listen. com's 
Rhapsody will be offered as a basic 
component of a subscription to 
Speakeasy broadband. 

The deal means that Speakeasy 
customers get listen. com's radio 
service. Rhapsody Radio Plus, at no 
extra charge. The offering normally 
costs $4.95 per month. Speakeasy 
had an existing distribution deal in 
place with listen.com. 

Listen.com executives say that 
the bundling of premium music 
ser\'ices with basic connection fees 
could emerge as a trend for broad- 
band providers attempting to drive 
consumer adoption of high-speed 
Internet service. 




DISTRIBUTION: The I la 

Co. promotes David 
Jones, previously as- 
sistant VP/GM of the 
automated distribu- 
tion center, to VP of 
product management; 
Linda Lalonde. previ- 
ously senior program- 
mer analyst, to infor- 
mation technology 
senior systems analyst 
of applications, devel- 
opment, and mainte- 
nance: Cindy Stein- 
h a u s e r . previously 
senior programmer 
analyst, to information 
technology senior sys- 
tems analyst of appli- 
cations, development, 
and maintenance: and 
Clayton Rocker, previ- 
ously programmer 
analyst, to information 
technology senior pro- 



andlem.'in ^rammer analyst of applications. 

development, and 
maintenance. They are 
based in Troy, Mich. 




HOME VIDEO: Marc 

Gareton is promoted 
to senior VP of Latin 
America. Canada. Aus- 
tralia, and New Zea- 
land for Warner Home 
Video in Burbank, 
Calif. He was senior VP 
of Central and South 
.■\nierica. 

Hart Sharp names 
Coetz Crossmann 
CFO/VP of business 
affairs and Craig Van 
Gorp VP of sales in 
New York. They were, 
respectively, founder 
of .Mongrel Films and 
.senior VP of sales for 
Cabin Fever Enter- 
tainment. 
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TALENT & TOURING 
INTERNATIONAL GUIDE: 

The leading source for those who 
promote or manage talent. Over 22,000 
listings from 60 countries including: tal- 
ent, booking agencies, facilities, ser- 
vices and products. $135 

AUDARENA 

INTERNATIONAL GUIDE: 

Complete data on over 4,100 arenas, 
auditohums. stadiums, exhibit halls and 
amphitheaters woridwide, as well as listings 
of companies offering services and supplies 
to the industry. $99 




INTERNATIONAL LATIN 
MUSIC BUYER'S GUIDE: 

The most accurate reference source 
available on the Latin Music marketplace. 
Over 3,000 business-to business contacts 
in 20 countries. $109 



RECORD RETAILING DIRECTORY: 
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or sell products to the retail music com- 
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THE RADIO POWER BOOK: 

The ultimate guide to radio and record 
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every major radk) station, record label 
and radio syndicator Includes Arbilron 
information on top 100 mariiets. $129 



INTERNATIONAL DISC/TAPE 
DIRECTORY: 

The exclusive source for information in 
the manufacturing area of the music and 
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TOURING & PROMOTION: 
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N U M E E R 1 ' Week at Number 1 
101 DALMATIANS II: PATCH'S LONDON ADVENTURE 


2003 


26 95 






THE LAND BEFORE TIME: JOURNEY TO BIG WATER 


2002 


19 95 




2 




BARNEY & FRIENDS: SONGS FROM THE PARK 

ij.'-. ■ '-■r.\tM(mr.n 


2003 


1495 


4 


6" 




SEA STORIES 

M'.'ii 1. MHOMf Fr(TtHI*j*(MFMll7*.') 


2002 


12-95 




4 




PETER PAN: RETURN TO NEVERLAND 


2002 


24.99 


iH 


3 




RAPUNZEL 


2002 


1995 


7 


8 




SCOOBY DOO MEETS BATMAN 


2002 


14 95 


8 


10 




ELMO S WORLD; HEAD TO TOE WITH ELMO 


2003 


9.95 


9 


5 




CINDERELLA II DREAMS COME TRUE 

■ .1 ■ . .'i.'.T ;:.M^:.M[c%TiBTAsw.-;MS 


2002 


26 99 
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MOVE TO THE MUSIC 


2002 


1295 
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THE LITTLE MERMAID II: RETURN TO THE SEA 


2000 


26 99 
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DUKA b BAl.KrALK AUVtN 1 UKt 


2002 




13 


12 




BABY MOZART 


2000 


1499 


14 


17 




1 T 3 JtJt MlVlb 




995 


15 


14 




MARY-KATE & ASHLEY: WHEN IN ROME 


2002 


19.95 


1« 


24 




SPONGE BUDDIES 


2002 


1295 


17 


11 




SPIDER MAN: THE RETURN OF THE GREEN GOBUN 




14.99 


18 


18 




BLUE S CLUES: ABC'S AND 123 5 


1998 


995 


19 


16 




BOB THE BUILDER: BOB SAVES THE DAY 


2002 


14.95 


20 


21 




DORA THE EXPLORER: WISH ON A STAR 


2001 


1295 


21 






WIGGLES: HOOP DEE-DOO] ITS A WKSGLY 


2002 


14.95 












22 




CUFFORD: BE MY BIG RED VALENTINE 


2003 


12.95 


23 




POWER RANGERS WILD FORCE: CURSE OF THE WOLF 


2002 


14.95 












24 


15 




BLUE'S CLUES: MEET JOEI 


2002 


995 




22 




DORA THE EXPLORER: TO THE RESCUE 


2001 


1295 
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5 


7 




Mm NimiFRrv 


■ain»i«»iirniit«ra»iut>iT«n» 




* 


5 




WWE:SUMMEIISLAM2mi 


sun nunc iMBmiimrarim 


IIS 




8 
6 




WWCiSUUUEBSLaiUIB 

WWF RFBnilONIlII? 


simr MuiiCFKTnmMutMnmi 

snm mgir. miFHiAjauFM «nii 
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I1S6 
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HK 


10 
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H,SS 


13 
14 
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WWF: GLIMIAI WARNING TDUfI 
TONVHAWKIiSTPnit 


MiifrmgiCFliTFinmKMinin 

iiFniiwF«irim»«jiNTrjim 


14* 
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YWF:BEST0fmWV01.3 

WWF ROYAl RUMBLE 


KOWMIrtirFMIFinjUFJUfNTSIllT 


I9.9S 
I99S 
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Biilbood HEALTH & FITNESS. 





LAST V'^EK 1 




Salasdata cooipilfld by JtJ Nielsen 
VidcoScan 

TITLE PROGRAM SUPPLIER & NUMBER 










NUMBER 1 7 w»iHiAtN.,mi.=M 

LESLIE SANSONE WALK AWAYTNE POUNDS r>0O0TiM(S h<OME viDf G mn 


12.S6 










FIRM BODY SCULPTING SYSTEM GOOD-iMESHOMSVlOtOJJO 




3 




LESUE SANSONL HIGH CALORIE BURN G000T1M£SH0M€ imo 








USUI SANSONi; SUPtR FAT BURNING liiUWIIMES HDW MWEO ^^"'C 


3» 








liSLK SANSUNt GUUP&GETSrARrtD G000I1M(SH0« V10£033U?!0 






__4 




PIUTT SFORDUMMIES AHChOO flfty tUTEHTIUNMEKT 


que 


THE METHOD PiLATES TARGET SPECIHCS CumENTWtUftESS BSC 


12.98 






DARRIN SDANCL GROOVES VtMTunADISTmSUTION 










METHOn All IN ONE nilWNTWRIMSSsre 










CRUNCH PICK YOUR SPOT PILATES ANOlOfl BAY ENTBtTAINMENT W7i 


11.S6 


DEMSEAUSTIN MATWOnKOUTBASEDONTNEVraniDrjJirUTES iffrtSUKMWTsnMMPl-K "i: 


1 1 




THE CRUNCH: liU BOXMG WOflKOUTS AttCHOfl BAY EMTEHTAINMENT m 3 










THE MnHOO PIlArtS; PfttCaiON TONMfi CURBfNl VrtUNtSS 


12!ifi 








LISUE SANSONE. WALK TTtE WALK GOODTMES HOME VIDE0 1730 


21 » 




PILATES VOGA TWO PACK AFHISAK HOME ENTOnMNMENTClIH 


tqw 




BELivnANcr frrNtsswonxoirr hiphopforHTMSS qoidhiuhomewmto 


14.» 


1 




CRUNCH EAT BURNING YOGA ANCMaRBAVENTCnTAUWENntW 




13 ; 


BASIC YOGA FDR DUMMIES AHDIOR a** EHTEHTAINMEM 11W6 


9!W 






FAT BLASTING Y0GA71 DAYS TO A HEALTHY BOOY wti^a;. tPM^m'^WW''^ IJl'r 
RRM PARTS SCULPTED BUNS HIPS & THIGHS SMnTiMf s hOMF ViDta imii 





♦ IRMA gM carafi»lan tor mI( d tSJXXI unto 



Iv rtiMWl programs SAD tntt and SI 
raiMUr KAmotSIBmMonitnOillor 
. TQOOQ. VNU Bumu MMllt. Inc and 



Big Idea Serves 
Up'YeggieTales' 

BY JIU KIPNIS 

For 10 years. Larr>' the Cucumber 
and Bob the Tomato have taught 
children about such values as hon- 
esty, kindness, and forgiveness in a 
series of direct-to-video titles from 
Lombard. 111. -based Big Idea Pro- 
ductions called VeggieTales. 

The VeggieTiles brand (which has 
sold more than 30 million VHS/DVD 
units, according to Big Idea's video dis- 
tributor, Artisan Home Entertain- 
ment) moved to the silver screen with 
the October 2002 release of Jonah— A 
VeggieTales Moiiie. a take on the Bible 
story of Jonah. The film — which 
earned more than $25 million, accord- 
ing to Artisan — streets March 4 on 
VHS ($19.98) and DTO ($24.98). with 
the support of numerous big-name 
promotional partners. The two-disc 
DVD contains such extras as a behind- 
the-scenes featurette. outtakes. a triv- 
ia challenge, and a sing-along feature. 

Big Idea founder Phil Vischer — who 
co-wrote and directed Jonah and also 
voiced the Bob the Tomato character — 
says the DVD's audio commentary from 
Bob and Larry the Cucumber (voiced by 
the film's co-writer/director Mike Naw- 
rocki) was perhaps the most entertain- 
ing extra to create. "We ad-libbed the 
whole time, talking along with the 
film," Vischer 
sa^-s. "After we 
finished, every- 
one in the rec- 
ording booth 
was wiping 
away tears, be- 
cause they had 
been laughing 
so hard" 

Vischer still 
finds it hard to 
believe that the characters he created 
on a whim one decade ago have con- 
tinued to resonate with families. "1 was 
doing three- and four-second anima- 
tion sequences for TV' commercials, 
but I wanted to tell stories. I was trying 
(0 figure out what kind of characters 
would be simple enough to create 
through computer animation. This 
wasn't nutritionally motivated. " 

Artisan's Family Home Entertain- 
ment arm is spearheading the Jonah 
campaign. It has lined up partnerships 
with Applebee's. Auntie Anne's pretzel 
chain, Chuck E. Cheese's, and Souper 
Salad restaurants. Curad and Langer's 
will feature yona/i on its bandage and 
juice packages, respectively, and Sea 
World is giving away three trips 
through a Jonah sweepstakes. Artisan 
senior VP of marketing Hosea Belcher 
says an aggressive TV and print cam- 
paign targeting moms and kids will 
launch prior to street date. 

Artisan has also created special 
point-of-purchase displays for retail- 
ers. John Thrasher. VP of video for the 
West Sacramento. Calif.-based Tower 
Records chain, expects that Jonah '\vill 
do quite well. VeggieTales is a really 
recognizable brand. There is certainly 
a big audience for it." 
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Bilibood TOP MUSIC VIDEOS.. 
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L 


i 




S.l..<l.u compiled by J{ ^^^^^^ 
SoundSCBn 

TITLE Principal 
LABEL / DISTRIBin'ING LABEL & NUMBER Pirfomwrs 


a 

P u 

S| 




'Sc NUMBER 1 1 WMtAtNiimlMrl 

mMI9i smexusnK^XKmntKiomfim H&GkreGaflvMllierltoneainrgFnnls 


29 9V24.95 


■ 




e!»eilim^i>snamvcmw30/mi BtSSieGatHAnlTtaltinimiigRiencIs 29.95.^4.95 


B 

H 






JOSH GROBAN IN CONCERT JoshGniban 


vmamo 


7 




BACKINTHEUS.UVE2aiBA>unTa>is<iimK PaulMcCatney 


l9.9eV24.9e 


5 




HEUHIEEZESOVER A*GBf{NHOMEVDHMiNMiisALMugciviiKooisi»M Eaglcs 


24.95(24.99 




4 




DtSASTBtPIECCS a RaunuNNUvoEQvNrvBtsMMuacftviKODisTtinBT Sllfllant 


I49a'24.38 


3 




UVEArniSIMRai).BOUU)En.CIIL0nUX)4EW»niB<i I^MalBtsBaill 


I9.9af24.98 




PUnN'AROUNOTIIEWOAi) axuwuMjSKVixa«n(TMU9CEin?nuiwfNraio Hay 


9.9S14.95 


7 




THEBESTOFISSO-ZOOO iNTBisaiPfviDHiamivBtuiMjsicavnxoBSTEjen U2 


1295/19.95 


9 




ONENIGIfT()NLYtUVEA'UGUMaEHiWNfMnT.«uaENTiHnMenMM BeeGees 


19.98/24.99 


11 

12 


10 




PUU-OVEA couMEiAMUsicvTKawnvMusicENTERUiiMNiHa Jsmes Taylof 


14.98(19.98 


12 




FEASTONSCRAPS vwHWCRHUsicviHowa Alanis Morissette 


22.96 DVD 


13 


16 




lil/EINHAWAI A E/GtiMOCKENianuiMNTMNiNnHCUviiitoiMM Janet Jactaoi 


19.98(24.98 


14 


11 




ONE MORE CAR. ONE MORE RIDER »ma MitacycEO rm EUc Claplai 


19.95 DVD 


IS 


15 




THE DANCE * vwnMRicpnisEvcEojHH Reelwood Mac 


19.9S2497 


14 


8 




OOOaBSMBKAmfinsMQOMMiTuiattfiw HSQmiGalHAnjllHlbiBnTligriBtt 


29.9MI.97 


17 


14 




LIVE Enc MUSIC uiKAKMYMjsicmnKrAnMNTMMi Kom 


19.95(24.95 


IS 




THEV1DE0S sMiwmvoio>ciio«iANTiMT.GMura]M Stewn Curtis Qiapman 


14.98 VHS 


19 


17 




SUPQtNATlHULLfVE A^insuiBanosmcAMGwiaiisni Santana 


19.95/24.97 


20 


21 




LOVERSUVE [PICMUSICVIDCQISONVMUSCENTERIIUMENTSW Sadfl 


14.98/19.98 


« 


18 




l>lJE«IUIIllMB:lM«TICBUIlf««ieinioiu<an»^ JklHnSli 


19.95 DVD 


n 


6 




LETmiiOMWG n»«js»»<iuiriETgafM) HSQd^EMwAntDvHuBniiigFflEnA 


29.95(21.97 
1495(19.97 


23 


23 




UVEHnMJU]S11l1BM$i'n:MK«»Mriuc»aimeiin StiEft«li^MOattriQtt 


24 


24 




IJVEATTIffELMOCAMBOA'svMjsKiRDSMtuuscnipiiiMwrwii SMettayVbu^ 


14.95/19.97 


25 


40 




PlATINIMCOUECTnN MKU»Mi]»tviMK«MJKftM»]iiisTixBi 9ianla1lM*1 


24.98 DVD 


26 


19 




ONE NIGHT ONLY a mu mjsc vio£CkWiv»SALMusic ivmo oet on Ellon John 


16.98(24.98 


27 


3« 




THEUPINSMOKETOUR A'EAGUvisiowiaio^BuiKmnoi VariotlsAdists 


19.9*2397 


28 


25 




UVEINPAAIS*ueiEvisiiw/piaN[fR(NTEflujNMmTi»u OlanaKrall 


199874.98 


29 


38 




UVEATTHEHQUSEOFBLUES [iiicML:ii:vixivsOMyMusiciNianHM(MMie B2K 


14.9^19.38 


30 


27 




M0RNIN1jVKWSESSI0NS»iHCMjscvn«a«»*MusCH«io*rMiMNtHi« Incubus 


1498(19.38 


31 


28 




GAEATESTVIDE0HITS-V0L1 HounvouonECQMisMijsicwouiBin Queen 


24.95 DVD 


32 


35 




UVE FROM LAS VEGAS a' jruc/zoMBAviK04im Bntney Spears 


1^9874.98 


33 


22 




DRIVE-THRU RECORDS cmnf thaj uihomoo Various Adists 


16.95 DVD 


34 


30 




WORSHIP A jrrtiTOMBAwiMO MMi Michsel W. Smitll 


14.9*19.98 


35 


31 




THEOEHNinVECOltECIIQN ycAMusicviatawnseALMuactviiKDaisTMi* Mtn 


24.98 DVD 


36 


33 




eUNS.GaOANDGOVERfMBirWmU)TOURwiiv<9oniiii4 AMynManson 






32 




ilT11EH£SH-UVE*cmiji«AMusck<«asvnwscEKTDnNfMNrw« flogerWalas 12.98/19.98 


M 


34 




UVE IN LAS VEGAS tuKiHAtNtiRujNueNTuzK Phish 


24.99 DVD 


39 


29 




THEREBIRTHOFKIRKFRAMaM QosracnTiKiiinn Kick Franklin 


Ia95/I935 


40 




UVE iMdvisoHmt Usher 


19.98(2498 



O HIAA DOU c«rL 1o' MiM C aOQO uriu 
sain (il sum unni fm vdec sng\n. A RIM ir^atrrj- cer. Im loln 3< toacoo unu lot Sf v iSiHtet, .■ RMA goM ctn. kr nan uii« Idi SF a< If 
(itea cartf od pra Id A(^d t l99l « RI&AplMrLRt :ffl fnr UJXU iinitt lor SF ni IF ^dsns cfrtriisd pnor to AjiH I. 1991 il:^. VIJU Buinui 
M«dia,lnc indNittMnScunitScjr.Inc At ngtilt rfiervnrl 
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Sales data compiled by ... , 

*> Nielsen 

VideoScan 








s 
3 




Tm.e 

LAB Ely DISTRIBUTING LABEL & NUMBER 


Prinetpal 
Performers 


z 

i 


u 




NUMBER 1 ^1^1 


Week At Number 1 








THE BOURNE IDENTITY (WIDESCREEN) 


Matt Damon 


PG 13 


XX 




THE BOURNE IDENTTTY (RAN & SCAN) 

uriMHS*.STJClOi»OM[ i'0((12ZW 


Matt Damon 


PG-13 


26X 


1 




SIGNS (WIDESCREEN) 

TCUCHSTDNI »CMt VOIQ'SueiA .ISTA HOME ENTERtAPMMT ;7BB 


Mel Gibson 
Joaquin PtMMnix 


P6-13 


29.95 




101 DALMATIANS Ih MTCH'S LONDON ADVENTURE Animated 

'/tALT omct HOME ESTERTAIhMEMT.BUEMA VISTA K)M[ ENTiOTWtWEWT MM 


G 


23S6 


4 




BARBERSHOP 

MSM HOME EVTRIAIMItNT MM1M 


Ice Cube 


P<3-13 


XX 


5 




XXX (WIDESCREEN) 

COLLWeLA rHJSUH HOME ENtE(rrAm>.t[»T EODDDra 


VI n Diesel 


PS-13 


Z7.95 


6 




ABOUT A BOY (WIDESCREEN) 


Hugh Grant 


PG-13 


a95 


3 




BLUE CRUSH (WIDESCREEN) 

UV.EHSAl. EUIJICS "C>*^ ■■CfiTii^l); 


Kate Bosworth 
Michelle Rodriguez 


PG-t3 


26.95 














2 




UNDERCOVER BROTHER (WIDESCREEN) 

UM-.tRSW. S'iJ3iC5 "OW VOlO i!Iiru 


Eddie Griffin 
Ctihs Kattan 


PG-t3 


2S.9S 


8 




CO.uM&J^ Tni^AR HOME ENTEilTlUtlMfM iOllilBei 




PG-13 


27 95 


10 




BLUE CRUSH (RAN & SCAN) 

UMf.TRSM. STUDIOS HOME VfUQ 7»\ 1 


Kate Bosworth 
Michelle Rodriguez 


PG-13 


2S.95 


7 




FEAR DOT COM 

WARNER HUM '.-OtOBIB 


Stephen Dorff 
Stephen Rea 


R 


2S.95 


n 




ICE AGE 


Afllmated 


PG 


29.95 


9 




UNDERCOVER BROTHER (MN ft SCAN) 

UWMHSJU. STUDIOS WlW VlDtO JIW 


Eddie Griffin 
Chris Kattan 


PG-13 


2635 


12 




ULO & STTTCH 

WAlTDIsmY HUMEE^THlUlWfiM.SUfMVISIAICUtnTHnAMWEKrSN} 


Animstsd 


P6 


29« 




M'A List -ICWE EWEraiNMtNT'ftAfNER HOME VOEO«1« 


AI PsQno 


PG-13 


XX 


15 




OREAWACfliS HOME £NniiIAr.Mf NT 


Tom Cfuls6 


PS-13 


SX 


U 




BB Ai rrv Akjn tub bbact fCBB^iAi eruTmu\ 
BcAUTT AND Tlic BcA5T (drcvlAL BOITION) 

MAir OtSNf Y NOME [vriitIA)MUiM«U(*lAr4rA HOME MTtlTAPMNI 24HI 


AflilT18tBd 


G 


29.95 


16 




THE LORD OF THE RINGS (SPECIAL EDfTION-WIDESCREEN) 

^Enrll•«>tIMCtNTERTAINME^TVMANEftM]M{ VIDEO Wl 


ElirahWood 
lanMcKejIen 


PG-13 


3)X 


: 14 




ABOUT A BOY (RAN & SCAN) 

Uf^MHSAI Sr.lClOS K)MI VIDEa 7MU 


Hugh Grant 


PG-13 


XX 


34 




RONIN 

MGMHCAaEE'mrmPlUENT.WUWnHOMEVOEOSm 


Robert De NIro 


R 


24 98 


19 




AUSTIN POWERS IN GOLDMEMBER (WIDESCREEN) 

WVVIIPIE KMFfr^TEHIAlNMEWT'WAmEHmMt VIDCOSOTl 


Michael Meyers 


PG-13 


26 95 


18 




THE GOOD GIRL 

mxvotormsa 


Jennifer Anlston 
Jake Gyllenthaal 


R 


2299 


33 




LEGAUY BLONDE 

MGM HOW E»TEHTiUNMES1 llIl?tJE 


Reese Witherspoon 


PG-13 


2698 


21 




MINORITY REPORT (PAN & SCAN)) 

OMAMWORKS HOME f WEfTAJtAlfHT St1]1 


Tom Cruise 


PG-13 


29.95 


22 




STAR WARS: EPISODE INKTTACK OF THE CLONES (WIDESCREEN) 

KurttiEa ansQs 


Ewan McGregor 
Natalie Portman 


PG 


2998 


24 




STUART LITTLE 2 

CO. jMBiA TR1SUR HUMi twunuwtHimenn 


Geena Davis 
MIchaei J. Fox 


PG-t3 


27.95 


26 




MONSTERS, INC. 

A'AJ0i:^S:Ev>CME[\TtRTAnUENT<BIJCNAVIStA>taMEeNtmAtUUtNTI]Se8 


Billy Crvslal 
Jorin Goorfniaii 


G 


29.99 


17 




BUFFY THE VAMPIRE SLAYER: SEASON THREE Sarah Michelle (Cellar 

iviiNTifTM cENTufl* »cx jmm 


NR 


44.99 


32 




DIRTY DANQNG 

AftriSAM HOM ENtER^AIPAIENT ItSlQ 


Patricit Swayze 
Jennifer (Srey 


PG-13 


14.98 


29 




AUSTIN POWERS IN GOLDMEMBER (PAN & SCAN) 

^EM USE HOME EvnwtAisMEtji.wurtf n HOME viOfona 


Mictiaei Meyers 


PG-13 


26.95 


28 




SPIDER-MAN (WIDESCREEN) 

CD-UMEtA rniSIAR HOME ENTERTAlViENI INtt1 


Tobey Macuire 
Kirsten Dunst 


PG-13 


28.95 


25 




THE BOONDOCK SAINTS 

for^EOziaMi 


WMemDaFoe 


R 


14.95 


23 




UNFAITHFUL (WIDESCREEN) 


ncharrl Gere 
Diane Lane 


R 


27.95 




SMCEBALLS 

ffcv H3ME [MEsu'SWExr mm 


Mel Brootu 
John Candy 








PG 


14.95 




THE GOOD, THE BAD & THE UGLY 


Clint Eastwood 








NR 


14.95 








20 




MARTIN LAWRENCE LIVE: RUNTELDAT 

MIUMaimi HOME IKKRIAAMfVIMHH 


Martin (.awrence 


R 


22.99 


36 




UKE MIKE 


Ul Bow WOW 
Morris Ctwstnut 


PG 


27.95 


35 




BALUSTIC- ECK5 VS. SEVER (WIDESCREEN) 

MUlSf fl MDME VlC€0 


>titlonlo Banderas 
Lucy Liu 


R 


26.95 


31 




BACK TO THE FUTURE- THE COMPLETE TRILOGY (WIDESCREEN) 

UNMRSfll S'UCI05 MCW 'ilKC 21I2\ 


Mirjiael J Fox 
[;ilri,sto[iIit.;r Lloyd 


PG 


59.95 



Biliboad TOP VHS SALES 



luST WEEkI 




Sales data compiled by ... 

• w Ni6lsen 

TTn£ VideoScan 

LABEL/DISTRIBUTING LABEL & NUMBER 


Prindpal 
P*fform»rs 


1 


HATING 


£ 




NUMBER 1 
101 DA1MAT1ANS II: PATCH'S LONIXJN AOVEI^RE 

IVAlTOISXEI home EnTERI&TlMEVT SUEF«A l/IS'd HL'W EN'ERIiUriMLSI 2S'1 


1 At H-J:-.VJ^' 1 

Animated 


2003 


G 


26.95 


1 




SIGNS 

TOUCKSTCtF HOME VIDfO'B^IENA VISTA HOMf EMTCTTAJNMENT 2T90t 


MelGitKon 
Joaouin Phoenix 


2002 


PG-13 


22-95 


2 




ULO & snrcH 


Animated 


2002 


PG 


24.95 


3 




ICE AGE 


Animated 


2002 


PG 


24.95 


4 




STUART UTTLE 2 


Geena Oavis 

MichaiH J. Fon 


2002 


PG-13 


24.95 


8 




UKE MIKE 

FQ>%^OF0 3n£7in 


Ul Bow Wow 
Morns Chestnut 


2002 


PG 


19.98 


10 




SPIRIT: STAUX>N OF THE CIIMARtlON 


AninialBd 


2002 


6 


24.99 


9 




SPIDER-UMN 

CtXUMfllATfiI5TW HOME (fnEHT*JNMtST 06 W 


TobeyMaorire 
Klrmn Dunst 


2002 


PG-13 


24.9S 


6 




THE COUMTRY BEARS 


Haley JodOsmenl 


2002 


G 


22.95 


12 




AUSTIN POWERS IN GOLDfVIEIVIBER 


Mictad Meyers 


2002 


PG-13 


22.95 


5 




HEY ARNOLD! THE MOVIE 


Animated 


2002 


PG 


14.95 


23 




LESUE SANSONE: WALK AWAY THE POUNDS 


Leslie Saiscxie 


2002 


NR 


12.95 


7 




BEALTTY AND THE BEAST (SPEOAL EDITION) 


Animated 


1991 


G 


24.95 


21 




FIRhA: BODY SCULPTING SYSTEM 


Various Artists 


2002 


NR 


9.9S 


16 




MONSTERS, INC 

wajln^sr- ■ '.Mff.-T 'ti.E'j; WTA HOME ENTERTMMNT mer 


Bith Crystal 
John(jooanan 


2001 


G 


24.99 


25 




LESUE SANSONE: WGH CALORIE BURN 


Leslie Sansone 


2002 


NR 


9.9S 


11 




THE LAND BEFORE TIME: X>URNEY TO BIG WATER 

UHlVtftUl SIUDCS HOME VIDEO UMI 


AnimatBd 


2002 


NR 


19.95 














13 




DRAGON BAU 2: KID BUU/PRKE OF VICTORY (EDITED) iu*n«tori 

FUWM4TWS ism Pimtma 


2003 


NR 


19.95 




LESUE SANSONE: SUPER FAT BURNING 

GOODIIMCS HCM VIKOSOn 


Lesia Sansone 


2002 


NR 


9.95 




LESUE SANSONE: GET UP & GET STARTED 

COODTIMES HOUt VOEO JSCn 


Leslie Sansone 


2002 


NR 


9.95 


15 




WE WERE SOLDIERS 


Mel Gibson 


2002 


R 


14.95 


14 




DRAGON BALL Z: KID BUU/VEGETA*S PLEA (EDITED) i„wr«t«i 


2003 


NR 


19.95 


20 




MEN IN BLACK II 

COLUMBIA inSIAAWUltMIirtAnHEMTaMS 


Tommy Lee Jones 

Will Smith 


2002 


PG-13 


24.95 




SCOOBY-DOO 

W*«S£H nOUt UMO 


Freddie Prinze Jr. 

Sara Micneiie Gei^r 


2002 


PG 


24.95 


24 




STAR WARS: EPISODE ll-ATTACK OF THE CLONES 

fO«". Oi.T'.ttM!- 


Ewan McGregor 


2002 


PG 


24.95 


hgoUcMt tortirn«'SftlH0umlsarS1itHlionfiMltsfIiu9Qesi.d'<Tt»4 A RIAA pIgOnLim csnlorsaleiDf lOOXeOwiitlorSIndlk 
gitf ctrMicalian fw I minlnMn Of I2!U]00 uniti or « dpllar vcJi/^s olSSmirion atrgcail foitt>est)«s% rele^Md prowBRi& or at M la 
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Virgin Group Moves Into Cliina Australian Universities 

Virgin Radio Asia's Beijing Launcli Expected To Be A 'Tougli Ride' ACCUSBil OV€f PlfBCy 



BY STEVEN SCHWANKERT 

BEIJING— London-based Virgin 
Group is the latest music-related 
company to take the long march into 
the People's Republic of China (PRC), 
with plans to launch a music radio 
station in the Chinese capital of Bei- 
jing next month. 

Singapore-based Virgin Radio Asia 
fVRA), a joint venture behveen Virgin 
and San Francisco-based venture-cap- 
ital firm ChinaVest, is making the 
complex move into mainland China. 
Its first steps are through a 50/50 joint 
initiative with a division of Hong 
Kong-based holding company V-Mark, 
which has numerous joint ventures 
on the Chinese mainland. The name 
of the new station is not yet known, 
but it is, in turn, a 50/50 partnership 
between the unnamed VRA/V-Mark 
joint venture and China Radio Inter- 
national (CRI). The latter is a state-run 
broadcaster in the PRC whose charter 
mandates that it presents Chinese 
music and culture to an internation- 
al audience and foreign music to its 
Chinese listeners. 

The new station will soft-launch with 
18 hours of daily music programming 
in early March covering the Beijing 
area, according to VRA's Sydney-based 
CEO. Ian Graves. The deal is so involved 
in nature because under Chinese law. 
overseas companies are not permitted 
to own radio or TV networks here, nor 
are they technically allowed to provide 
programming. The typical framework 
for .such an arrangement involves the 
Chinese partner providing licensing and 
broadcasting facilities and the foreign 
partner "coasulting " on programming. 
Advertising revenue will be split equal- 
ly between the partners. 

Beijing-based media analyst David 
Wolf, managing director of Burson- 
Marstellar China, describes radio in 
China as "the undiscovered country. 
Given the recent rapid growth in car 
ownership, the multiplication of local 
artists vying for public attention, and 
the growing interest in international 
music, there are clear opportunities 
for the right player. Virgin is taking 
on a huge burden, but if it succeeds, 
it will be the leading brand in the 
medium in the PRC. That's worth a 
good amount of money." 

CRI currently operates two frequen- 
cies in Beijing: 91.5. also known as Easy 
FM, and 88.7, which will both carry the 
joint CRl-Virgin programming: every 
show will be pre!a;nted either entirely 
in Engli.sh or in a mix of Chinese and 
English. Graves says the planned pro- 
gramming will target the 18-40 age 
group. It will comprise contemporary 
hit music, combining 'relevant ' Asian 
pop hits. Mandarin-language tracks, 
and selected popular international 




tracks. Shows will be hosted by Eng- 
lish-speaking Chinese presenters, Chi- 
nese-speaking Westerners, or both. 

Negotiations for the new arrange- 
ment began in August 2001 and were 
completed during the last six months 
of 2002. Graves expects the China 
operation, which will formally launch 
March 28, to employ approximately 
15 staffers. Almost all of them will be 
hired locally. "|We| expect a tough 
ride here, " he says. "The consumer 
has not had a great choice, and we 
have to establish our position in a rel- 



atively immature market. " 

Graves adds that while Virgin is vir- 
tually unknown to Beijing consumers, 
the brand does carry weight with 
advertisers and those in the broad- 
casting and music industries. The 
radio launch will be the second en- 
trance into the Chinese market by Vir- 
gin: its airline currently flies to both 
Shanghai and Hong Kong. 

According to Graves, the move into 
Beijing is not part of a larger Virgin 
Group strategy for China. But he adds 
that if the Beijing station is a success, 
expansion to Shanghai — again in 
partnership with CRI — is possible, al- 
though such a move is at least one 
year away. The Beijing station will be 
the second to launch in the Asian 
region after Thailand, where VRA 
began airing six months ago. 

A spokesman for Virgin Group in 
London says VRA has long-term plans 
to open stations in Asian markets 
where the Virgin brand is already estab- 
lished. Graves expects Malaysia to be 
VRA's next market, with operations set 
to commence before the end of 2003. 



BY CHRISTIE EUEZER 

SYDNEY — The Australian music in- 
dustry is targeting universities in 
the latest round of its battle against 
piracy. 

The Music Industry Piracy Unit 
(MIPI), which is funded by labels body 
the Australian Record Industry Assn. 
(ARIA), has accused 10 
universities of complicity 
in the illegal trade of re- 
corded music, carried out 
by students and staffers 
using their computer net- 
works. "These universities 
have a real culture of 
copyright infringement," 
MIPI CM Michael Speck 
claims. "They think it's 
open season for music 
copyright." 

The MIPI says it was alerted to the 
problem in recent weeks by overseas 
copyright investigators undertaking 
routine Internet monitoring. The 
university systems had large caches 
of illegal recordings, advice about 




Jarrett Receives 2003 Polar Music Prize 



BY JEFFREY DE HART 

STOCKHOLM — ^American jazz pianist/ 
composer Keith Jarrett has become the 
latest musician to win the prestigious 
Polar Music Prize. 

The award citation lauds Jarrett as a 
"'pianist, composer, and master of the 
field of improvisational music [and his) 
musical artistry is characterized by his 
ability to effortlessly cross boundaries 
in the world of music." He will receive 
the award, along with 1 million Swedish 
krona ($118,000) from His Majesty 
King Carl XVI Gustaf of Sweden at a 
May 12 ceremony in Stockholm. 

Awarded each year to individuals, 
groups, or institutions "in recognition 
of exceptional achie\'ements in the cre- 
ation and advancement of music," the 
Polar Music Prize was established in 
1 989 when the late Stig .Anderson, pub- 
lisher, lyricist, and manager of ABB.A, 
donated an undisclosed sum of money 
to the Royal Swedish .Academy of 
Music. The first prize was awarded in 
1992 by a jur>' of academy members, 
which now annually scrutinizes nom- 
inatioas before selecting the winners. 

This year marks the first that only 
one prize was avrarded. with precedent 
being two or more recipients, raising 
questions regarding financing. 

However. Stuart Ward, managing 
director of the prize, retorts: "It has no 
financial considerations whatsoever. 
Yes. our funds, like everybody else's 
fijnds, haw declined in value in the last 



few years with the way the stock mar- 
kets ha^* been behaving, but our main 
sponsors are still with us." 

Ward continues: "Stig Anderson did 
not stipulate a number of winners but 
decided the criteria that is the most 
important thing [for the prize]. It can 
be given to an individual, a group, an 
institution, or an organization. Keith 
Jarrett representi eN-erything that the 
Polar Music Prize is. " 

Previous Polar Music Prize recipi- 
ents are Paul McCartney, Dizzy Gilles- 



pie, Witold Lutoslawski, Nikolaus 
Hamoncourt, Quincy Jones. Mstislav 
Rostropovitch, Elton John, Joni 
Mitchell, Pierre Boulez, Bruce Spring- 
steen, Eric Ericson, Ray Charies. Ravi 
Shankar. Iannis Xenakis. Stevie Won- 
der, Bob Dylan, Isaac Stern, Burt 
Bacharach. Robert Moog, Karlheinz 
Stockhausen. Sofia Gubaidulina, and 
Miriam Makeba. In 1992. the Baltic 
States were also awarded the prize to 
encourage them in their work for pro- 
tection of copyright. 



ripping CDs, and links to large-scale 
file-swapping sites. One Australian 
university site made available free 
downloads of top 40 singles. 

Speck says that often, students are 
approached to set up illegal sites by 
professional pirates, who are attract- 
ed by the extensive information and 
technology infrastructures 
of such organizations that 
can disguise the files. The 
MlPI's lawyers contacted 
the 10 universities and 
asked them to remove the 
.sites and take appropriate 
action against offenders. 
One staffer at Monash Uni- 
versity in Melbourne was 
subsequently suspended, 
pending an inquiry. 
The MIPI is now plan- 
ning civil action against three other 
Australian institutions in Tasmania, 
Sydney, and Melbourne. Speck 
explains, "They removed offending 
material from their computer sys- 
tems but refuse to divulge any infor- 
mation about the offenders to us." A 
spokesperson for the University of 
Sydney tells Billboard that the mat- 
ter is in the hands of its lawyers. 

ARIA estimates that piracy has 
grown from 7% of the Australian 
market to 9% in the past two years. 
Much of the increase ha.s been from 
the domestic piracy of so-called 
"backyard" operations, which can 
turn over $1 million Australian 
($580,000) a year. ARIA figures show 
that the value of the Australian mar- 
ket for music CDs and DVDs fell to 
$609.5 million Australian ($353.5 
million) in 2002, down from $647.6 
million Australian ($375.6 million) 
in 2001 (Billboard. Feb. 81. 
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TWO WORlflS MEET: Michael Nyman 

is best-known for his movie sound- 
tracks, in particular his score for Jane 
Campion's Academy Award-winning 
The Piano. Yet he is also a composer 
of operas, string quartets, and con- 
certos and a musical adventurer 
alwajis eager to embrace new collab- 




orative projects. His latest work, 
Sangam — The Meeting Point, to be 
released Feb. 17 on Warner, is an 
ambitious fusion of the musical tradi- 
tions of East and West that recalls Ravi 
Shankar's collaborations with the 
likes of YehudI Menuhin and Philip 
Class. Commissioned by the Asian 
Music Circuit, Nyman traveled exten- 
sively in India to find his collaborators. 
He chcse mandolinist U Srinavas, 
who has played with John McLaugh- 
lin's Shakti. and classical singing duo 
Rajan & S^an Mishra. "At one time 1 
thought about calling the work Col- 
lusion and Collision." Nyman tells 
Billhoard, "because despite the appar- 
ent contradiction of these two musical 
worlds, they've come together to cre- 
ate a harmonious marriage." The 
release of the album coincides with its 
live premiere Feb. 20 at London's 
Royal Festival 1 lall during a concert 
featuring both the Indian musicians 
and N^Tnan's own ensemble. 

NIGEL WILUAM SON 

INSTANT CARMEN: i\n appearance by 
Italian artist Carmen Consoli in Jan- 
uary at MIDEM in Cannes, France, 
was the curtain-raiser to a concerted 
effort to break her in other European 
territories this year. The 28-year-old 
Sicilian singer/songwriter released 
LT.ccezione (The Exception) on Uni- 
versal Polydor Italy last October, and it 
soon took her into the upper reaches 
of the Italian top 10. Staff at Universal 
say that the international push will 
begin in earnest next month: an Eng- 
lish-language version of the album 
has already been recorded. The com- 
pany's president/CEO, Piero La Falce, 
is confident that this album will break 
Consoli outside Italy. He tells Bill- 
board, "VEccezione sold more copies 
in its first two months than her pre- 
vious album did in two years, and that 
was before she even started touring." 

MARK WORDEN 



A WORLD APART: Mull Historical 

Society — aka singer/songwriter 
Colin Maclntyre — releases Us (Blan- 
coAV'EA), a second album of soaring, 
acoustic-led pop, March 3. Maclntyre, 
who named his act after the organi- 
zation charged with preserving tra- 
dition on the remote Scottish island 
of Mull where he was bom, received 
considerable critical acclaim for his 
2001 debut, Ims. A single. "The Final 
Arrears," precedes the album Feb. 17, 
which will be supported by the band's 
biggest U.K. tour to date. "I'm 
delighted with the album, " Maclntyre 
tells Billboard. "Producing it was a 
test for me to move on from Loss and 
get all the detail that I visualized for 
each track. But I recorded every song 
the way I wanted. It was in my head 
for a [long] time, and now I can't wait 
for the world to hear it. " 

CHRISTOPHER BARREH 

GOING PLACES: Sevara Nazarkhan, 

25, is already a pop star in her native 
Uzbekistan, where she released her 
first solo album in 1999. Now with 
Yol Bolsin (Where Are You Going?), 
she is set to launch her internation- 
al career via Peter Gabriel's Real 
World label. "I studied singing at the 
Tashkent State Conservatoire," she 
says. "There's a strong folk tradition 
there, and the songs on the record 
are mostly traditional. But we've 
tried to create a bridge to the mod- 
ern world in the arrangements." 
French producer Hector Zazou trav- 
eled to the Uzbek capital of Tashkent 
to helm the record and added taste- 
ful electric guitars, keyboards, and 
samples to Nazarkhan's spellbinding 
Asian-tinged vocals. Released this 
month, the album will be followed 
by summer dates in Europe, includ- 
ing an appearance at the WOMAD 
festival in Reading, England. 

MARGARET WILD 

LANDED: Irish singer Alan Kelly gets 
a Europe-wide release this month for 
his acclaimed sophomore set. Dry 
iMnd, after the rectjrd was voted best 
album of 2002 by Dublin's Event 
Guide. Brimful of bittersweet melan- 
cholia and languid love songs. Dry 
Land — which follows Kelly's debut, 
Love Lost — was released in Ireland 
by Belfast-based independent label 
Bright Star Recordings but will be 
handled by Play It Again Sam in 
other territories. A limited-edition 7- 
inch vinyl single, "Something Tells 
Me (You'd Be Good for Me)"/-Wait- 
ing, " featuring fellow Dublin song- 
smith David Kitt on backing vocals, 
has been lifted from the set. "It has 
dev'elopcd through the bruised torch- 
song swoon of Love Lost up to the 
pop swerve of Dry Land, " Kelly says. 
"It seems to be getting better every 
time I record, so I'm already looking 
forward to the next album." 

NICK KEUy and MIKE AUSTIN 
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RED Aims For Leading Canadian Role 

Distribution Company Hopehil There Is 'Enough Room In The MariieV 



BY LARRY LeBLANC 

TORONTO— Although the ranks of 
distributors here have thinned in 
recent years. RED Distribution Cana- 
da figures it can weather the squall of 
decreasing sales and stiff competition 
from other distributors to be a leading 
player in the music market. 

RED Distribution Canada was set 
up in October 2002 as a cooperativt 
effort between New York-headquar- 
tered RED and its parent Sony Music; 
it began .shipping goods Jan. 28. 

"The business owrall may be down 
in 2003. but the independent busi- 
ness will grow." New York-based RED 
Distribution president Ken Antoncl 
li predicts. "If we can add a ~%-W"\> 
increase in our business by estab- 
lishing a presence in a |Nielsen| 
SoundScan market and by utilizing 
the resources of Sony, we will make a 
profit. We can compete in Canada, 
given the nature of what we do here 
in the U.S." 

Operating from Sony Music Cana- 
da's head office in Toronto. RED Cana- 
da's executive team is headed by GM 
Nigel Newton, who reports to Maria 
Shatz. RED VP of international mar- 
keting in New York. The other RED 
staffers include national sales and 
marketing manager Dave Harrack- 
singh and market coordinator Ian 
Heath. RED Canada utilizes Sony's 
.sales and distribution operation, as 
well as its warehousing, credit, and 
collection facilities, .^ntonelli says, 
"Sony has been wonderful in helping 
us to get off the ground." 

Sony Music Canada senior VP of 
sales Don Gates adds, "RED Canada 
being located here allows for open- 
line communication and an under- 
standing of each others' needs." 

.Among the 18 U.S. labels that have 
signed with RED Canada are Artemis 
(Kittie. Jeffrey Gaines. Su.san Te- 
deschi. Steve Earle), \TC Records 
(Edwin McCainI, D&D Records 
(Krumb Snatcha, Craig G, JOS), Dia- 
mond Productions iPlaya Fly), Psy- 
chopathic Records (E-sham and cat- 
alog from Insane Clown Posse), and 
New West Records (Billy Joe Shaver, 
Delbert McClintonl. 

"Most of these labels didn't have 
Canadian distribution," Newton ays. 
adding, "Some product we will work 
direct to grassroots indie accounts." 

Cori Ferguson. GM of Artemis 
Canada — which opened in this coun- 
try in January — predicts, "RED does 
a great job for our product in the 
U.S., and they will do a great job for 
us in Canada as well." 

Shatz sa>'S. "Most of the labels avail- 
able for Canada that we distribute in 
the U.S. are now with us in Canada — 
or will be shortly. Thi.s is a benefit to 
our labels and to us. We can offer cross- 
border promotions and the .same serv- 
ices in both the U.S. and Canada." 

Antonelli adds. ".At some [sales] 
point, we can upstream record.s to 
Sony, which gives us a leg up over our 
independent competitors." 



But RED Canada faces signillcant 
difficulties in establishing a foothold 
in a market which, since 1997, has 
been marred by the bankruptcies of 
such major distributors as Cargo 
Imports and Distribution in Montreal. 



Saturn Distributing and Song Corp. in 
Toronto, and the closure of Denon 
Canada's distribution arm in Toronto. 

RED Canada will also almost cer- 
tainly face fierce competition for 
business and label representation, 
particularly from U.S.-owned Koch 
Entertainment and from such Cana- 
dian-owned distributors as DEP Dis- 
tribution Exclusive and FAB Distrib- 
ution in Montreal, Outside Music in 



Toronto. Sonic Distribution in Ham- 
ilton, and Scratch Recordings & Dis- 
tribution in Vancouver. 

"Some of our [U.S.] labels do have 
relationships in place in Canada." 
Shatz says. "We're not going to 
strong-arm them." 

.Among the labels that have shifted 
their distribution to RED Canada. Psy- 
chopathic and Trustkill moved from 
Sonic Distribution, and .New West 
moved from FAB Distribution. "The 
marketplace is a finite size, and our 
entry is not going to grow the market " 
Newton concedes. "Somebody is going 
to suffer. Koch is probably the main 
competitor. But there's enough room 
in the market for both of us." 

Toronto-based Koch Entertain- 
ment has been the independent mar- 
ket leader in Canadian distribution 
since opening in 199.'5 and handles 
the SaTOy. Victory, and Wariock labels, 
which are with RED in the U.S. "RED 
is not on my radar as a competitor." 
Koch Entertainment president 
Dominique Zgarka insists. "I see them 
as being a label group having a distri- 
bution deal with Sony, which will be 
very chooisy (with) what they put into 
their system. Who knows what RED 
signs in the future, but there are few 
viable labels that don't have repre- 
sentation in Canada." 



KUU Hails Court ridory 
Ova File-Shuing Service 



BY STEVE McaURE 

TOKYO— Labels body the Recording 
Industry Assn. of Japan (RI.AJl is 
claiming to have won a "significant " 
victory against the illegal distribu- 
tion of music on the Internet, fol- 
lowing a landmark legal decision 
against a Tokyo-based online-music 
file-sharing service. 

On Jan. 29. the Tokyo District 
Court ruled that MMO Japan, which 
until last April had been distribut- 
ing a Japanese-language version of 
the File Rogue file-sharing software 
(Billboard. April 27, 2002), had vio- 
lated the copyrights of the members 
of authors body J.ASRAC and 19 
record companies represented by 
the RIAJ. Further proceedings will 
determine the level of damages and 
the scope of other relief. ,MMO Japan 
will appeal the final decision. 

The RLAJ and JASR.AC sued MMO 
Japan (based in the city suburb of 
Hachiojil in February 2002 and were 
granted a preliminary injunction 
against the company, which caused 
it to suspend operations last April. It 
was the first-ever legal action 
again.st an online file-sharing music 
service in Japan. 

According to an RIAJ statement, 
"[The] ruling will significantly 
help in preventing Japan from 
degenerating into a pirate para- 
dise' in the borderle.ss world of the 



Internet. The RLV) will continue to 
take strong measures against the 
illegal distribution of music on the 
Internet, which corrupts the cycle 
of music creation and damages 
music culture." 

Terming the court decision "very 
severe and very regrettable, " MMO 
Japan presidenf CEO Michihito Mat- 
suda denies that his company is 
encouraging music piracy. "I think 
that the music industry should ac- 
cept the existence of file-sharing 
services and should lake advantage 
of the opportunity of a new source 
of revenue." Matsuda says. 

Allen Dixon, London-based gener- 
al counsel and executive director of 
the International Federation of the 
Phonographic Industry, says, 
"Online music piracy causes sub- 
stantial damage to record compa- 
nies, artists, and others in the music 
business. [This] decision helps to get 
this point across and is fully consis- 
tent with the growing international 
consensus that putting other peo- 
ple's music on the Internet is illegal." 

But one leading Japanese indus- 
try source notes that although the 
Jan. 29 ruling will deter other file- 
sharing services from setting up in 
Japan, "it doesn't stop offshore com- 
panies from providing this kind of 
service, and it is probably not the 
long-term solution." 




NEWSLINE,,, 

In the wakt of the global revamp of BMC's operating 
structure \Hillbi>ard. Feb. 1). BMG Germany has 
restructured to form two units: music compa- 
nies/.A&R/marketing and commercial/shared serv- 
ices. "The foreca.st for the German record market 
for 2003 is for another double-digit decline. This 
calls for swift decisions on the part of responsible 
management to safeguard jobs." .says Thomas Stein, 
recently appointed president of BMG Germany/ 
Switzeriand/.Aushna (G/S/A) {fiillboani Bulletin.)^. 
24). The first unit, which will focus on centralizing 
international product and developing national repertoire, will be overseen 
by Stein. The unit's international department will be headed by Frank Brieg- 
mann. formerly deputy- managing director of BMG Ariola Munich. The 
commercial/shared services unit will be managed by Stein's deputy, Andre 
Finkenwirth, executive VP of BMG G/S/A. The unit will comprise chil- 
dren'sAudget line BMG .Ariola Miller, compilations label BMG Ariola Media, 
and distribution activities in the C/S/A region. WOUCANC SMHR 

MTV Ja pan has set May 25 as the date for its second annual music-video 
awards show. Videos of music titles by both Japanese and non- Japanese acts 
released in Japan between March 1. 2002. and Feb. 28, 2003, will be eligi- 
ble. Nominees in various categories will be chosen by a committee com- 
prising MTV Japan staffers and industry figures, and MTV Japan viewers will 
vote for the winners. The awards show will be held at the Saitama Super 
.Arena in the city of Saitama. which is north of Tokyo. It will be preceded by 
MTV Super Dry Live, a live music event taking place May 24 in Tokyo, at 
which various local and international acts will perform. MT\"s co-sponsor 
in presenting both events is Japan's ;\sahi Breweries. STEVE ^kCLURE 

U.K. coiitctlnq society Phonographic Perfonnance Ud, 

has joined forces with various performers' rights 
organizations to launch a new initiative. Royalties 
Reunited. The project enables performers and their 
advisors to search a dedicated Web site, royaltiesreunited.co.uk, to check 
if they have airplay royalties waiting for them. Performers must register 
their information to collect sums owed. PAUL SEXTON 

Sony Music France has struck a digital-distribution deal with E-Compil. the 
online .subscription service of Universal Music France. The deal adds 5,000 
songs to the 7,000 the service already offers. Available to asers in France only, 
E-Compil offers three payment tiers for downloads, which can be burned to 
a disc once and transferred to portable devices three times. USA PASOLD 

The antt-plracv unit of the British Phonographic Industry (BPI) has shut dcftm 
an illegal music and film factory in Northeast England. .A series of raids at four 
private addresses and a business in South Shields led to the seizure of 15 CD- 
writers, six computers, printers, a stun gun, and what the BPI calls a "signif- 
icant" amount of cash. A 39-year-old man and a 34-year-old woman were 
arrested. The raids were carried out in conjunction with local police and video- 
industry body the Federation Against Copyright Theft. ADAM HOWORTH 





RECORD COMMNIES: Dieter Daum 

has been promoted to senior \T of 
operations for 
Sony Music 
Entertain- 
ment. Daum 
was president/ 
CEO of Sony 
DADC Austria 
and chairman 
ofthe Sony Mu- 
sic bitemation- 
al Operations 
group; he remaias based in .Aastria. 

Michael Hwang is named chair- 
man of EMI Recorded Music in the 
People's Republic of China, based 
in Shanghai. Until January- 2002, 
he was chairman of Universal 




Music Greater China. 

Tiber Rigo has been promoted 
to managing director of Universal 
Music Hungao'. He was sales and 
distribution director, 

Wolfgang Orthmayr has been 
appointed \T of sales at Sony Mu- 
sic Cermany/Switzerland/Austria, 
based in Berlin. He was manag- 
ing director of German music 
retailer WOM. 

Cristina Castillo has been 
named marketing director at 
Warner Music International in 
London. She was a director at MTV 
Asia in Singapore. 

Chris Boog has been promoted 
to CM of V2 Netherlands. He was 
marketing manager. 
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Czech Labels Hope Price Cuts Counter Pirates 



BY MARK ANDRESS 
and PAVLA KOZAKOVA 

PRAGUE — Czech music labels are 
claiming an Increase in over-the-count- 
er CD sales after introducing price cuts 
in the second half of 2002 in an attempt 
to draw people back into record stores 
and away from pirated product. 

Three local affiliates of major music 
labels (Universal, EMI, and Sony) began 
dropping their trade prices last sum- 
mer, leading to CDs of domestic reper- 
toire retailing at up to 30% 
less and international reper- 
toire being priced as much 
as 18% cheaper than before. 
The results are being cred- 
ited by the labels involved 
with increasing the num- 
bers of units shipped during 
2002 by between 5% and 
20%, bringing the Czech 
Republic's depressed music 
industry some much-need- 
ed cheer — although rev- 
enue is still down. 

In virtually all cases, 
shops cooperated with music labels 
by agreeing to pa.?s on the savings to 
the customer and even voluntarily 
cutting their own margins, neither of 
which the labels could force retailers 
to do. Tomas Filip, managing direc- 
tor of the Czech affdiate of Universal 
Music, says, "We're satisfied. For us, 
the Christmas period went very well. 
Signals we've received from retailers 
show a growth in the number of units 
sold lover the counter] in 2002 of 
between 10% and 20%." 

That increase has been mainly 
fueled bypricecutson domestic reper- 
toire, which now retails at about 300 
koruna ($10..32) per CD — deemed an 
acceptable price for a cost-conscious 
Czech nation with an average month- 
ly wage of $530, Filip says. But while 
claiming that units sold last year 
increased, he concedes that Universal's 
2002 turnover did not. "Revenues for 
2002 are roughly the same as in the 
year before. But since our revenues 
were 30% lower in the first half of 2002 
(compared with 2001 1, our second-half 



performance actually saw an increase." 

Universal Music reduced the trade 
prices of its international repertoire 
by 12% in August and persuaded 
retailers to cut their margins from 
29% to 25% of the retail price. The 
moves led to new international Uni- 
versal releases retailing at 499 koruna 
($17.17), 18% cheaper than before. 
The retail price of international cata- 
log CDs also dropped, by around 15%, 
to an average 309 koruna ($10.63). 



being confiscated. Czech manufactur- 
ers of illegal CDs mainly sell their 
copies domestically, with many ending 
up at street markets in the Czech bor- 
der regions with Germany and Austria. 

For the first nine months of 2002— 
before the ftjil effect of the price-cut- 
ting measures could be felt — the 
industry's revenue dropped 31.7% to 
382 million koruna ($13.1 million), 
while the number of units shipped 
dropped 31.2% to 2.45 million. 




The price of Universalis top new 
domestic releases dropped in Sep- 
tember from 469 koruna ($16.13) to 
between 299 koruna ($10.29) and 379 
koruna ($13.03)— a 25%-30% reduc- 
tion. Universal's domestic catalog 
retail prices aKso dropped by 10%, 
with most selling for 279 koruna 
($9.60) in the shops. 

RESPONDING TO PIRACY 

This price-cutting is the strongest 
response yet to burgeoning home 
and professional piracy in the Czech 
Republic, a phenomenon that has 
seriously damaged its music indus- 
try during the past four years, as CD- 
burning devices become cheaper and 
easier to use. 

The local branch of the Internation- 
al Federation of the Phonographic 
Industry (IFPI) estinrates that at least 
every second CD produced in the Czech 
Republic is an illegal copy, with pirate 
sales of 1.8 billion koruna ($61.9 mil- 
lion) in 2001 and only about one-fif- 
teenth of total illegal production ever 




Thanks a Million. Awards chairman Tuny W'aJsworth. center, was on hand at 
the recent launch of the 2003 Brit Awards at London's Abbey Road Studios 
to present a check for £1.3 million ($2.14 million) to the Brit Trust charity, 
which funds the Brit School for Performing Arts & Technology in Croydon, 
south of London. The money was raised from the proceeds of last year's 
awards show. Wadsworth, who is also chairman/CEO of EMI Recorded Music 
U.K. & Ireland, presented the check to former Brit School pupil Jade 
Richardson, right, representing the Brit Trust. Richardson is now a Polydor 
U.K. A&R manager: she signed multiple Brit Awards nominee Ms. Dynamite, 
left, to the label. 



according to the IFPI. IFPI Czech 
Republic managing director Karel 
Kucera says, "Music labels are trj'ing 
to find an ideal price that is still prof- 
itable for the record company and 
attractive for the consumer. " 

Sony Music/Bonton, the major's 
local joint venture with Bonton, is 
another label pinning its hopes on 
cheaper CDs as a cure for a chroni- 
cally ill industry. The label experi- 
enced an increase of about 5% in 
units sold last year, although revenue 
dropped about 15%, according to 
sales director Ivo Stana. 

While the prices of both domestic 
and international new releases fell 
SepL 1, 2002. catalog reductions took 
effect Dec. 1. 2002, so customers felt 
the bulk of price cuts only in the last 
month of the year. Stana says. "The 
real effect of our price reductions will 
be seen in the first half of this year, " he 
says. "Already, however, many voices 
have expressed a greater interest in 
music, and more people are going to 
the shops to buy it." 

With illegally copied CDs retailing 
at between 100 koruna ($3.44) and 
150 koruna ($5.16), many people had 
stopped coming to the shops, because 
original CDs were so much more ex- 
pensive, Stana says. Price reductions 
mean that a decent original CD costs 
only twice the pirates' price, he says, 
after Sony Music/Bonton reduced 
trade prices of all domestic titles by 
20%, with retailers passing on the 
.same savings to the customer. Sony 
Music/Bonton also dropped the trade 
price of its international repertoire by 
13%, with retailers once again pass- 
ing that bargain on. 

The label has even tried to play 
music pirates at their own game by 
agreeing with retailers to sell some of 
its older catalog at what it calls the 
"super-budget price local" of 149 
koruna ($5.12). 

The Czech affiliate of EMI Records 
started its own price cuts in July, when 



it dropped the trade price of all inter- 
national titles by 7%. A further 7% 
price drop followed in September for 
new international releases, and EMI 
offered a similar reduction Nov. 1 on 
the rest of its international catalog, 
excluding Beatles product. In October, 
the trade and retail price of EMI's 
domestic titles, including back catalog, 
dropped between 15% and 24%. 

From September 2002 to December 
2002, the number of units shipped for 
local EMI repertoire in- 
creased 15%, while rev- 
enue dropped 9% against 
the same four-month 
period in 2001. Once 
international repertoire is 
factored in, the number 
of units sold remained 
unchanged, while rev- 

enue fell 18% during the 

tj^^^l same four-month period. 
/ But EMI sales director 

Ladislav Kolman says the 
picture is "positive, be- 
cause the decrease in 
tumo\ier is lower than we expected. It's 
too early [to judge the full effect of 
price cuts]. It will take a while for peo- 
ple to get used to them." 

PAYING THE COST 

Not all Czech labels are following the 
price-cutting route, although Warner 
Music here is accompanying new 
releases with temporary trade price 
cuts of up to 20% on the catalog of the 
relevant artist 1^1 marketing man- 
ager Iva Milerova complains, though, 
that retailers often fail to pass on price 
reductions; "We sometimes see Iretail- 
ers'l margins of 35%." 

BMC Czech Republic GM Herman 
Miller says the company has no plans 
for price cuts and warns that the label 
may stop investing in local artists 
altogether. He says, "If customers in 
the Czech Republic continue to harm 
us by burning CDs, the slogan used 
in the (Czech industry's] anti-piracy 
campaign, 'Copy kills music,' might 
actually come true." 

Of course, in a troubled market, 
such moves as price-cutting have a 
cost Record companies here haw had 
to reduce staff and cut budgets. Kucera 
says, "This is the only way they can 
achieve lower prices for customers." 

Universal, which now employs 
about 30 staffers, laid off 10 employ- 
ees last summer in all departments, 
from sales to finance. During the past 
four years, Sony Music/Bonton has 
trimmed its staff by half and is cut- 
ting costs both within the company 
and in the distribution and produc- 
tion units. The company now says it is 
almost impossible to give artists 
advance payments and is much more 
careful about granting both re- 
coupable advances against mech- 
anical royalties and signing-on fees. 

EMI started reducing staff numbers 
about 18 months ago and has since 
laid off about 20% of its employees, 
while keeping a tight rein on adver- 
tisement and marketing budgets. 



Italian Labels f 
Broadcasters^ 

Split On 
Music Quotas 

BY MARKWORDEN 

MILAN — Proposals currently be- 
ing studied by the Italian parlia- 
ment that would introduce airplay 
quotas of SO'Ki for domestic masic 
have drawn a distinctly chilly re- 
sponse from commercial radio 
groups here, despite qualified 
music-industry approbation. 

Three lobby groups — RNA, 
representing the national radio 
networks, and two organizations 
representing local stations. PUT 
and .\eranti-Corallo — made their 
cases in a Januaiy joint presenta- 
tion to the parliament's Culture 
Committee. 

In a docu- 
ment that the 
lobby groups 
claim repre- 
sents the mvs 
of Italy's 
"1,200 radio 
stations and 
14 national 
networks, 
which ser\'e 
36 million daily listeners and em- 
ploy 15.000 people." it was noted 
that 15% of Italy's radio stations 
already exclusively play Italian 
music, while the national networks 
play an average of 37.7% Italian 
music. The report says the average 
figure for local stations is 44'!ti. 

The Culture Committee is ex- 
amining assorted legislative pro- 
posals in connection with the 
countr\'s long-awaited Music Bill 
miboard. April 6. 2(H)2). Prelim- 
inary' drafts of the bill — ^which is 
designed to help Italy's troubled 
music industry — include such 
measures as tax incentives and 
establishing a French-style export 
office, as well as a 50% airplay- 
quota proposal. Enzo .Mazza. direc- 
tor general of local labels organi- 
zation FlMl, says the record 
industry is prepared to accept a 
40'Ni quota but that it should be for 
new. rather than established, do- 
mestic artists. Mazza says. "Estab- 
lished names like |EM1 Italy rock 
veteran] Vasco Rossi don't need 
support, but young artists defi- 
nitely need more airplay." 

The Culture Committee, under 
the presidency of Ferdinando 
Adornato of the ruling Forza Italia 
party, has yet to draft the final bill, 
although .Wornato has assured 
FIMI representatives that it would 
be presented to parliament "by 
March." The concept of a 50'*ii air- 
play quota was originally part of a 
proposal made by Guglielmo Rosi- 
tani of the nationalist Alleanza 
Nazionale party. 
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Connect with the music 
industry's most 
importam decision 

makers in 
Billboard Classified 



Call: 1-800-223-7524 Today! 

Fax all ads to: 646-654-4798/99 or 
email to: jserrette@blllboard.com 



Your ad includes a listing 
onbilUioanixoni 



over 17 million page views a month 

www.billboard.com 



DUPLICATION/REPLICATION 



REAL ESTATE TO THE STARS 



COMPACT DISCS - 600 EACH 


ITS A BETTER DEAL! 
"ADD IT UP' 

1.000 CDi 600.00 
1,000 |(wel/Wrap 250.00 
1,000 2.PgBook/Iray 240.00 
$ 1.090 00 

from yovr CD-Reody Matter 
& Print-Reody him 


NATIONAL TAPEt^JSC 

COPPORATION , 

III0 4!* A«. Notlb - Kaih.ill!. IN n!09 ' 

1-800-874-4174 ^ 

Digilol Umteiing S#r vim ■ DigHol Audio ^ y^jiii |i!r^ 
Duf^cation Compulei Giaphig ^^^MtT^ • 




www.ntdc.com ^VHfitfl^^fli 



DUPUCATION/ 
REPUCATION 



46 PRODUCTIONS 

25 CDRs ■ (45.00 / 50 CDRs ■ $88.00 
100 CDRs ■ S150.00 / 200 CDRs - S290.00 
ASK ABOUT OUR DISCOUNT 
FOR ASCAP MEMBERS! 

From CD or CUR master 
Includes CDR jewel box 
w/texl printing on CD label 
Add $35 for other digital master, 
$55 for analog ma.ster 
OiOerimasibeprepaKl Striping nanduOed 
42 W 5S7 Hawk Circle, St Charles, IL 60175 
Te) (800) 850-5423 Emul: infiKa 46p.coin 

Visit our Web Pafe at http:.'j'www.4^com 



FOR LEASE 



S4tti St. Bway/8tli Ave 
RECORDING STUDIO 

For Long Term Lease 

Approx 4,415 SF 

Private bathroom 
Street level entrance 

Brokers Protected 

Exclusive Agent, M. Wayne 
(516) 599-7979 



PUBLICATIONS 




FREE Guide to 
Master Tape Preparation 
Saves You Time and Money! 

1-800-468-9353 

www.discmakers.com/bb 
infosdlscmakers.com 



DISC MAKERS 



SOMETHING HAPPENS WHEN YOU 
DONT ADVERTISE ... NOTHING!! 



Looking for a 
record deal ?? 

GelUng binned is vury li.iid tu (Id Bui we will 
gel tiie recwd deal you are looking lor* Guar- 

:'.i'U<-i] RervKTr Call nrnv to -ocoivi^ ytJiii 
FREE mMiii 



MUSIC MERCHANDISE 



BUY DIRECT AND SAVE! 

While othsf p«opl« ar« raitina ttieir prices. w» 
«ra slashing ouri. Ma|Or label CD's, cassettes 
arxJ LP's as tow as 50*. Your choice from the 
most extartsrve llstirtgs available. 

Fcx free colakn call (009) B9O-0OOO. 
Fax (609) 890-0247 OT write 
Scotpio MmiIc lac. 
P.O.Box A Trenlon, N J. 06691-0020 



REAL ESTATE 



REDUCED $76,000! 
MUST SELL! 

Aaron Tippin, John Anderson. 
Billv Dean & Alan Jackson li\e 

within 8 miles of niv home. 
Thev like (his area & so will You! 




5800 Sq n. on 43 ac. 5 mi to Center Hill I.K. 
fi yrs. Did. Beautiful views. 6BR. 4BA. 
walk-in pandy & linen closei. I.V waJk in 
VfBR closet. I.UI6' Breakfast Km t>ii> 
fomwil by 5 Irg winih>ws, 22\.*.*' KccKm, 
2(K2tr I.vRm. 2 britk PT. 9' cciliiif!-.. ItfE 
SunRm. Pond & 70x72' nwlal p<ile hjim. 
OnfHr li. Niishvilic S5'WK 

615-536-5352 



Westlake Village Exclusive Estate Properties 
www.EliteCaliforniaEstates.com i 



Exquisite Master Craftsmanship... 

...and inipeccabltf detail make thi.s one 
of the most spectacular new liomes ever 
lo be built in Westlake Villajje. 180- 
degree lake view. 
5 bedrooms, 6.S 
baths, library, 
screening room, 
pool, spa and 2-t- 
hour guard gated, 

$5,993,000 

Tcri Pacitto 
(805) 494-4663 



(^poLDWELL Banker 
^ Previews 




Aloft On A Hill... 

...behind 2 t-hour guard gates on over 1.5 
acres this single-story California Hacienda 
newly constructed Ikkisis iH'droDtns, 6.5 
baths, media room 
+ guest house, 
pool. spa. tennis, 
outdoor entertain- 
ment areas and 
spectacular views. 

$4,900,000 

Marshal Klein 
(805) 370-2875 




.S83 S. Westlake Boulevard. Westlake Village, CA 91361 



l-r.rtl tn< CCOAIiOn 01 MatUCK Ol IKDIMTr 

■i>(.'lip"Mnt', rttttf ih* »ti:uf»cy 01 tli» 



HELP WANTED 



HELP WANTED 



You Will lead a high profile, nonprofit organization dedicated to the economic developn>ent 
of the music business m one of the nationis nchesi music regtons The Memphis and Sfwiby 
County Musk; Commisston seeks a president who will lead the organization to the 
next level and drive the core strategy to develop and promote a viable, prolific music industry 
buitt on Memphisi nch cultural henlage. 

■You will work with a blue nbbon board of directors, legends of the music industry and top 
busir^ss. community and government leaders As the lop executive, you will be responsible 
tor developing the strategic business plan, building and coordinating alliances with 
partner agencies, organizing and promoting the diverse music related organizations, de- 
veloping a positive public image, and providing overall leadersh^ and supervision of the 
staff and office. 

As the ideal carxlidate. you will have substantia) executive management experience, solid 
business and finance acumen, a proven track record ol success m leading an 
organization lo accomplish strategic goals, an enlrepreneunal drive, and excellent com- 
munication and people management skills Your energy, passion, insights, and intellect 
will set you apart from the aowd. and your deep understanding of the music industry will 
be an asset. 

For confidential consideration and a complete position description. Please e-mail, fax or 
mail your resume, cover letter, compensation requirements, and references to 

Music Comission President Search 

c/o Ernie Hilliard, President 
Milliard & Associates, Inc. 
5865 Ridgeway Center Pkwy 
Memphis. TN 38120-4004 
E-mail: Hilliard@midsouth.rr.com 
Fax: 901-820-4361 
EOE. M F D V 



Special Events 
Coordinator 

Coordinator wanted for conference dept 
at music publication. Responsibilitws in- 
clude event management, registration 
sales, database management, ad copy 
wniir>g, devek}pment of lead lists, website 
updates and coordination of all marketing 
materials. Otlier responsibilities incliKle 
analysis of pncing and revenue, phone 
calls and follow up- The Coordinator will 
supervise interns and volunteers and will 
assist with on-site resporvsibilities such as 
registration, set up, client relations, and all 
other event logistics. Travel is required. 
Computer skills - excel, quark, word. 
Send resume and salary requirements to 
bbevents@billboard.com 
or fax to 646-654-4674 
NO PHONE CALLS 



Position available 

...for person with experience as 
promoter or artist manager. 
Call Mike Shine: 
212-614-9449 



Looking for the perfect job? 
BILLBOARD CLASSIFIED 



INTERNS WANTED 

Btllboaid Magazirte's New vofk office is hiring 
interns lo assist the Special Events Oeparlmenl 
LtxAing lor 3 quick learrwf who is organized and 
detail-o«ienied Knowledge ol Excel a plus For 
coliege credit only - no pay 
Contact BlMioanl at 040.094.4000 or 
pdetnoQblllboard.coni 
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The Ultimate Resource for 
Touring Bands & Musicians 



BILLBOARD'S 19TH EDITION OF THE ^jA^I^ 

Musician's Guide Xo^jfff 
Touring and Promotion 



IVl&n;s Guide 



Includes: 

• City by city club directory 

• Tape/disc services 
' A&R directory 
' Music services directory 
' Music industry websites 

• Road nightmares of the stars 

• PLUS-Exclusive: What every 
artist must know about A&RI 

• And much more 
Only J15.95 - $18.95 overseas, 
(includes shipping) 

Order by phone 800-745-8922 or on our website 
www.musiciansguide.com 

Mention code TGBB when ordering! 




•BROWSER DISPLAY SYSTEMS* 



320 DVD/VIDEO TITLES in 2 SQ.FT.! 

complete line of counter, wall, and floor displays. 

Call orj«rite tod ay lor FREE sample Pak 




Browser 

DISPLAY SYSTEMS 
CHICAGO ONE STOP. INC. 



Phona: 312/822-0822 • T«llfn>«; 80O-8Z2.MI0 



NOTICES/ANNOUNCEMENTS 



WhaVs Next? 
I'll tell you...Billboard's 
NARM Spotlight 
3/22/03 Edition 



As we operate in a historicaify challenging retail onvirofwneni, 
BiUboartFs spotlight on NARM navigates ttvough uncharted waters. 
We assess the heatth o( speciatty music chains, highlight online retail activity 
arxl report on new. innovative pacKaging that labels are using to boost consumer appeal. 
Join Bflyboarrf and our 125.000 readers in more than 100 countries tor this important reportt 



This HOT informative issue closes on March 10th - 
so call me today and reserve your spot in this important edition. 
The will be BONUS DISTRIBUTION at the 
NAHM Convention In Orlando March 16 - 19th. 

Call Jeff Serrette - 1-800-223-7524 



IF YOU HAVE A PROFESSIONAL SERVICE YOU'D LIKE 
THE MUSIC INDUSTRY TO KNOW ABOUT 
CALL BILLBOARD CLASSIFIED TODAY 
1 ■800'223-7524 FAX: 64 6 63 4 -4 798 99 



Ramon 'Mongo' Santamaria, 80, Dies 



BY STEVE CRAYBOW and UILA COBO 

Cuban-born conga player/per- 
cussionist Ramon "Mongo" San- 
tamaria, one of the seminal fig- 
ures In the development and 
popularization of Latin jazz, died 
Feb. 1 in a Miami hospital after 
suffering a stroke earlier in the 
week. He was 80. 

Largely absent from the spot- 
light during the past decade, San- 
tamaria was arguably the world's 
greatest living conga player and a 
constant bridge between Afro- 
Cuban grooves, jazz, and R&B. His 
career spanned more than six 
decades. With 50 albums and six 
Grammy Award nominations to his 
name and collaborations with vir- 
tually every significant name in 
jazz and Latin music, Santamaria's 
trajectory was virtually a history of 
Latin music in the U.S. 

He is perhaps best-known for his 
hit rendition of Herbie Hancock's 
"Watermelon Man," which gave 
jazz label Riverside its sole pop hit, 
and for authoring "Afro Blue, " a 
composition that John Coltrane 
made famous. 

Born in Havana in 1922, Santa- 
maria was a seasoned musician by 
the time he moved to New York in 
1950 and began recording and 
touring with Damaso Perez Prado. 
He later became Tito Puente's 
conga player and also collaborat- 
ed extensively with vibraphonist 
Cal Tjader. 

Santamaria's influence was im- 
mense. His first album, Chango, 
is widely acknowledged as the 
first album of Afro-Cuban folk 
music recorded in the U.S,, and 



the Latin jazz group he formed 
during his association with River- 



side in the 1960s included a 
young Chick Corea as his pianist. 
Later, Santamaria would record 
10 groundbreaking discs with 
Columbia, which made him one 
of the most popular jazz figures 
at the time. 

Although Santamaria had re- 
tired from performing, he was 
awarded the Billboard Latin Music 
Hall of Fame award in 2001 in 
recognition of his lifetime contri- 
bution to music, 

Santamaria Is survived by six 
children, two sisters, eight grand- 
children, and one great-grand- 
child. 



VP Records Founder Vincent Chin, 65 



BY TODO MARTENS 

Vincent G. Chin, founder of inde- 
pendent reggae label and retail 
store VP Records, died Sunday of 
natural causes In his 
Fort Lauderdale, Fla., 
home. He was 65. 

Vincent and his 
wife, Patricia, whose 
initials inspired the 
"VP" name, began 
selling discarded juke- 
box 45s in their native 
Kingston, Jamaica, in 
the 1950s, In 1958 
they opened a Kings- 
ton store and recor- 
ding studio that was 
frequented by the 
likes of Peter Tosh, 
Bob Marley. and 
Isaacs. 

The Chins moved to Queens. 




Gregory 



N.y., In 1979 and opened VP which 
became one of the world's largest 
independent reggae operations. 
Last year, VP formed a joint ven- 
ture with .Atlantic 
Records and had a 
crossover hit with 
Sean Paul's album 
Dully Rock, which fea- 
tured the top 10 single 
"Gimme the Light. " 

Chin was retired at 
the time of his death, 
in addition to his wife, 
he is survived by his 
sons Christopher and 
Randy, who run the 
VP label; his daughter, 
Angela: three sisters; 
and 13 grandchildren. 
One grandson. Joel, is VP's A&R 
director. Patricia continues to do 
work for the store. 



William Rus>o, 74, of pneumonia, 
Jan. 11 In Chicago. A composer/ 
bandleader who created the Chica- 
go Jazz Ensemble. Russo per- 
formed, conducted, or composed 
with such talents as Duke Elling- 
ton, Leonard Bernstein, Dizzy 
Gillespie, and Billie Holiday. Dur- 
ing a career that spanned more 
than five decades, Russo led his 
own band, the Russo Orchestra, in 
New York, as well as the London 
Jazz Orchestra. He composed 
approximately 200 pieces for jazz 
orchestra and authored scores for 
several rock operas, classical 
works, and film scores, Russo also 
founded the Columbia College, 
Chicago's Music Department. He is 
survived by his sister, four chil- 
dren, and two grandchildren. 

Jeny Schoenbaum, 82, of heart fail- 
ure, Jan. 21 in New York. A music- 
business veteran of more than 50 
years, Schoenbaum began his career 
with Discount Record Stores before 
moving to MGM, where he helped 
create the Verve Forecast label. He 
was also once president of Polydor 
Records. He is survived by his wife, 
two children, and four grandchildren. 



Keven "Dine" Conner. 28, of 

injuries sustained in an automo- 
bile accident. Jan. 25 In Houston. 
Conner was a member of Hous- 
ton-based R&B trio H-Town, 
which scored a No. 1 R&B hit in 
199.'} with "Knockin' Da Boots." 
After signing a deal with Luke, 
the label owned by Luther Camp- 
bell of 2 Live Crew, the three- 
some received the Soul Train 
Award for best new R&B artist 
and sold more than 2 million 
albums in the U.S. Conner is sur- 
vived by his twin brother/group- 
mate and a daughter. 

Marc Benescli, 50, of cancer, 
Feb. 1 in Studio City, Calif. Cred- 
ited with helping break New Kids 
on the Block, Nine Inch Nails, 
and Master P, Benesch headed 
the promotion departments of 
TVT. Priority. Interscope, and 
Columbia. He was executive VP 
of promotion with ArtistDirect at 
the time of his death. He Is sur- 
vived by his wife and daughter. 
Memorial contributions can be 
made to the Megan Benesch Edu- 
cational Trust Account c/o HSBC, 
Attention: David Seinfeld. 445 



North Bedford Drive, Second 
Floor. Beverly Hills. Calif. 90210. 

Lou Harrison, 85, of an apparent 
heart attack, Feb. 2 In Lafayette, 
Ind. Considered a maverick 
among classical composers, Har- 
rison was one of the first to cre- 
ate all-percussion pieces and 
combine the musical traditions 
of Asia and the West. He wrote 
four symphonies and two operas 
in addition to many ballets, con- 
certos, choral pieces, and solo 
and chamber works. Many of his 
compositions were used by 
Michael Tilson Thomas, the 
music director of the San Fran- 
cisco Symphony. 

Jolin Houston. 82. of diabetes 
and heart disease. Feb. 2 in New 
York. The father of R&B star 
Whitney Houston. John Houston 
was a theatrical manager who 
also managed the career of Whit- 
ney's mother — his former wife. 
Cissy Houston — while she sang 
with the backing vocal group 
Sweet Inspirations. In addition to 
his daughter, he is survived by 
his current wife and three sons. 
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THE MOST-PLAYED CLIPS AS MONITORED BY NIELSEN BROADCAST DATA SYSTEMS 
'New 0ns" are reported by the networks (not by Nielsen BDS) lor the week ahead 
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Radio 



UFE DURING WARTIME: After the ter- 
rorist attacks of Sept. 11, 2001. 
music radio had to wall« a line be- 
tween rediscovering its role as infor- 
mation source and making sure the 
songs played weren't offensive. Some 
stations dropped music for a day or 
two of wall-to-wall coverage. Some 
instituted news breaks at the top of 
each hour, and there was that flak 
about Clear Channel circulating a 
list of songs radio should avoid. With 
talk of a possible imminent war, 
radio is again evaluating how best to 
serve the public during such a time. 

Some programmers note that the 
Sept. 1 1 attacks were different be- 
cause they occurred on our soil. And 
a war with Iraq will be "way over 
there," one programmer says. That 
PD says the listener expects mu.sic 
from a music station and knows 
where to go for news coverage. His 
station plans to let people know 
when the conflict starts and then 
inform the public when anything 
"really big" happens. 

While this PD pulled double- 
meaning songs after Sept. 11, 
2001, such as "Jet Airliner," "War," 
and "Bumin' for You, ' he can't pre- 
dict what would go this time 
around. "I have to wait for event- 
specifics to develop this time, then 
look for songs that seem to mock 
any taste issues." 

Clear Channenndianapolis direc- 
tor of programming Marty Bender 
will also wait to see how things 
develop: "The only appropriate 
thing to do is to prepare to react." 
As far as striking the balance 
between music and news. Bender 
says. "Our audience will expect 
music to take a secondary position 
but not an absent one." 

.Aside from figuring out what 
songs to shelve, stations will also 
look for songs 
that inspire. Cur- 
tiss Johnson is 
station manager 
of KRXQ/classic 
rock KSEG Sac- 
ramento, Calif, 
He says that clas- 
sic rock, espe- 
cially, has a good 
selection of pat- 
riotic songs and "will salt in more 
when we are finally at war in Iraq, " 
he says. "It's important to not go 
overboard or be cheesy with song 
choice or presentation. " 

Johnson expects that early in the 
war, his stations will supply heavy 
coverage — possibly wall-to-wall, 
"depending on how much informa- 





tion we have. Our intent at this point 
is to offer reports at least once an 
hour, possibly two, depending on 
what is happening." The stations 
have also partnered with a local TV 
station for added news. 

Back in Indianapolis, Emmis 
operations manager Greg Dunkin 
says that during 
the Gulf War. he 
was program- 
ming in Balti- 
more and found 
that breaking 
into program- 
ming with CNN 
updates every 
time something 
happened caused 
audience tune- 
out, "not because the audience want- 
ed music, but because they went to 
TV to see what it was we were talk- 
ing about," he says. "We plan on 
'serving the public interest' by 
informing our audiences of major 
developments, but not to the point 
of reporting blow-by-blow coverage." 

Dunkin's top 40 WNOU already 
has top-of-the-hour news that will 
include war coverage. AC sisters 
WENS and WYXB "will provide 
reports when major developments 
take place." 

MASON IS IBIQUITOUS: IBiquity Dig- 
ital rebranded its forthcoming ter- 
restrial digital-radio service several 
months ago as HD Radio. Now the 
company also has a new ally in for- 
mer Infinity Radio president and 30- 
year radio vet Dan Mason. 

As a consultant with iBiquity, 
Mason will work with the manage- 
ment team to promote the new serv- 
ice and help with the rollout of the 
new technology. Broadcasters in 40 
markets are on board to adopt the 
new technology early this year. 

SIRIUS ABOUTTRIPLE-A: One of two 

digital-radio satellite services, Sirius 
is refocusing its efforts in the triple- 
A world. Originally programmed as 
a pop/rock mixture, the Trend is be- 
coming a full-fledged triple-A format 
channel as of Feb. 3. 

Meg Griffin, a veteran of New 
York progressive radio, picks up 
programming on new folk-music 
channel Folk Town. With this move, 
the programming reins on alt-coun- 
try pass from Griffin to country for- 
mat manager Al Skop. That chan- 
nel will now be known as the 
Border. Classic-rock programmer 
Lenny Bloch picks up a new jam- 
band channel. Jam Central. 
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A LOOK BEHIND THIS WEEK'S CHART ACTION 




by Geoff Mayfield 



Counter. 



BOWLED OVER: Isn't it ironic? In a year when 
pirao' is one of the music industry's top con- 
cerns, a sporting event in which both teams' 
names were inspired by pirates delivers relief. 
That is the case, as the Jan, 26 telecast of the 
Super Bowl rallies a landslide week for Dixie 
Chicks and a return to The Billboard 200 top 
10 for Sbania IVvain, 

Turns out the Chicks' stirring turn of the 
national anthem not only delivered an 18% 
gain and a jump to the ver\' top of the big 
chart for Home 14-1, 104.000 units) but a 
monopoly on the first two slots of Top Pop 
Catalog Albums. On the latter list, the trio's 
1998 Monument debut sees a 25,5% boost, 
and its 1999 follow-up has a 25% increase 
(fi-1 and 7-2, respectively). 

This is Home's fourth week at No. 1 on 
The Billboard 200 and its 10th atop Top 
Country Albums. ;\side from their pre-game 
performance. Dixie Chicks also gained expo- 
sure from a cover story in People, and their 
take on Fleetwood Mac's "Landslide " is big 
at adult radio 
(see Singles 
Minded, this 
page). 

Twain, who 
led off the 
half-time 
show, gained 
more than 
anyone else 
who dressed in silver and black at the 
championship game. With a super-sized 
41% hike, her IIP.' runs away with Greatest 
Gainer honors on both the big chart (12-8) 
and Top Country Albums (No, 2), The title 
has sold more than 3,2 million copies in 
only 1 1 weeks, but this is its first increase 
since Christmas week. 

The two acts that followed TXvain also see 
spurts: No Doubt ticks 98-81 with a 2,3% 
boost, while Sting's latest hits compilation 
(also featuring the Police) falls just shy of a 
chart re-entry with a 39%i gain, 

Bon Jovi, which kicked off the season with 
a televised performance at the National Foot- 
ball League's opening game last September, 
parlays its season-closing stand into a 33'Ki 
gain for its latest (142-110) and two spikes 
on Top Pop Catalog (34-23. up 23%. and 39- 
32, up 16%), Coldplay, which later that night 
played the premiere of ABdJimmy h'immel 
Live, converts a 27% increase for its latest 
(25-201. the album's first gain in four weeks. 

The game drew an average audience of 
88.6 million, the second-most watched Super 
Bowl in the contest's 37-year history. 

THE MAN IN BLACK ROCKS: Just as country 
radio has been an odd allv for Kid Rock INo. 




CASH 



7, up 28%), as mentioned here last week, 
modern-rock airplay is bolstering country 
heritage stalwart Johnny Cash. 

One of the 
format's top sta- 
tions. KROQ 
Los .Angeles, 
has been play- 
ing his cover 
of Nine Inch 
Nails' "Hurt." 
including 14 
plays during 
the album 
charts' track- 
ing week. The Los Angeles market accounts 
for 12.5% of the current sum on Cash'.s — 
even more than New York, which, by sheer 
density of its population, is often a current 
album's top market. 

T\vo other modern stations — WOX'V' Cin- 
cinnati and KRBZ Kansas City, Mo. — played 
the song at least 10 times during the week, 
while MT\'2 showed the clip 1 1 times. Only 
one of the 150 monitored stations on our 1 lot 
Country Singles & Tracks panel is on the 
song: KZLA Los Angeles (w'hich played it 
twice during the week). With a 27%i sales 
gain. Cash jumps 23-21 on Top Country 
Albums and 174-151 on The Billboard 200. 

IN WITH THE NEW: Two more acts graduate 
from Heatseekers. as Joe Nichols continues 
a roll that began with his multiple Grammy 
nods, this time advancing 105-88 on a 19% 
b(K)St. while Smilez & Southstar march 107- 
96 on an 11% gain. With both making their 
moves in the sales week that ended Feb. 2. 
the month of Januan' saw eight different acLs 
leap to Heatseeker Impact status. There were 
six in January 2002. only four each in the 
first months of 1999 and 2001, and three 
each in the Januarys of 1998 and 2000. 

Other developing acts prospering in this 
young year are T.a.t.u. (53-33. up 65%). 
Vivian Green (84-60. up 34%i(, and sopho- 
mores Syleena Johnson (126-104, up 22%.) 
and Field Mob (147-117, up 32,5%). Green, 
who appeared on The Tonight Show With Jai) 
Leno. and T.a.t.u. have seen gains in four 
straight weeks, while the other Iw^o have 
done so for three in a row. 

1\vo other sophomores also click. VWth the 
clip for ""Get Busy " hitting video channels as 
the song soars at radio (see Singles Minded, 
this page), Sean Paul .sccxips the Pacesetter on 
the big chart (91-,39, up 121%) and the Great- 
est Gainer on Top R&B/Hip-Hop Albums (34- 
12. up 127%). New-fangled shnng quartet Bond 
more than triples its prior-week sales after 
appearing on Good Morning .America (re-entry 
at No. 1 16 and 6-2 on Top Classical Crossos'er). 




Minded 



RRST BIRTHDAY: With all the momentum the 
record has encountered, it is no surprise that 
"In Da Club" by 50 Cent takes the crown on 
Hot R&B/Hip-Hop Singles & Tracks. In only 
its eighth week on the chart, it is the fastest- 
rising single since .August 2002. when ""Dilem- 
ma " by Nelly Featuring Kelly Rowland shot tu 
No. 1 in eight weeks. .After opening with Hot 
Shot Debut honors. "In Da Club" went on to 
nab Greatest Gainer/Airplay awards in six of the 
following seven weeks, including this issue. 
"Club" posts a 20% gain in audience and also 
remains atop Hot Rap Tracks for a second week. 

50 Cent also charts a fourth single. 
"Patiently Waiting." featuring Eminem, 
which bow^s at No. 67 on R&B Singles & 
Tracks. Three of the four charting songs can 
be found on his new album. Get Rich or Die 
Tryin'. including the bonus track "Wanks- 
ta." currently at No. 4. 

On the Hot 100 chart, w'here it also earns 
Greatest GainerAXirplay honors. "Club" climbs 
1 1-4. with an overall audience spike of 26.6 
million listeners, to 102.4 million. All three of 
the bulleted tracks in the chart's top four show 
gains of more than 10 million impressions. 
Besides "Club. " Jennifer Lopez Featuring LL 
Cool J's ■".■Ml I Have" holds at No. I (up 14.9 
million to 123.5). and "Mesmerize" by Ja Rule 
Featuring Ashanti jumps 4-2. with an audi- 
ence gain of 11.4 million, to 108.5 million. 

Street-date violations of the vinyl single 
bring "Club " onto the Hot R&B/Hip-Hop 
Singles Sales chart at No. 12 and the Hot 100 
Singles Sales chart at No. 19. 

TOP SLIDE: "Landslide " by the Dixie Chicks 

moves 5-1 on the Adult Contemporar\' chart, 
which is the largest jump to the top slot for a 
non-holiday title at that format since Michael 
Bolton made the same leap back in the July 19. 
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1997. issue with "Go the Distance. " "Landslide" 
also posts the greatest detection gain (up 362) 
for a song moving into the No. 1 spot lor the first 
time since the chart switched to Nielsen Broad- 
cast Data Systems information in 1993. This 



by Silvio Pidroluooao. Minal Palel. Wade lessta 



achievement comes on the heels of the Chicks' 
live performance of '"The Star-Spangled Banner" 
at the Jan. 26 Super Bowl, a rendition that has 
been heard on 36 monitored statioas. including 
25 countr\' outlets, since the big game. 

On The Billboard Hot 100. "Landslide" 
holds at No. 9 for a .second consecutive week. 
A CD-single of the track will hit retail Feb. 18, 
the same day that a maxi-CD for Justin TTm- 
berlake's " Cry Me a River " (No, 7 on the Hot 
100) is released. That single will also include 
dance remixes of "River" and Timberlake's 
prior hit, "Like I Love You." 

IN MEMORY: Mark VVdls manages a sixth week 
atop Hot Country Singles & Tracks with "19 
Somethin' " — despite a decline of 323 detec- 
tions — thus handing Mercury^ its longest stand 
at No. 1 on this chart in more than 41 years 
(see Chart Beat, page 62). Wills' erosion is in 
part a result of some stations temporarily 
shelving the song following the Feb. 1 space 
shuttle Columbia disaster: The medium-tempo 
walk down memon' lane includes a reference 
to the 1986 explosion of the space shuttle 
Challenger among the historic moments it 
recalls from the late-20th century. 

Elsewhere on the country chart. Radney 
Foster bows at No. 58 with "'Scan,- Old World." 
a duet that prompts a dual listing of two 
female collaborators similar to Kid Rock's 
"Picture" with Sheiyl Crow and Allison Moor- 
er (No. 43). Foster is joined on the album ver- 
sion by Chely Wright, but Wright's vocal track 
was replaced by newcomer Georgia Middle- 
man for the promo single. As with the Kid 
Rock tracks, the two versions of Foster's song 
are too similar to be tracked separately. 

KEEPIN' BUSY: Just as his "Gimme the Light" 
escalated following the servicing of a video, 
Sean Paul's second single from Dutty Rock, 
"Get Busy." also surges after the Little X- 
directed video is sennced to BET. MTV. and 
other outlets. "Busy " bows on 1 lot R&B/Hip- 
Hop Singles & Tracks at No. 64 and enters Hot 
R&B/Hip-Hop Singles Sales early at No. 34 as 
a result of street-date violations. Of the five sin- 
gles Paul has placed on the former list. "Busy" 
is his highest start to date. 

RETURNING RAIN: "Through the Rain" by 
Mariah Carey is poised to re-enter The Hot 
100 next issue, as a CD-single of the track 
reached retail Feb. 4. With a generously sug- 
gested list price (SI .99) and Ms. Carey's loyal 
legion of fans — some of whom feel com- 
pelled to buy multiple copies — "Rain" will 
likely have the largest .sales sum we've seen 
in months. It peaked at No. 81 last month as 
an airplay-only track and spent six weeks on 
the chart, falling off last issue. 
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33 


84 


79 


80 




U COOL J 10 

OiFJAWCK};i)-'n.'MB 'TT«i|9ei 


2 


34 


28 


24 




TIM MCORAW A ' Tin Mc6m» And Iha Dancahall Doctors 

CURB TBJIB '1 11 mi 




8S 


78 


73 




ANDREA BOCELLI A SentitneBBle 


12 


3S 


32 


33 




JAY-Z A ' The Blueprint 2: The Gift And The Cuise 

ROC AdliALDEFJAUaSUarilOJMIIIISBaillsai 


1 


86 


88 


69 




UL' ROMEO GantaTina 

r)r)V)lGLiWa .UNIVERSAL t6X»iEM<)G|]Z!«|)99Bl 


33 


16 


29 


25 




ELVIS PRESLEY A ' Elvis: 30 «1 Hiu 


1 


87 


86 


79 




VANESSA CARLTON A Be Net Nobody 5 

Aai^49JUl,ATERSC0P( M9MC0I 


37 


35 


36 


AUDIOSLAVE • Audieslave 


7 


o 


105 


123 




mHEATSEEKER IMPACT m 

JOE NICHOLS Man With A Memory 88 

iiVf,'f^r.ai sr,,;i|. iToa', 1 1 "H. 17 Ml [Hi 


38 


30 


32 




ELTON JOHN A Greatest Hits 1970-2002 

ROCRt).V)\'£W4)|,)jM[(I4 9» i 


12 


€3 


91 


91 




V* PACESETTER ;Vt 

SEAN PAUL Dutly Rock 

1 HARQ.VP ATIAWDC KSITlA/j 4 9* )3 9il 


26 


o 






GLEN CAMPBELL All Ttie Bnt 

CAPITJliN&SHV1Ll.litlS1BlianC3) 


89 


o 


1121162 




SOUNDTRACK • A Walk To Remember 


34 


40 


3J 37 




MARIAH CAREY A Cbamibracelel 

V<U\ARC.|SlA)«L'tE14C)')DJMe<)Z9K')t)BI 


3 


o 






AL GREEN The Love Song Collection 

Ht--tt PiGHT iUFFaDJ-.taPIICtlllMCDi 


91 


41 


3fc 3J 




FAITH HILL A ' Cry 


1 


92 


81 


92 




SOUNDTRACK • Uzzie McGulre 

eiENA VISTA f.-.'i 1 V.f.LT OlSMEV .'i »COl 


61 


42 


37 45 




QUEENS OF THE STONE AGE • Songs For The Deal 


17 


93 


77 


63 


'■i>t 


THE USED TiMUsni 

HEPRtSf MWJWARWERBBOS 'MNCOIIMl 


63 


43 


42 


41 




SNOOP DOGG • Paid The Cos) To Be Da BoSS 


12 


94 


94 


81 




ALAN JACKSON A' Dri¥e 

iBiSM ■ ■<i^am^ 


1 


44 


40 

38 


42 

38 




TOBY KEITH A ' Unleashed 

-iREiW.ijS'S lWMI)mRSCOPf<))9»)»9il 


1 


95 


82 


77 




COMMON Electric Circus 

MCAI!JIH-(1*»CCII 


47 


45 


KENNY CHESNEY A ' No Shoes. No Shin. No Preblenis 1 


1 




107 


111 




l*f HEATSEEKER IMPACT m 

SMILEZ & SOUTHSTAR Crash The Psity 96 

AR' STDIRICT :1GX. 1)1 SB'TSC lH] 


46 


44 


49 




CHEVELLE* Wander Whel's Nest 14 

EPICIBI9) iCO) 


o 


47 


41 


44 




SIMPLE PLAN No Pads. No Halmels...Jusl Balls 

l,v,»«.),j..-. J»119BII«) 


41 


97 


49 






SOLANGE Solo Star 

hlUBtC t^TDRTQ CULUWBIA )I£)SACRG 19 IBEB CDl 


49 


€9 


56 


57 


JAHEIMa Still GhKto 

• - ' ■->-.L..tT.in.tl:.. 


6 


98 


85 


83 




FLEETWOOD MAC A The Mry Beat Of Ftaalweod Mee 


12 



48 
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DAVID GRAY 

ATanCAUIM'RMCitlMCDl 



A New Day Al MidnigM 



KIDZ BOP KIDS • 



KMia«p2 



BEE GEES A 



TMr GraatM Hlt>~TlM Rannl 



SOUNDTRACK • 

WAIT ois'4ti narw 111 N cDi 



Diiney'sUtoaiSltteb 



MICHELLE BRANCH A 



Tli« SpUN Room 



SYLEENA JOHNSON 

JIVE J»3i7□^^^il^ M 17 311 [HI 



CMpler 2: The Voico 



TORI AMOS* 



JACK JOHNSON A 



Bruslifjro Fairytalis 



BARBRA STREISAND • 

C0LUV1B A «l!: r=:i ; M ECIIST 



TONI BRAXTON • 



More Then A Woman 



BON JOVI • 



BoMiee 



MICHAEL W. SMITH I 



Wonhip Again 



TONY BENNETT & K.D. LANG « 

«fUCE.[,vaiA86;3iCHG llISIBl'KBI 



AWoodedulWorld 



VARIOUS ARTISTS 

EMI CA^j ^AjjuCE.ST w'.m smWUKWiUm CL 




ALISON KRAUSS + UNION STATION i 



HEATHER HEADLEY 

iiM'Uni 



ThielaWlwlAn 



120 


100 


94 


18 


121 


101 


87 




122 


106 


106 


■ 


123 


102 


117 


2» 


124 


111 


96 





BOND 



FIELD MOB 

u»iiic6i-|iincoi 



From Tha Roota To Tka Toota 



VARIOUS ARTISTS 

OREAMWOMS «W]lr.1MIIN3aiPE lIl.MIIMt 



Swizi Beatz Prtsants G.H.E.TJ,0. Storias 



MUDVAYNE 
SOUNDTRACK • 



The End Of All Things To Coma 



DIANA KRAU • 



VARIOUS ARTISTS • 

EPIC iriA;.i',u..i-.'iiLA jM',Eii-;*LtiLj»ii.»:sci' 



Totally Country Vol.2 



DAVE MATTHEWS BAND A' 



Binteil Stufl 




504BOYZ 

ItEWHOLiMIT.-UNIVfRMlMtinZVhUIGdlWUK 



SYSTEM OF A DOWN A ' 

iMtniLJ', : jL.-'.iisisinw.'CiiGiiiailQnum 



Tniclty 



SE ETHER 



KEITH URBAN • 

CAPITCL ■ ■ • . - 

JOSH GROBAN " 



Joih Groban In Coacari 



INDIA.ARIE • 
VARIOUS ARTISTS • 



Voyage To Iniia 



IWonhip: A Total Worthiii Eiporionca 



KELLY ROWLAND • 

MUSIC. UB;i4CHtlilJ«tai(!BP 



Simply Doap 



GARY ALLAN • 



Alri|M6iiy 



TRINA 

8Uf-N-SllOf«L*NTlCO}17'i*6(l1«'"» 



Diamond Princns 



GEORGE STRAIT • 



Tb« Road Loh Travoled 



EVE« 



YANNI 



IDtVBMe HERrTABE iilM CDI 



Uhimata Yanni 



ERASURE 

MUT(4i3i- iiraic 



Othor Pooplo's Song* 



TRACE ADKINS • 



LIL' FLIP A 

5i:.j»HUL3LiDiOiLUMamigiriCTe(7«Ean» 



Undigronnd Lagend 



NEW I 



SOUNDTRACK 

HQLinvaoi] imaitijiLL 



DalivarUsFrom Eva 



PHILLIPS, CRAIG AND DEAN 

S»nf>owtiti3ii;NCDi[H] 



Lei Your Glory Fall 



FAT JOE 

TWanSOUADATLANTICB] 



Loyalty 
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JOHNNY CASH 

AVtER CAkilOST HIGinVAV OKQ]S*.'UWf IHttCOl 


American l\^. The Men Comes Arounil 


70 


ll2S 


122 




DAVE MATTHEWS BAND • 

BAAIA RACSnCA UIHRAIG ai SB COI 


Live At Folaom FioM Boulder Colorado 


» 


Il29 


116 




BRUCE SPRINGSTEEN A' 


Tlie Risiag 


1 


Ill7 


115 




U2 

lIlAMIimKI/IOJM&INnUCfiPEllimiiail 


T1nBtatOf1990'2l)m 


34 


ll3S 


12S 




BECK 

MCCEfKN «I33UlNTEflSCM (ia ■ CO) 


Sea CJiango 


8 


llS2 


129 




NEXT 

jaaituMGiiiMiini 


Tka Nam Epiaode 


120 


Il33 


125 




SUSAN TEDESCHI 

TtM-CMLmWAKTEWlStt'.WCDllH) 


Wilt For Me 


91 


Il38 


118 




SOUNDTRACK 

POC A'FTLLA.T1EtJAMaU2aiMDJMGIt]M1tMI 


Paid In Full 


53 


Il37 


138 




SOUNDTRACK • 


Tha Lord Of Tka Ringa: Tha Fallowahlp Of Tha Ring 


29 


ll4S 


131 




NICKELBACK A' 

RaAOHUVlNER EIHKXIJMG 1 1 2 n H 9>l 


Silver Side Up 


2 


Il41 


152 




SOUNDTRACK 

UM AOWMTEMCOPE IISH CO) 


Spirit Slallion Of The Cimarroa 


40 



MMCMANKLIN* 

sDsn CENTnc 7teii icuba 1 1 < .m 



TTie Rebirth Of Kirk Franklin 



TRICK DADDY • 
FLOETRY 

DREAWWOncS eSSIJ'INTflSCOftJlt.SB COI 



TlHiBlMMav 



BENZINO 

SUBBf NDfRSlfrTBASap.tEG III H EDl 



AARON LINES 

- -Ml. : mWiKlGhis 

GEORGE STRAlf ~ 



PHIL COLLINS 



Living Out Loud 



Tha Bait 01 Goorge Strait 2Mi CeMury Uatitrs Tka Mlllaaniun Callaction 



TtatHy 




THE EXIES 

MRisMA laoavmB*. is w coi [hi 



NAPPY ROOTS A 

- h I-,;- AG 



MARK WILLS 



Watarmalon, Chicken & Griti 
Greatest Hits 



LINKIN PARK A 

WARNER BROS ««»r TIHCO) 



[Reanimalion] 



KYLIE MINOGUE A 



SOUNDTRACK 

HtL.'sVuUll ■(.:3MillMCti 

AEROSMITH A 



Swaet Home Alabama 



0, Yeahi Ultimaia Aaronnltli Hits 



PEARL JAM • 

iPiciita-iiaii:t 



K-a & jojo 

MUllSHTOtNCOl 



GERALD LEVERT 

ElflCniAUTKfEGIIia'lini 

MtCHAEL W. SMITH A 

it'jMcv -ID.'; ;i:MBAir ■* i.'^i 



The G Spot 



Worship 



P.O.D. A' 

ATlAWnCPHyAiOd' 



Sstellile 



TAUB KWEU 

ajuucue ii3»4r,'M»[itaci» 



QuelHy 



TRANSPLANTS 

HtUUT HMT tPtTAPH 



Tratiiplanti 



LUDACRIS A ' 



LED ZEPPELIN Early Days ft Lattar Day*: The Best Of Led Zeppelin Volume One And Two 
ATLANTIC nia'AG nin coi 



CRAIG DAVID • 



Slicker Than Your Average 



SOUNDTRACK 

msiw iinaaiMB* ill Httm 



Dnuiiliae 



SHAKIRA A 

sowv DISCOS BHii'i' at Efl:[: 



TRAPT 

i,vAnhF>f3ncs iemit2)iaii[N| 
MERCYME 



Trapt 



ti.MCATimvi'ORDSeilBVfAilMERBAOS 11>WCDi 



Spoken For 



JIMMY EAT WORLD A 



Jimmy Eat World 



31 



Coyote Ugly: More Matic From Coyoto Ugly I 1 44 I 



145 


132 


130 




STONE SOUR 

AOACftJNNLH IIUE&'IDJMG i is 31 C0> 


Stone Sour 


46 


(ZD 


151 






DIAMOND RIO 

AHI51A ^AS»f.'llU STW REG III leiTM 


Completoly 


23 


147 


72 






MANNHEIM STEAMROLLER 

AMERICAN SRAMAPHONE lU ll«N COI 


Romantic Melodies 


72 


14« 


118 


102 




NEW FOUND GLORY* 

DRivE-TkRj tUCa -i iei:Ei 


Sticka and Stwtat 


4 


149 


MH 






TAPROOT 

vEivEi fAMwiRAiuHTicBiai/Aaninaii 


Walcoma 


17 


150 




142 




AMERIE 

■ it .OLjv'iiAsiiM :nl n;n ta;a 


All 1 Hava 


9 



VARIOUS ARTISTS A 

SCSI usr.'r=isai.;F/ roviEA jiJn,ipicm»EIVH«l 



BARRY MANILOW A 



UHimata Manilow 



CHARLOTTE CHURCH 

CC.UVaiilRi^CRG IIBHEQCIII 



Prelude: Tke Best Of Cherlotte Chirch 



DAVID BOWIE 

tviiimviRGi'.iiasicti) 



VARIOUS ARTISTS 



Pure Ws Love: Tha «1 Hits 



THE FLAMING UPS 



Yoshimi Battles The Pink Robots 



Juslisen (Just Listen) 



UNWRITTEN LAW 



Music In High Places 
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Billboard TOP BLUES ALBUMS 
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lASTWEEK 




Salsi dsta compiled by • • 

NiplQpn 

SoundScan 

ARTIST [MPRINT & NUMHER.'DISTRlBUTlNG LABEL Title 




1 




NUMBER 1 ■ 11 W«HsAlNunijer I 

SUSAN TEDESCHI Wail For Ms 




2 




STEVIE RAV VAUGHAM AND DOUBLE TROUBLE Itt bscnill SUie Rl| linUt Arid Doullll Tioubii 


^\ 


3 




DELBERT MCCLINTON 


Room To Breathe 


4 




SONNY LANDRETH 


The Road We're On 


5 


7 




WILLIE CLAYTON 


Last Man Standing 












6 


12 




ETTA JAMES & THE ROOTS BAND Bufflin' Down The House 


7 


8 




SHEMEKIA COPELAND 


Talking To Siransers 


8 


11 




TYRONE DAVIS 


Love Line 


9 


5 




VARIOUS ARTISTS 


Cniclsl Guitar Blues 


<E> 




MARK SELBY 


Dirt 


11 


13 




JEFF PITCHELL 


Heavy Miner 




6 




VARIOUS ARTISTS 


Crucial Harmonica Blues 








VARIOUS ARTISTS 


Now This Is What We Call Blues Vol. 420 


14 


15 




LITTLE MILTON 


Guitar Man 




4 




JOE BONAMASSA 


So It's Like That 
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IS 


Bi board TOP 














LASTWEEK 




Sales data camplled by A # 

i> Nielsen 
SoundScan 

ARTIST I'/PCINT&NUMBER/DiSTRieUTING LABEL Title 


\r ■■ 


1 




NUMBER 1 1Z WeoisAtNunberi 
SEAN PAUL DuttyRock 




2 




SHAGGY* 


Lucky Day 




3 




BEENIE MAN 


Tropical Storm 












4 


4 




VARIOUS ARTISTS 


Reggae Gold 2002 


5 


5 




BOB MARLEY AND THE WAILERS Legend (Deluxe Edition) 




6 




VARIOUS ARTISTS 


Ragga Dancehall Anthems 2002 




14 




VARIOUS ARTISTS 


Diwali: Greensleeves Rhythm Album #27 












8 


9 




VARIOUS ARTISTS 


Reggae Pulse: The Heartbeat Of Jamaica 


9 


10 




SHAGGY 


Mr Lover Lover (The Best Of Shaggy ..Part 1) 


10 


13 




VARIOUS ARTISTS 


Strictly The Best Vol 29 


11 


8 




SIZZLA 


Da Real Thing 


12 


7 




LUCIANO 


Serve Jah 


13 


11 




VARIOUS ARTISTS 


Strictly The Best Vol. 30 


(D 




SHABBA RANKS 

I'- .ij'l-.'! 


Greatest Hits 


15 


12 




DAMIAN "JR. GONG" MARLEY 


Halfway Tree 
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Ssl«s data compitod bv A • 

i> Nielsen 

SoundScan 

ARTIST IMP»INT4MuMBER^DISTRiauTINGLABEL Title 






.•: NUMBER 1 . i w... 4i n.ma«- 1 
RYCOOOER MANUEL CALBAN Msmbo Sinuendo 








SOUNDTRACK Frida 




3 




THE CHIEFTAINS Down The Old Plank Road/Tlie Nashville Sessions 




2 




BAHA MEN Greatest Movie Nils 




5 




CIRQUE DU SOLEIL Varakai 


4 




ISRAEL KAMAKAWIWO'OLE Alone In li World 


■ 






SOUNDTRACK Amelia 








SINEAD O'CONNOR Sean NosNua 






SOUNDTRACK Monsoon Wedding 






YOUSSOU N'DOUR Nothing's In Vain 




VARIOUS ARTISTS Nov« Sounds 01 Braiil 


11 




VARIOUS ARTISTS Red Hot « Riol-Music & Spiiil 


■ 


10 




ORCHESTRA BAOBAB Specialist In All Styles 




12 




CESARIA EVORA Th< Viiy Best Of Cosaria Evori 








HABIB KOITE & BAMAOA Bare 
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ARTIST MPRINT & MJMBER.'D'STRiaUTING iJVBEt Title 
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Ml ir^RPP 1 .'MOT ^MOT nPRI IT 1 WooV Ar Nnmhor 1 








STEVEN CURTIS CHAPMAN i All About Love 


w 






BILL & GLORIA GAITHER AND THEIR HOMECOMING FRIENDS '^^PRirirMc i.Fn i ■■c^iia'.' Heaven 


o 






BILL & GLORIA GAITHER AND THEIR HOMECOMING FRIENDS jp^i'jg t-x^'^ fHit:)- jhoam Goinq Home 


4 


1 


1 




VARIOUS ARTISTS iiMt mu zt'OKC't-ut Wor^ip TogeUier 1 Could Sing Of Vour Love Forever 




3 


3 




MICHAEL W. SMITH • =if j'jiDf, •ai7»M.ivirfM Worship Aoain 


■ 


2 


2 




VARIOUS ARTISTS emi tuq f^tS'iiDEMiWDROsPifwcrt'STfiiWOFiRAT wow Hits 2003 


w 








S GREATEST GAINER S 


6 


6 




VARIOUS ARTISTS a '.'{gs'v^iwtimel'e Sonas 4 Worshio — Shout To The Lord 


a 


4 


1 




VARIOUS ARTISTS • - ; -.vorr! cjas iWorship: A Total Worship Esperience 








DUN 1 IDC ("DAIf^ AKin r^CArU a.cnr.,, >LTo rL.fiiin>i:T lul 1 Hi Vniir ninru Call 


7 


8 




KIRK FRANKLIN • ■■ f .-^ : i.i'pflc. 3£st The Rebirth Of Kirk Franklin 


11 


5 


5 








10 


10 




P.O.D. * J - ' .1.1 CLiftB Satellrte 


13 


9 


7 




MERCYME : ;i;'.".vifiicATi[;'S5 fdjif-v^^sn ci/Bs Spoken For 


<D 






AARON NEVILLE iia.i'vm g3sp£i;mi i:k3iidamt Believe 


IS 


11 


12 




MERCYME* '. itniwrFfn: iRR fm Almost There 


16 


8 


9 




mv.riuLc nuKL'crviMiN i^Aisnw ^utCHOHWrn |N| woven a spun 


17 


12 


11 




IICPMflllCF .L.<».-ur.En>-.T Ctanlau riimhlall 

Llrcnv^UOC . ii • .' LHljTOA.'iT dlaniCf wlimulnll 


18 


14 


15 




RANDY TRAVIS . .(■BWAt'.in ends >ujiW3Ho cuhb Rise And Shine 


(D 


15 


16 




MARY MARY '.'t'jKiTVBJ!T3'iwiiD-iius8 Incredible 


20 


16 


18 




JUnN K Kcc & NcW Lire uENiTr i&Db*ft}viDEKT (H] diesseu by Association 


T) 


17 


17 




FRPn HAMMnNr) II-. (iiii> DDr-viiiiiii CiMtak Thnu Thinnv Pni fhanlnr 1 


22 


13 


13 




JulVira :.F-=- !.'. .1:'- -n:',T All litB lime In Ine World 


m 


19 


19 




WAI kPB A TMF 1 nVF PFI 1 nUUCMIP rDIKAnP TUniB < lor, ivn ni i.ii<.t ihi FMiuh Mail I)' 1 iifs At R>rfln Tiiu Miitir Hill 




20 


21 




YOLANDA ADAMS • u!(iuqn«-Lv:ii)u cuhd Believe 




22 


20 




VARIOLIS ARTISTS oei'^rity jaiNosiMi jC£i>(l cdi^'choncj.'i' Bishop TO. Jakes Presents: God's Leading Ladies 




33 


31 




TRIN-I-TEE 5; 7 e nn: ^ci^'n c£>.fFiic laaaPiov^Ev: The Kiss 


27 


23 


22 




THIRD DAY • m ■ .^■-.'■Rn'. hf';: Come Toaether 


28 


24 


23 




RELIENT K '-''tImi The Anatomy 01 The Tongue In Cheek 


(© 


29 


27 




STEVEN CURTIS CHAPMAN • ■.ntnitrrkv tmr>.(t«n*M Declaration 


30 


25 


26 




SIXPENCE NONE THE RICHER scjint cusS'IEpbise •mhw^fd cjrb Divine Discontent 


31 


26 


24 




AMY GRANT . ■ ■ .1;, ^?tiv»oho cl^h LeQacv...HviTins & Faith 


© 


31 


28 




i«:3i(jr>jc3... .. .iiH] It diones 


33 


21 






Rll 1 & Ti) r^Rt A Ti AITHFP AMH THPIR MOMPrnUIMH ERIEMnC na-j- ^-i 'i -I'lru-anLi- (itid RIaci Aibhm-b' Inia fnun C»iiMtfii» Hall 
DILL or ULL^niM vjMi 1 ncn Alvu 1 ncin n^^ivic^v^nriirfo micniua S'n.'j r*ii.iF it kZH^ffvu\ uee Dim HnwnceH uw nutii ifOrnviiis naii 
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^ir^CDIChir^C^IIADTCT --. ... Cab 1 in' CihaI 

ULU i^KitnJUiuUAKiti --i. reeiin rine< 


35 


27 


30 




KUTLESS - |H] Kutle&s 








DORINDA CLARK-COLE sssPoariTHic ftau.f«tovlO(^T IN] Dofinda Clark-Cole 








WOMEN OF FAITH , ^r. ,R7=.m=Q ^.ipb Boundless Love 


38 


18 






BILL & GLORIA GAITMER AND THEIR HOfVlECOMING FRIENDS vf.t.z-^.>,^.^w\z^f>^\- Lei FreedDfli Ring: live From Carnegie H^ll 


39 


32 


32 




POINT OF GRACE . .1 . .'.u Girls Of Grace 


Gi) 






KAREN CLARK-SHEARD l - icl: ; .. c . l^. ,ui-s 2nd Ctisnce 
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1 


1 




KIRK FRANKLIN • Gcspc ccrjiAic nte: mm The Rebirth Of Kifti Franklin 


0 






- HOT SHOT DEBUT ■ 






AARON NEVILLE tehiumi iiiiGosf-i Believe 


€> 






DARWIN HOBBS Lr^mosPti jrass IMI Broken 


4 


2 


2 




MARY MARY ■ . ii/Bin ai'i'.^T, Incredible 




4 


9 




SMOKIE NORFUL n .jpfi |h| 1 Need You Now 


« 


3 


4 




JOHN P. KEE & NEW LIFE . - |H| Blesseil By A^^sociation 




S 


3 




FRED HAMMOND Soeak Those Things POL Chapter 3 


8 


6 


5 




HEZEKIAH WALKER i THE LOVE FELLOWSHIP CRJSADE CHOIR ,i> r.ii:n.;Duii |M FanWIv Affair II: Lve Al Radio City Music Hall 




7 


7 




YOLANDA ADAMS • ' Baliove 




8 


6 




VARIOUS ARTISTS . i:. >^rui sD^pti Bishop TD. Jakot Prounts; God's Leading Ladies 


w 


9 


8 




SHEKINAH GLORY MINISTRY iinueuni IHI Praise Is What 1 Do 


<E> 








S GREATEST OAJNER >S' 


14 


13 




TRIN-ITEE 5:7 . ..m.: rii./sa Tile Kiss 


13 


13 


12 




JUANITA BYNUM |H) Behind The Veil: Morninq Glory 2 


14 


11 


15 




lPONALD LAWRENCE 8, THE TRI CITY SINGERS C'.siWTOSlMO'W SDS>SL [HI Go Gel Your Life Back 


IS 


10 


1 1 




GEORGIA MASS CHOIR 1 Owe You The Praise 


<E> 


15 


16 




VARIOUS ARTISTS • f . WDW Gospel 2002 


<t) 


22 


22 




DORINDA CLARK COLE :f ..f- lal Dorinda Clark.Cole 


<D 


IS 


14 




KAREN CLARK-SHEARD FiE. tfuiffh .[i 2nd Chance 


19 


17 


18 




DOUG & MELVIN WILLIAMS Bi»r«8!ii»> -Oi v» jifj Ouets 


20 


16 


17 




DOrriE PEOPLES . a .ri oj.i Churchin' With Dottie 


21 


12 


10 




THE BLIND BOYS OF ALABAMA H^m-mnra-.-n; im HiohetGround 


22 


19 


20 




DEITRICK HADDON i i -.oiMt™* lostAndFound 


® 


26 






VARIOUS ARTISTS ;j:i...jM^ Veritv Piosents Gospel Greats Vol. 10: Sonas of Triumph 


24 


21 


21 




LUTHER BARNES • jtiu -.i i-ts/i Coma Hr WlUl Me 


25 


23 


24 




MARVIN SAPP ip.'oniin^ai im 1 Believe 


26 


20 


23 




MAURETTE BROWN CLARK >i. ioin. hot ... i BvHisGiaco 


27 


24 


25 




DR. ED MONTGOMERY PRESENTS MARK TAYLOR AND ALC •• lont MlnaElMliMil* 


28 


26 






DOUGWILLIAMS . . < ,„,m;..a n WkmMarayfiMadMa 


® 






KEITH "WONDERBOY" JOHNSON & THE SPIRITUAL VOICES «nF,3 .. :« -tiFii imi SaodARwrival 


30 


25 


26 




MICHELLE WILLIAMS ■■ ... r HeaitToYours 


31 


36 


33 




BISHOP TD. JAKES , ::^ v Woman Thou All Loosed: Wotshif 2002— Run To Tile Water... The River Within 


32 


39 


37 




THE CANTON SPIRITUALS .fii .»a ihi Walking By Faith 








DR. CHARLES G. HAYES & THE COSMOPOLITAN WARRIORS m„ Rise & Sing Forever 


34 


29 


27 




THE SHEPHERDS f^ .f Trilogy: Uve In Augusta. GA 


® 






PASTOR KEITH SMITH ...ri. « . Old Time Churchin': let's Have Church 


36 


32 


36 




TONEX .-IHI 02 


37 


34 


39 




YOLANDA ADAMS . ■ : ftA bMs t£& The Experience 


38 


27 


31 




ISRAEL AND NEW BREED iMEGRir«G3SPEiim»pic fleal 


39 


30 


28 




JEFF MAJORS . F .-iicaFii SaciedJYou 


€E) 






NORMAN HUTCHINS ii IHI Nobody But You 



P Albtimt with th« g'a*i«t< ulat gi 

bo\ Indicales alhum't muni-platini 
ilMi>lti-Plilin<a) *Ast«risk iivliciiai LP 



tslGoldl ARIAA cirniFiciilion loi r 
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. ... ^ ™ . . . .... . n f r- ^. — — , ., 1... , 1 iL J 1 — ii„. — I. — .1 u rui ..J.--. . . ii„. — L.. .^u- ir. wn wiiii n MadiB. Inc , Bid Nialsan SoundScan. Inc AJ r^hla r?Mr«»i) 



s waek. • RecorOing Incfusirv Assn Of Ani«ricB (RIAAI canificBlion lo/ n«t thipmtni of SOOJXIO album ui 
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Sales data compil9d by 1L» 

• « Nielsen 

. SoundScan ^ , 
ARTIST Title 
IMPRINT & NUMBER/DISTRIBUTING LABEL 




6 


6 




NIIMRFP 1 2 Weeks At Number 1 
DIXIE CHFCKS Wide Open Spaces 

'.■i:.>._'/:NTMlMSCS-r MiSMi'lU.E. 'IWta''*! [H| 




— 

7 


7 




DIXIE CHICKS Fly 

'-t;;viMh'j' fiei'ii ^nNy LNASW.-iiifi itiMiaiBsii 








rtDI AV A Dar»kir*ac 

(.ULUrLAT A raracnutes 






3 




sUUnlDlKACK 4 u Brothsr, witere Art inour 

.r r f I'-.'- ■■■ Ml- -• ■■■■ jJ'.'ii I'iifi'"? Wi 




,4 


18 




EST GAINtr- 

SHANIA TWAIN Come On Over 


\ 




2 




THE BEATLES A' 1 






5 




BOB SEGER ft THE SILVER BULLET BAND A' Gre atett Hits 






21 




VARIOUS ARTISTS A' Songj 4 Viforship - Shout To The Lord 

i\lE6fin>)iaOliTIMf Uff (19 91 ::E 


\ 




4 




GOOD CHARLOTTE • Good ChaHotte 

f;*YliOhl|<*«i,thC ■H»«fQCDi|ll| 






15 




KIP ROCK ^ Devil wttnout A vauie 






10 




LINKIN PARK A^ [Hybrid Theory] 








* HOT SHOT DEBUT * 

VARIOUS ARTISTS Fworitt Lom Sona From Tht Slow Um CoUfction 










EMINEM A' The Marshall Mathers LP 






1 3 




RASCAL FLATTS A Rascal Flatts 

.•r r -TRFf fs:!! wOltrWOTO IIISB'UBiIMI 


•4 


\^ 






TIM MCGRAW A^ Grttstest Hits 

r-i!i .vH 18MI 






16 




DISTURBED A' The Sickness 

:irjh::i-.\iB hc:is hi 'm !t wiImI 




1 '.6 


19 




AC/DC ^" Back In Black 

{*STVrt5l sjiiS'it'S insnTBi 




5 


1 




BEE GEES A One Night Only 




15 


12 




KENNY CHESNEY A^ Gr«atest Hits 


0 


22 


20 




PHIL COLLINS A' ...Hits 

!p1i:e I'lL'Jt (.'LjirniCsiiaM irc»'t'9ii 




19 


14 




SOUNDTRACK a' Coyote Ugly 




27 


31 




CELINE DION a' All The Way...A Decade Of Song 


i 


34 


39 




BON JOVI # ' Slippery When Wet 




23 


22 




CREED Human Clay 

J, so-jjp ixAr ' ijfcij «■ 


25 


25 


27 




METALLICA ^ ' Metailka 


26 


28 


33 




AL GREEN A Greatest Hits 


20 


26 




BOB MARLEY AND THE WAILERS ^ ' Legend 


■ 


24 


25 




PINK FLOYD Dark Side Of The Moon 


29 

1 

i 

2 

1 

J 


42 






TKTtMnATIMS TVBHiOfThiTmpbtimlMCiminThtlMmiuii 


18 


17 




JAMES TAYLOR Greatest Hits 


2. 


23 




EMINEM A' The Slim Shady LP 


39 

id 


47 




BON JOVI A'' Cross Road 




29 




ENYA A' Paint The Sky With Stars - The Best Of Enya 

HtPRlD£^«?'■.^*S^fF B«5 il.'li I8*i 


1 


32 


35 




DEF LEPPARD A' Vault - Greatest Hits 1980-1995 


1 




28 




HANK WILLIAMS JR. A' Greatest Hits, Vol. 1 


6 


45 


43 




AC/ DC a' Live 

!AsnS-:SI9;jl5iUG I11»1TMI 








JENNIFER LOPEZ A' J.Lo 

I'-ZtMtfi l129SEa'1Rtei 


a 

i 
i 






2PAC A^ Greatest Hits 


50 


48 




SANTANA Supernatural 


33 


34 




ENYA A*^ A Day Without Rain 


\ 


- 
38 






JOHNNY CASH A 16 Biggest Hits 


\ 
M 
j 


— 
44 


32 




C&ITM Mil 1 A ' Rraatha 

.■-i^fSEf ijitr.S KiSK^lUll <r373'i"*HN lUSHSSai 


40 


42 






34 


30 






47 


49 




POISON A Greatest Hits 1986-1996 


4< 
47 






CAT STEVENS A' Cat Stevens Greatest Hits 






THEJAOCSONS TWbstO(1htJKkw&2(WiCtntinKBtvincMikniw 

Mprorti imjM'UMk; i£«'1] *ei 


48 






QUEEN A Greatest Hits 


! 


'■ 






FRANK SINATRA Ctauk Sinitra: Hit Gnat Ptrfermancti 1953-19M 




49 


41 




ZZ TOP A Greatest Hits 
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ARTIST Title 
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LAST WEEK 1 


< 




Sales data compiled by iL« , 

i> Nielsen 

ARTIST SoundScan 
IMPRINT & NUMBER/OISTRieuTING LABEL 




3 


4 




_ ',U[.'be=';c-'?e;"E:tg;.i'.':F 

SYLEENA JOHNSON 


1 WeekAtNum&B-l 
Chapter 2: The Voice 




1 


2 




- y - NuPi'SER 1 ■ G^tEATEST GAINER _ ' am^.ttir.f 

so CENT Guess Who's Back? 

CllPJOir !16!BCElHHI 










PHILLIPS. CRAIO AND DEAN 


Let Your Glory Fall 




2 






1 II lOM JL THP PACT CinF ROV7 Kinnc Of f*nink 






















5 


7 




THE EXIES 


Inertia 










ERASURE Other People's Songs 

Willi a'se- ixi'n'jj 




7 


12 




TRAPT^_ u-ai n«-. 


Trapt 




3 






MANNHEIM STEAMROLLER Romantic Melodies 




6 


10 




NICHOLE NORDEMAN 


Woven & Spun 




4 


3 




SUSAN TEDESCHl Wait For Me 

■ ,M'_ -.^aiilHl 




14 


19 




RA 


From One 




9 




TRANSPLANTS Transplants 








DARWIN HOBBS 


Broken 




5 






UNWRITTEN LAW Music In High Places 




19 


26 




THE ALL'AMEmCAN REJECTS Ttw AII Aitwiicaii Rejects 




6 


4 




LOUIE DEVrrO N.YC. Underground Party 5 




8 


6 




DASHBOARD CONFESSIONAL 


MTV Unplugged V 2.0 




13 


16 




THE ALL-AMERICAN REJECTS The AllAmerican Rejects 

3MG»Lrj5H.i:.:j,CD,(Hl 


[io] 


26 


45 




SMOKIE NORFUL 


1 Need You Now 




8 


6 




DASHBOARD CONFESSIONAL MTV Unplugged V 2.0 

- , , |H| 




12 


9 




TAKING BACK SUNDAY 


Tell All Your Friends 




9 


8 




TAKING BACK SUNDAY Tell All Your Friends 

.■I -■ ikI 




4 


8 




LOS BUKIS ^ ^ 


30 Inolvidables 




10 


11 




JIM xmn A M WrMiij indamml Fmin WWE IMeji ISoviMl 

iLV.Hi EBIinOCM I2IWC0^ 




10 


11 




BREAKING BENJAMIN 


Saturate 










LOOSE FUR Loose Fur 




23 


24 




JOHN P. KEE & NEW LIFE Blessed By Association 

■- ,■ ■! Sfi':' Jti 




14 


13 




NICKEL CREEK This Side 


m 




13 




JUANES 


Un Dia Normal 




15 


12 




THE STREETS Original Pirate Material 




14 




OPERA BABES ^ ^ 


Beyond Imagination 




11 


5 




INTERPOL Turn On The Bright Lights 

MMiDMHi- ItXCDiIHI 




22 


22 




EMERSON DRIVE 

-r-,'i'.'/,-Fi. ...Ill,- iwi'IlVttfiSCOPf IS« 


Emerson Drive 


Ql2 


10 




SUGARCULT Start Statk 

i.LTlKlATUMO?«Cll'UnMlS «ll»CO[IH| 




13 


21 




INDUSTRIA DEL AMOR 


30 Inohridables 




21 


24 




SHEKINAHGtORV MINISTRY Praise Is What 1 Do 
iiMiM^Mini oijetijMllil 








LOOSE FUR 


Loose Fur 




18 


15 




INSANE CLOWN POSSE The Wraith: Shangri-La 

PGyCf.lPnrHlCPlWlMltVIEHA 119 5B a 




18 


17 




RICARDO ARJONA 


Santo Pecado 




23 


22 




DA HEADBUSSAZ Dat's How It Happen To'm 

iF.MVPIiC'l.-E Wir.3S »]Uin»TLfVtL ililS DW 










GROOVE ARMADA 

. .L i_t. 'O ! :.'^aa -t WCd 


Lovebox 




17 


17 




EVA CASSIDY InMgine 


m 


20 


18 




THE STREETS Original PIrat* Material 




19 


21 




DEFAULT • The Fallout 

ivr rji; .r ■« cdlHl 




^6 


25 






lari)M>llia«U>a|llaillil 




16 






THE SEA AND CAKE One Bedroom 

T'lniL, ji:.:if' Kmt- 116M :n' 




15 


5 




INTERPOL Turn On Tha Bright Lights 




20 


14 




ROYCE DA 5'9" Rock City 

liAMI III (Hi PaM WT.fOCH liBMCOlim 




16 


16 




KELLY OSBOURNE 

(?CB6iID nSMEOCDl 


Shut Up 




25 


18 




BUCK HOWDY Skidaddlel 

PR*-Blf Dlir.W i(! jtllOlIMl 




3S 


49 




INDIA '~ Latin Songbird: Mi Alma Y Corazon 








JESSE MAUN Tha Fine Art Of Self Destruction 

PPUM15 jt.i-:« nj«o:ilMl 




31 


41 




JASpN MRAZ Waiting For My Rockat To Come 




28 


27 




KHIA FEATURING DSD • Thug Missel 

uipryDcvifi ."..riiApuyi^ ir,'?! a lMl 




17 


15 




SUGARCULT^^^^ ^ ^ 


Start Static 








VARIOUS ARTISTS Slow Jams Volume 1 & 2 

7PR 1?-; 'iStCD 




29 


34 




TELEPOPMUSIK^^^ 


Genetic Worid 




22 


25 




DASHSOADD CONFESSIONAL Tin Pbcis You Han Com To Fur Tha Most 

,ir:..i-,l PI irtHMlMI 




30 


28 




LIMITE 


Soy Ast 


M 


26 


26 




THIEVERY CORPORATION The Richest Man In Babylon 

.: ii-fr.-ii ■ I-. 'iisjf (ii(r,CAR3liSf il»KCr-iIMI 




35 


37 




SHEI<INAH GLORY MINISTRY 


Praise Is What 1 Do 






ZUG IZLAND Cracked Tiles 

P,,i.,..P,.,-.. :i ir.i::- [HI 




27 


20 




KATHLEEN EDWARDS 

:.>i 1 : ;.^flCjNCtn oiiCDi 


Failer 




31 


33 




JUANITA 8YNUM Behind The Veil: Morning Glory 2 

...Fii-„.r.-..M. »l --.IDllNl 




25 


36 




FINCH ^ ^ 


What Is It To Burn 








GEORGE ACOSTA Touched 

.in,. |.i ..rr ||(| 




42 


46 




STEREO FUSE 

'.'<ir*D t/s [j;n n:aB:o[ 


Stereo Fuse 




30 


31 




GEORGIA MASS CHOIR 1 Owe You The Praise 

^ivu- ■i.'vviLiCi. -1 ai-' M 


SI 


49 






MAROON S 


Songs About Jane 




27 


23 




JOAN SEBASTIAN Afortunado 

w.;ii^Hl .'lIuUi.yLU ilw-iKiIHl 




36 


32 




OK GO 

ri . llt;j iSMCOl 


OK Go 




40 


38 




YING YANG TWINS Alley: The Return Of Tht YIng Yang Twins 

. :i.ih'.-.p. ■. i^. -.t Bl'MCtH il.'a dji' 




33 


31 




THE HAPPY BOYS Dane* Party (Lika It's 2003) 




24 


20 




PAUL WELLER Illumination 

■ tppL'::^;; ^SoLmIMI 




7i 






THE SEA AND CAKE 


One Bedroom 








ELVIS PRESLEY Elvis: The Very Best Of Love 

ftwn MA^io ^rppui ppcoyassiwMiioAO ■i:»i:9E 




34 


23 




ROYCE DA 5'9" 


Rock City 




38 


50 




VARIOUS ARTISTS Ultimate Power Of Love 




45 


27 




BUCK HOWDY 


Skidaddlel 




29 


32 




AIMEE MANN Lost In Space 

: ...T.I - I.I -iiTc.MusciiyisiniBCOl 








JESSE MALIN^ Tha Fina Art Of Self Oastniction 




37 


48 




HOT HOT HEAT Make Up The Breakdown 

tipi-ipimi,- ii;i«:»l 




39 


40 




RELIENT K The Anatomy Of The Tongue in Cheek 

60:tf 7JI4J ii2secc 








LUTHER VANDROSS The Very Best Of Love 

■ -.1 '.■ -1 - FHMuciS HIT.'MMIM* iMUCDI 


?j 






LASGO 


Some Things 


■1 


35 


29 




THURSDAY Full Collapse 

. 1- i-.-:r im 




40 


39 




DASKSOARD CONFESSIONAL Dk I^ Vol Hivt Com To Fair Tlio Moo 








DIRTY VEGAS SOUND SYSTEM A Night At The Tables 




46 


42 




THIEVERY CORPORATION^^ The Richest Man In Babylon 








SIR CHARLES JONES Love Machine 

«»■•••«'>• "'"H.-ilMl 




44 


48 




SOMETHING CORPORATE Leaving Through The Window 




39 


37 




PRETENDERS Loose Screw 




37 


38 




ALEJANDRO FERNANDEZ Blllas AfUS En Vln>: Un CMO Dt Mflko 


a 


47 


45 




SOLOMON BURKE Don't Give Up On Me 

■ .-1 ■■ 1 . ■ i."iii.D'|H| 


N 

.19 






ZUG IZLAND 


Cracked Tiles 








LIL JON & THE EAST SIDE BOYZ • Put Yo Hood Up 







JUANITA BYNUM Behind The Veil: Morning Glory 2 








BONNIE PRINCE' BILLY Master And Everyone 

'-.i i.!i-:i..-.j.T. "f^CEii 








GEORGE ACOSTA 


Touched 




42 


39 




DELBERT MCCLINTON Room To Breathe 
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"■K- Billbcxid • TOP INTERNET ALBUM SALES.- 



- Biiibcod TOP SOUNDTRACKS,. 



Sales dala and internet salos ropotis Cl^^T>|]>f<ld by 



Nielsen 
SoundScan 



SOUNDTRACK EPiCmii 



1 WeekAtNuiTibert 
Chicago 



NORAH JONES BtutWTt 
^UCK HOWDY PKAiBii ai>3_w 
DIXIE CHICKS A 



Coma Away With Me 



iVIIM.CaLUMBMi 



^COODER MANUE L GALBAN wiw vHiowoiitfl giiaiftfNOwtflittt watfM 

ZWAN MADIKftS 



Mambo Sinmndo 



RISE (HMWAflNER BftOS 



Mary Star Of The Sea 



THE ROLLING STON ES A' mcoymvimm 
COLDPLAYA cxmuiwM- 



Forty Ucfca 



A Rush Of Blood To The Head 



SOUNDTRACK ivucsouNDTiucKSMmsE' 



The Lert 01 The Rings: The Two Tihwwi 



SHANIA TWAIN mehcuht i?03i<<uMr>>t 



Up! 



JOHN MAYER A^ AvrAw.coLUMBift e?ir;i:nj |M] 



Room For Squares 



ROD STEWART A jmwfiMG 



H Hti To Be Vbu ^. The Craal American Songbooh 



BEE GEES A ftxTDanuTv.'UtuvocALiawniuMiG 



Their Greatest Hits— The ReconI 



ERASURE wjKww 



Other People's Songs 



JOSH GROBAN A^ mmtwisE wwivwwwM ewos [m| 



Josh Groban 



AVRIL LAVIGNE A^ umA^tm 



CELLDWELLER esmn MFDiAMcavrosirnfi 



ALABAMA nca snune 



hi The Hlood: Tba Love Son^s 



VARIOUS ARTISTS riMEuiEttm 



The Folk Yean 



VARIOUS ARTISTS iiMEurEitm 



Wor^tp Together I Could Sing 01 Your Love Forever 



ELTON JOHN A tmcaivnuammut 



Greatest Hits 1970-2002 



SANTANA A AmsTAMni 



SOUNDTRACK* ntroisEoiiivwAiiNEnsiios 



The Lard Of The Rin^s: The Fellowship Of The Ring 



MANNHEIM STEAMROUER mcricangraimphoneiu 



Ronantic Melodies 



SOUNDTRACK nonesuch n 
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138 
25 
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3 WeeUAl Number 1 








CHICAGO 


[picareii 
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8 MILE A' 


SHADY 4135Ce-,'IVURSCOPf 
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THE LORD OF THE RINGS: THE TWO TOWERS WMGS0UM!HACKSi«tPSistM3;»WAflWBBRDS 


[ 4 ' 


_8_ 




A WALK TO REMEMBER* 


fpic Bej:i 


5 


4 




LIZZIE MCGUIRE* 


BUE NA VIStA BOnijWM I UtSNE V 


6 


6 




O BROTHER, WHERE ART THOU? *' 


LOST HiOIWAVMilCIMV inOBVIDJMG 


7 


5 




DISNEY'S LILO & STITCH* 


WAIT DISNEY e«)734 
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7 




XXX* 


UNIUtRSAl IKKtVWDG 


f 9 " 


12 




DELIVER US FROM EVA 


Houvwaoo lews 


[iq] 




COYOTE UGLY: MORE MUSIC FROM COYOTE UGLY 




11 


10 




PAID IN FULL 


ROC A FEUA/OEFJAM0e3!0TViOJUG 


12 


9 




THE LORD OF THE RINGS: THE FELLOWSHIP OF THE RING* 


KPfiisE taiiftWAemR srds 


13 


11 




SPIRIT: STALLION OF THE CIMARRON 


A&U IXOM. IKIEeSCOPE 


14 


13 




COYOTE UGLY i 
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SWEET HOME ALABAMA 


HOLLYVraOO tG:3H 


kMi 


14 




DRUMUNE 


FWJivEiiiiaizmaA 


17 


16 




MOULIN ROUGE A' 


iNTERSconetam 


18 


17 




BROWN SUGAR 


mx nnn'/MGA 


19 
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SHREK k 


DfltAMWORAS *MWiWtt«SCOPi 
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LIKE MIKE 


so so OEF'COIUMBIA BHTS' CeG 
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AMERICAN IDOL: GREATEST MOMENTS* 


RUGtMlDUG 
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WORLD WRESTUNG ENTERTAINMENT PRESENTS: WWE ANTHOLOGY (JIM JOHNSTON) A suwiDmiiKl^ixx 




15 




THE WILD THORNBERRYS MOVIE 


NICK/JIVE MUOjTVMBA 


24 


23 




BLUE CRUSH 


VIRGIN 






SPIDER-MAN A 


ROADRUNNtR'COLUMBlA ae402j'IDJUG'CRG 



Toe Internet AltMm Sales reflects physical albums ordated though lmern«tmetcriarTts, based or> data collected by N>«ls«n SoundScan. Unlike most Silltxurd album chans. catalog Mies art iiKiuded on [tie Internot and Soundtrack charts •Albums with ttie greatest sales gam ttns vwek. •Recording Industrv Assn. (N 
Am«nca (RIAAJ ce<lificationfornet stiidmem of SOOjXK) album unoilGokll. A RIAA certifKstion tor nel shipment of t milhon units (Pletinuml. ^ RIAA ceorficatiDn lor net sfiipmemof 10 million uruulDiamond) Numeral following PlaVnumor Diamond fymboi indicates altiiim's multi- platinum level For boxed sets, and 
double albums wflh a running time of IID minutes of more, the RIAA muttipfcei shipments by the number of discs sndyor tapes RIAA Latin swards: CertificaUon lor nel shapment of 100,000 umls lOni.) A Certification of 200,000 units IPiatno^ /. ' GertificsiMn of 4O0.D0O units (Mulli-Platinol 'Asterisk indtcaUs virryl 
available [H] indicates p3St or present Hests««ker trile £> 20Q3. VNU Business Medie. Iru. and Nielsen SoundScan, Inc All rights reserved. 
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— ALBUMS- 

Theanboertf »o {93oo) 

Shies ffU 


OtaskiA ttossottf (CX) 
CoBtfKinmryOiftstiaa (CQ 
Country (CA) 
Country Catalog (CCA) 


EIM/onlc(VO 
Gospel (GA) 
Heatseeken (HS) 
Holiday (HOLJ 
Independent (IND) 


Internet (ttlT) 

faizUZ) 

Contemporary laa (CI) 
Latin ASbums (LA) 
Latin: Latin Pop (LPA) 


Latifbfi^eoilltakaomv 

Latin: Tropicolj5atsa (TSA) 
New Age (NA) 
Pop Catalog (PCAJ 
R&B/Hlp Hop (RBA) 


fliB0p-Hep Catalog (HBO 
Reggae (KO 
World Musk (WM) 
-SINGLES- 

HOI 100 (HiOO) 


HottooAJfplay(HA} 

Hot 100 Singles Sales (HSS) 
Aduit Contemporary (AQ 
Adult Top 40 (A40) 
Country (CS) 


Country Smites Sates (CSSI 
Dance/Club Play (DC) 
Dance/Sales (OS) 
Hat Latin Trocks (LT) 
Latin: Latin Pop (LPS) 


I ■fin: Ke^nal Hetxan tmS) 
Latin: Tropicat^lsa (TSS) 
HiB Hip-Hop (RBH) 
ftt B Hip Hop Airplay (RA) 
mnip-tlotlSrBgltiStiofSS] 


Rap Tmcks (ftp) 
Mainstream Rock (ftOJ 
Modem Rock (MO) 
Top 40 Trocks (T40) 


Rankings fiomtmmtkiif 
charts are Hsied in M- 
ksdwingachort's 
unpubtisned week. 



aPac: Bioo 261 PCA 38; RBA r. RBC 1, 3, 4. 5; H100 37; HA 

37; RA 15: RBH 1 j; IIP6: 37 
3 CkKin Otnm: 8200 29; A40 1$; Hioo iB: HA tS; MO 3; 

RO 1; T40 30 
uStoniS:CC}l 
ViGlocc:RBA69 

y> Cent: S200 28; IND 1: RBA 13^ Hioo 4. 16: HA 4. 1$; 

HSS 19: RA 1, 4. ih. 66; RBH 1. 4. )4. 67; RP 1. 4: RS 

12; T40 J2 
504 Boyz: B200 124; RBA 34; ftS 66 
702: HSS 16: RS 21. )i 
aooa:MB 



AaUyah: 820011; RBA 1; Hioo 8; HA8; RA 2. 2); RBH 3. 

25; T4024 
Abbe: PCA 44 
Ab-Uw:RBH93 
AC/0CPtAi7, 36 

GMCB»Aco«la: LAty. HS ^o; INO )3 

Adegio: HSS si; RS44 

YoUnda Adams: CC 24; GA 9. 37; ABA 82: RBH 7S 

Trace AdUnS: B200 139; CA 19; CS 11 

Aerosmith: B200 173 

An: MO 29 

Afro Medusa: IK 30 

AmofltoAguHar LA51 

Oirittina Afullefa; Bloo 16; A40 16; AC il; Hioo y, HA 5; 

HSS 3; r4o 3 
AJ: HSS 20; RBH 99; RS6 
AUbmia: CA69; CCA 24; INT iB 
AlbenoY Roberta: LPS 36 
ALCGAi? 
Ak«nr:DC 3S 

All: Hioo 1 J; HA 13; RA 13; RBH 13: (tP 5; T40 14 

The All-Amricjn Rejects: HS 8; IND 9. MO 11 

Garv Allan: BlOO 133; CA 17; CS 6: Hioo 40; HA 39 

KArTinAUvson:yi6 

HefbAipert:ai6 

Amber. DC 47; DS6: HSSsB 

Amerkan Hi-Fi: MO 33 

Amcrk: B200 1^0; RBA 49; HiOO 46. 92: HA 46; RA 34, 46. 

RBH 24. 45; RPll;RS35 
AM& RA 64; RBH 66 
Tori Amos: 8200 tos; A40 11 
fohn Anderson: CA 6^ 
fcsska Andrews: CS 33 
Los Aflgtles Dc Cherty: LA 69; RMS 33 
Mart Aiitlwny: TSA 13; TSS 19 
Area 305: LPS 8; LT 12; TSS 10 

Rkaido Artont HS JO; LA 8; IPA 6; LPS 1; LT 4; TSS 27 
Armageddon: Hioo 99; HSS 71; RA ^o; RBH 49; RS47 
Arama: RMS 21 

Ashanll: B20062; RBA 51; HlOO 2; HA 2; HSS 32: RA S: 

HUH 5;HP2; RS 19;T406 
Audloslave-. B300 37; Hioo 90; MO 13. 2B1 RO 8. i£ 
Petti Austin: 9 
Aventura: lA 74; TSA 9 
Steve A2anCA 47 

-B- 

B2IC: B200 31; RBA 20; Hioo 3; HA 3; HSS 34. 46; RA ii. 

60: RBH 11. 61; RS 23. S2; T40 $ 
Baby: 6200 si; RBA 18; Hioo 48, 77; HA 48, 74; HSS 40; 

RA j6, 31. 37; RBH 27, 30. 38, 80; RP 13, 21; RS 24 
Bacflos: LA 62; LPS 24. 38; LT 2i; TSS 16 
Erylah Badu: Hioo 26; HA 26; RA 8; RBH 8 



Bacfcy Baaling: DC 22 

Men: WM 4 
Anita Saken RBA 65 
Bamada: WM is 

Banda EI fteaxio: LA s6: 0*44; RMS t$ 

Banda Machos: LT 34; RMS 11 

Patricia Barber: Ar22 

BmtuDCi 

Luther Barnes: GA 24 

Pancho Barraia: LA 31; RMA 16; RMS 20 

Cecilia Bartoli: CL 14 

leff Bates: CS 32 

NWe Batey: RS 74 

Beanie Slgd: HSS 47; RA 63; R BH 6] ; RS 27 
Walter Bcaslcy: 06 
TheBeaties:PCA6 
Beck- S200 15 s 

Be* Gees: 6200 loi; INT 13; PCA tS 

Beenie Man: RE 3 

Tony Bennett: 6200 ti2:/Zi 

Benitrw: B200 165; RBA 50; HSS 52; RS 32 

Big Boi: Hioo 76: HA 7S; RA 4s; RBH 46; RP 2S 

Bonnie 'Prince' BAly: INO 49 

David Bl»bal: LPS 37 

B^EAis 

ClinlBlack:CA5],59 

BLACKstreel: RA 49; RBH $1 

Blank Theory: RO 37 

Mary J. BUgc: RBC 13. 23; Hioo 75: HA 72; RA 25; RBH 31; 

RP lo. RS 60 
T>w BUnd Boys OT Alabama: GA 21 
Andrea Bocelll: B200 8^; CI i; CX 9 
|oe Bonamassa: BL 15 
Bond: B200116; CJCi.ft 
Bonecnjsher RBH 79: RS 50 
Bone Thi^N-Harmony: RBA 91; RBC 14 
Bon Kw): B2O0 110; PCA 23. 32; A40 33; T40 39 
Boomkat: DC 4 
Pat Boone: HSS 28 
La Bouche: DC 32; DS y. HSS js 
Dtvid Bowie: B300 196; DC 44 
Mkhelle Brandi: B200 103; A40 1; AC 4; Hioo 17; HA 16; 

T40 17 

BrarKfy: DS 8; HSS 66; RS 6s 

Tonl Bruton: B20D 109; RBA 36; OC 12; HSS 75; RA 59; 

RBHs7;RS 37 
Breaking Befl^amln: HS 13 
Jim Brkkman: NA 3. 9: AC 27 
Sarah Brightman: CX 10 
Ga/thBmoks: CA74 
Brooks A Dunn: CA 43; CCA 16 
Bobby Brown: RBH 88; RS ^7 
Horman Brown: Ci 8 
Joe Budden: RS 54. 58 
Los Bukis: HS 12; lA 4; RMA 1 
Solonwn Burke: IND 47 

SusU Rhymes: B200 63; RBA 33; Hioo 64: HA by. HSS 

26; RA 32, 53; RBH 20. S4; RP17: RS 13 
bwb:04 

luanlta Bynum:GA 13; HS49: IND 32 
TracyBynl;CA6&;CS46 

-c- 

Chrts Cagle: CS 3a 

Tego Calderon: LA 49 

Glen CampbeU: B200 B9; CA 13 

CamYon: RBA 80; T40 1,0 



The Canton Spirituals: GA 32 

Bbi Cantretl: HSS ^6; RBH 94; RS 42 

Harlah Cany. B200 40; RBA 23; AC 30; DC 3; RA 53; RBH 

S4: RS 40 

Caribbean (>utse: HSS 13: RBH 96; RS 7 
Vknesta Cartton; 820067; A40 u, 17: AC 5; T40 34 
>ose Carreras: Q 10 
Deana Carter: CS 23 

Brandon Casey: Hioo 14; HA 131 HSS 15; RS 29; T40 8 
Brian Casey: Hioo 14; HA 13; HSS is; RS 39; T40 8 
lohnny Cash: B200 isi; CA 31: CCA la. PCA 41 
Butch Cassldy: RBH 80 
EwaCassldy: IND 21 

RIcardo CjstilUm: LPS 3S; IT 38; TSS 18 

CeewaK:DC40 

Celldwelter: INT 17 

Bonny Capadt: TSS 3$ 

Chntkleenau 

Stevm Curtis Chapman: B200 12; CC 1. 29 
|C Chasez: Hioo 4s: ^ ^i; T40 2s 
ChayaRDe: LA 45; LPS 11 
Chen OS 17. 19 

Kenny Chasney: B200 4S; CA 7; CCA 7; PCA 19; CS 33; 

Hioo 89 
MarkChesnutbCSss 

Chavelle: 8200 46; Hioo 6^; HA 6$: MO 7. 40; RO 4. 3i 

El Chichlculhite: LA 2s; RMA 13 

The Chieftains: CA 38: WM 3 

Cboppa:RA63;RSH 63 

Charlotte Church: B200 194; CX 4. 11 

Sutanne Clani: NA 13 

Onder: RO 30 

art)iie(>uSolell:WUs 

C-lanae: HSS 11; RS 9 

Maurette Brann OaHL* GA 26 

Tirri aarib 6200 70; CA 9: CS 3: Hioo 33; HA 29 

Dorinda aart-CoW: CC 36: GA 17 

Karen Oark-Sheard: CC 40: GA 18 

KeUyaaritson:AC7; HSS9 

WHUeOayton: BLs 

Patsy CUite: CCA 23 

CUpse: B200 107: RBA 42: Hioo 77- 96; HA 74; HSS 16, 37, 
72; RA 36. 41. 57: RBH 27, 41. S3, 9}i RP 21. 23; RS 
18, 31. 49, s6. 64 

Rosemary Clooney: IZ 10 

Tammy Cochran: CS 39 

KeUteCof^CA 43; AC 22 

Roscoe P. Cotdchain: RBH 93 

ColdpUy: 8100 30: INT 8; PCA 3; A40 23; Htoo 62; HA 61; 

MO 10 
Natalie Cole: 4 

Phfl Colllni: B300 168; PCA lO; AC 3: HlOO 80 
>ohnCottTane:/Z7 

Common: 6200 95; RBA 33; Hioo 36, 75; HA 36. 72; RAB, 

25; RBH 8.3i; RP30;RS6o 
Con junto Prlmavera: LA 30; RMA 9; LT 13, 17; RMS 4. s 
Conjure One: DC 3 
Harry Connlck, tt.:)/i3 
Control: RMS 38. 39 

Ry Cooder: 8200 52; INT 5: LA i; LPA 1: WM 1 

Stephanie Cooke: DC 36 

Cooler Kids: OC S 

Shemekia Copeland: BL 7 

Counltftg Crows: A40 17 

Chris Cox: (K 48; OS 20 

Deborah Cox: RBA 55; RA 74; RBH 76 

El Coyote Y 5u Banda Tkrra SenU: RMS 31. 36 



Creed: B200 83; PCA 24; A40 lo. 37; HSS 41; W) 15 
ElvlsOwpo;LA54;TSA3; TSS 33 
CftsUam LA 50; LPS 16: LT 35 

Sheryl Crow: 6300 S3; A40 6; AC 6; CS 43; CSS i; Hioo is; 

HA 17; HSS i;T40 9 
Colla Qui: LA 601 TSA 4. IS 
CubilLos De Arturo Madas: RMS 32 
Curshn: HSS 38 
CYNi DC 21 

-D- 

Da Entourage: RA 71; RBH 70 

Da Hradbuuaz: iND 30: RBA 63 

Charile Daniels: CSS 7 

The Charlie Daniels Band: CS 52 

Dashboard Confessional: HS 9. 44; INO 10. 29 

OalgOavW: B200 18s 

Ala III Davis: HSS 30 

lyroiM Davis: BIB 

AMUnM>(fon:Ori2 

Dotailt:IND22 

Def lappwd: PCA 34; RO 33 

Daf Squad: HSS 33; RBH 83; RS 11 

Keidn Donney: CS S7 

|ohn Denver: CA 75: CCA 17 

Loul»DeVtto:EA2.IND8 

Diamond Rk>: 8200 146: CA 20, 70; CS 20, 24 

Dfah>:DSi8 

Don Dinero: TSS 34 

Celine Dion: B300 66; PCA 23; A40 3S: AC 14. 20; OC 38; 

Hioo 74; HA 70; T40 38 
The Dirty South Ohw IND 17; HSS ^7 
Dirty Vegas: EA 16. 17; IND 44; DC 39 
DIsturtted: B200 67; PCA 16; MO 23; RO 9. 13 
Dixie Chicks: B200 1; CA i; CCA 1. 3; INT 4; PCA 1. 2; A40 

2; AC 1; CS 10; CSS S; HlOO 9. 50; HA 9, 47; T40 lO 

Dl Geoffe: EA 3s 

0(Qulk:RA64; RBH&6 

01 Sammy: EA 7; AC 25; OS 9: HSS 70 

Of Shadow; DS is 

DMX: HlOO 93; HSS 2S: RA Si; RBH so; RS 17 

Do:AC2S 

Dolce: DC 43 

Pladdo Domingo: CL 10 

The Donnas: 8100 72; MO 17; RO 32 

Mil Downing: C) 14 

Dr.Dre;RflC 16, 18; RBH 91 

Dream Street: HSS 39 

Oru Hill: 6200 71; RBA 25; Hioo 35; HA 33; RA lO; RBH 10 
Dueto Voces Del Ranchoc RMS 19 
Dyshon & Squabble: HSS 53 



Steve Earle: CA 54 
Kathleen Edwards: HS 32 

Missy -Misdemeanor EUioll: S200 9; RBA 2; Hioo 11. 

24; HA 11. 25: HSS 18. 36; RA 7. 30; RBH 7. 18: RP3. 

9; RS 8. 16; T40 30. 32 
Emerson Drive: CA 30: HS 17; CS 5; CSS 9; Hioo 39: HA 38 
Eminem: B300 19; PCA 13. 31: RBA 16; RBC 3. u: Hioo 19. 

23; HA 19. 24; HSS 29; MO 38; RA 42, 43. 66, 73; 

RBH 43. 44. 67. 74; RP15. 33; T40 13, 31 
•-n:0C4O 
6Wei1cnll:CA^6 
)ocelyn Enrk|t>ct: DC 49 
Eitya: MA 7; PCA 33. 40 

Erasure: Bsoo 13B; EA 1; IND 3: INT 14: OS 3; HSS 10 



tS-d.: RBH 81 
Evanescence: MO 22 

I^Kh Evans: Hioo 96; HSS 37; RA ST; RBH 53; RS 18 
Eve: 8300 136; RBA 56; Hioo 49: HA 49; HSS 8; RA 37: 

RBH 38; RP 14; RS 14 
Everclear: MO 30 
Cesaria Evora:WMi4 
The Exies: B200 169; HS 3; MO 27; RO 25 

-F- 

hbohxis: HSS 6; RA 70; RBH 69. 73. BS: RS 4 
Ralph Falcon: DC 37 

fm )oe: B200 143; RBA4S: Hioo 99: HSS 71; RA so; RBH 

49; *tS47 

Aletandm Femandec HS 47: LA 19: RMA 8 
Vicente Femandec LA 40. 75 

Field Mob: B300 117; RBA 39; Hioo 37; HA 35; RA 16; RBH 

16; RP8; RS69 
Finch: HS 33 
Fbcherspooner: DC 31 

Ella nti^rald: ;/ 19 

Five For Fighting: AC 8 

The Flaming Lips: B300 198 

Fleetwood Mac S300 98 

Reraee Fleming: CL 7 

The nipMode Squad: RA S3: R8H S4 

Floetry: B^oo 164; RBA43; RAs6: RBH s8 

Nico Hofvs Y 5u Banda Pun Mazatlan: RMS 29 

loseph Rmscca: TSA 14; TSS 20. 36 

tills Fonsi: LPS 33; TSS 37 

Foo Hghters: 8200 65; Hioo 73; HA 68; MO S. 14; RO 10, 

fladney Foster: CS s8 

Fourp(ay:C/5 

MarioFnngaulls:a8 

Urit Franklin: B200 162; CC lo; GA i; RBA 61 

Fraakey Zahay: T40 40 

Freeway: HSS 47: RA 63; RBH 63; ftS 27 

FribuniBUrik:DCt4:DS» 

FrauFrou:A40 36:[)Cl6 

FiwI: MO 37; RO 34 

Ftmky Green Dogs; DC 6 

-G- 

KennyG:Cy2: HSS 74 

luan Gabriel: LT 34; RMS 6 

BU a Gloria GaltheRB300 SS-64;CC 3,3.33.3B 

Manuel Galban: 8200 52: INT 5; LA 1: im i; WM 1 

GangStam RBH 98; RS 73 

□ General: TSA 19 

Georgia Mass Choir: GA is: IND 34 

StanGctz:1734 

VlnceGll:CSiS 

GInuwIne: RA 37; RBH 38 

GlSSClle:LPSu;LT22:TSS31 

Dana Glower AC 36 

Godsmack: MO 26; R06 

Fabian Gomel: IT 26; RMS 7 

limmy Gonzalei Y El Gnipo Mazz: LA 6s 

Good Chartotte: B200 15; PCA 9; Hioo 20; HA 20: MO 21. 

36; T40 11 
Glenn GouM: CL 3 
Govi:M 14 
C0VI Mult: RO 39 

El Gran Combo Oe Puerto Rico: TSS 12 
El Gran Sllendo: LT 24; RMS 6 
Amy Grant: CC 31 
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Dobtt Gray: A40 26 

JU Green: B200 91; PCA 36; RBA loo; RBC 9: RBH 9?'. 

VMtn Gnw. Bsoo 60: RBA 17; OC Htoo 83; RA ^1; 
RBH 33 

Lee Greemmod: CSS 3; HSS 69 

fosh Groban: Bioo i^. 179; Ot 1, 3; INT \y, AC 17 

Gnww AnriMU: U 3; HS zi 

Gnipo ExtenrUnador: LA $3 

Gnipo Montei De Ounngo: RMS 34 

G-Wli: HSSJ7, RSjo 

GZA/Genhis: RBA ^ 

-H- 

Dehrkh HMtdon: OA 12 

Hahu The Rlppa: HSS 7: RBH 89; R5 3 

D vyl Hdl Min Oales: AC 9 

Regie Hamni: AC 19 

Ff«J HamtiNXKt: CC JiiGA? 

Roliraj HumeiTun: HA 13 

>ennlfer Hanson: CS 19; CSS i; Hioo 79; HSS 35 

The Happy Boys: EA 9. 18; HS 37 

Happy ciappen; DC 46; 05 30 

George HarriMtn: AC 39 

DtCharies G. Hayes & The OHmopoUtan Wwiion: GA 33 
Heather HeadUv: B300 tis: RBA 37-, OC iS; Hioo 98; RA 

<,B:RBH48 
Hector ft Tito: LA 66 
(he<OPtwMt Earth: RO 40 
HK:RA64; RBH 66 
HmI HlgHera: LA S9: RM5 24 

Mth HIU: B200 41; CA s: CCA 11; PCA 42; A40 19: AC 2: CS 

37. CSS 10; Hioo 43: HA 43 
Darwin Hobta: GA 3; HS 7 
Pal Hodvn: OC 11, 
Dm HollMcl Big iMtdifZl^ 
Dave HolUster: RBA 73 
Sieve My: CS 48 
Hoi Hot Heat: tt4D4i 
Marques Houston: RA 38; RBH 37 
WMtney Houston: B300 ^o; RBA 14: Hioo 91: HSS 42; RA 

44; RBH 43; RS 71 
Rebecca Lynn HoMrard: CA 44 
BtKk Howdy: HS 40: IND ly. IHT 3 
AmlyHuntanOC33 

in HulcMns: GA 40 



ke Cube: RS 40 

Enrique Igtes^: LA 17; LM to; AC 10: LPS 3: LT6; TS5 14 

io: DC ^O; D5 2^ 

ILecales:lPS 36aT4S 

India: HS 26; LA lO; TSA i; LPS 4; LT 1; T55 1 

IndtaJtrir. Bioo 130; RBA 60 

Industrii Del Amor HS 18: LA 7: RMA 3 

Inbmous 2.0: RS 63 

Inune Oem Roue: iND 19 

Interpol: HS 34: >ND 16 

IntocaUe: LA sS: LT s; RMS 1 

Ronald Isley: RA 75; RBH 77. 80 

Israet And New Breed: GA 3B 



Alan laclcsM: Baoo 94: CA 131 CCA 1;; CS is; Htoo 67; HA 

67 

The lachson s: PCA 47 

ladaUu: Hioo 36; HA 40: HSS 49; tPS 39: RBH So. 83: 

RS 28;T40I3;TSS33 

Jaguaret: LA 39; LRA 16 

laheta: B300 48; RBA 10. 66; Hioo 41; HA 41; RA 13; RBH 

12 

Jasnine |ar: RS 59 
Bishop T.D.Mfces:GA 31 
Bortey lames: On 
Brca lames: CS S4 
EtU lames: BL6 
M|ifTewi:07 

|a Rule: Bioo 13; RBA 4: Htoo 2; HA 2: HSS 32; RA 5: R6H 

5.88;RP3:RSi9.57;T4o6 
|ay-Z: 8200 3S: RBA it; RBC 19: Htoo 10, ^3; HA to. ;3i 

HSS 47, 67; RA 17. 29, 62; RBH 17. 31. 62; RP 7, 19; 

RS 27.36. 38. 6i:T40 7 
Weyton letinbtgs: CA 58 
lewrisL OC 34 

lose Alfredo |imene2: LA 73 
limmy Eat World: Bsoo 190; MO 33 
loded: RBC 24 

Elton lohn: B200 38: INT 21; DC 11 

lack lohnsoR: B200 106; A40 38 

Kefth "Wtondcfboy" lohiison a The Spiritual Voices: GA 

29 

Syleena jehnson: Bsoo 104; HS t; RBA n; RA 39; RBH 39 
Ihn lohnston: IND 12; STX 32 
|orwtt:RS46 
George tones: CCA 21 

Norah lones: B300 2; O l; INT 3; A40 9; AC 16; HlOO 42; 

HA43;T40 27 
Sir Chertes >ones: (NO 4$: RBA 78 
lordkLPSi? 

luanes: HS 13; LA s: LM4; LPS 7. to. 33; LT 10. is. 39; TSS 
17.38 

aediisT.|udd:CA72 
The|«idds:CCAi3 
lump^ CC 22 
He: RBC 31 



Israet Kamahawlwarole: WM 6 

KaruneshiMis 
Tolga KMhlh CI 8 

K-a a |o|o: B200 177; RBA t,2. RA S4; RBM SS 

lohn P. Kee: CC 20: GA 6; HS 14: RBA 99 

Toby Keith: BZO044: CA6, 3i;CCAi4: CS 14.28. $6; Htoo 

61; HA 60 
Kelb: Hioo 97: RA 69; RBH 71 

R. Krity: RBC 6. 20: Hioo 13: HA 14; HSS 2; RA 3; RBH 3. 

90;RSi 
Sammy Kcrshew: CS 4s 
Ls Ketchup: LA 6: LPA s; LPS 40 
AllclaKey»:HSS8;RSi4 
Khia: INO 27 

Kid Rock B200 7; PCA to; A40 6; CS 43: CSS i; Hioo is; 

HAi7;HSSi; T409 
Kkb Bop Kids: B200 100 

KUkr Mike: Hioo 76; HA jy. RA 4s; RBH 46; RP 2S: RS 7S 
Carole nng: PCA 43 
Kings Of TDmornM: DC 26 

Beyonce Kruwlts: Hioo lO; HA to; HSS 67: RA 39; RBH 

31; RP 7; RS 38; T40 7 
HabibKoHrWMis 
Xom: B200 19s 
MneKrahoN9ld:AC27 



Mm Kraft B200 131: /?3, 3 

AUHnKrauss:BG3;CA3« 

AUsofi Krauss + Union Station: B300 114: BG i; CA 14 

Kiayzic Bone: RA ^8; RBH 59 

" »! EA 6; LA 12; LPA 7; LT 24: RMS6 

i:CC35 

1: Htoo 12: HA 13; RA 13: RBH 13; RP 5; T410 14 



L^ty Saw: A40 4; Htoo 29; HA 30; T40 
Sonny Landnth: BL 4 
lullang: B300 113; // 1 

Usgo: EA 10; HS 43; OS 10; Htoo S9; HA 64: HSS 73: T40 
26 

The Latin All-Stars: LA 38; LPA i; 

Avril Lavtgne: B200 4: INT 16; A40 3, 13: AC is, 38: Htoo 

6;KA6;T401 
OonaM Lawrence a The Tri^ Singers: GA 14 
Sesha Ijzanl: OC 45 
Ud Ztppttln: 83O0 184 
^mle Lee: HSS 30; RBH 99; RS 6 
Murphy Lee: Hioo 12; HA 13. RA 13; RBH 13; RPj; T40 14 
Gerald levert: B300 178: RBA 48; RA 67; RBH 68 
Lexx: HSS 17; RBH9S;RSs 
LAeradon: lA 33; RMA 17 
SalvKore Liclln: CL 4 
UfehouM: CC 17; A40 24; Hioo 94 
Ur nip: B200 140; RBA 39; RBC 8; HSS 17: RBH 9S: RS 5 
U Ion a The Eatt Side Boyr B200 sT: IND 3. 48: RBA 9: 

RAs8;RBH $9; RSS3 
Ul' Kim: Htoo 60; HA s8; RA 19: RBH 33; RP t6 
UI'Mo:RA70:RBH 73 
Lfl' itomeo: B300 86; RBA 3s 
Liml-l2i:TS5 32 

LJmile: HS 30: LA 11; RMA 4; LT 7; RMS 3 

Aaron LIrws: B300 166: CA 32; CS 4: Hioo 38: KA 37 

LMiin Partu 8200 172; PCA n 

UMe MRton: BL 14 

German Llianaga: RMS 22 

U Cool |: B200 84; RBA 38: Htoo t. 46: HA 1. 46; RA 6. 24. 

40; RBH 6, 24. 40: RP 11; RS 35, ss: T40 3 
Lonastan CA 37; CS 17; Hioo 87 
Loon: OC 13; HSS 75; W 59; RBH 57; RS 37 
Loofia:0S9: HSS 70 
Loose Fur: HS 19; IND 13 
Angel Lopei: LPS 18; IT 29; TSS 30 
lennrfer Lopez: B200 $: PCA 37: RBA s; DS 4: Htoo t, 36: 

HA 1, 40; HSS 45. 49: LPS 39; RA6; RBH 6. 83; RS 

3e;T40 3, 23: TSS 32 
Patty Lovelessi BG 8: CA 63 
Luciano: RE 12 

Lidacrii: B300 183: RBA 81; Htoo it, 8s; HA it: HSS tS, 
65; RA 7. SJ: RBH 7, 52; RP 3; RS 8, 33. 63; T40 20 
BobbvLy4e:C;9 

-M~ 

1ft>-VoMa:as;<^iS 

Mack UK RS 40 

Mwlonna: DSi:HSSs 

)eff Majors: GA39 

Jesse Malifi: HS41: IND 36 

Mant: LA IS; LPA 9; LPS 17; LT 28 

Barry Manilow: B300 193 

Aknee Mann: iNO 40 

Mmnhdm Stewnrolkr: Bioo 147; IHO 4; IHT 24; NA i 

Victor Manuelle: TSA 12; LT 37: TSS S. 9 

Mario: RA 73; RBH 65 

Bob Mariey: PCA 27; RBC is: RE s 

Damian -}r. Gor^ Martey: RE ts: HSS 13: RBH 96: RS 7 

Maroons: HS 3S- MO 3' 

Branford Marsalls Quartet: 20 

Angle Martinez: Hioo 97; RA69; RBH 71 

Mary Mary: CC 19; GA 4; RBA 79 

Masque: C/ 18 

Master P:RA 63; RBH 63 

matchboi tw ci ty: B200 S3: A40 7, 39: Hioo 70: HA 71: 

T4033 
KeikoMatHil:Oi9 

Dave Matthews Band: B200 133, 153; A40 14, 18 
lohn Mayen B200 18; IMT ii; A40 s. 31; AC 33; Hioo 21; 

HA 21: T40 13 
Mayu:C/i7 

Martina McBride: B200 74; CA lo; CS 23 

Paul McCartney: 8200 79 

DHben McCUnton: BL 3; CA 51; IND SO 

Donnle McClurUn: RBC 10 

The M HcCoury Band: BG is 

Reba McEnlire: CA 61 

Tim McGraw: Bzoo 34; CA 3, 34; CCA 6, 18. 22: PCA 15; CS 

36, i,9; M10088 
Brian McKnight: RBA 86 
Marion Meadows: C 30 
Mercy Mi. B300 189: CC 13. 15 
)o Dec Messina: CS 38 
Melallica: PCA 2s 
G«)rgia Middleman: CS s8 
Lais Miguel: U 33; LM it; LPS 2t; LT 33 
MilUe: LPS 13; LT 14; TSS 29 
Kytle Minogue: B200 173 
lltoby:EA]4;DC 30 

Monchy a Aleutidra: TSA 10; a 43; TSS 7 
)aiieMonheit:/Z8 
Alejandro Montaner: LPS 9; LT iS 
Rkardo Montanen LPS 39 
Dr. Ed Montgomery: GA 27 
)ohn Michael Montgomery: CS so 
Montgomery Gentry; CA 2s. 67; CS 35; CSS 7 
Allison Moorer A40 6; CS 43; CSS i; Htoo is; HA 17; HSS 
1;T40 9 

lessle Morales: El Original De U Slam: LA 33: RMA 18: 

RMS 27 
Craig Morgan: CS37 
Mm Def DS is 
tasonMnz:HS37 

Mr. Oteeks: Htoo 60; HA sB; HSS 61; RA 19; RBH 22: RP 

i6:RS67 
MuKayne: B300 119; HO 3s: RO 17 
Murie OC 13; DS 23 
Anne Murray: CA 29 
Kdth Murray: HSS 33: RBH 82; RS ti 
Mush); B2D0 199: RBA S9; DC 42: Hioo 44: MM 44: RA 14. 

61: RBH 14. 60; RS 4S 
Mysdkal: RA sS; RBH S9; RS 63 

-N- 

Happy Roots: B200 170; RBA 70: RBH 100 

Has: B300 24: RBA 6: DS 4; Htoo s8; HA 56; HSS 45; RA 

18,55; RBH 19. 56; RP" 
Itousaou ITDour: WM 10 

Ptelly: B200 14; RBA 15; RBC JS; Htoo 12; HA 12; HSS 44; 

RA 13; RBH 13. 86; RP s; RS 25; T40 14 
WWle Malsoft: CA 41. 66; CCA 13: CS S6 
Aaran Mtvlle: B200 191; CC 14; GA 3 



Hwr r o n J Gtory! B200 148 

Med: B3oo 156: RBA 27; RBH 78 

loe Hkhols: B200 88: CA ti; CS 9; CSS 8: Hioo S5; HA 53 

MickeUMck:B300i6o 

Nickel Creek: BG 2: CA 32: CCA 25; IND 14 

Nirvana: B200 75; Hioo 82; MO 15; RO 22 

The Nitty Gritty Dirt Band: BG s: CA 50 

NIvea: 8200 80; RBA 47; Hioo 14; HA 13; HSS 1$. SO; RA 

33; RBH 32; RS 39. 70: T408 
Ho Doubt: B200 81: A40 4; Hioo 29; HA 30; T40 15 
Ho(se Therapy: RO 3s 
Hichotc Nordeman: CC 16: HS s 
H.O-R.L: DS 3; HSS 31; RBH 84; RS 15 
SmoUe Horiul: GA y HS 10 

The Notorious B.I.G.: RBC 7. 17; RA 34; RBH 34; RS 68 
Hueva Era: TSS 11 

-o- 

PaulOakaflMd:EAi3 

Marii OXoflnor^ Hot Swing THo: tfs 

Sinead O'Connor: WM S; DC 3: OS 7: HSS S9 

OK Go: HS36 

Old Friends Quartet: CC 34 

Oleander RO 36 

lanusi Olenjnkzak: a 3 

UOn<la:LA48: RMS3S 

Ono:DC4i 

Ooble:RS53 

Opera Babes: CTs: HS 16 

Roy Orbbon: CCA 30 

Orchestra Baobab: WM 13 

Los Orlglnales De San )uan: LA 34. 52; RMA 19 

Kelly Osbaume:HS 35 

Oscar G:OC 37 

Outspoken: RO 38 



Pacifier: MO 39:R0 37 

Brad Paisley: CA 37; CS 7; Htoo 63: HA 63 

P^omo: LA 21; RMA to; LT8; RMS 2 

Paradise: DC 46 

Dolly Parton:BG7:CA6i 

Pastor Troy: RBA 96 

Sean Paul: B300 39; RBA 12: RE 1; HSS 33. 60: RA 35. 65; 

RBH 35, 64; RP 24; RS 10. 34 
Laura Pauiinl: DC i^; DS i3 
Luciano Pevamtti: CL 10 
Pay The Girt: A40 30 

P. Oiddy: Hioo 3. 48: HA 3, 48: HSS 34. 40: RA ti. 31; RBH 

11, 30. 80; RP 13: RS 33, 24; T4D S 
Peari jam: 6200 176: HSS 64: RO 39 
Jennifer l^iu: LA 37; IT 20 
Dottle Peoples: GA 30; RBA 87 
Murray Perahia: CL u 

Amanda Perei: Hioo S4: HA 59: RA68; RBH 73; T40 28 
Pesado: LA 68; LT 46: RMS t6 
MOW PMWps: a 13 

PhHUpa. Craig And Dean: B200 142: CC 9; HS 3 
Places Of A Dream: cy 10 

Plnk:B20O32:A4O37; DS t6:Hioo 31; HA34:T40 16 

Pink Floyd: PCA 38 

nrunonkey: CS 4> 

leflPftchell: BL 11 

P.O.D.: B200 180; CC 12 

El Poder Del Node: IT 48: RMS 18 

Point Of Grace: CC 39 

Poison: PCA 45 

PaMo PortlUo: LPS 12; LT 19; TSS 15 

Postal Service: HSS 3i 

Poww Bros.: HSS 48; RS 30 

Elvb Presley: B200 36; CA4: IND 36 

Pretenders: 'NO 46 

Prince EP: HSS 43: RS 39 

Puddle Of Mudd: B200 49; A40 33; Htoo 23; HA 33; T40 



RoraP 
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Queen: PCA 48 

(kieens Of The Stone Age: B200 42: Hioo 56; HA 57: MO 
i:R0 7 

Domingo Quinones: TSS 21 

A.B. Quintanilla III: LT 34; RMS fa 

AB. QuintvillU III Y Los KumUa Kii«s: LA63 

-R- 

RA: HS 6: RO 16 
RaMlo: TSS 24 
Racket aty: HSS S4:RS23 
Shabba Ranks: RE 14 

Rascal FUlts: B300 s8: CA 8; CCA s: PCA 14: CS 13, 34; 

Hioo 57: HA 55 
Los Ra2DS: LA 64 

Red Hot Chill Peppen: B300 61; A40 39; Htoo 68; HA 69; 

MO 4: RO 19 
Redman: HSS 3. 63: RS 41. 46 
ReUenl K: CC 38; HS 43 
Daniel Rene: TSS 39 
Revenue: HSS 13; RBH 92: RS 3 
Los Rieteros Del Horte: LT 47; RMS 17 
Andre RlM:0( 14 

LeAnn Rimes: CA 28; AC 18; CSS 4. 6 

leny Rhwra: TSA 17: LPS 33; LT tl; TSS 4. 13 

LuplUo Rhera: LA 57; LT 41; RMS 14 

Robbie Rivera: DC 10 

Lourdes Rabies: LPS 34; TSS 35 

The Rolling Stones: B200 30; INT 7 

Llitda RoRStadt:CA46 

The Roots: B300 68: RBA 26: RA 61: RBH 60: RS 4S 
Kelly Rowtartd: B200 1321 RBA 74: HSS 44: RS 25 
Royce Da sV: HS 39: IND 34; RBA 72; RS 64 
Royhsopp: EA 24 

Paulina Rubto: LPS 3U: LT 31: TSS 26 

lohnRuttenCt 13 
lohn Rzeznik A40 21 



Sade:DS24 

Saliva: B3O0 69; Hioo 51; HA 50; MO 3; RO 2 
Adan Chalino Sanchei: RMS 36. 40 
hmcho Sanchez: j[^iB 

Santana: B200 22: INT 32: PCA 39; A40 1: AC 4: Htoo 17; 

HA 16; T40 17 
|uel2 Santana: T40 40 

Gllberto SanU Rosa: LA 61: TSA 5; LPS 32: IT 23; TSS 3 

Antony Santos: TSA 20; TSS 38 

Marvin Sapp: GA2s 

SappMracut: OC 33 

Scarfece:R8A67.98 

ScoloMofO:yZ6 

lalMiB Scott: Htoo 9S; RA 47; RBH 47 
The Sea And Cahe: HS 38: INO 23 
Marvin Sease: R8A89 



|om SrtastlOT: INO 3S: lA 32: RMA ti; IT 40; RMS 13 

|M5ecada:LPS3]:LT49 

Secret Garden: W4 to 

Seethtr; B300 127: Htoo 66: HA 66; MO 6; RO 3 
Bob Seger a The Silver Bullet Band: PCA 7 
MwkSe<by:Bl.io 
Selena: LA 13; LPA 8 

Erick Sermon: RBA 71: HSS 62: RBH 97: RS 41. St 
Shade ShetsfcRA 64; RBH 66 
Sliaggy:RBA93: RE 2,9 

Shakk*: B200 187; lA 2; IPA 2; LPS 2. LT 3; TSS 8 

Shekki^ Glory Ministry: GA 11; HS3t; IND tS 

Blake Shelton: CA 3s: CS 2; Hioo 33: HA 31 

The Shepherds: GA 34 

MaieShorer:RA70:RBH73 

The Sicilians: OS 11 

The SMk Road Ensemble: CK IS 

Paul Simon: AC 21 

Simple Man: B300 47: Hioo 69; HA 73: T40 31 
Frank Sinatra: PCA 49 

Sin Bandera: LA 47; LPS ts. 28. 35: LT 16; TSS 40 
Sixpence None The RIchen CC 30: A40 30 
Sl2ila:RE 11 
SUmThug:RBH8i 

SmHez a Sovthstan B200 96: RBA 33; Hioo 34; KA 33; 

RA 30; RBH 39; RP 10; T40 29 
Anthoey Smith: CS St 
MidwelWl SmRh: Bsoo 111. 179; CC s. n 
PaMorKekh Smith: GA 35 

Snoop Dogg: B300 43; RBA 24: Htoo 52; HA ^4; HSS 23; 

RA 28; RBH 26. 80. 87; RP iB; RS 26 
Soclalbum: MO iS; RO 11 
Socios Del Ritnm: RMS 28 

SoUnge: B3O0 9;; RBA 40: DS 3; HSS 31; RBH 84: RS IS 
Marco Antonio Soils: LA 53; LPS 19; LT 30 
SometMng Corporate: HS 46 
Son De Call: LT 43; TSS 6 
SouIja Slim: RBA 85 

The Spanish Hariem Orchestra: LA 71: TSA 7 
SpUrrSUn Hioo 64: HA 63: HSS 26: RA 22: RBH 30: RP 

17; RS 13 
Bruce Springsteen: B300 153 
The Stanley Brottiers: BG 13 
Sterblnsiky a Tranrident: DC 34 
Stereo fuse: HS 34: A40 25 
Steraoniud: RO 34 
Cat Stevens: PCA 46 
Rod Stewart: B300 21: INT 12; AC 13 
Stone Soun B200 145: A40 28; Htoo 84: MO 14: RO 14 
George Straik B300 135, 167: CA iS, 13; CS 8; Htoo 47: 

HA4S 

The Streets: EA 4; HS 23: IND 15 
Barbra Streisand: 6300 loS 
Tadeuu Strugala: CL 2 

Styles: Hioo 36; HA 40: HSS 49: LPS 39: RBH 83; RS 38; 

I40 23; ISS 32 
Sugarcutb HS 28; INO 17 
Sum 41: B200 76; MO 9 

Tory Sunshine: Hioo 99: HSS 71; RA 50; RBH 49; RS 47 

Supreme Beings Of Letsum OC 39 

Keith Sweat: RBC 12 

Sweet Insplrellorts: DC 24 

Swift: RA&4; RBH 66 

Swizz Beatz: RBH 80 

System Of A Down: Bsoo 56. 126: MO 19; RO 30 



Mk« Back Sunday: HS 11; IND u 
TUB) Kwelb 8300 181; RBA S4 
Dawn Taltman: OC 35 
1M(:RBAS7 

dga Taiion: LA 26; LPA 12; LPS S: LT 3; TSS 2 

Ikproot 6300 149: MO 13; RO s 

tATjl.: B200 33: Htoo 30: HA 36: HSS 4: T40 18 

lames Taylor: PCA 30 

Mafkby1or:GA37 

Tebey:CS47 

Susan Tedeschl: B200 1S7: BL 1; IND s 
Telepopmuslk: EA s: HS 29: DC 9; Hioo 78: T40 36: TSS 

23 

LosTemerarios: LA 16. 27. 70; RMA 6. u; LT36: RMS 12 
The Temptations: PCA 29 
Danny TenagllB: fA 23 
lacl[yTerTasson:/Zi2 

tolmTesh;M4ii 

TG4:HSS 24; RS43 

Thatia: LA 35: Lm ^; DC 7; LPS 6. 30: LT9. so; RMS 37 
Tha Rayne: Hioo 41; HA 41; RA t2; RBH t3 
Theory OF A Deadman: RO 36 
Jean- Yves TTillwudet CL 15 
Thicke: HSS 14 

Thievery Corporation: EA ii; HS 45: IND 30 
Third Day: CC 27 
Three Mo' Tenors: CX 13 
Thunderpuss: DC 1 
Thursday: IND 43 

LosTlgres Del Norte: LA 18; RMA 7: LT 351 RMS lo, 25 
lustin Timbeilake: B200 17; RBA 19; OC 19, 28; DS 14. 22; 

Hioo 7. KA 7; RA21; RBH 331 T404 
Aaron Tlppin: CS 44 
Thea Tlppin: CS 44 
TLC 8200125; RBAS3 
Tcn«x:GA 36 
TooSttort:RBA90 
Tower Of h)wer: 034 
Tbya: T40 40 
TQ:R6HSo 

Transplmts: B200 182; IND 6; MO 2o 

Trapt' 6200 188; H5 4; MO 25; RO 12 

Randy Tkavb: CA 26: CC t8; CS 36 

Trick Daddy: 8200 163: RBA 41; Hioo 95; RA 47; RBH 47 

Trkk Pony: CA 33, 52 

Irina: B300134: RBA 46; Htoo 85; HSS 65; RA 52: RBH 

52:RS33 
IMn-Mae ST: CC 26; GA 12: RBA 94 
Triny Y La Leyenda: RMS 30 
Travis Trttt: CA45;CS42. 52 
TRUSTcompany: RO 38 
Los Tijcar>es De Tijuana: LT 27: RMS 8 
Tinya Tucker CA 73 
Martsa Tumor. DC 17 

Shania Twain: B300 8; CA 3. 55; CCA 4; INT 10: PCA 5: A40 

40: AC 13; CS 16, 401 Hioo 73. 86 
Twlsta:RBC23 
Steve Tyreiuyz It 

TVrese: Bsoo 23: RBA y. Hioo 35; HA 33; RA 9; RBH 9 
Ua: B200154 

Unde Kracker: A40 8. 36; Htoo 8t; T40 35 
Underworid: OC 37 
Union Statkm: BG 3; CA36 
Union Turnpike: HSS 63; RS 48 



Unwritten Law: B2D0 200; IND 7: M0 16 
Keith Uiton: B300 128; CA 16; CCA 19; CS 13. 21 
AdoltoUriasYSuLoboNortenO:LT32; RMS9 
The Used: 8200 93; MO 34 
Usher: D5 13: RS72 



Luther Vandross: IND 43: Hioo too 
Vincssa-Mae: CI 9 
Lub Vargas: TSA 30 
PhRWassar:CA48;CS29 
Sarah Vftugha[t:/Z 21 

Slevie Ray \Mughen And Double lyouMe: BL 3 

OwyVaga: RMS 33 

lad Velasquez: LPS 12; LT 19: TSS 15 

Angelo^fcnuto: DS 11 

CartosVlves:TSAi6 

Vonray: A4032 

-w- 

KristineW:DCi3:DS23 

The Weller*: PCA 27: RBC 15; RE 5 

HcicUah Walker a The Lowe FeUowshlp Cntsade Chob: 

CC 23: GAS: HS23: RBA 97 
l^ra Walker AC 24 
Steve Wvlncr: CS60 
The Warp Brothers: EA 20 

Warsaw Philhannonk NatlonalOrchestraOf PoUnd:a 3 

Kim Waters: C/ 13 

Russell Watson: a 7 

limmy Wayne: CS 53 

WC:RBA77; RS40 

PaulWeiler:IND37 

Kirt(Whalum:C/23 

PelerWhj|e:CV25 

DougWHllams:GAi9. 28 

HankWnUam$:CA64 

Hank Williams |r.; CCA 9: PCA 35 

MeMnWWlams:GAi9 

MidNUeWitUams:GA30 

Phanetl Williams: Htoo 52; HA 54; HSS 23: RA 28; RBH 

36; RP 18; RS 26 
Mark WHb: B200 171; CA 24; CS i; Hioo 28; KA aB 
Cassartdra Wilson: tZ 14 

Charlie WRson: Hioo 52; HA 54; HSS 231 RA 28; RBH 26: 

fiPiB: RS 26 
George Winston: NA 5 
lee Ann Mtonuck: CA 57. CS S9 
Women Of FaMh: CC 3; 

Wayne Wonder; Hioo 71: RA 36; RBH 36: RS 62 
Liicy Woodward: A4D 34 
Darryl Woriey: CA 40; CS 31 
Chely Wright: CSsS 



Xribit: RBA 83: RBH 91 



-X- 

-Y- 



YlHini: B2O0]37;M4l 
VteM]u:AC25 

rmg Ving Twins: I N D 36 ; RBA 9 2 

YbLaTl«lC0:HSS6S 

Vtoung Blaze: HSS 20; RBH 99; RS 6 



Zoeglri:EAt9 
ZiiglzlBnd:HS4S:IND3t 
Zwan: B200 3; INT 6: MO 8; RO 33 
ZZ Top: PCA so 



SOUNDTRACKS- 

fl MIe: B300 10: RBAS; STX 2 
Amelie: WM 7 

American tdd : Greatest MomtnO; STX 21 

Blue Crush: STX 24 
Brown Sugar: RBA 63; STX t8 
Chicago: BJO06; INT 1; STXi 
Complices Al Rescate: El Gran Final: LA 44; LPA 30 
Coyote Ugly: CCA 8; PCA 21; STX 14 
Coyote Ugty: More Musk From Coyote Ugly: B200 
144; STX 10 

Deliver Us From Eva: B200 ui; RBA 28; STX 9 
Disney^ LHo a Stitch: B300 102: STX 7 
Down From The Mountain; BG 9 
Orumllne: B200 1S6; RBA 84; STX 16 
Frida: WM 2 

Friday After Next: RBA 95 

The Hours: INT 25 

Uke MHie: STX 20 

Liziie McGuire: 8300 92. STX 5 

The Lord or The Rings: The Fellowship Of The Rblg: 

B200 159; INT 23: STX 12 
The Lord Ot The Rings; The Two lowers: B200 77; INT 

9; STX 3 

Mariwia: Complkes Al Rescate: LA 34; RMA 12 
Monsoon Weddinr WM 9 
Moulin Rouge: STX 17 

0 Brathcf. Where Art Thou?: CCA 3: PCA 4; STX 6 
Paid In FulL Bzoo 158; RBA 31; STX n 
Shrek: STX 19 

SIhiana: Complices Al Rescate: LA 41: LRA 17 

Songcatcher: EtCi 11 
Spidef-Man: STX 

Spirit: Stallion Of The Omarron: B3oo t6t: STX 13 

Sweet Home Alabama: B300 174; STX 15 

Talk To Her: LA 28; LPA 13 

A Walk To Remember: Bioo 90; STX 4 

The Wild Thomberrys MovW: STX 33 

XXX: B200 120; STX 8 

ARTISTS- 

: 'lioord 300 

Absolute Body + Soul: 73 

Dfsneymania: Superstar Artists SlHf Msaey -Their 
Wayt: 59 

IWorshIp: ATotal Worship Eapertence 131 
Now 10: 193 
Now 11: 27 

Pure Bo's Love: The ti Hits: 197 
The Source PresenU: Hip Hop HKs Vol. 6: 54 
Swiz2 Beat2 Presents G.H.E.T.T.0. Stories: 118 
liDtally Country VoL a: 133 

Worship Together: I Could Shig OfVDur Uwe ForevvR 

78 

WOW HKs 3003:113 
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TITLE iWPfllNT.'MaMDTIQNlABiL 




Artist 


1 






NUMBER 1 ;i 

NO ONE KNOWS sTf.iciit^ 


2 W<tlu At Numb*' 1 

Outm Of Tlw Stone Aga v 


o 


3 




WHEN I'M GONE =i>jtucuMVE*5JU.uw« 




3DoonOoiin ^ 


3 


2 




ALWAYS 




Saliia 


o 


9 




CAN-TSTOP — ,.-=>...i 




R«dHolChiltP8ppar5 V 




4 




ALL MY LIFE .u-rAwur, 




FooRghtera <} 




6 




FINE AGAIN . • 




SeeOwr v 


7 


5 




THE RED 




Chevelle v 




7 




HONESTLY va.! .swjtCWMiH 




Zwsn V 


9 


8 




STILL WAITING siawidjw 




Sum 41 « 




12 




CLOCKS 




CoMplay v 


«D 


13 




SWING. SWING i>:>vov%^UMAWs 




TTte AiHVmertcan Rejects v 




n 




POEM .t..:-M^V..V.,A.^TC 




Taproot V 


a> 


17 




LIKE A STONE ■,-i-.s:u»ti'K 




Audioslave v 


o 


15 




TIMES LIKE THESE "ii:.«nLttJ.HMe 




Foo FlghtefS 




10 




YOU KNOW YOU'RE RIGHT cccceffiHiSTHiscon 


Nirvana v 


CD 


16 




REST OF MY LIFE i.-i 




Unwritten Law v 


ca 


21 




TAKE IT OFF ^ AIRPOWER 


The Donnas v 


o 


18 




DOWN 




SoclaltHjm 




14 




INNERVISION . - 




System Of A Down 




19 




DIAMONDS AND GUNS »Ti>'.'.i-n 




TranSQlants 


Gt 


25 




THE ANTHEM .. 




Good Charlotte « 


O 


26 




BRING ME TO LIFE .vvir 




Evanescence 


at 


24 




REMEMBER •u'oise 




Disturtwd V 




23 




BOTHER < " v . ^ V 




SlonaSour ^ 


fa 


29 




HEADSTRONG - . 




Trapt 


& 




STRAIGHT OUT OF LINE <<<• «r.uK'>t>Mi.iiuw 




Godsmadc 


ea 


28 




MY GODDESS . .■ 




The EKies v 




27 




COCHISE M-i: 




Audioslave ? 






GIRL S NOT GREY ■.'B3:8£akftm<»a 




AFi 


o 


34 




VOLVO DRIVING SOCCER MOM r-wT^ 




Everclsar 


€9 


33 




HARDER TO BREATHE ■ v 




MaroonS v 


3.' 


30 




A PRAISE CHORUS .. <■■•■ 




Jimmy Eal WorM v 




36 




THE ART OF LOSING yfi 




American Hi-Fi v 


ca 




BURIED MYSELF ALIVE - - 




TtieUsed « 


C9 


38 




NOT FALLING ■ 




Mudvffyne ^ 


36 


35 




UFESTYLE5 OF THE RICH AND FAMOUS 




Good Ctiarlotte v 


37 


39 




WON'T BACK DOWN „-.i r.fr 




Fuel V 




32 




LOSE YOURSELF ; ::-e 




Eimnenj 9 


ca 




BULLITPROOF 




Padfler « 






SEND THE PAIN BELOW f^. 




Chevetie 
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Airpltymonitorsdbv ^ 
TITLE IMPRINT^PBOMOTION LABEL 


Nielsen 
Braadcost 
Sysunw 


Data 

Artist 


■ 






NUMBER 1 -^5' 


1 Week Ai NumtMt 1 




5 




LANDSUDC ycMjuenKoumA 




DIxteCMcks V 




1 




CRY MuniOiMOt 




faWiHill '7 




' 




CANT STOP LOVING YOU mmn 




PhH Collins 




3 




THE GAME OF LOVE 




Sanlsna Featuring Mkhella Brancti v 




4 




A THOUSAND MIL£S uuintbikdk 




Vanessa Cartton v 




6 




SOAK UP THE SUN *m«m»Km 




SlwrylCrow v 




7 




A MOMENT Uta THIS iwmg 




Keirydaikson v 




8 




SUPERMAN (ITS NOT EASY) w«MbcouMi> 




Fhn For RglrUng 




9 




FORCVER FO« YOU ummxh 




DarylHall JohnOrtss 




10 




HERO MFMCM 




Enrlqua Igleslas « 




12 




BEAUTIFUL kakuo 




Christina Aguitara v 


-m 

1? 


11 




I'M GONNA GETCHA GOODI WKunnuun 




ShaniaTimin v 




13 




THESE FOOUSH THINGS 




RodStMvart 




19 




1 DROVE AU NIGHT irt 




Celine Dion 




14 




COMPUCATEO (ASM 




AvrllLavtgns v 


1 


16 




DON'T KNOW WHY auENoaiMSM 




Horati Jones v 




24 




YOU'RE SnU YOU ^aMrmt 




Josh Grabsn 




15 




UFCOOISONcwB 




LeAmRinw v 




21 




BAWCS iwutwwwwictfm RagiflHinirn 




17 




AT LAST m 




CsNneNon 




20 




FATHER AND DAUGHTER moujne 




Ptuf Simon V 




18 




WHEN YOU UE NEXT TO ME <m 




KellteCotfey 


23 


27 




YOUR BODY IS A WONDERUUID mmw 




John Mayer 9 




23 




IF ONLY am 




Tamara Walker 




25 




HEAVEN mxme 




OJ Sammy & YOnou Featuring Do 9 




29 




THINKING OVER tMHtmrnii 




DanaGkiver 9 




22 




YOU wiNDHUii«u.iWincti3i 


Jm Brickman Featuring Jane KrakowskI 




30 




I'M WITH YOU MIT* 




Avril Lavigne v 






STUCK INSIDE A CLOUD itimMnnwrnA 




George Harrison 


■ 


2b 1 


THROUGH THE RAIN wMwcisufcnuw 




Mariah Carey v 



IHISWt« 






Airplay monriofsd by 
TITLE ypRi T'PflOM II N 


Iv Nielsen 

Bfoadcast Data 








■'i:- NUN' 


BER 1 '2 Wi!«k» Ai NumDer 1 


1 






wncn 1 pn ox^ric '»*ijBicwVtns*4,'-WB 


3 Doors Down 9 




2 




ALWAYS ill iw. 


Saliva V 




_i_ 




FINE AGAIN A<hD uf 


Seether ^ 


4 


3 




THE RED tfc 


Owvefle 9 




— 




POEM .i|.iiH».->iK*;L*<.n{: 


Taproot 7 


H 






STRAIGHT OUT OF LINE KF^Al.(l-.>sf(etu 


AIRPOWER ^ Godsmack 


IP 






NO ONE KNOWS Nf|irsn»i 


Queens Of The Stone Age v 


8 


5 




COCHISE i i-itii: 


Audioslave v 




12 




REMEMBER ■"•tr^i 


Disturbed v 


10 


7 




ALL MY UFE Basv«u,ftJ.*Ma 


Foo Fighters v 


<D 


13 




DOWN RiMMitu 


Socialbum 


0 


16 




HEADSTRONG wunioMi-L 


Trwl 


13 


da 


PRAYER 


Disturbed v 


M 




BOTHER ■ ' ..['i ;>jM6 


Stone Sour v 


15 




WEATHERED 


Creed 


«D 


17 




DO YOU CALL MY NAME ■>=f:HixwyEBMj.u*« RA 9 


CD 


I? 




NOT FALLING 1 


Mudvayne <? 


C9 


?4 




LIKE A STONE . - 


AIRPOWER*- ALidloslave v 


CD 


20 




CAN'T STOP 


Red Hot Chlh Peppers « 




16 




INNERVISION . V 


System Of A Down 


Gt 


25 




TIMES LIKE THESE - 


Foo Figlrters 


22 

23 

CD 


14 




YOU KNOW YOU'RE RIGHT : 


T9>sain Nirvana 9 


21 
23 




HONESTLY m,.., . 
WON'T BACK DOWN , 


Zwan 9 
Fuel «? 




22 




MY GODDESS ■■ ■ 


The Exies v 




26 




MAKE UP YOUR MIND ^. AiioMiKiuiun TTwory Of A Deadman 


ca 


29 




BULUTPROOF 


Pacifier v 




30 




FARTHER i^.i 


Outspoken 




27 




SAVE YOU i-c 


Pearl Jam v 




2B 




SOUL CREATION ' "t-.'stiwurt 


Cinder 9 


CD 


39 




SEND THE PAIN BELOW int Chevele 


ca 


32 




TAKE IT OFF . . 


The Donnas v 




33 




FOUR LETTER WORD ^MMUua 


Def Leppard 




35 




BREATHING . i«bi* 


Stereomiid 




3d 




GET UP 1 


Hoise Therapy 


€9 




HANDS OFF THE WHEEL uw-uw. 


Oleander 


3? 


36 




MIDDLE OF NOWHERE sciw;wf.(w lw 


Blank Theory <? 


38 


31 




RUNNING FROM ME liim-nnw.:^ 


TRUSTcompany v 


€9 


38 




DRIVIN' RAIN M. 


Gov't Mule 


0 




BLACKOUT 


(hed)Planet Earth 



TOP 40 track;" 
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Conipiled frwn a naiional sample of aif|>lav supp*<8d t>v Nr«lt»n Broadcsit Oala SvsJems' Radio Track service 105 mam- 
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Broadca^l Data 


■ 


3 




TITLE IMPflJNTTROUOTIOri LABEL 


Arttftt 


■■i 






'.I- NUMBER 1 


■ 13 ^Veeu At Number 1 


1 


1 




THE GAME OF LOVE wmi. 


Santana Featuring Michelle Branch ■? 




2 




LANDSUOE I." V »N'c-.tmiei* 


OiKH Chicks s> 




5 




l-M WITH YOU ..I . 


Avril Lavigne 9 


a. 


3 




UNDERNEATH IT ALL '.'\^.yj.9\ 


No Doubt Feahjnng Lady Saw v 




4 




YOUR BODY IS A WONDERLAND mm^couw 


11 John Mayer v 


o 


7 




PICTURE .AM.*UMTIC 


Kid Rock Featuring Sheryl Crow ^ 


7 


b 




DISEASE Mi>Kiir 


matchbox twenty v 


6 


8 




IN A LITTLE WHILE lam 


Uncle Kracfcer v 




10 




DON'T KNOW WHY HutwtiMvM 


Nortii Jones <i 


10 


W 




ONE LAST BREATH ivwii* 


Creed v 




"IT 




A SORTA FAIt*YTALE i^K 


Tori Amos v 


12 


14 




A THOUSAND MILES *»M-.i.iE«Knn 


Vanessa Carlton v 




11 




COMPUCATEO -Ti 


Avril Lavigne <? 


■ 


13 




WHERE ARE YOU GOING <ca»i« 


Dave Matthews Batd 9 


■ 


15 




WHEN I'M GONE 4£P^usr.siUi..MRG 


3 Doors Down v 




17 




BEAUTIFUL 


Chnsbna Agultera v 


fa 


19 




BIG YELLOW TAXI r^iiitswnisof) CouniMg Crows Featuring Vanessa Cartton 




18 




GREY STREET « .,",17 


Dave Matthews Band <? 




21 




CRY u..:; 


Faith HIH 9 




26 




DON'T DREAM ITS OVER squw Cirewa 


Sixpence None The Richer 




16 




I'M STILL HERE (JIM'S THEME) vMlT:.^^^v»DJ.■^^ 


3:c John Rzeznik 


fa 


23 




MISUNDERSTOOD i[^>i i:u« 


Bonjovi V 


e» 


26 




CLOCKS -Ai- 1... 


Coldplay v 


?4 


20 




SPIN MuA^oi*.'. 


Ufehouse v 


25 


24 




EVERYTHING a^m: if 


Stereo Fuse 


@ 


31 




DRIFT AWAY > > 


Uncte Kracker Featuring Ooble Gray 


@a 


2S 




DON'T STOP DANCING ftm'.* 


Creed s> 




29 




BOTHER 


Stone Sour v 




22 




THE ZEPHYR SONG Mm-<<!Hiis 


Red Hot ChW Peppers 9 




27 




FREEZE Hi;iM.^vt 


PayHwGM 


€9 


33 




WHY GEORGIA **ur,ctij«bj 


John Mayer v 


€3 


34 




INSIDE OUT Ejmhst Vonmy 


€9 


30 




SHE HATES ME fLtAUSi«iie»*iTE»6cci^ 


PutMleOfMiidd « 


€9 


37 




DUMB GIRLS . 


Lucy Woodward 


ta 




1 DROVE ALL NIGHT tnn 


Ce^liw Dion 




35 ' 




BREATHE IN "c* 


FfOuFrou *3 




36 




JUST LIKEAnUusn 






3? 




BUBBLETOES VHXS<wmK*iM^ 


Jack Johnson 


CD 




UNWELL ^'^-T. matchbox twenty 


40 


3,| 


I'M GONNA GETCHA GOODI ucwumtajMi 


Shanta Twain 9 



[1 
1 




ARTIST ''™"" 
IMPR1NT/PR0MOT10N LABEL 


1 




I M WITH YOU 
LAVIGNE 






BEAUTIFUL 

CMFttSTWAAGUILBtA 


4 




ALL 1 HAVI 

JENMFER LOPCZ FUnMMO U. COOl J 


3 




CItY ME A RlVf a 
JUSTMTNBDIL«(£ 


5 




BUMR BtJMP BUMP 

aZK & P DIXY 


D 




MESMERIZE 

JA RUL( HATURMG ASMANll 
MiMX)l MCe» Ml WJWl 


7 




OJ BONMIG a CLYDE 

JAY-Z FEHTUHING BOOtCE KNOWUS 
ROC A-f ILIACir iMM ttJM 


6 




DONT MESS WrrH MY MAN 
WVEA FEAnilWG SHUN t BHUOXm »SET 


13 




PtCTURB 

K« WKX KATUniHG StOVL CROM 


B 




LANDSLIDE 

DIXIE CHCKS 


12 




UFESTYLES OF THE RICH AND FAMOOS 

GOOO CHAflLOnE 






VOUR aODY tS A WONDCRLAND 

JOm MAYER 

WUM.COuVBM 






SUPERMAN 
UMEM 


r 




AIR FORCE ONES 

NEUY FtATUfUW KYJUM.AU & MUMW LEE 


16 




UNOERNfATH rT AU 

M oouei funjMio uwr sMf 

HTHBOM 


14 




FAMILY PORTRAIT 

WW 


17 




THE GAME Of LOVE 

MNTMA (EAnjRHG MCHBXE BRMCH 


31 




AU THE THINGS SHE SAID 

TATU 


18 




SHE HATES Ml 

F-UCMXE or MUCO 
i^Aiwww'ne wnRKfln 


23 




GOSSIP FOLKS 

HSS1 usQfwcAMW-aiJcrTFuninBiuaiait 

ne MID NMMLinw ert 


IS 




LOSE YOURSELF 
EUNEM 


35 




IN OA CLUS 

50 CENT 

t-iMTiSMWr uVtBWuni MttntOK 


19 




JENNY FROM THE BLOCK 

JENNVER LOPEZ FEAnjaNG JAOUOSS 1 STYLES 


26 




MISS YOU 
AALIYAH 

KAaawMmwwiMAL wwe 


25 




BLOWN' ME UP (WITH HiR LOVEI 


22 




SOMETHING 


27 




DON'T KNOW WHY 
IKMAH JOMES 


B 




ANGEL 

AMAHCU vm.2 




1 ^ 




TEU ME [WHAT'S OOtN' ON) 

smiUa' & stiurKSiwi 


B 




WHEN I'M CONE 
-i DOOBS DOWN 
wueucuMtRui UHM 


1 




I'D DO ANYTHING 

SMPLE PLAN 


1 24 




WORK tT 

MISST MSEOIWWR" ELUOn 


1 26 




OOEASe 

MATCHeOX TWENTY 


1 32 




PRETTY BABY 

VANESSA CARLTON 
MMwrtuton 


1 34 




IN A umi WHU 


B 




BREATHE 

TQfPDPWUSK 






THUGZ MANSION 

AMMUOUni KM WTBtUtVI 




1 DROVE AU NIGHT 

1 i\ \Si DAN 




MISUNDERSTOOD 

SON >3VI 






HEY MA 

^M am n.C \SM SAHftWA HGiFr JOiTr 1 fm» 



54 
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~ SINGLES AND TRACKS SONG INDEX 



WHot 100 Singles (Hioo); Hot RS8 Hip/Hop Singles (RBH): Hot Country Singles (CS}m 
[TITLE (Publisher - Licensing Org.) Sheet Music Dist., Chart, Position. 



'03 80NNIE ft aroe (carter Boys. ASCAP/Ye World, 
ASCAP/Univenjl, ASCAP/ContfOvtrsy, ASCAP/TWB, 
ASCAP/Sus«. ASCAP/Songs Of Universal, BMI/loshua^ 
Dream. BMI/EMI April. ASCAPl. HL/WBM. Hioo lo; RBH 
31 

19 SOMETHir rEMI Aphl. AS<APy$M Gdylr, 
ASCAP/Carem-BMG, BMD. HL.CS i; H)oo 38 
8 MIL! l£igftt Mile Style. BMQ RBH 74 

-A- 

A.D.Ii}JLS. CAjW^hV ASCAP/EMI Aprfl, ASCAP/Dun- 
geon Rat. ASCAP/Chrysalls. ASCAP/Grwl Booty; ASCAP), 

HUMioo 76; RBH 46 

AfOtnVMADO (EtlifTiusa. ASCAP) LT 40 

AfTER AU (Sonv.'ATV Cross Keys. ASCAP/Ofialu, 
ASCAP/Madoro. BMI). HUCS S4 

AIR FOoa ONES (6IMG So nes. ASCAP/ Iftckie ffost, 
A5CAP/Univer«l.ASCAP,'Da Bess, ASCAP, 'D2 Pro, 
ASCAP /ifw-ng Dud*. ASCAP/Sam Swap, ASCAP/ Nottlng 
Oaic. ASCAP/Tarpo, ASCAP), Hl/WBM, Hioo u: RBH 53 

ALL I HAVE fNuyoric^n, BUt.' EMI Blackwood. 
BMI/janice Combs. BM I/Adorable, BMl/Eagte Note. 
BMI/Axiom, BMI^HonG,BMi;slh Roor, ASCAP/leHu, 
ASCAP),HL.Ht00l;fi&H6 

Aa I NEED Oowpti Cjnagena. ASCAP/letl/s lams, 
A5CW/Gedtfy. ASCAP.'Flyte Tyme. ASCAP/EMI April. 
ASCAP/Odde Co. Project Music. BMI/CMi Blackwood. 
BMI).HLH50O99;RBH49 

AU MY Ure (M l. Tmtn. BMI/EMI Virgin Songs. 
BMI/Llving UTidef A Rock, ASCAP/FVykis Ftnsers, ASCAP/I 
Love The Punk Rock Music. BMI/Uniwnal, ASCAP), HI, 
Hioo 72 

AU.THETHINGS SHE SAID (Unforgettable Songs, 
GMI/SPZ, BMt/Martin ChMTylrw. BMI/Neoformat. SUM) 
Hioo ?0 

ALMOST HOME CTriple Shoes. BMI/Magic Mustang. 
BMI/Sufferin- Succotash, ASCAP) CS 37 

ALWAYS (Rve Superstars, ASCAP/Rondor. 
ASCAP/UnlversaL ASCAP/ Black Uv«. ASCA;^. H L. Hioo 

5J 

ANGEL (Powvrhowse. BMI) Hioo ^4; RBH 72 
ASI ES U VIOA (Mi nben. ASCAP/Sony/ATV tWscos. 
ASCAP) LTi 

AY1 RAPACrrO(irn DAODT] [IronTlgga. BMI/Wanwf. 
Tamerlane. BMI) 17 7 

-B- 

THE BABY (Cobum. BMI^2omba,ASCAP/EyeOnTh« 
Bat!, ASCAP; Bigger Picture. ASCAP), W8M, CS 1: Hioo 33 

THE BATTL£ IS THE LORD'S (SchaN. SESAC/Walker 
And AssoTiaiei, SESAO RBH 75 

BEAUTIFUL (My Own Chit, BMI/Ttte Waters Of 
Nazareth. BMI,'EMI BLack^wd. BMI/Chase Chad. 
ASCAP/EMI ApriL ASCAP). HL. Hioo 53; RBH 26 

BEAUTIFUL (Sluck In The Throat, ASCAP/Famou^ 
ASCAP). HU Hioo 5 

BEAUT1FULGOOOBYE(Sonv,'ATVAarffRose. 
BMi/Sonv/ATV Tunes, ASCAP/Sony/ATV Cross Keys. 
ASCAP,' Of hrtrs Ed. ASCAPiTWoiley Worid. ASCAP). H L CS 
19: Hioo 79 

BEAUTIFUL MESS [Songs Of API. BMI/MonkeyC, 
BMI/Songs Of Nashville OreamWofks, BMI/AffiliaEed. 
BMl/ChrysaltS, ASCAP,.' Creative Artisl Agent\t ASCAP.'EMi 
Blackwood. BM),' Shane M-nor. BMI), HL/WBM. CS JO 

BtER FOR MY HORSES fTokeco Tunes. BMI/Sony/ATV 
Tfw. BMI/Bls Vei;ort Dog, BMI]. HL. CS 56 

BIGGER BUSINESS (Swizz BeaU. ASCAP/UnWful, 
ASCAP/Mr, BiRgs. ASCAP/ WB. ASCAP/ Justin Combs, 
ASCAP,' EMI April. ASCAP/Monty M»ck. eMI/ffteWronS. 
ASCAP ,'Mv Own Chtt. BMI.'EMI Blackwood. BMI/Easy 
Man. ASCAP). HL,'WflM, RBH 80 

BIG STAR (EMI Blackwood, BMI/SlnglcsOrttyL BMI), 
HLCS22 

BLOWir ME UP (WITH HER LOVE) (EMI Blackwood. 
BMI/Cyptron. BMI/fox Tim. BMI/TCF. ASCAP/Chasez. 
ASCAP,7omba, ASCAP/Gautho. ASCAP/N«!rt 0«ade. 
ASCAP,' Universal. ASCAP), HL/W8M, HlOO 45 

BOTHER (EMI ApHLASCAP/Music That Musk. 
ASCAPl. HL Hioo 84 

BREAK YOU Of F (Grar*d HefU, BMI/CarMfS-BMG, 
BMI.'Killah Stealth. BMI/OMECRC. BMI/Beniamin Kenney. 
ASCAP,'Soulchild.ASCAP/Uniwrsal.ASCAP/BabyBlues. 
ASCAPl. HL, RBH 60 

flREATHE (BMG France) Hioo 7B 

BREATHE [God's Cryirf.ASCAP/Sony/ATV Tunes. 
ASCAP ,'Ghftto Fabulous. ASCAP/VOCO. BMI/Gty Hous- 
ing. BMi/Hard Workin Black Folks. ASCAP, ^WB. 
ASCAP'Melvin Bradford. ASCAP.'Famous, ASCAP/H«n- 
nessy For Everyone. ASCAP/Eigtit Mile Style. BMI/Edi- 
tlons Breton. SAC EM). HL/WBM, RBH 94 

BROKEHHEARTSVl LL£ (House Of Hubbell, 
ASCAP;Sony/ATVAcuff Rose. BMI/BlakeUrd, ASCAP), HL. 
CS 9; Hioo 55 

8 R RIGHT (Tirst N' Gold. BMI/Ms. Trina. BMI/Bgales 
Mtizik, ASCAP/ Ludacris, ASCAP/EMI April. ASCAP). HL. 
Hioo 85; RBH 51 

BUMP, BUMP, BUMP (Zomba. BMI/R.Kelty; 
BMI/Bubo, ASCAP,'That'& What^ Up, ASCAP). WBM, H100 
jiRBHu 

BUNNY HOP (Red-N-Dlrty^BMO RBH 70 

-C- 

CAMT LET YOU (SO (Desert Slomi. BMI/F.O.B. 

ASCAP/N.Q,C. ASCAP/Mo Loving. ASCAP) RBH 73 
CAHT STOP IMoebetoblame. BMI) Hioo 6B 
CANT STOP LOVING YOU CEMI April. ASCW). HU 

Hioo 80 

CAMICHO MALtHTO (Arpa. BMf} IT 47 

CHOPPA STYLE aP Boyz. BMI) RBH 63 

CHROME (Sonjti Of Windswept Pacinc. BMI^'Yetlow 
Desert. BMI; My life's Wori(. BMI.'Aimo. ASCAP), 
HL/WBM. CS n 

CLOCKS [BMG Songs, ASCAP). HL, Hioo 62 

CLOSURE (Divided. BMI/UniveruL BMI/Smooble, 
ASCAP ' Rat Eater. BMI] RBH 68 

C'MOH (rfyrr»w. ASCAP/EMi April. ASCAPi'Baboochka 
Tunes, ASCAP/Oango. BMI/Proloons. ASCAP) RBH 65 

COCHISE (Disappearing One, ASCAP/LBV Songs. 
BMh'Slmmerins T. BNWtMt % BMI) Hioo 90 

CONIl CLOSE TO ME [Songs Of Unwersdl. BMI/Sens*- 
less. BMI/The Waters Of Nazareth. BMI/EMI BUckwood. 
BMI), HL/WBM, Hioo 7% RBH 31 

COMER A BESOS (ADG, SESAO LI 36 

CONCRHE ANGEL (Universal-Songs Of PolyOram 
Internal ionaL BMI,'Hop«Chesi. BMI/Glitterfish. BMO, 
WBM.CS J3 

CORAZON CHIQUITO [Et2a2. BMI) LT 32 

COT DAMN [G«nMa«. ASCAP/Terfadome, ASCAP/TTie 



Waters Of Naiareth. 3Ml/EMt Slackvnrad. BMI/Chase 
Chad. ASCAPf'EMI April. ASCAP), HL. RBH 93 

COUNTRY A1N7 COUNTRY (Sooy/ATVAcuff Rose, 
BMI/Unwersai-Songs Of PolyGram International. 
BMI/Everythins I Love, BMI), HL/WBM. CS 42 

COUNTRY THANG (Big Red Tracloc ASCAP/Sony/ATV 
Cross Keys, ASCAP/Sony/ATV Tree, BMI.'Nick N'Ash. 
BMI),HL.CS50 

CRY (Pony Moulh, BMt/EMI eiackwooct. BMt), HL. 
Hioo 43 

CRY ME A RIVER (Tennman Tunes. ASCAP/Zomba. 
ASCAP/TWB. ASCAP/Vlrginl* Beach. ASCAP/TVT, 
ASCAP/ScQtt Storch. ASCAP). WBM, HlOO 7; RBH 23 

CUANDO ME MIRAS ASI (EMI April. ASCAP) LT 35 

-D- 

DAMN (D. Brasco. ASCAP/Deserl Storm. BMI/ENOT. 
ASCAP/Sony/ATV Tunes, ASCAP/EKOP. BMl'Sony/ATV 
Songs. BMI). HU RBH 69 

DiANa WITH ME (Bullet, BUI/|usl Gantt ASCAP) RBH 

99 

DEEP (Deta Bob. SESAC/Zomba, SESAC; IUthougtit2. 
SESAC/Churchboy. SESAC/ Dream Wofks Soogs, ASCAP). 
WBM, RBH SI 

DE UNO Y DE T0D05 lOS MODOS (Vandef. ASCAP) LT 

a 

DIMELO (Telearte Florida, ASCAP) LT 18 
A DHS IE P1D0 (Peermusic III. BMI/Camaleon. BMI) 
LT15 

DISEASE (EM> Blackwood, BMI/Bidnis. BMI/)a^ 
Edge. BMI), HU Hioo 70 

EL DOLOR DE TU PRESENCIA (Rubet, ASCAP/Unlver- 
sal Musita. ASCAP) LT 20 

DONDE ESTARA Ml PRIMAVERA [Crisma. SESAO IT 

30 

IKWTCHANGE (EMI April. ASCAP/Touched By Jazz, 
ASCAP/ NIviac Tyte. ASCAP/Universal. ASCAP/SoulchUd, 
ASCAP .'Tetra GraTimaton, ASCAP/fesse Jaye. ASCAP), 
MLi'WBM.Hioo RBH 1ft 

OONT KNOW WHY (Beanlyt BMI/Sony/ATV Songs. 
BMI), HUH too 41 

DONT MESS WITH MY MAN (Babyboy^ UVtie. 
StSAC/Noontime South, SESAC/EMI April, ASCAP/Them 
Damn Twins, ASCAP/Air Control, ASCAP/WBM. SESAQ. 
HU'WBM, Hioo u 

DOS LOCOS Quan & Nelson, ASCAP) LT 43 

DO THAT.- (Money Mack. BMl/Bubo, ASCAP/That^ 
What's Up, ASCAP/Bubba Gee. BMI/Noontime South, 
SESAC/W.B.M., ASCAP) H1004S; RBH 30 

-i~ 

ELEGISTE PERDER (WB. ASCAP/Zalles, ASCAF^ LT 29 
EMOTIOf(AL ROLLERCOASTER (EMI ApriL 

ASCAP/Blue Erro Soul, A5CAP,'¥oiuba Peoples Musk. 

ASCAPl. HL. Hioo 83; RBH 33 

EKAM ORATE DE ALGUIEN (Arpa. BMI) LT 48 

ENCUERPOYALMA [Elix. ASCAP) LT 14 

EHTRA EN Ml VIDA (Sony/ATV D4M0S, ASCAP/Pter- 

musk III. BMI)LTi6 

ERE5 Ml RELIGION (Tulum. ASCAP/ EMI April, ASCAP) 

LI IB 

EKLAVO DE'nj PIEL [FersaL BMI/No UmEtations. 
BMl/Unl'.'eisal Musrfa UiiCJ. BMi.'ForiomusIt, BMI) LT 38 

ES POR Tl (PeemiLSit III, BMi;Carr.aieor. BMI) LT 10 

EVERYBODY flen Count, BMI/HTR, BMI/)efOme A. 
Hunter, BUI) RBH 89 

EXCUSE ME MISS (EMI April, A5CAP/CArte< Boys, 
ASCAP/The Waters Of Nazareth, BMI/EMt BlMkwood. 
BMI/Chase Chad. ASCAF^, HU Hioo 33; RBH 17 

-F- 

FABULOUS (Divine MitL ASCAP/WB. ASCAP/Fingaz 
Goal ASCAP/jahqae joints. SESAC/ Universal. 
SESAC/Miss Mary^. BMI/Wamer-Tameriane, BMI/EMI 
April, ASCAP), HL/WBM, Hioo «li RBif 12 

FALL INTO ME (Universal-MCA. ASCAP/HaLhana, 
ASCAP/WB. ASCAP/Platinum Ptow. ASCW), WBM, CS 5; 
Hioo 39 

FAMILY PORTRAIT (Pink Panttw, ASCAP/EMI April. 

ASCAP ,'Scott Storch, ASCAP/TVT. ASCAP), H U HiOO 31 

FAMILY TREE [Chuck Wagon Gourmet. 
A5CAP.'Fanx)us, ASCAP), Hl/WBM. CS Jl 

FEEUN* YOU (PART 11) (Solange MWP. ASCAP/Hitco 
South. ASCAP/BeyDnce,ASOtf>/Muslc Of Windswept. 
ASCAP/My Tomato, BMIjl/IAnw-Tameriane. BMO.WBM. 
RBH 84 

FINE AGAIN [Se«ther. BMt/Dwight ftye, BMQ Hioo 66 
FOREVER EVERYDAY (5ony/ATV Cross Keys, 

ASCAP,' Drrvers £d, ASCAP/WoflevWOfld, ASCAP/Dewn-S 

Farm, ASCAP). HL,'WBM. CS 59 

FROM THA CKUUUCH TO OA PALACE [My Own Chit. 

BMI/EMI Blackwood. BMI/The Waters Of Naiaitth. 

BMI/Chase Chad, ASCAP/EMI ApriL ASCAP/Zomba, 

BMI/R.Kellv: BMO, HL,''WBM. RBH 87 

-G- 

THE GAME OF LOVE (Keepin' It Real How 'Bout You, 
BMI/Wamer-Tameriane, BMI/Future Furniture. 
ASCAP/EMI AprIL ASCAP], HL/WBM, Mioo 17 

GET BUSY (Outty Rock, ASCAP/Greensleevts, PRS) 
RBH 64 

GEKHYA HANDS UP (CedriC HilL BMI/SlimThug. 
BMiy Pitch N Patch, BMI) RBH 81 

GIMME THE LIGHT (Dutty Rock, ASCAP/Blxk Shad- 
ow, BMI/TWR, BMI/EMI ASCAP), HU RBH 35 

GIRLFRIEND (R.KHly; BMI/Zomba, BMI).W8M. RBH 

61 

GOSSIP FOLKS [Mass Contusion. ASCAP/wa. 
ASCAP /Virginia Beach, ASCAP/Ludactis. ASCAP/EMI 
ApriL ASCAP). HL/WflW. Hioo ii; RBH 7 

GUESS WHAT (Zomba, BMI/R.Kellv( BMI), WBM. RBH 

39 

-H- 

HALFAHAM (Almo.ASCAP).HUCSst 
KASTA QUE VUELVAS (Peer IntT, BMI) LT 33 
HEADZUPfNappy Roots. BMI^SeilousSciipIures. 

ASCAP/FuU Circle. ASCAP/linrversaLASCAPaSth And 

Vire.ASCAF^RBH 100 

HE IS (Spiders s Rice, ASCAP/jam Carver. ASCAP) 

Hioo 98^ RBH 48 

HELL YEAH (Zomba, BMI/R.Kelty. BMI/Money Mack. 

BMI). WBM. RBH 38 

HERIOA MORTAL [World DMp. BMI/Uueplalinum. 

ASCAP/Sony/ATV Latin, BMI/Sony/ATV DisCOS. ASCAP) LT 

11 

HITTHE FREEWAY fThe Waters Of Nazareth, BMI/EMI 
Blackwood, BMI ; Donceno. ASCAP). HU RBH 57 



HOW I FEEL (Babv Lew. BMl.'The SclentlRc Method Of 
Music. BMI/Lucky. BMI) RBH 95 

HOWYOU GONNA ACT LIKE THAT (ZovekHon, 
ASCAP/BMG Songs. ASCAP/Rrst Averoe. ASCAP/Demis 
Hot Songs. ASCAP/E Two. ASCAP/EMI /^ll, ASCAP/E.O. 
Dui-lt, BMI), HU Hioo 25: RBH 9 

-I- 

I BELIEVE (Sony/ATV Aculf Rose, BMt/Wiite On 
Music BMO. HUCS 24 

I CAN (Zomba. ASCAP/III Will, ASCAP/EMI ApriL 
ASCAP/Salsam Remi, ASCAP/Street Tuff. ASCAP). 
HU'WBM.RBH 56 

I CARE 4 U (Vtrginia Beach. ASCAP/Mass ConfuskKi. 
ASCAP/WB. ASCAP/lPrtng. BMI). HL/WBM, RBH 15 

TD DO ANYTHING (Warner ChappelL SOCAN /Wet 
Wheel le, SOCAN /High-Maintenance, SOCAN/Stinky 
Music. SOCAN/Orap Out. SOCAN I'Slutty, SOCAN/Lanni 
Tur>es, SOCAN) Hioo 69 

I DONT GIVE A WftK (TVI. ASCAP/Swrie. 
ASCAP,7omba, ASCAP.'The Braids, ASCAP/WB. 
ASCAP/B4. ASCAP). WBM, RBH ^9 

TD RATHER (Shep 'n Shep. ASCAP,' Afmo, ASCAP/Uni- 
versal, ASCAP), ML/WBM. HioO lOO 

I DROVE ALL NIGHT (Billy Steinberg, ASCAP/Denlse 
Barry ASCAP/Sony/ATV Tunes, ASCAP), HL, Hioo 74 

I DROVE AU NIGHT (Sony/ATV Tunes, ASCAP). HL CS 

41 

IGNITION [Zomba. BMl/R.Kelly. BMI). WBM, Hioo 13: 
RBH 3 

I lUST WANKABE MAO (EMI AprH. ASCAP/Didnt Have 
To Be. ASCAP/Mosalc, BMl/Hold fack. 6MI), HU CS 3; 
Hioo 32 

I KNOW WHAT YOU WANT (TZiah-s. BMI/OutTy Nigga, 
ASCAP ,'Killj 4, ASCAP/Rah Digga, ASCAP/Cyphercleff, 
ASCAP ,'EMI April. ASCAP). HL, RBH S4 

IMAGINE THAT (Uh Oh. BMI/Divine Mill. ASCAP/WB. 
ASCAP/ Sharay's. ASCAP/Eddle F., ASCAP/Famous. 
ASCAP/ Ensign, BMI .'Unrversal-Duchess, BMI/Perit's, 
BMI), HL/WBM. RBH 78 

rM GONNA GETCHA GOOD! (Universal -Songs 04 Poty- 
Gram InternsIionaL BMI .'Loon Echo, BMI/Oul Of Pocket, 
ASCAP/Zomba. ASCAP). WBM, CS 40; Hioo 86 

I'M IN LOVE WITH A MARRIED WOMAN [Sony/ATV 
Tree. BMI,' Songs 01 >recel. BMI/Sonyj'ATV Cross Keys, 
ASCAP I'Onaly. ASCAP). HU CS 55 

I'M WITH YOU (Almo, ASCAP,''Avril Lavigne, 
ASCAP; Warner- Tamerlane, BMI/Hollytodge, BMI/Ra^n- 
bow Pish. BMI/Mr. Spock. BMI/WB, ASCAP/Tk. 
ASCAP/Ferry HIH, ASCAP), HL/WBM. HlOO 6 

IN A LITTLE WHILE (Gale. BMI/Wamer-Tamertane. 
BMi/ChufAy Style. ASCAP/Sevf n Peaks. ASCAP). 
HU'WBM. HlOO 81 

IN OA CLUB (High On Life. ASCAP/Alrti Nuth>n'GolA' 
On Bu! Funking. ASCAP/WB. ASCAP/ Btotter. ASOy/Etvis 
Mambo, ASCAP/Unlversal. ASCAP), WBM, HiOO 41 RBH 1 

I SHOULD BE... (ADS Music Writers, ASCAP/EMI April, 
ASCAP/Ufban Warfare, ASCAP/Mr. Yeah. ASCAP). HU 
HlOO 35; RBH 10 

IFLL GO AWAY (March Family. BMI/Maleah, BMI/EMI 
April, ASCAP/Sea Gayle, ASCAF^, H U CS 57 

I WANT MY MONEY BACK (WB. ASCAP/ Gfavflfon. 
SESAC/Bluewater. SESAO. HL/WBM, CS 4S 

I WISH YOUD STAY (EMI April. ASCAP/S*a Gtyle, 
ASCAP). HUCS 7; HlOO 63 

-J- 

lAH S MY ROCK (BLA, ASCAP) RBH 96 

lENNY FROM THE BLOCK (ChocDlale Faclory, 
ASCAP/Tunesmith. BMI/laedon Christopher. 
ASCAP/Sony/ATV Tunes. ASCAP/Nii-^rlcan, 
BMI/Sony/ATV Songs. BMI/BMG Songs, ASCAP/Zomba. 
ASCAP/EMI Unan, BMI/EMI Apol, ASCAP/fuSlin CombS, 
ASCAP/lac'wons.ASCAP/Paniro's, ASCAP), HL/WBM. 
HlOO 36; RBH 83 

lOHN DOE (Not Usled) RBH 66 

TNE lUMP OFT (Notorious K.I Jil., BMI/V^rrwr-Tamer- 
lane. BMI;"Vlrginia Beach, ASCAP/WB. ASCAP/LB Fam, 
ASCAP/EMI April. ASCAP /UniversaL ASCAP/IKr. Cheeks, 
ASCAP). H L/W8M, Hioo 60; RBH 22 

-L- 

lACHICASEXY (Flamingo, BMO LT27 
LAHOSUDE (Welsh Witch. BMI/Sony/ATV ^m. BMI], 
HUH1009 

UREINA DELSUR (TN Edklones. SMI) LT 35 
LASUEGRA (EMI ApriL ASCAP/ Promodones Mwsi- 

cales HR, 5A, BMI/Peermusic III, BMI) LT34 
LAS VIAS DEL AMOR (LGA. BMIJ ^ 44 
UTELY (BEEN OAEAMIN' 'BOUT BABIES) (Designer. 

SESAC/Bfentwood Benson. SESAC/Songs Of Lehsem. 

SESAC/Regie Hamm, SESAO, HU CS 46 

LAUNDROMAT (Zomba, BMI/R.Ketlyi BMf), WBM. RBH 

3a 

UFESTYLES OF THE RKN AND FAMOUS (EMi ApriL 
ASCAP/3in. ASCAP). HU Hioo 30 

LOSE YOURSELF Sight MOe Style. BML' Ensign. fiMI). 
HL, HlOO 23; RBH 42 

A LOT OF THINGS DIFTEHENT (Sony/ATV TrM, 
BMI/Mr, Bubba. BMI/Sony/ATV Acuft Rose. BMI>. HU 
HlOO 89 

LOVE 12 (Child Support. ASCAP/Notting Dale. 
ASCAP/AI Green, BMI/ IrMng, BMI/WB, ASCAP). WBM. 
RBH 97 

LOVE UKE THERE'S NOTOMORROW OCT. BMI/Tfiea 
Later. BMI] CS m 

LOVE OF MY LIFE (AN ODE TO HIP HOP) (Ugnw. 
ASCAP/Universal PolyGram International. ASCAPJBMG 
Song(, ASCAP/Dlvinc Pfmp, ASCAP/Tribttt OF Kwlar, 
ASCAP/lake & The Ptialrnan, ASCAP/ Unhrersal, 
ASCAP/la^po, ASCAP/Songs Of Universal. BMI/Sense- 
less, BMI/Fo« Film. BMI/TCF. ASCAP). HL/WBM. Hioo ?6: 
RBH 8 

THE LOVE SONG (Warner- Tamerlane. BMI/Smith 
Haven. BMI/Big Red Trattof, ASCAPi'ThInk Weil, 
ASCAP/Sony/ATV Acuff Rose. SMI). HL/WBM. CS 3a 

LOVE WON! LET ME (WB. ASCAP/ Warner-Tamertane. 
BMI/Franne Gee, SMI/Dad's Dreamer. BMI). WBM. CS 39 

LOVE YOU OUT LOUD [Sony/ATV Cross Keys. 
ASCAP;Onaly, ASCAP). HU CS 34 

LUV U BETTER (LL Cool J. ASCAP/Sony/ATV Tunes, 
ASCAP/ Chase Chad. ASCAP/EMI April. ASCAP,'The 
Waters 04 Nazareth. BMl/EMI Blackwood. BMI). HU RBH 
40 

-M- 

MADE YOU LOOK (ill Will. ASCAP/Ztxnba. ASCAP/EMI 
ApiH. ASCAP/Salaam Reml, ASCAP). HL/WBM. Hioo ^; 

t?8Hi9 

MA. I DONT LOVE HER (The Watco Of Nazareth, 



Bmtm BliCkwDPd. &MI/Chas« Chad. ASCAP/EMI April. 
ASCA^, HU HiDO 96; RBH 53 

MAKE TTOAPCrSah's, BMI/OuUy Higga. 
ASCAP/Cypheicleff, ASCAP/EMI ApriJ. ASCAP), HU Hioo 
64; RBH 20 

MAU GENTE (PeennusiC 111, BMI/Canuleon, BMI) LT 

39 

MAN TO MAN (Sony/ATV Tree. BMI/Magic Knee, 
BMO.HU CS 6; HlOO 40 

MAACHATE [World Deep. BMI/Sony/ATV Latin, BMI] 
LI 22 

MESMERIZE (Slavery BM1/So«gs Of UnrversaU 
BMI/Dl In', SMI/Sold ien Touch, ASCAP/ Universal, 
ASCAP/ Pookietoots, ASCAP/Baeza, ASCAP/WB. ASCAP). 
WBM. HlOO 2: RBH 5 

Ml PRIMER MILLON (Wamer-Tan>ertane. SMI/Sir 
George. ASCAP/WB. ASCAP) LT 21 

MISS YOU (Naked Under My Cktthes. 
ASCAP/Chrysalis. ASCAP/Ociober Eighth. BMl/Noonlifue 
Tunes, BMI /Warner- Tamerlane, BMI), WBM. Hioo 8: RBH 
2 

THE MORNING AFTER (Deborah Cox. BMI/EMI April. 
ASCAP/Nyrraw, ASCAP/Naked Under My Ctolhes. 
ASCAP.^Csunn. ASCAP/BlBCk Soul Conneclion, BMI/Elhan 
Country Fanner. ASCAP). HU RBH 76 

-N- 

NEVER SCARED (Bonecrusher. ASCAP) RBH 79 

NEXTBIG THING (Vinnie Mae. BMI/Chad jensen. 
BMI/Stainrray To Bitncf^. BMI/Soflgi Of Windswept Pacif- 
ic. BM!/LftTle Blue Box. ASCAP). WBM, CS 18 

NO LETTING GO [Greensleeves. PRS/Singso WW. 
BMt) HlOO 71; RBH 36 

NO ME ENSEHASTE (World De^ BMI/Sony/ATV 
Latin. BMI/Blueplatinum, ASCAP/Sony/ATV Discos, 
ASCAP) LT 9 

NO ME RENDIRE (Hot Usled) LT 19 

NO ONE KNOWS (Board Stiff. BMI/RippleUiCk. BMI) 
Hioo s6 

HOTENGO DINERO (Alma. ASCAP/BMG Songs. 
ASCAP) LT 24 

NOVAIGO NASA (S«r<«. BMI) LT 46 

-O- 

ONE Of THOSE DAYS (Shek'em Down. BMI/Hitco 

Sawl^ASCAP/Bjl1apfity3PMyMuzicc.ASCAP/Cla55ic 
Music South, ASCAP/Musk Of Windswept. ASCAP/0 AS., 
ASCAP/Gfound Breaking, ASCAP/Sony/ATV Tunes, 
ASCAP/Bovina. ASCAP/EMI April. ASCAP). HL/WffiM, 
Hioo 91; RBH 43 

-P- 

PARADISE (LL Cool I, ASCAP/Sony/ATV Tunes. 
ASCAP/ENOT. ASCAP/EKOP. BMI/Sony/ATV Songs, 
BMI/Mi Suk. ASCAP.'Ttiird Palm. BMt/|obur. BMf /Top 
Bound, BMI). HU Hioo 46; RBH 24 

PATIENTLY WAITING (High On Life. ASCAP/Elghl Wile 
Style, BMI/Mu5ic0fWmdswepl,A5CAP/Bl0ltef. 
ASCAP.'Elv", Marr,bo, ASCAP), HU RBH 67 

PERDONAME Ml AMOR (Scg Son. BMO LI 17 

PICTURE (Th.rty Two Mile, BMl/Wjr net- Tamerlane, 
BMO.WBM. CS43; HlOO 15 

PIMP lUKE Oackie Fmsi. ASCAP/BMG Songs, 
ASCAP/]3y FS Basement. ASCAP /Universal. 
ASCAP/Songi Of Universal. BMl/lrving, BMI) RBH 86 

EL PROeiEMA (Sony/ATV l»scos, ASCAP/A/lona 
UuslcaLASCAI^LT4 

-Q- 

QUE ME QUEDESTU (Amm, BMI/Sony,'ATV Latin. 
BMI/F.LP.P.. BMl/Soflido Azulado. BMI) LT 3 

A QUIEH LE IMPORUT (SGAE. ASCAP/Screen Gems- 
EMI, BMO LI 50 

QUIZAS (EMI ApilL ASCAP/Ertrlque Iglesias. 
ASCAP/ApolUnalre, BMI/EMI Blackwood. BMO LT6 

-R- 

RAINING ON SUNDAY (Abno. ASCAP/ Original Bliss. 
ASCAP/ Unrversal-PotyGram hrtematlonal. ASCAP/St 
julien, ASCAP}, Hl,'W8H.CS 21 

REALEST N1G6AZ (EMI April, ASCAP/JuStmCooilft, 
ASCAP.'Bfg Poppa. ASCAP/Elvts Mambo. ASCAP/Blotter, 
ASCAP/Universai. ASCAP). HU RBH 34 

THE RED (Loemei. ASCAP). WBM, Hioo 65 

RED RAG TOP (Sony/ATV AcufT Rose. BMI/Sony/ATV 
Songs. BMI), HU Hioo 88 

ROCK-A-BYE HEART (Curb, ASCAP/ EMI April. 
ASCAP/lesKar, ASCAP.'AnnolAllon, ASCAP/Romanesqoe, 
ASCAP .WB. ASCAP). htL/WBM, CS 48 

ROCK YOU BABY (Tokeco Tunes. BMI/Sony/ATV Tree. 
BMI/Big Yelkm Dog. BMI). HU CS 38 

-S_ 

SATISFACTION (WB. ASCAP/Aln't Nulhin* Goin' On But 

Funkirg. ASCAP/UniversaL ASCAP,' B to ndle Rock>wll. 
ASCAP.'Music Of Windswept. ASCAP/Btotter.ASCAP/Elvts 
Mambo, ASCAP), WBM. Hioo 49; HBH 28 

SAY YES (Marshn^llow. BMl/Per^ct. BMI/SPZ, 
BML'Aboukir, BMI/Urvversal. BMI/Dirty Dre. ASCAP/ (at- 
cat, ASCAP/Uftlversal. ASCAP) RBH <fi 

SCARY OLD WORLD fUnr.>efSal-PolyGram Internation- 
al, ASCAP/Sponker Songs, ASCAP/Hartan Howafd, BMI) 
CS5B 

SEDUCEME (Sallmatu. BMI/Rac* BMl/S«jlA;ul. 
BMI,Tribe Rhythm. BMI) LT 1 

SHE HATES ME (WB. ASCAP/Puddle Of Musk:, 
ASCAP/Stereo Sopcrsooic. ASCAP), WBM. HlOO 22 

SHE'LL LEAVE YOU WITH A SMILE (Cal IV, 
ASCAP/Urga Visia. ASCAP/ Sony/ATV Tree. BMl/BlgYBl- 
km Dog, BMO. HU CS 8: Hioo 47 

SHE'S MY KINO Of RAIN (StUl WorVtng For The Man, 
BWl/Tommy Lee lames. BMI/ICG. ASCAP/MassabicUe. 
BMDCS 26 

SICK OF BEING LONELY (Kuntry Slim. BMl/Two Four 
Fifteen. BMI/ Bubba Gee. BMI /Noontime Tunes, 
BMI/Pride And )ov. BMI/Black Toney Mo«itana'^ 
BMI/Wamer-Tameriane. 8MI). W6M, Hioo 37; RBH 16 

5ICNT0 IBMG Songs. ASCAP) LT 45 

SIN FORTUHA (Pwi Intl, BMI) LT 41 

» NO EST AS (Rubet, ASCAP/Unlv«rsal Musica. 
ASCAP/ 2000 Amoi. ASCAP/ Unlversal-Polv<>ram Latin. 
ASCAP) IT 12 

SI NO FUERA POR Tl (Eslefan, ASCAP) LT 49 

SKILLS <tll Kid. ASCAP/EMI AprH. ASCAP/Glfled Peail. 
ASCAP), HU RBH 98 

SNOWFAU ON THE SAND (Kidbilly, BMI/Slew 
Warir>er,BMI)CS6D 

SOMEBODY UKE YOU (Cobum. SMI,iTenTen. 
BMI/WB. ASCAP/Dylan jackson.ASCAF^, WBM.CS 13 

SOMETHING (EMI Blackwood. BMI), HU H]oqs9 

SOUTHERN BOY (CDB. BMI/Wooley Swamp. 
BMI/Posl Dak.BM0CS52 



SPEED (Gottattaveabte. BMI /Songs Of Windswept 
Pacific. BMI/SongsOf Bud Dog.ASCAI>/MuskOf 
Windswept. ASCAP) CS JJ 

SPIN (G-Chilb. BMI/SongsOf DreamWorits, 
BMI/Anlello, BMI/EMI Blackwood. BMO. aM/HU Htoo 
9A 

STAY GONE (DreamWori^s Songs, ASCAP/Chcny Lane, 
ASCAP), CLM,CS 53 

STEP IN THE NAME Of LOVE (Zomba. BMI/RHeBy. 
BMI), WBM. RBH 90 

SUENA(Ser-Ca,eMt)LT5 

SUPERMAN [Ensign. BMI/Dghl Mile Style. BMI), HU 
Hioo 19: RBH 44 

SYMPHONY [N X MAK» (EMI April. ASCAP/Cyphet- 
deff, ASCAP/Hennessev For Everyone. BMI/Aieua. BMI). 
HURBH91 

-T- 

TAKE YDU HOME (Media Noche. ASCAP/LH Masiell^ 

BMI/Dade Co. Proiect Music. BMI/lssy& Nemo Tunes, 
ASCAP;EMIApriI,A5CAF^.HUHiD0 97;RflH 71 

TALKIN-TO ME (Damtich, BMI/EMI Blxkwood, BMI). 
HU HlOO 92: RBH 45 

TAN 8UEHA (Uniwsion. ASCAP) LT 42 

nLL ME (WHAT'S GOIN* ON) Oust Anolha Smash, 
ASCAP/Michell Ba>^ ASCAP/ Warner- Tame riane, BMI), 
WBM.Hioa 34; RBH 29 

THAPD be ALRIGHT (Universal- MCA ASCAP/Yampa 
Tunes, ASCAP/EMI Blackwood. BMI /Ty Land. BMI/Life Is 
Fine, BMI/Ensign, BMI). HL/WBM, CS 15; Hioo 67 

THATGIRL [Mr Paul's. BMl/Httco. BMf/Christopher 
Mathert.8Ml,'SorgsOfWind^vrt'ptP,«ific. BMi) RBH 37 

THERE'S MORE TO ME THAN YOU Qesska Andrpi«. 
ASCAPyWJrnet-Tamerlflne, BMI.'Green BMI/Chiggy 
Buss. ASCAP), WBM. CS 33 

THERE'S NO LIMIT (DeareaUng. ASCAP/PB), 
ASCAP/Warner-Tamertane,BM0,WBM.CSa5 

THESE DAYS (Gonihaveable, BMI/Soogs Ol 
Windswept Pacific, BMI/Sony/ATV Tree, BMI/Songs Of 
Terecel. BMI/RondOf, PftS/lrving. BMI), HL/WBM. CS I2; 
Hioo 57 

THIS IS GOD (EMI April, ASCAP/Vassarsongs, ASCAP), 
HUCS 29 

THIS IS MY PARTY (Desert Slorm. BMO "BH 8s 
THIS VERY MOMENT (Von-Ti, BMO RBH SS 
TMREE WOODEN CROSSES (Sydney Erin. 

BMI/Sony/ATV Cross K4-<s. ASCAP), HL.CS 36 
THUG HOLIDAY (First N'Gold. BMI/Trick N' Rick. 

BMl/FNG 75. BMI/Who Wrote That Musk, BMl/Juley 

Tyme. ASCAP,' EMI April, ASCAP/AIr Control, ASCAP), HL, 

HlOO 95: RBH 47 

THUG LOVIN' (Slan«rK BMI/Songs Of Unlwrs«t. 

BMI/DI Irv. BMI/Sold>er2Touc^ASCAP/BLa^k Bull, 

ASCAP/lobete. ASCAP/EMI April ASCAP), HL/WBM, RBH 

SB 

THUGZ MANSKM (UniversaL ASCAP/Black Hlpsanlc, 
ASCAP/BMG Songs. ASCAP /Aurelius. ASCAPAappy 
VWryie^. BMI), HI. Hioo 27; RBH 15 

TINY DANCER (Unrversal-Songs Of PolyGram Intema^ 
tional, BMI). WBM.CS 49 

TOOO Ml AMOR [TNE ONE YOU IjOVE] (Songs Of Uni' 
versaL BMI/Macadoo. BMI/Sony/ATV Songs, BMl/Songs 
OfTereceL BMI)LT3i 

ELTONTO QUE NOTE DLVIDO (VMR, ASCAP) LT 37 

TRAVEUN' SOLDIER (Tillawhiil. BMl/Bruce Robison, 
BMI), HU CS 10; Hioo 50 

-U- 

UNA VE2 MAS (BMG Songs. ASCAP) LT 13 
UNDERNEATH IT ALL (Wodd Of The Dolphin. 

ASCAP/ Unr.«rsaL ASCAP/Eligible. ASCAP/BMG Songs. 

A5CAP).HL/W8M, Hioo 29 

UN MOHTDN DE E5TRELLAS (Lusalrka. BMO LT 33 
UNU5UAUY UNUSUAL [WB. ASCAP). WBM. CS 17: 

Hioo 87 

UP! (Universal -Songs Of PolyGram IntematmnaL 
BMI/Loon Echo, BMI/Out Of Pocket. ASCAP/Zomba, 
ASCAT^. WBM. CS 16; Hioo 73 

UP IN DA CLUB aMTE (StackoGrip. ASCAFO RBH 93 

-w- 

WANKSIA (221, ASCAP/Hkjden Saolls. ASCAP/so 
Cent. ASCAP/ Universal. ASCAP) Hioo 16: RBH 4 

WAS THAT MY UFE (Warner- Tameri&nc, BMl/Car«eK- 

BMG, BMI/Evansville. BMt), HL,'WBM. CS 38 

WE SHOOK HANDS (HAN TO HAN) (Larga ViSta. 
ASCAP/Startd flaln, ASCAP/BPI Administration, 
ASCAP/Endless Frogs. A5CAP/Bob-A-Lew. ASCAP) CS 47 

WHAT A BEAUTIFUL DAY (Mark H'^bner. ASCAP/Uni- 
v«r5aL.ASCAP/LanarkVillageTurt4^S.A5CAP),WBM.CS30 

WHAT HAPPENED TD THAT BOY (Money Mack. 
BMI,'EMI Blackwood, BMt, 'The Waters Of Nazareth, 
BMI.'EMI Ap«il. ASCAP/Chase Chad. ASCAP/Tertadome, 
ASCAP/GenMarc ASCAP). HU Hioo 77: RBH 27 

WHATWE DO (Elarlooee, ASCAP/FO.B., 
ASCAP/Carter Boys. ASCAP/Shakur AJ-Oin. ASCAP/Hltco 
South, ASCAP/UnichappeU. BMI/Atexscar, BUI/EMIApril. 
ASCAP), HU RBH 62 

WHATWOULD YOU DO? (Zomba, BMI/R.Kelly. BMQ, 
WBM. RBH 77 

WHEN fM GONE (Escatawpa. BMI/Songj Of Univer- 
saL BMO.WBM. H1D018 

WHEN THE LAST TIME (Terradome, ASCAP/GenMarc. 
ASCAP/TheWalefsOf Nazareth. BMI/EMI Blackwood. 
BMI/Chase Chad. ASCAP/EMI AprIL ASCAP). HU RBH 41 

WHEN THE UGHTS 00 DOWN (Songs Of Windswept 
Pacific. BMI/GoTiahaveable, BMI/BMG Songs. 
ASCAP .'Mrs. Lumpkins Poo<Ile, ASCAP/ Universal 
A'SCAP.'MefnphrstO. ASCAP), HI 'WBM. CS 27 

WHO'S YOUR DADDY? (Tokeco Tunes. BMO, HU CS 
14; Hioo 61 

WORK IT (Mau Confusion. ASCAP/ Virginia B«Kh. 
ASCAP/WB. ASCAP). WBM. Hioo 24: RBH 18 

-X- 

XGOfCGIVE mo YA (Boomer X.ASCAP/fiuR Ryder- 
Dead Game, ASCAP/CopyrigW Conlrol/Unh*fsal. ASCAP) 
Htoo9^RBHso 

-Y- 

Y COMO QUIERES QUE Jl QUIERA (Mot Usled) LT 26 
YEAH YEAH U KNOW IT [llliotK, ASCAP/ZofDba. 
ASCAP/FO.B., ASCAP/Funky Noble, ASCAP/WB, 
ASCAP/Child Support ASCAP/NoltIng Dale, ASCAF^. 
WBM, RBH 82 

YOU CANT HIDE BEAUTIFUL (Ughts Of Denver, 
ASCAP/famous, ASCAP/Music Of Windswept 
ASCAP /Songs Of Bud Dog. ASCAP). HL/WBM. CS 4: Hioo 
J8 

YOU KNOW YOU'RE RIGHT (End MMusk, BMI/EMI 
Virgin Songs, BMO. HU Hioo 82 

YOUR BODY IS AWONDERUMD (SptcMcHann, 

ASCAP),CLM, HlOO 21 
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of your label's 
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Billboard Hot 
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Billboard HOT 100 airplay: 

z 

o 



Ldv* Of My Ufa lAn Ode To Hip Hop) I 




1 LAST WEEK 1 




Tm.E 
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Blowin' Me Up <WHh Her Love) 


®g 




Excuse Me Miss 






Brokenhaansville 




Beautiful 

i SG»STii£»%oiiiry.t*fiTOiJ 






Those Duys 
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Made Vou Look 






No One Knows 






The Jump OH 






Angel 






Who's Your Daddy? 

'03' ft iDtiWiCKdS ■'wlSMVIiiiii 


6ll67g 


Clocks 


62163 




1 Wish You'd Slav 






Make II Clap 






Something 






The Red 






Fine Again 






That'd Be Alright 






All Mv Life 




Can't Stop 






1 Drove All Night 






Disease 

: ' "'m:'> .iTLA%Ti:i 


Q65 




Come Close To Me 


CDS 




I'd Do Anything 




What Happened To Thai Boy 




■ 
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lUER UK£ FUT BIG BO (AQUEMIMCOLLMeUI 
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T,UE H 

AiniST UMPRINT^PffCMOTiON JIBEL 
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TITIE 

ATIIST DMPRINT/PROMOriON LABEL 


THIS WEEK 


LAST WEEkI 


I 


TIUE 

ARTIST .■IMPRINT.T'fiOMOTlOM LAMU 


1 




Picture ■ i 




22 




Make It Clap 








Wednesday 

.■, .-, :■■ ■, ..cesfi 


2 




Ignition 


38 




Just Like You 

i .. : 'J '.'i'j;.'<C-0«('HlJSi 1 




62 




Rock The Party 


3 




Dirrty 


6D 


37 




Under God 

jr/.( jOldlabl.1 1 




69 




Thug Ledy 

---Hr;-.','.jiAB6i( WJMEOi 


5 




All The Things She Said 


29 


25 




Lose Yourself 

fr.'.'.i'.' --t,-.r'f l>/rtasCOPfi 1 


54 


45 




Throw Up 


4 




Die Another Day 


es 






Carry On 1 




61 




In Your Lite 


6 




This Is My Party 


31 


19 




Feelin' You iPart II) 








BretilhB 


9 




Everybody 


32 


31 




Mesmerize j 


57 


41 




Play Wit H 

!..;_... , ,1. '-"(.'VAS OlimDt«W»WMU)CW 


8 




GangslH Lovin' 


CD 


Yeah Ycali U Know II 


58 


58 




Anyway (Men Are Front Man| 


7 




A Moment Like This 


34 


29 




Bump. Bump, Bump j 


59 


53 




Troy (The Phoenix From The Hame) 

- -.fa: : ■ "(.•.IR iRADrWl.' 


M 




Solsbury Hill 


35 


34 




Beautiful Goodbye 1 


es> 






Gil Busy 


10 




Incoinplclo 


36 


26 




Work II 


61 


60 




Lights, Camera, ActionI 


24 




UplnOaCiub2Nite 


€9 


42 




Ma, 1 Don't Love Her 


62 


50 




Read 


16 

TF 




Jah Is My Rock 


38 


18 




Art Is Hard 


Q> 




i 


OHI 


When! Get You Alone 


39 


23 




With All My Heart 


64 


59 




1 Am Mine 


11 




Don't Mess With My Man 


40 


32 




Do That... 








B R Right 

Tr..'.if^i- ...rirRlS ■S.IP-H-SUOWnAWKI 


13 




Star 


41 


36 




Don't Slop Dancing j 


© 






Pull Moon 






How 1 Feel 


45 
46 

! 

43 

49 

1 


40 




The Star Spangled Banner 


67 


51 




'03 Bonnie & Clyde 


12 




Gossip Folks 


39 




Can) 


68 


55 




Nuclear Wat 






In Da Club 


27 




Dilemma/Air Force Ones 


CD 






God Bless The USA 


21 




Dance With Me 


46 




I'm Gonna Be Alright 1 


70 


52 




The Boys Of Summer 

_, ■ . ■._ ■< ■&tiS\ 


30 




Such Groat Heights 


49 




Gats Ta Be 1 


71 


48 




All 1 Need 


20 




Gimme The Light 


35 




What We Do 

■■ii!.'..-. j: A --!liAMUAMlDJMCi 


72 


72 




When The Last Time 






Beautiful 


73 




Faithful To 


73 


64 




Something 


17 




Virginity 


65 




Jenny From The Block 


74 


33 




Auld Lang Syne (Freedom Mix) 


28 




X Gon' Give It To Ya 






Oofl't Mess With The Radio 1 


€D 






Hit The Freeway 
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PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL 




THIS VrtEK 


LAST WEEK j 




i 

i 


■ 

1 


TITLE Artist 

PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL 


PEAK 1 
POSITION 1 


1 ^ 5 




tSt NUMBER 1 & 2 WeeksAtNurabed 
ALL 1 HAVE Jannifar Lopvz Faabirtng LL Cool J <? 

. ^Jl.-.b-Ki '.G0MCPt«RSDNlJL0PEZrilROIllCK£mCHlUOS0NFmSt.l>ETtR£n'J&«mi EPICALBLwm 


1 


& 


62 


70 




TRAVELIN' SOLDIER Dixie Chicks 9 

- ..->.-.■ ,.>.>Ai'.-^:iF Br=?l'-.ltiFP.P^'. =1 UOUJMfNTrL m-.' . L I 


50 


51 


52 


52 




ALWAYS Salhra 9 

_- =v;iiii-TL •» . -'. ■..!..■.' . 


51 


5 


8 




MESMERIZE O Ja Rulo Featuring Aibantl v 

. ...V.'i-.; I.-, ji'. ...^.A'j-... i;.i^>fcH| .-JHtVI; ' B£ll . CTtiD. O '■'.'"1:^ 1 1'-" I^f' l^.V >_"r77- ^ f.T. 


2 1 


& 


69 






BEAUTIFUL 0 Snoop Oogg Featuring Pharrell & Uncle Charlie Wilson 9 

tHf.-- -iMSP-WllIMCCHUKII 0.'''i'V.-.f 


52 


2 


1 




BUMP, BUMP, BUMP O BZKSP. Diddf v | 1 

-■■1 . . ^'.'-^ OTJO ^J»jr€Prc 1 1 


® 






' HOT SHOT DEBUT ' 

EXCUSE ME MISS 0 Jay-Z V 

INI '.i"!:.'.!: iCA^rtlc.MLLlW; l-JGO O i lt:LAfEr .iOruir'-lCJM.; 


53 


11 


15 




•0$ GREATEST GAINER/AIRPLAY *OI 1 

INDACLUBO SOCant-c 4 

mf - i6r.^nfiivnuviUfiir}FjnGi Oc. iait'Shad' */TF*«iH«J»»-iMt«s[:apf I I 




59 


64 




ANGEL Amanda Paeat v 

..fi-i-i ;:fRF..iAPF==.' ..trir.iflSAi JUBiws m■P^^^^HK^A3F.■,lMnG.'<tft^il^ 


54 


3 


2 




BEAUTIFUL Christina Agiiilera <? 2 1 


& 


58 


63 




BROKENHEARTSVILLE Joe Nichols 1 

■ ■F--.^'.v.r.;i O ■■■ - - 


55 


4 


4 




I'M WITH YOU Avril Lavigne f 4 

THfM*Tit:> - ' "'-^ -.i-:i[:i,Gi:3rt*.=[j;.i *«sufu.8uMCijT 


& 


56 


60 




NOONE KNOWS Quaans 01 The Slona Aga 

. .. ..■•rti iNTinsccpf *.bumci;t 


56 


6 


3 




CRY ME A RIVER 0 Justin Timberiike 9 

-■ ■■ ■ >■ "■■ : .■'.iSIORCMI OJ^'flXt-- 


3 


57 


54 


46 




THESE DAYS Rawal Flmi V 

.. . ' .. STEEiiD'MliSS.WBSOS URC s'Bf n i.BW CLT 


23 


7 


10 




MISS YOU Aaliyah v 7 1 

■ i.STM BlACKBRDUNIMJWIVWSAiAini ■.Ti T -.'nr 


58 


38 


32 




MADE YOU LOOK Nas s> 

s-.-i.ii . . .cfiDANi iiiwu Aiaiir/ r.ncriLi.r/ee 


32 


9 


12 




LANDSLIDE Dixie Chicks v 9~\ 


59 


49 


35 






SOMETHING O lasgo v 


35 










G> 










: .a'ym.onRii « 




8 


6 




'03 BONNIE & CLYDE O Jay-Z Featuring Beyonce Knowles 4 

• .'.( ■ ■ ■■ ■ ■<.VBPf=FiH5U'KISi«U«T'/,(Ri:il o 1 


66 






THE JUMP OFF Ul' Kim Featuiing Mr Cheeks 

■■.■■..S.n.rKEur.BHCCERSl i ■ , 


60 


14 


20 




GOSSIP FOLKS O Missy "Misdemeanor" Elliott Featuring Ludacris 

■vf..'i. ■■ ■ ■■-■.'^SlX'CaHIDMSl ■'■■[.(: 


11 1 


61 


55 
67 


53 
67 




WHO'S YOUR DADDY? Toby Keith V 

. G^-j.L ■rtrHCKEirh O WCflW/<Cf*3.'«Sl<VlliIl i.i'L^.- i:i r 


22 


10 


7 




AIR FORCE ONES O Nelly Foatuiiiiy Kyiuiiii. Ali & Murphy Lee V 

IHi TWtWC*: ..--.^ t.l Ail OHJ -::L'. ■. .r - ; .-. .'i.! V >'.m 


3 


& 




CLOCKS Coldplay s 

• \. ' . HJ. ]fl|iWinti',4BLauAWlWCM*M.O«C"«Btlfi| capita aULM CUT 


62 


13 


17 




IGNITION O R. Kelly 9 

= =.■( ■ <»0.'r.T»3De 


13 


& 


63 


62 




1 WISH YOU'D STAY Brad Paisley v 

■> -■ . ; -..i^.nt OABlStANASWVIlif AiBiWm 


62 


12 


11 




DON'T MESS WITH MY MAN O Nivea Featuring Brian & Brandon Casey 9 


8 


64 


53 


47 




MAKE IT CLAP 0 Buna RhyiMS Featuring SplM Stir V 


46 


16 


19 




PICTURE O Kid Reck Featuring Sheryl Crow Or Allison Moorar 9 

KiDtacn (9 _i,^^l~.J^,^ :J- .^.•■.'.■'COH j'. ■im.^.LL.'n-x 


15 


65 


61 


59 




THE RED Chsmlla v 


56 


66 


64 


61 




FINE AGAIN Saalher 1 

^SUmWm r;:.'.l. win] UPJiBLMCLT 


61 


18 


22 




WANKSTAO 50 Cent 9 

■ i-.i . Ol. - ■ ■. 


16 


& 


74 






THAT'D BE ALRIGHT Alan Jackson -.^ 

'.lUifiSi X- '.■ ■. 


67 


17 


14 




THE GAME OF LOVE 0 Saatana Featuring Michelle Branch 


5 


& 


68 








CAN'T STOP ^ Rail Hot Chili Peppers V 


68 








■ ■ -..'.■.'.Lii C» .;«■; -I-. 




& 












69 


24 


29 




WHEN I'M GONE 3 Doors Down 

'.J M HLSSPtS MAHPRLMtNMBSOM O -^''-Jt. i.r. H'.i. J " 'MM.i 


18 






I'D DO ANYTHING Simple Plan 

i pfi.^i'.ifpr, , nflVA'i 1 :nv:os;iF^Bur€>t uwriii i 


35 


55 




SUPERMAN Eminam 

tWNt" -.!■■- -I - .. uisia-'Mt y(iaamBMAN."..flwi:i,i ■■.ni'so;'-: 


19 1 


70 


57 


54 




DISEASE matchbox twenty v 


29 


22 


26 




LIFESTYLES OF THE RICH AND FAMOUS GoodChariotta 


20 


& 


71 


77 




NO LETTING GO O Wayne Wonder V 

':vJ^H^nF^. O 0«)a)BW." ■ . . . i 


68 


21 


24 




YOUR BODY IS A WONDERLAND John Mayer 9 


18 


72 


60 


57 




ALL MY LIFE Foo Fighters 1 

■. li^.r .:r.;.::fij.'FGMr[PS - i tlGMFE^. «OirAtu,.flainiBJt,t &JT,PWG 


43 


20 


16 




SHE HATES ME Puddle Of Mudd -9 

.iiR.-,'. = "i.' ■■-(.'.- \ li.ir. fw/«[ij!i£fR'i.>..flL'/[LiT vif-Kiyi 


13 


& 


73 


73 




UPl ShanialWain^ 

.i'i;i£i Mitrjn* aiEjr^ ::jT 


73 


15 


9 




LOSE YOURSELF 0 EmiMn 9 




& 






1 DROVE ALL NIOHT Cdlna Bim 

.1 -■■ABFPnrKF.lYI l = r ;.i f (i.rojT 


74 


19 


13 




WORK IT o Missy "Misdnneanor" Elliott 's 


2 


75 


65 


65 




COME CLOSE TO ME 0 Common Featuring Mary J. Blige 9 

'r: ■.fr-L-.L:iL..'.'.P'.-. ..ir.r':.. ft 


65 


31 


45 




HOW YOU GONNA ACT LIKE THAT Tyrese 9 

'Kf ■JtOE-fiOr--- ■ ■■ ■ 1. ,. ■, ji.!lL'.' -'.^j 


25 








A.D.I.D.A.S. Killer Mike Feitliiriti;) Big Boi V 


76 


26 


28 




LOVE OF MY LIFE (AN ODE TO HIP HOP) O Erykah Badu Foaluring Commofi -Q 

-..J L-_ ..■ .'■.■_rii' J■"■.:illCi>■_MC^•^WA■^PLL*^^! O' ■ 


9 
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WHAT HAPPENED TO THAT BOY Baby Featiirrrig Clipse V 


77 


27 


21 




THUGZ MANSION 2Pac v 

- J - ,A:i.S3\SAI«IIUSAH*MIIW' W*MlUDE«HH0W»lBlfMSm.1NIfBSCnPt 




& 


78 


80 




BREATHE O Telepopmusik V 

iKAiRI ■.' ■ ■-■ - O ll . -I.'- .1 T'.n 


78 


23 


23 




19 SOMETHIN* MarkWills v 


23 1 


& 


79 


83 




BEAUTIFUL GOODBYE 0 Jonnrler Hanson V 


79 


28 


25 




UNDERNEATH IT ALL 0 No Doufat Featuring Lady Saw 9 

SVii^ nCMBi'T :;-^PiM:-;i^v,i^ri » irrEB;;;nPE 4"rM 


3 1 


80 


76 


76 




CAN'T STOP LOVING YOU PhilCallin 

- Ci'.:.'.Lii: n ■. '--'Oil: AiuNtiCAiauMCin 


76 


36 


43 




AU THE THINGS SHE SAID 0 t-ATu. -9 

.■.".ii=.-,-f\6i|,f.'.Ei.!PEf> VP0LlfTdkG <B (Dl'JiEHSCOPf 


30 


81 


75 


69 




IN A LITTLE WHILE Uticia Kradiar v 


59 


25 


27 




FAMILY PORTRAIT Piak « 

■ ■ ■ «*sr*»jjuMCur 


20 


B2 


70 


68 




YOU KNOW YOU'RE RIGHT Nirvana v 

;;i.J_-tH DQCCEFFSFjaiBUMCl.t i\if=:^.jpf 


45 


33 


39 




1 JUST WANNA BE MAD O Teni Clark v 

■ ^ 0 0^'=1_■.m. --i^ 


32 


m 






EMOTIONAL ROLURCOASTER 0 VniaaGreanv 

- ■ ■ ■ . - F.Fl^5^^n5..l•..;l£F, OiT'-.i.'.'F.'.-^WV- 


83 


30 


31 




THE BABY Blake Shelton <? 


30 


84 


77 


75 




BOTHER Staoa Sour v 

.1. '.1 UFlCP lIAivaRI MMOmiKI^ERSIllAOtKAtxaAlBUUi.i ■ It: iM:. 


56 


37 


48 




TELL ME (WHAT'S GOIN' ON) Smilezft Sotithstar 9 


34 


® 


89 


91 




B R RIGHT O Trina Featuring Ludacris 9 


85 


32 


30 




1 SHOULD BE... Dm mil V 


25 


86 


84 


79 




I'M GONNA GETCHAGOODI Shania Twain '9 

B^mrjcE o rotCLtw AiBLM ■ 


34 


29 


18 




JENNY FROM THE BLOCK O Jannifar Lopez Featuring Jadakiu & Styles 'S 

■ ■■ : ■■jJiOP£UC0uviRSJ6Aii'Ji5J=AWiBLiLri.^fi:s-ti.iviF^:)u-;Ef: Oe--c:«:?' 


3 


87 


72 


66 




UNUSUALLY UNUSUAL Loneslar •! 


66 


46 


58 




SICK OF BEING LONELY 0 Held Mob v 

. ■ i-i i_ .i.H\i-j>ji i:KA,',w«u.''ii^'.^'.L O MM nasr 


37 


8« 


83 


78 




RED RAG TOP Tim McGraw 

' ' ■ 1 1 - ■ -11- . .■■ CUW.-..LI..-.ULI 


40 


41 


42 




YOU CANT HIM BEAUTIFUL Aaron Unes v 

i-iUfGMMOUUMrvjMimi Rra \A^.f'j\:if.M'..\>.i- 1- 


38 




80 


74 




A LOT OF THINGS DIFFERENT KannyCbesnay 


55 


90 


L-]rtl 06'.AA.9LMCL1 


34 


34 




FAU INTO ME Emerson Drive 9 


34 


86 


84 




COCHISE Aodioslave V 

nHi.iiii'. ' -uLOicuvtwtPKinaBwiui o irrrEBSCopt aibuu: i -i": 


69 


45 


50 




MAN TO MAN Gary Allan 

' . i i-i'"iii O ■ ■■ .- ■ 


40 






72 




ONE OF THOSE DAYS O Whitney Houston V 

■ ■ . sfliii'-.sF^TrrtsflToBfimDsejijif»M(a(v^isii>Bistpflrsuycj»SPtR' o i^ ■■.hm. - 


72 


39 


33 




FABULOUS Jaheim Featuring Tha Rayne 9 






71 




TALKIN' TO ME O Ameria 1 

RKftnBISatJiBHaPBlSmi O HISi . L. _jMt i 


51 


50 


51 




DON'T KNOW WHY Norah Jones 'S 










X CON' GIVE rrTO YAO DUX'S 

E3IMM^3SKIt«. OBLQnC'.tSf.CFFJAf.' -lin!. n. 


93 


48 


44 




CRY Faith Hill -S? 

,.. ■ - A,iPAfli-i O)WUVa)tBR01i^asKiiu£i«tBUMCt;T'An%'>'>iU>\CiiBn}£ 


33 


94 


88 


81 




SPIN 0 Lifahousa v 
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Praise And 
Worship 
Blessed Willi 
Global Growth 

Continued from pa<Kl 

praise and worship genre has doubled 
in uniLs sold. In 1997. the sales were 
about 2.2 million, and in 2002 there 
were sales of 4.5 million units." 

Often referred to as 'Vertical music" 
because the songs are sung directly to 
God as praise, the worship-music mme- 
ment is a global phenomenon with 
especially active communities in the 
U.K., Australia, and the U.S. During 
recent years, sales hav'e been spurred by 
such factors as aggressive marketing, 
increased distribution avenues, and 
because a number of major contempo- 
rary Christian artists have recorded 
worship albums, providing star power 
to what was once predominantly a face- 
less, concept-driwn genre. 

"It is definitely one of our best-sell- 
ing genres." says Bob Rush, senior 
music buyer for the 322-store. Grand 
Rapids. Mich.-based Family Christian 
-Stores chain. "We've seen huge 
growth over the last three years." 

The genre is not only faring well in 
the Christian retail market "We're see- 
ing an upside. It is growing, " says Jim 
Stella. Christian music buyer for the 
giant Trans World Entertainment 
chain. Stella says artist-driven worship 
projects by Michael W. Smith and Third 
Day are the genre's top sellers. 

For many years, the majority of 
praise and worship albums were live 
recordings of church ser\'ices with a 
worship leader directing the congrega- 
tion. Integrity. Maranatha, and Vineyard 
have long been the leading labels in the 
genre, marketing song-driven rather 
than personalitj'-focused titles. 

But in recent years, top artists with 
worship records on leading contem- 
porary Christian labels have included 
Rebecca St. James. John Tesh. and trio 
Phillips, Craig & Dean, in addition to 
Third Day and Smith. In fact, of the top 
10 praise and worship albums last year, 
six were by individual artists. Smith's 
platinum-selling Worship album (re- 
leased Sept. 1 1, 2001 ) was the top-.sell- 
ing praise and worship album in 2002 
and has sold 1.2 million units: the fol- 
low-up. Worship Again (released Oct. 
22. 20021. was No. 3 for the year, with 
393.000 units sold. (.All sales figures 
are from Nielsen SoundScan.l 

"I love it." says U.K. worship leader 
Matt Redman of the Christian pop/rock 
acts that have cut worship alburas. "In 
fact. I found Michael's Worship album 
one of the most inspiring things I lis- 
tened to last year. But that's not sur- 
prising, in that he's been leading wor- 
ship for years at his home church." 

Songwriter/worship leader Lenny 
LeBlanc, (who had a '70s pop hit, 
"Falling," as part of the duo LeBlanc & 
Carr) sees increased participation as 
positive, "I believe artists like Michael 
W. Smith and Third Day are recording 
worship products not .so they can sell 
more records but |because| I believe 
their hearts have been so touched by 
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the Lord that they desire to see all peo- 
ple experience God's presence and know 
him in that same intimate way." 

Georgia rock band Third Day helped 
redefine modern worship with its gui- 
tar-driven Offerings album, which has 
sold 716,000 units to date. Essential 
Records will issue Third Day's Offer- 
ings II— All I Have to Give March 4. 
"We want to challenge people," Third 
Day's Tai .Anderson says. "Musically it's 
a little more intense than what they 
are used to hearing on Sunday morn- 
ing, and I think it's going to attract a 
whole rock audience." 

For 20 years, Don Moen has seen the 
impact of praise and worship music in 
his dual role as a songwriterA\'orship 
leader and as executive VP/creative 
director for Integrity Media. 'The one 
thing that differentiates the praise and 
worship genre is it does encourage par- 
ticipation from the listener, " he says. 
"Not that you can't sing along with the 
contemporary Christian song, but 
many times in praise and worship, the 
message is more interactive between 
man and God." 

Former Gospel Music ten. president 
Frank Breeden agrees. ""Praise and wor- 
ship is the most honest expression of 
Christian music, " he says, "It's out- 
front, confessional, and expressive 
Christian music, and if you're not an 
adopter of the faith, not a member of 
the home team, you can't fake this." 

FROM PEWS TO CD PLAYERS 

Long before the influx in artist-driv- 
en worship records, marketing direc- 
tors at praise and worship labels devised 
methods for moving product that do 
not rely on radio or other traditional 
means of promotion. "In an artist 
release, they have to focus on the face 
and the tour and the name and the 
artist With us, we focas on the song," 
says Randy Alward, GM/COO of San 
Clemente, Calif.-based Maranatha 
Music. The 31-year-old company re- 
cently opened a Nashville office and 
hired veteran Christian publishing exec- 
utive Steve Rice and producer Phil Sil- 





las to helm the new operation. 

""Maranatha is a publisher, a song- 
focused company first and foremost, 
because we are about the songs," 
/Mward .says. "It makes concept records 
much more acceptable when people 
hear the song and learn the song. 
There's over 180 million Christiaas who 
go to church on any given Sunday 
morning that are singing." 

For Maranatha, which is distributed 
to the Christian retail market through 
Provident Music Distribution and to the 
general murket through \WX making 
church leaders familiar with Maranatha 
product is key. "We have thousands of 



'Praise and worship is 
the most honest 
expression of 
Christian music. 
If you' re not an 
adopter of the faith, 
not a member of 
the home team, 
you can 't fake this. ' 

—FRANK BREZDEN. 
FORMER GOSPEL MUSK ASSN. PRESIDENT 



churches on our database that we send 
not only prereleased copies to, but we 
also send free copies of our music to 
churches and primarily' to worship lead- 
ers." Alward says. The label also offers 
its repertoire for sale via its Web site. 

The Internet has proved to be a valu- 
able tool for praise and worship music, 
because church leaders and the average 
consumer can avail themselves of the 
music. EMI Christian Miksic Croup has 
been successful with its worshipto- 
gether.com site, which offers a library 
of downloadable sheet music, inter- 
views with worship leaders, bible stud- 
ies, worship service planning tools, links 
to Scripture reference material, and 
other resources. The site has more than 
130,000 registered users. 

As vital as the Internet has become, 
brick-and-mortar retail continues to 
move praise and worship product. 
Integrity is preparing to launch a pro- 
motion with the Hastings chain. 
Maranatha is doing an exclasive 10-CD 
series with Wal-Mart titled Sanctuary, 
which will launch in May. "Wal-Mart 
and Target are making a.s.sertive efforts 
to turn a significant portion of their 
shelf space to Christian music. " .Alward 
says, "and because of the growth of 
praise and worship, they've really been 
receptive to new product." 




Valerie Davis, director of Christian 
Booksellers Assn. marketing for the 25- 
year-old Vineyard Music label, admits 
there arc challenges to moving concept- 
driven product in a personality-focused 
world. She saj-s Vineyard founder John 
Wimber's vision '%vas not to elevate the 
worship leader but to elevate the Lord, 
but on the other hand people want to 
connect with people." She says that in 
the past year or .so. "I've gotten permis- 
sion to get a little bit looser with pro- 
moting worship leaders like Brian 
Doerk.sen. because you really want to 
know when you are buying a worship 
album what flavor you are getting." 

McGuffey says direct mail tradition- 
ally has been a strong avenue for mar- 
keting praise and worship music "Early 
on. we perfected the art of marketing 
and packaging our product through 
direct mail." But he says with the gen- 
eral decline in the direct-mail business. 
Integrity needed to tr^' other media. 

In addition to Songs4Worship 
(which has spawned several product- 
line extensions, including the Songs4 
Worship — Devotions. Songs4Wor- 
ship — Gospel, and Songs4Worship — 
Kids series). Integrity has seen success 
via TV marketing with the iWORSl IIP 
brand, which debuted last fall. "Each 
CD is a double-CD with approximate- 
ly 33 songs, and then each double-CD 
represents five individual DVDs which 
are released with seven songs each 
from that product" McGuffey explains. 
"So we have two in release right now 
and three more coming out in the next 
six months. DVD-wise. We have a 
songbook and individual accompany- 
ing tracks to the songs, as well." 

McGuffey says iWORSHlP is a "retail 
brand. We use TV as a driver for retail. 
It's sort of the same model that they use 
for |the| Now! That's What I Call Music 
|.series|. We initially ran about lOweeks 
of 60-second and 120-second spots on 
national cable outlets from Fox to Court 
TV to MSNBC to Pax to ABC Family." 

Integrity is di.stributed to the gener- 
al market through Epic and to the 
Christian retail market via Word. "We 
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felt like if the brand got out in fi'ont of 
consumers it would do well, and we 
were right. " Epic Records Group VP/ 
GM Steve Bamett says of iWORSHIP. 
"'We really believe in this genre. We see 
tremendous growth potential, and 
we're committed to it." 

Touring has also helped strengthen 
worship music in the marketplace. A 
multi-artist cast took the Songs4Wor- 
ship brand on tour in 2001. l^t year, 
one of the most successful Christian 
outings was the pairing of Michael W. 
Smith and Third Day for the Come 
Together and Worship tour, which was 
sponsored by Chevrolet That tour will 
continue with West Coast dates this 
spring. Additionally, Integrity is launch- 
ing an iWORSHIP tour in March fea- 
turing Moen, LeBlanc, Chris Tomlin, 
Lincoln Brewster, Darrell Evans. Paul 
Baloche. and Sara Groves. 

In addition to those types of tours, 
worship music is also an integral part 
of Christian conferences and such 
events as Women of Faith and the 
Christian men's group Promise Keep- 
ers, for which Maranatha has been pro- 
viding the masic for 10 years. 

GLOBAL WARMING 

The growth in the praise and wor- 
ship genre is not limited to the U.S. One 
of the most visible faces in the move- 
ment is .Australian worship leader Dar- 
lene Zschech, who wrote "Shout to the 
Lord, " one of the mast popular and fre- 
quently recorded worship songs. "There 
is a hunger for truth on the earth, " 
Z.schech .says, "and as is historically a 
fact a musical revolution often voices 
the desire of humanity." 

iVnong the popular worship leaders 
in the U.K. are Matt Redman, Graham 
Kendrick. and the band Delirious, all of 
whom also have international follow- 
ings. Redman says of his native U.K.: 
"It's one of the places this renewal in 
worship music started." 

Redman also cites U.S. releases. 
"Louie Giglio, Chris Tomlin, David 
Crowder. and Charlie Hall are writing 
some of the freshest and deepest mate- 
rial 1 have heard in a while. That stuff 
has started to fly all around the world, 
and we've been majorly impacted bv it 
in the U.K." 

Moen says praise and worship .songs 
quickly spread around the globe 
through use in churches and worship 
events. "When 1 arrived in the Philip- 
pines for the first time, we had all the 
pre.ss and cameras. " he recalls. ""It was a 
huge deal, and I remember thinking, 
"Why are these people here?" I had never 
toured there — but guess what? The 
songs had toured there." 

The labels obviously realize the inter- 
national potential. Integrity has offices 
in Singapore. London, and Australia: 
Vineyard has offices in Brazil, New 
Zealand, South Africa, Holland, Ger- 
many, the U.K.. Scandinavia, and India. 
" It s really neat " Davis says, 'because 
they are all doing recordings of what is 
coming out of their areas." 

Not that there will be a shortage of 
U.S.-spawned releases this year. In addi- 
tion to Third Day's Offerings /I. Phillips. 
Craig & Dean just released Let Your 
Glory Fall fkmv, and singer/songivriter 
■Pwila Paris will release House of Wor- 
ship March 1 1 on Sparrow. i\nd the next 
installation of the popular WoW series. 
WoW Worship Yellow, is due March 18 
on Reunion, with seven new songs. 
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Rivals Debate 
Impact Of 
Clear Channel 
On Touring Biz 

Continued trom page I 

aters. CCE s deep-pocketed bidding 
practices that freeze out promoters 
with fewer financial resources, and, 
perhaps most importantly, concerns 
that CCE uses the clout ofCCWs 1,200 
radio stations to unfairly leverage 
artists to play for CCE promoters, ven- 
ues, and Clear Channel radio shows, 

"I don't believe |CCE) has been a 
positive influence on the industry at 
all. 1 can't think of one positive," 
says Jon Stoll, president of Florida- 
based independent promoter Fan- 
tasma Productions. "Anybody that 
owns a radio station in the concert 
business has an unfair advantage 
over those that don't. When they 
control the vehicle that exposes 
music and concerts, especially when 
they control formats in a particular 
marketplace, it's impossible to have 
a level playing field. " 

Among the dwindled independ- 
ent-promoter ranks, it is not hard to 
find opinions similar to Stoll's. 
"What good do they bring to the 
concert business?" Washington, 
D.C.-based promoter Seth Hurwitz 
wonders. "They take shows that 
entrepreneurs would have done any- 
way, and in fact used to do. It's no 
longer about who does the better 
job — it's about who has the most 
leverage, and that's the opposite of 
what the free-enterprise system in 
America is supposed to be." 

But others disagree. "They're bid- 
ding on product to tour the country, 
fill venues, and make money," says 
Peter Luukko, president of Comca.st- 
Spectacor Ventures and chairman of 
facility management firm Global 
Spectrum. "That can only be a pos- 
itive impact. I don't see |CCE1 as 
anti-competitive at all. The concert 
business was always inefficient and 
ripe for consolidation, just like other 
businesses in America. Promoters 
need artists to promote, and there 
are obviously more facilities and 
cities than available dates. Why do 
you need 30 cities making individ- 
ual guarantees when one office can 
make it for the whole country?" 

Conversely, independents like 
Hurwitz think the Department of 
Justice has dropped the ball when it 
comes to CCE. "You can't blame 
Clear Channel for going as far as they 
can go until somebody stops them," 
he says. "You can't blame artists, 
agents, and managers for taking the 
money. And you can't blame pro- 
moters (that CCE has acquired] for 
selling out because of fear, the wind- 
fall, or both. It is the responsibility 
of our government to monitor anti- 
trust activity, and they have com- 
pletely abandoned that ideal." 

RADIO AND THE SHOWS 

CCE's relationship with its radio 
conglomerate parent is of para- 



mount concern to rival promoters. 
But CCE has always contended it 
competes fairly. "The relationship 
between Clear Channel Radio and 
CCE is synergistic, but not exclu- 
sive," Lucas tells Billboard. "CCE 
must work every day with both Clear 
Channel and non-affiliated radio sta- 
tions to promote its concert tours. 
CCE is committed to providing 
artists the best promotional support 
available in each market, whether 
that be a Clear Channel radio station 
or a non-CC radio station." 

Some see radio shows as a big 
part of the problem. " What are radio 
shows?" Jerry Mickelson — co-presi- 
dent of Chicago-based indie Jam 
Productions — asks rhetorically. 
'"The artist is playing the radio show 
to get airplay, which puts those of us 
who don't own radio stations at a 
complete disadvantage." 

Ken Fermaglich, agent for such 
acts as Creed and Three Dwirs Down 
at the Agency Croup, says radio 
shows are just part of the business. 




"There is some pressure |to play 
radio shows], but it's more about 
developing relationships with sta- 
tions that play the hell out of a song 
and you want to give them some- 
thing back." he says. "I used to think 
radio shows were a bad thing that 
killed bands, but I've softened on 
that. Now I think it's more about 
'quid pro quo.' a business decision. 
Very few bands that want to be suc- 
cessful can get around these shows." 

Mickelson says the radio chain is 
not the only source of CCE's clout, 
citing practices previously unheard 
of in the concert-promotion busi- 
ness. "They offer free billboards to 
artists, free full-page newspaper ads, 
even for one-offs. I've been told that 
by agents when I tried to compete 
against that offer. When ]CCE] man- 
ages the buildings, they offer zero 
rent, and they pay for certain ex- 
penses of the show." 

Some would argue that CCE is 
simply using the resources at its dis- 
posal to compete to its best advan- 
tage. "I think any good business 
operator who has other aspects of 
their business that makes them 
more attractive would offer value- 
added services." Fermaglich says. 
""They bring a full slate of opportu- 
nities to a band, and they make no 
bones about jit], I don't know if 
that's anti-competitive or not, but 
from my perspective it's about 
bringing you things above and 
beyond just putting the band in 
front of people." 



That said, Fermaglich tends to 
work with all promoters, CCE and 
indie alike, treating each band, 
show, and tour on a case-by-case 
basis. And, with Creed and Three 
Doors Down. Fermaglich books 
some of the hottest bands in the 
country. He says, "1 work with 
ever>'body, and |CCE] respects me 
enough to say, 'We'll take whatever 
shows we can get.' " 

Randy Phillips. CEO of CCE rival 
promoter AEG Live, is not sold on 
the power of CCE's radio connec- 
tion and says AEG subsidiar>' Con- 
certs West has not had any problem 
promoting successful tours by such 
radio-dependent pop stars as Brit- 
ney Spears. "In certain situations 
where we're in a competitive bid- 
ding situation with ]CCE]. they 
have tried to play the radio card, but 
to no avail." he says. " This is a pret- 
ty sophisticated industry, and peo- 
ple making the decisions are .sophis- 
ticated. My feeling is. if you've got a 
hit. radio is going to play It. If it's a 
stiff, no radio station I know will 
play it to support a concert." 

CCE's Lucas flatly states. "Clear 
Channel Radio would not withhold 
airplay for artists who tour with rival 
promoters. It makes no economic 
sense for a radio station to manipu- 
late its playlist and risk losing lis- 
teners and advertisers." 

HOW HIGH IS TOO HIGH? 

In his testimony at a Jan. 30 Sen- 
ate Commerce Committee hearing 
on Media Concentration and Own- 
ership in Radio [Billboard, Feb. 8), 
Sen. Russ Feingold came down hard 
on ticket prices and CCE's role in 
the marketplace. Feingold described 
what he sees as a correlation be- 
tween the passage of the 1996 
Telecommunications .Act. which 
opened the door for Clear Channel 
to amass its stable of radio stations, 
and the increase in ticket costs. 

"Consider also how the rise in 
ticket prices coincided with the pas- 
sage of the 1996 Telecom Act," he 
said. "More precisely, consider that 
ticket prices went through the roof." 

Without citing a source, Feingold 
said. "From 1996 to 2001, concert 
ticket prices rose by more than 61%, 
while the Consumer Price Index 
increa.scd by ju,st 13%." 

While no one could deny that 
ticket prices increased during the 
period Feingold specified, the trend 
actually began a couple of years 
earlier. The first quantum leap in 
ticket prices is largely considered 
to have occurred in 1994, when 
Barbra Streisand topped out at a 
then-unheard-of $350 and the 
Eagles reunited for their Hell 
Freezes Over tour with an eyebrow- 
raising top ticket price of more 
than $100. Later, when Michael 
Cohl took the Rolling Stones out 
on their first arena tour in 20 years 
in 1999 with a $350 price tag, his 
company had yet to be acquired by 
CCE. What's more, despite postur- 
ing among artists, a longstanding 
rule of thumb in the concert-pro- 
motion world says the artist ulti- 
mately determines prices. 

"Artists, in the end. are the ones 
that determine ticket prices," Lucas 
says. "By demanding large per- 



formance fees or guarantees, per- 
forming artists have caused ticket 
prices to consistently increase over 
the past 10 years." 

"1 don't see ticket prices as a 
Clear Channel issue," Luukko 
adds. "Ticket prices have been ris- 
ing for years." 

Whatever the case, many believe 
today's ticket prices are hurting the 
business. "Crosses are up, ticket 
sales are down, and it's a problem," 
Jam's Mickelson says. "The concert 
business has been negatively im- 
pacted by promoter consolidation, 
and the consumer has been nega- 
tively impacted." 

But as a promoter/venue opera- 
tor reliant on ancillary income, 
CCE also has a vested interest in 
per-show attendance. "A promot- 
er generally receives less than 
15% of the door and relies mainly 
on income from concessions, 
parking, and other revenue 
streams," Lucas says. "Our goal is 
to bring more people into our ven- 




ues, not higher ticket prices." 

Others concede that CCE should 
not take all the blame for ticket 
prices. "High ticket prices in gener- 
al are a collaborative effort we all 
have to take responsibility for," 
Fermaglich says. "But I do blame 
jCCE] for being greedy when it 
comes to Ticketmaster service 
charges. They're gouging with these 
$7, $8, $9 convenience charges, and 
that's money that goes straight into 
these companies' pockets." 

Promoters have pointed fingers at 
each other for years regarding high 
guarantees. ""Like anybody else that's 
done tours, maybe ]CCE] paid too 
much at times." Luukko says. "But 
when promoters were independent, 
they paid too much, too." 

MINE, ALL MINE 

One of the persistent charges 
against CCE — particularly in the 
days of the Robert Sillerman- 
orchestrated promoter rollup that 
became the SFX Entertainment 
entity, which in turn was acquired 
by CCW for some $4 billion — was 
that SFX (and later CCE) acquired 
promoters, concerts, and tours just 
to keep other promoters from doing 
business. Those charges persist. 
Mickelson asks, "Why else does a 
company that controls almost every 
major amphitheater need to buy a 
summer tour?" 

"Since amphitheaters have revenue 
coming from numerous revenue 
streams, they've got to have invento- 



ry' to make it work," Fantasma's Stoll 
says. "So the guarantees go up." 

Fermaglich does not have a prob- 
lem with CCE's dominance in the 
shed world: "They bought those ven- 
ues fair and square, and I don't see 
the need to break them up from the 
promoter's side." 

1 lunvitz says. "I don't blame Clear 
Channel for what they do. It's their 
strategy to eliminate competition 
and create as much cash flow as they 
can and hope the stockholders see 
that over the bottom line in the 
quarterly reports. " While he under- 
stands the strategy, that does not 
mean he approves it. ""1 believe it's 
called predatory practices.' " 

Still, some believe the perceived 
overpayment of touring artists is 
diminishing. 

"Previously it may have been 
about volume, blocking other pro- 
moters, and cash flow, but I think 
more recently ICIear Channel isl 
looking at tours and shows a lot 
more closely," Fermaglich says. 
"We're all facing a more difficult 
touring climate than before, and 
they're being a lot more pragmatic 
about their money." 

That premise is backed by CCE's 
Lucas. "In our competitive environ- 
ment it doesn't make sense for CCE 
to pay more for a tour or show just 
to keep other promoters from get- 
ting dates. The fact is that . . . bands 
frequently book with more than one 
promoter." says Lucas, citing tours 
by Billy Joel/Elton John, Paul Mc- 
Cartney, Bruce Springsteen, Creed, 
and the Who. 

It is perhaps overlooked that of 
the 3.100 live-music events that 
CCE promoted last year, the compa- 
ny claims 70%i take place in small 
theaters and clubs, and CCE is also 
the largest producer of arena enter- 
tainment. In fact, many credit CCE 
for creating touring product that 
othenvise might not exist. To that 
claim, Stoll responds, "I'm quite 
convinced the artists would have 
toured anway." 

CCE is clearly facing tougher 
competition, having lost some deals 
— including the upcoming Fleet- 
wood Mac tour — to AEG. Addition- 
ally. AEG's Concerts West nailed 
down tours by the Eagles, Spears, 
and Barry Manilow last year, along 
with several dates on the coveted 
McCartney tour. "We're going to 
get a lot more," Phillips vows. 
"There is not a ICCE] monopoly 
now, but there might have been if 
|AEG owner] Phillip Anschutz had 
not been committed to building 
this company." 

So is the concert business as 
competitive today as ever? "The 
concert-promotion business re- 
mains highly competitive," Lucas 
says. "In fact, the dynamic be- 
tween artist/management/agent/ 
venue/promoter is a culture based 
on negotiation and entrepreneuri- 
alism. It is likely that the concert- 
promotion business will always be 
very competitive." 

But Stoll counters. "The only per- 
son I compete with is them. They 
have unlimited assets, and every 
show I do means something to me." 

Mickelson adds, "We're still out 
there fighting the good fight," 
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Studios 
Squeezed As 
Labels Tighten 
Budgets 

Continued from page 1 

engineers own a DAW and often use 
these home or personal-studio-based 
systems to do overdubs, editing, and 
even in some cases mixing. Though 
this has cut deeply into commercial 
studios' business, it is not a new phe- 
nomenon, only an accelerating trend. 

Intensifying the woes of commer- 
cial studio owners, however, is the 
economic stre,ss that currently char- 
acterizes the music industry. The 
alarming numbers at retail — U.S. 
album sales down 10.7% in 2002. 
according to NieLsen .SoundScan. and 
early indications of a continued down- 
ward trend in 2003 — are acutely felt 
at the front end of the production 
chain, many audio professionals 
report, as new recording projects are 
increasingly scarce. Those that exist, 
many add. are not only smaller than 
they used to be but are scrutinized to 
a degree heretofore unseen. 

"There are fewer artists making 
records and fewer yet being signed." 
says Chris Stone, founder of the 
World Studio Group and the original 
Record Plant Studios in New York. 
"The mid-level artist is taking up 
much less of the record-company 
budgets, and the lower-level artists 
are pretty much distributing them- 
selves independent of the majors. 

"My record-company friends are 
saying. We re just doing less.' " Stone 
adds. " We're watching our stable, and 
we're putting out records we're pret- 



Tino Passante, studio manager at 
Avatar Studios in New York. "The 
typical budget has been slashed. 
We're doing the same amount of 
work, or more, to get sessions up and 
running, for less money. It's defi- 
nitely affecting the studios." 

Engineer/producer Ray Martin 
agrees. "Recording budgets are lower 
in general, and there's fewer of them. 
And [labelsl are sticklers — they're 
really sitting on the budget. They're 
saying. 'This is the budget: >'ou're not 
going over. If you do, it comes out of 
your producer fee.' They're really 
starting to instill that. The bean coun- 
ters are stepping in." 

The focus of the commercial 
recording industry has changed. 
Where before, weeks- or month-long 
projects were the norm, it has become 
an uncertain, week-to-week business. 
It is a trend that has extended to the 
busiest markets {Billboard. Dec. 28. 
2002). "Everyone I've talked to, if 
they're being honest, will say that 
things are a lot more day-to-day and 
dicey now." says David .\mlen. presi- 
dent of Sound on Sound Recording in 
New York. "My friends in LA had not 
been used to that until last year. That's 
the new normal' in Los Angeles, and 
they just can't conceive how you do 
business when you don't know that 
you're going to be busy in the next 
week or the next day." 

Jane Scobie. president of Royaltone 
Studios in North Hollywood, says. "It's 
harder to keep business coming 
through the door. Budgets have real- 
ly shrunk a lot." 

Amlen adds. "Film and TV people 
that we've dealt with are as budget- 
conscious as they ever were, but 
they're not as micro-managerial as a 
lot of record-company people. 1 
mostly deal in the sound-only indus- 
try", and what we've seen is that if it's 
an independent — not a major label, 
or even forms of music other than 
mainstream pop — 
they're very budg- 
et-conscious. If it's 
a big label and it's 
R&B — urban mu- 
sic — they're less 
budget-conscious; 
but evcr>'body still 
wants a deal." 



ty positive are going to be hits. We're 
signing fewer, and we're not running 
around the country trying to sign peo- 
ple the way we used to because we're 
cutting back on travel, we're cutting 
back on ever\'thing.' That means le.ss 
projects going into the studios." 

The industry' is rife with rumors 
about possible studio closings. The 
situation is particularly tough in New 
York, where the economic downturn, 
astronomical real-estate costs, and 
the profound impact of the Sept. 11. 
2001, terrorist attacks have com- 
pounded poor conditions in the 
recording market. 

"Definitely, the budgets over the 
last two years have shrunk." says 



AUSTERITY IS IN 

Given a chang- 
ing business model 
amid unchecked 
piracy, a dearth of 
blockbuster releas- 
es, and worldwide 
economic distress, 
austerity is appropriate. This places 
corresponding stress on the symbio- 
sis between label and studio, the lat- 
ter both serving and relying upon the 
former in a paradigm that has gener- 
ally thrived for decades. "With budg- 
ets being more scrutinized than ever, 
we're under pressure to cut wherever 
we can." the director of A&R at a 
major label says. "Studio cost is always 
an easy one to look at and say. "Can't 
we go to a cheaper place than that?' " 
Compounding the problem, Stone 
says, "the costs outside of the studio 
cost of getting a record made have 
been inflated. The cost of promotion 
is up, because you've got to buy your 
way into distribution. The cost of 




pretty much everything. Including 
talent, has been inflated, whereas the 
actual studio cost has stayed flat or 
even gone down a little." 

David Bendeth, until recently sen- 
ior VP of .A&R at RCA, agrees. 'Today's 
environment is really different. The 
studios are not going to be as busy, 
because there's not going to be as 
many acts signed. They're going to 
have to take a hit; the producers are 
going to have to take a hit on the front 
end and get, probably, more on the 
back end. And the artists are going to 
have to be more prepared to really 
compete. A starting budget for any 
new act was probably around 
$250,000. and it's probably going to 
be more like $150,000." 

THE SILVER UNINC? 

Interestingly, many industry pro- 
fessionals register a surprising degree 
of approval with regard to current 
conditions. Like the bursting of the 
dotcom bubble, they feel that a mar- 
ket correction applied to the music 
industry will produce positive change 
along with hardship. 

" I think there's a great movement 
on the part of .A&R people to not go 
into a project unless they feel that 
the artist is ready and all the songs 
are there." producer/engineer Joe 
Chiccarelli says. "The days of ■Let"s 
go in and do some tracks and see 
how it goes" — I don t see that hap- 
pening much." 

Bendeth says. "For the last 20 years, 
every' time 1 made a record. 1 thought. 
Is there a way to do this cheaper?" 
With a new act, especially, being in 
debt that early in their career puts so 
much pressure on 
them. The question 
became. 'Why is it that 
records cost so much 
money?' A lot of the 
rea-son I came up with 
was because |artists| 
are not prepared in the 
first place. So the key 
has always been pre- 
production for me: 
knowing what you're 
going to do before you 
get to the studio, as 
opposed to writing 
your .songs in the stu- 
dio, which a lot of peo- 
ple do." 




While the studio — especially high- 
end facilities offering ser\'ices akin to 
a four-star hotel — traditionally rep- 
resented an artist's comfort zone, a 
place in which they can relax and let 
inspiration flow, it is a luxury fewer 
acts can afford today. Yet. Chiccarel- 
li says, there is an accompanying 
upside. "I would much rather work 
in a situation where everybody feels 
the artist is ready to record and has 
the right material and that the team 
of people is the right one." he asserts. 
"It only makes for a better record and 
keeps all parties happy." 

.Another consequence of a con- 
tracting industry, coupled with whole- 
sale changes at the executive level, 
may be a higher-quality product. 
"There's not enough development 
happening." Bendeth says, "although 
1 think you're going to see a move- 
ment toward that, because you"re 
going to have all these people out of 
work, and what are they going to be 
doing? Going to the independent sec- 
tor. The industry is falling in on itself, 
so you're going to see. 1 think, a lot 
more of people doing things for pas- 
sionate reasons: getting behind an act 
and doing everything they can to push 
it and maybe not getting their pay- 
check at the beginning. " 

Drew Young, booking manager at 
Clinton Recording Studios in New 
York, agrees. '"The indie 
market seems to be 
growing, whereas the 
major market is shrink- 
ing." That's a big part of 
the studios' predica- 
ment, because an inde- 
pendent project may be 
budgeted as low as 
$25,000. he .says. "Their 
.sales projections seem to 
be growing very well, but 
for them, a hit record 
may he 40.000 units." 

With the downward 
trend in budgets and 
the reliance on more 
indie clients, many commercial stu- 
dios now have to rethink their own 
business models. Chiccarelli says. 
"Obviously, studios have to look at 
this differently." 

SEEKING SOLUTIONS 

Seeing the overall number of 
recording projects fall, existing budg- 
ets shrink, and more and more record- 
ing services rendered at private, DAW- 
based studios, commercial facility 
owners increasingly meet the serious 
challenges they face by diversifying 
their services. Many studios, such as 
Avatar and Sound on Sound, have 
built small production 
rooms akin to a private 
studio. These suites, 
usually DAW-based. 
offer the ad\'antages of 
high-end studio servic- 
es and infrastructure 
for the resident pro- 
ducer and built-in 
tracking and/or mix 
work for the facility. 
Sound on Sound has 
also established a pro- 
ducer/engineer man- 
agement company. 
SOS Management 

Further. Sound on 
Sound recently opened 



a fourth studio, a Pro Tools room tai- 
lored for preproduction and overdubs. 
in a move to retain the client who 
might previously have cut basic tracks 
in one of the facility's main rooms and 
then taken the project to their per- 
sonal .studio for subsequent work. 
Royaltone Studios' Scobie is consid- 
ering the same move. "We want to 
expand two rooms we've got and make 
it a really cool Pro Tools overdub 
area." she reports. "A lot of people that 
have Pro Tools don't have a sound- 
proof overdub area and don't have the 
environment that we have here." 

In lower Manhattan, Steve Rosen- 
thal, owner of Magic Shop — long a 
one-room studio located less than 
two miles from the Worid Trade Cen- 
ter — has diversified in different direc- 
tions, building a restoration room 
that has attracted a sizable amount 
of transfer and archiving work, 
including the Rolling Stones Remas- 
tered series in 2002. As co-owner of 
New York club the Living Room, he is 
recording a second collection of live 
performances from the venue for his 
Stanton Street Records. 

"I worked really hard on rethinking 
the whole studio," Rosenthal .says. 
"Having the adjunct of the restoration 
room is really helping a lot. 1 don't 
think you can be a one-room studio 
or a one-function studio. The music 




business is obviously very confused 
and continues to contract, so you have 
to figure out ways to get around it" 

Avatar Studios is also in the process 
of launching a label, 441 Records. "It 
will be licensing titles from overseas," 
Pa.ssante says, " and distributing them 
in the U.S.. at first. We'll be signing 
acts down the road as well. If you can 
only book X amount of days per 
month and the budgets are going 
down, but the demand to have the 
equipment is still there, you have to 
tap into other channels of revenue." 

In the studio business, the maxim 
that one is better off investing in real 
estate gains resonance with every ille- 
gal downUad and each new round of 
major-label layoffs. Every audio pro- 
fessional will attest to theirs being a 
business of passion over profit. But 
against the current backdrop, the 
meeting of art and commerce more 
closely resembles a collision. 

"One thing is for sure." says Rose 
Mann Cherney. president of Record 
Plant Studios in Hollywood — a re- 
nowned facility that nonetheless has 
not been immune from the declin- 
ing quantity of recording budgets — 
"the times are a-changing. and the 
successful business is going to be the 
business that changes with the 
times, like it or not." 
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FEBRUARY 

Feb. 15. Echo Awards. ICC. Berlin. 
040-533-0868. 

Feb. 17-20. EventPro Forum 2003, 
Green Valley Ranch Resort & Spa, la.s 
Vegas, 860-738-3801, 

Feb, 19-21, 34th Annual Country 
Radio Seminar & Trade Show. Na.sh- 
ville Convention Center. 615-329-2615. 

Feb. 20. Brit Awards, F,arls Court, 
London, 44-207-385-1200, 

Feb. 20. Rhythm & Blues Founda- 
tion's 2003 Pioneer Awards. Grand 
Ballroom. Manhattan Center, New 
York, 202-588-.5566, 

Feb. 20, Seventh Annual Salute to 
Classical Music Honoring Mstislav 
Rostropovich, presented by NAi^AS. 
Waldorf=Astoria Hotel. New York, 310- 
392-3777. 

Feb. 21. 13th Annual MusiCares 
Gala Honoring U2'5 Bono, spon.sored 
by NAR.\.S. Marriott Marquis Hotel. 
New York, 310-392-3777, 

Feb, 22, 10th Annual Rock the Vote 
Awards. Roseland Ballroom. New York, 
310-234-0665, 

Feb, 23. 45th Annual Grammy 
Awards, Madison Square Garden, New 
York. 310-392-3777. 

MARCH 

March 1-2, Global Entertainment 
and Media Summit, Le liar bat. New 
York. 973-228-4450. 

March 1. 17th Annual Soul Train 
Awards, Pasadena Civic Auditorium, 
Pasadena, Calif, 310-201-8867. 

March 4-8, 17th Annual Game Devel- 
opers Conference (GDC), presented by 
CMP Media, San Jo$e Convention Cen- 
ter, San Jose, Calif, 310-785-0515, 
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BIRTHS 

Boy. Connor Harrison, to Lisa and 
Tyler Bell, Jan. 27 in Nashville. 
Mother is owner of LGB Media. 
Father is production/studio manag- 
er for Almo Irving. 

Obituaries appear on page 45 in this 
issue. 



March 6. Edison Pop Music Awards. 
Heineken Music Hall. .Amsterdam. 31- 
035-625-4412. 

March 6-8. 2003 Million Dollar Col- 
lege Radio & Music Conference. 
Radisson Hotel Atlanta South. Atlanta. 
404-766-1275, 

March 7-9, Intercollegiate Broad- 
casting System National College Radio 
Convention, Hotel Pennsylvania, New 
York. 845-565-0003, 

March 7-9. International Live Music 
Conference (ILMC), Royal Garden 
Hotel, London, 44-138-086-0985. 

March 8, 34th Annual NAACP Im- 
age Awards, Universal Amphitheatre, 
Los Angeles. 323-938-5268. 

March 10, 18th Annual Rock & Roll 
Hall of Fame Induction Ceremony, VVal- 
dorf=.^storia. New York, 216-781-7625, 

March 10, Fourth Annual Best Cel- 
lars Wine Dinner, presented by the T,J, 
Martell Foundation, Loews Vanderbilt 
Hotel, Nashville, 61.5-2,56-2002, 

March 12-16, South by Southwest 
(SXSW) 2003 Music Conference and 
Exhibition, Austin Convention Center, 
512-467-7979, 

March 16 19, 2003 NARM and 
AFIM Annual Convention and Trade 
Show, Orlando World Center Marriott, 
Orlando. Fla. 856-596-2221. 

March 18-22. Winter Music Con- 
ference 2003. Radisson Deauville 
Resort. Miami Beach. 9.54-563-4444, 

March 19. DanceStar USA Awards. 
Lummus Park, South Beach. Miami, 
305-371-2450, 

March 19, International Radio and 
Television Society Foundation Gold 
Medal Dinner Honoring Leslie Moonves, 
Grand Ballroom, Waidorf=/Vsloria, Ixis 
Angeles, 212-867-6650. 

March 19. Washington. D.C.. Her- 
oes Awards, presented by the Wash- 
ington, D.C, chapter of NARAS. 
Willard Inter-Continental. Washing- 
ton. D.C. 202-662-1341. 

March 20. 18th Annual Interna- 
tional Dance Music Awards, presented 
by the Winter Music Conference, Jack- 
ie Gleason Theater, Miami Beach. 9.54- 
563-4444. 

March 22-23. KLOS Mark and 
Brian Celebrity Golf Tournament, 
sponsored by the T.J. Martell Founda- 
tion, Coyote Hills Golf Club. Los Ange- 
les. 61.5-2.56-2002, 

March 22-25. 114th AES Conven- 
tion. RAl Conference and Exhibition 
Centre. Amsterdam, 212-661-8.528, 

March 26-29, 33rd Annual Rec- 
ording Media Forum, Loews Ventana 
Canyon Resort, Tucson, Ariz. 609- 
279-1700. 



APRIL 

April 3-5. 2003 Omni Music Confer- 
ence, presented by Music World Music. 
Radisson Hotel Astnxiome Convention 
Center. Houston. 713-222-7891. 

April 5-10. Gospel Music Assn. Con- 
vention. Nashville Convention Center 
& Renaissance Hotel. 615-242-0303, 

April 5-10, National Assn. of Broad- 
casters (NAB) 2003 Convention, l,;is 
Vegas Conwntion Center, 202-429-5479, 

April 6, 2003 Juno Awards, Corel 
Centre. Ottawa, 416-485-3135, 

April 7, 2003 CMT Flameworthy 
Video Music Awards, Gaylord Entertain- 
ment Center, Nashville. 615-3.35-84IKI. 

April 10, Dove Awards, sponsored 
by the Gospel Music Assn,, Gaylord 
Entertainment Center, Nashville, 615- 
242-0303. 

April 11, Second Annual Hip-Hop 
Summit, presented by the Hip-Hop 
Summit Action Network, Morehouse 
College, ,Atlanta, 212-431-5227, 

Apri I 1 1 1 2 , 25th Annual Black Col- 
lege Radio Convention, presented by 
the National Assn, of Black College 
Bnwdcasters, Clark University, Atlanta, 
212-587-1990, 

April 15, Second Annual Arion Greek 
Music Awards, Fever nightclub, Athens, 
ion,stamboulis^ ifpi,gr, 

April 28, 12th Annual Ella Award 
Dinner Honoring Bany Manilow, Bev- 
erly Hilton Hotel. Los Angeles. 323- 
668-2820. 

MAY 

May 5-8. 2003 Billboard Latin 
Music Conference & Awards. Eden 
Roc Resort, Miami Beach. 646-654- 
4660. 

,May 9, 10th Anniversary Race to 
Erase MS Celebration, benefiting the 
Nancy Davis Foundation, Century City 
Plaza Hotel & Spa, Los Angeles. 310- 
440-4842. 

May 13. Southern Gospel Music 
Assn.'s Hall of Fame Induction Cere- 
mony. Governor's Palace. Pigeon 
Forge, Tenn. 865-908-4040. 

May 21, 38th Annual Academy of 
Country Music Awards, Mandalay Bay 
Resort & Casino, Las Vegas. 818-842- 
8400, 

May 22, W.C. Handy Awards, pre- 
sented by the Blues Foundation, 
Orpheum Theater, Memphis, 901-527- 
2583. 

Submit items for Lifelines and 
Events Calendar to Margo Whitmire 
at Billboard, 5055 Wilshire Blvd., 
Los Angeles, Calif 90036 or at 
mwhitmire@billboard.com. 
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Zelnick To Keynote 

Confab 

Strauss Zelnick will deliver the keynote address at Billboard's second Music & 
Money Symposium, March 6 at the SL Regis Hotel in New York. The event will 
bring together the financial and music communities lor a day of infomtative 
[ sessions and networldng. 

Zelnick, the former CEO of BMG Entertainment, is founder of New York-based 
holding company ZelnickMedia. He serves as chairman of Japarvbased label 
Nippon Columbia and is a board member and investor in Echo, the new digital- 
distribution service planned by a consortium of major U.S. retailers. 

I ^ I Also taking a key slot on the Music & Money agenda 
I J^B^L isJohnFrankenheimer.ccK^airmanoflawfinnLoeb 
I i f ^ & Loeb. Frankenheimer will reprise his session on 
i : \ ■^^ T "Valuing Music Assets," with panelists to include 
Harold Vogel, president of Vogel Capital 
Management; analyst Michael Nathanson of 
Santord C. Bernstein & Co.; and John Rudolph, 
principal and founder of Music Analytics LLC. 

Other panelists will include Terri Santisi, global 
leader, Media & Entertainment Group, KPMG; Jim Coopennan, VP of legal and 
business affairs, BMG Worldwide; Nick Henry-Stolz of JP Morgan Chase; Mark 
Levinsohn, managing partner, Epstein, Levinsohn, Bodine, Hurwilz & Weinslein 
LLP; Ijny Miller, CEO, Or Music; Brian Williams, senior VP, SunTrust Bank; and 
Mictiael Elkin. chair of the entertainment practice, Thelen, Reid & Priest 
Additional panelists will be named in the coming weeks. 

For inlomiation and registration, contact Michele Jacangelo at 64&654-4660 
or visit www,blllboardevents,coin. 



BOOK OF TIE WEEK 

DOCK TRACKS 1981-2002 

Newly released from Record Research lnc„ Rock 
Tracks 1981-2002a3siers Billboard'stm influen- 
tial rock charts individually in one book. Compiled 
by renowned chart archivist Joel Whitburn, Rock 
Tracks contains two separate artist-by-artist sec- 
tions covering every artist and song that has hit 
Billboard's Mainstream Rock Tracks chart over the past 22 years and the 
Modern Rock Tracks chart since its introduction in 1988, Full chart data, includ- 
ing peak position, chart debut dale, and total weeks on the charts, accompanies 
each listed track. Additional information includes each track's con-esponding 
album, album label and number, and an artist biography. 

Rock Tracks features special sections, including a comprehensive song title 
index, yearty and all4ime rankings of songs and artists, and a chronological list- 
ing of all No. 1 rock tracks. 

For infomiation on ordering Rock Tracks 1981-2002 (ISBN; (W9820-153-5, 
$49.95), call 262-251-5408 or visil www.recordresearch,coni, where sample 
pages from the book can also be viewed. 

, U P C D M I M E E V t M T 8 

BILLBOARD MUSIC t MONEY SYMPOSIUM 

Mar* 6 ■ The Si. Regis Hotel • New Yorli 

BILLBOABD LATIM MUSIC CONFEREIICE 1 AWABDS 

May 5-8 • Tile Eden Roc Resort • Miami Beach 

For more intonnation: Mlch«lfi Jacaogflio 646.654.4660 • btievflntsdblllboaro.com 
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'HEAD* OF THE CLASS: It's not unprecedented for a record 
to chart without being signed to a label, but Thunderpuss 
& Barnes is the fi rst act to reach No. 1 on a HillhourJ chart 
with a record that is not released by any label. "Head." a 
track heard on the Jan. 30 episode of NBC-TVs Will and 
Grace, achieves pole position on Hot Dance Music/Club 
Play as a promo disc. 

Barnes is an Austrian-bom singer/songwriter based in 
Los i\ngeles. Thunderpuss is a duo consisting of Barry Har- 
ris and Chris Cox. Harris was also one-half of another duo: 
Kon Kan. which had a No. 15 hit in 1989 with "I Beg Your 
Pardon, " a song that incorporated Ijmn Anderson's "Rose 
Garden." Harris had copies of "Head" pressed and did his 
(M'n mailing to club DJs, then he hired an independent pro- 
moter to work the track. This is the second No. 1 original 
production for Thunderpuss on the Club Play chart. "Papa's 
Got a Brand New Pigbag" spent a week on top in Februarv 
2001. iSee Beat Box, page 23.1 

'19' GOING ON SIX: By remaining No. 1 on Hot Country 
Singles & Tracks for a sixth week with "19 Somelhin , " MaHc 
Wins has the longest-running country chart-topper on the 
Mercury label in more than 40 yean. ""19" eclipses the five- 
week runs of ".Achy Breaky Heart " by Billy Ray Cyrus in 
1992 and "Love Gets Me Eveo' Time " by Shania TVvain in 
1997. To find a longer-running No. 1 on Mercur\'. you'd 
have to go back to 1961 and the 19-wvek reignof Leroy Van 
Dyke's "Walk On By. " The immediate predece.ssor to "Walk 
On By" was George Jones' " Tender Years, " which was also 
on Mercury. ""Tender" was on top for seven weeks. 

'LINE" UP: Codsmack collects the highest-debuting .song of 
its career on Mainstream Rock Tracks, where "Straight out 
of Line" (RepublicAlniversal) enters at No. 6. The group's 
previous best debut was the No. 20 opening of "Awake " the 
issue of Oct. 14, 2000, ""Straight" is the highest new entry 
on this chart since the SepL 13, 2001, issue, when "'Gets Me 
Through " by Ozzy Osboume al-so started at No. 6. 

'GENTLT MAN: Glen Campbell has his highest-charting 
album on The Billboard 200 and Top Country' Albums 
since Southern .\iyht.s in 1977. .Ml the Best (Capitol) 
enters The Billboard 200 at No. 89 and Top Country 
Albums at No. 12. Southern Nights peaked on the former 
at No. 22 and spent three weeks at No. 1 on the latter. 

Al Green does virtually the same thing, debuting at No. 
91 on The Billboard 200 with The Lotv Song Collection 
(I li^he Right Stuff), his highest-charting set since hl/llof 
Fire, which hit No. 59 in 1976. 

More Fred Broason each week al www.blllboard.com. 
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I he tuba is not traditionally asso- 
ciated with country music, but 
for one prominent country- 
music executive, playing that 
unwieldy horn keeps him connect- 
ed to the reasons he got into the 
masic busine.ss in the first place. 

The tuba stylings of Tom Baldri- 
ca — VP of national promotion for 
Nashville-based country label BNA 
Records — may send his dog .scurry- 
ing behind a chair, but they're actu- 
al ly good enough to have taken 
Baldrica to performances around 
the U.S. and overseas. He's been 
playing since the eighth 
grade, and while he is not 
currently part of a band 
becau.se of the heavy trav- 
el schedule of a promo- 
tion executive, Baldrica 
says he still plays as often 
as he can, just for fun. 

He participates in Tuba 
Christmas, an event that 
has been staged annually 
for nearly 30 years and 
has expanded to more 
than 175 cities (includ- 
ing Nashville), for which Baldrica 
recently joined nearly 100 other 
tuba players for a performance of 
holiday music at a local mall. 

Baldrica says the tuba is a mis- 
understood instrument and that 
few people realize "how warm the 
sound can be. When you hear 
"Silent Night' performed with these 
big. full notes, the sound is just 
mind-boggling." 

It's also a difficult instrument to 
master, although Baldrica says, 
"Mast people would tell ymi it"s sim- 
ple for me because I'm full of hot 
air." Nevertheless, "tuba players 
always think they need to play loud 
and .splatt>'." he -sa>'s. defining '".splat- 
ty" and the "obnoxious oompa" 
sounds most people associate with 
the instrument. "'The hardest part is 
control. It's easy to play loud, |but 
playing softly) takes a lot of effort." 




While admitting "it sounds dor- 
ky," Baldrica says tuba players are "a 
brotherhood" bonded by "a funda- 
mental pride" in the instrument. 
And for anyone who thinks the tuba 
may be less than cool. Baldrica 
points out that playing it has enabled 
him to perform with the Olympic .Ml 
.American Marching Band in both 
the opening and closing ceremonies 
of the Summer Olympics in Los 
Angeles in 1984 and ha.s taken him 
to performances at the Cherry Blos- 
som Festival in Washington. D.C., 
and on four trips to Europe. 

While being a tuba 
player doesn't help with 
his daily job of getting 
records played by country 
radio stations, Baldrica's 
hobb>' does have a few big 
benefits. "It helps my 
heart and it helps my soul, 
because I love that horn," 
he says. ""Any time 1 can 
play helps me remember 
what 1 love about music. 
It feeds my spirit." 
Asked to name three 
w'aj'S the tuba has influenced coun- 
try' music, Baldrica laugh.s and sa>'s, 
""It's ha.sn"t neariy enough. 'I'hat's the 
problem." That's not to say he hasn't 
made an effort to introduce a little 
tuba into the world of twin fiddles 
and steel guitar. I le used to occa- 
sionally sit in with former BNA 
records duo the Warren Brothers 
and play tuba on their song "She 
Wants to Rock." He also once intro- 
duced country legend John Ander- 
.son onstage at Fan Fair in Nashville 
by performing the opening licks of 
.Anderson"s signature song, "Semi- 
nole Wind," on his tuba. 

Baldrica jokes that he's '^vorking 
on [thej .A&R Idepartmentj" about 
having more tuba in country 
music. "Let's break some new 
ground." he says. ""The banjo is 
back. What about the tuba'/" 

PHYLUS STARK 



Game Boy 

Conkssions of a Dangerous Mind, the George Gkxmey-directed 
film based on the life of game-show aficionado Chuck Barris, 
uses a number of Bams' musical compositions for the recently 
released soundtrack on Domo Records, induding the 1%2 Fred- 
dy Cannon hit,'"F^lisades ftirk,'"and themes to The Dating 
Came. The Newlywed Game, and The Gong Show. Celebrating 
the soundtrack's release are, from left, Domo Records president 
Eiidii Natto, Domo seniorVP of business/legal affairs Howard 
Sapper, Banis, and Domo VP of A&R/operations Dino Malito. 




Hands In The Air 

TLC members Tionne TBoz" Watkins, left, and Rozanda 
"Chilli" Thomas, right, met with photographer/director Mat- 
thew Robton 10 lens Iheir latest video for the single "Hands 
Up" from the platinum 3D. The dip was shot in Los Angeles. 
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Jam* 

1* 



Chicago harmonica player 
and jazz master James Cot- 
ton was recently nominated 
for a best traditional blues 
album Grammy for The 35th 
Anniversary lam of the James 
Cotton Blues Band, which 
Indudes sudi guests as Koko 
Tayk>r. Bobby Rush. Ronnie 
Hawkins, Lucky Peterson, 
Maria Muldaur, Shemekia 
Copeland, C.E. Smith, and 
Jimmie Vaughn. Cotton, left, 
is pictured with Huey Lewb 
at the Tower Theater in Fresno, 
Calif. Lewis has been joining 
Cotton onstage during his 
Blues Harmonica Explosion 
2003 tour 
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hmct Ertegun, hnimiir of /1//(i/i/if Records 

Michael Lee-Chin, 

Preston Baile\', Preslon Bailc}' Dcsiijii 
Mar)' J. Bligc, EnUrUwur Exlmorduium 
Lorraine Bracco, Vu Sopmws 
Missy Elliott, Enlalauw Exlraordiudue "5 
Rodney Jerkins, Daikcluld Enkrhwimcnl 
Chaka Khan, Entcrlaimr Exlnumlmiire 



Dionne Warwick, Inknuilional Muak Lcijaid 
AK Canada, Ud. 

JliBe' Haynes Math'eson, Dolcf and Cabbana, 

Daryl "Chill" Mitchell, Aclor 

Derrick Rutledge, Maknip Maestro ' 

Kimora Lee Simmons, BabyPhat 

Russell Simmons, R1/5/1 Cownnnumtioiis ' 

George Wallace, Comedian Exlraordinaire 
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